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Retailers  back  it 

because  it  starts  from  their  point  of  view— 


The  Chicago  Tribune 
Consumer-Franchise  Plan! 


If  you  want  more  sales  volume, 
you  can  get  it  by  starting  from 
the  retailer’s  point  of  view.  Wnai 
he  wants  to  stock  and  push  is 
what  his  customers  want  to  buy. 
He  does  not  get  excited  about  a 
brand  that  does  not  excite  his 
customers. 

More  and  more,  selling  the 
retailer  means  selling  his 
customers.  Advertising  run  just 
to  impress  the  retailer  is  not 
equal  to  the  job  today.  It  must 
impress  his  customers. 

To  build  volume,  promotion 
of  a  brand  must  create  a  con¬ 
sumer  franchise  that  assures 
a  substantial  share  of  the 
day-in  and  day-out  buying  by 
consumers.  It  must  meet  and 
offset  competitive  promotion. 


From  its  study  of  selling  in 
tlieChicago  market,  theChicago 
Tribune  has  developed  a  sound 
procedure  that  can  get  extra 
volume  and  a  stronger  market 
position  for  your  brand.  It  is 
based  on  the  retailer’s  own  need 
for  higher  volume  and  his  pro¬ 
gram  to  get  it. 

Built  to  meet  conditions  in 
Chicago,  the  plan  can  be  used  in 
any  market.  It  is  based  on  the 
trend  to  fewer  brands  per  line 
per  store  and  the  increasing  re¬ 
liance  by  retailers  on  customer 
self-service. 

It  produces  larger  orders  and 
cuts  delivery  expense.  It  gives 
you  the  benefit  of  the  retailer’s 
own  promotion  without  depend¬ 
ence  on  special  deals.  It  earns 


better  store  inventories  and  shelf 
position. 

If  you  bear  the  responsibility 
for  immediate  sales,  or  are 
concerned  with  long  range  plan¬ 
ning  for  continued  company 
success,  the  plan  merits  your 
investigation. 

Decide  now  to  learn  how  you 
can  put  it  into  operation  in  your 
business.  It  will  get  the  ready 
support  of  your  sales  organiza¬ 
tion. 

Your  nearest  Chicago  Trib¬ 
une  representative  will  be  glad 
to  tell  you  about  the  plan.  Ask 
him  to  call.  Why  not  get  in 
touch  with  him  today? 

Chicago  Tribune 

THE  WORLU'S  GREATEST  NEWSPAPER 


ONE  OF  THE  MUST  MARKETS 
IN  THE  PACIFIC  NORTHWEST 


The  Spokane  Market  is  one  of  the  nation's  great  markets— and  definitely  one  of  the  must  markets 
in  the  Pacific  Nartherest.  It  produces  and  buys  more  than  any  strictly  city  market  af  one-half  million 
populotion.  Net  effective  buying  income  tops  a  billion  dollars  and  retail  soles  exceed  $914,000,000. 

Business  in  the  Spokane  AAarket  is  at  a  high  level.  Throughout  its  orbit,  from  the  Rockies  to  the 
Cascades  and  from  the  Canadian  Selkirks  to  the  Blue  Mountains  of  Oregon,  its  diversified  bosk 
industries  ore  in  high  gear— producing  material  and  commodities  vital  to  the  civilian  economy  and 
indispensable  to  the  national  preparedness  program.  Population  is  growing,  employment  is  ex¬ 
panding,  payrolls  are  up.  In  a  word,  more  people  with  more  buying  power  ore  more  than  ever  in 
the  market  for  more  consumer  goods. 

The  billion  dollar  Spokane  AAarket,  while  the  very  heart  of  the  Pacific  Northwest,  is  on  inde¬ 
pendent  trade  area  virtually  unaffected  by  sales  influences  beyond  its  mountain  borders.  Centrolly 
located  Spokane,  metropolitan  hub  of  the  region,  is  by  highway  288  miles  from  Seattle  and  376 
miles  from  Portland.  It  is  natural  and  logical  that  the  two  Spokane  daily  newspapers  to  which 
the  prosperous  residents  of  the  area  look  for  news  of  their  own  Inland  Empire  provide  odvertiiers 
the  most  effective  means  of  stimulating  sales  in  this  important  section  of  the  Pacific  Northwest. 
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Business  Indices  Reflect  Market  Prosperity 


.  UP  311 H 

$  951.721.624 
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.  UP  201*4 
$  407  979.000 
1  229  998.000 
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964  768 

.  UP  235*4 

$275,443,000 
914.752  000 
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$  9  259.000 
23.319.000 


BANK  TRANSACTIONS  . 

1940 

1950 

POSTAL  RECEIPTS*  .  . 

1940 

1950 

REAL  ESTATE  TRANSFERS 

1942 

1950 

BUILDING  PERMITS*  .  . 

1940 
1950 
'Spcl***  C»»T 
ScvKM  1950  U  S 

5pobMt«  of 

5«l«i  Mtftggemcni  10  1950 


NET  BUYING  INCOME 

1939 

i  yi49 

POPULATION  .  .  . 

1940 
1950 

RETAIL  SALES  .  .  . 

1939 

1949 

FOOD  SALES  .  .  . 

1939 

1949 

DRUG  SALES  .  .  . 

1939 

1949  .  . 


itliE  Spokesman 

iStiolume  ftoUi)  | 


Combined  Daily 
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AdverliBtng  fteprtMntativpf  Crptmpr  &  Woodword,  Inc.,  Npw  York,  Chkogo,  Dotroit, 
lot  Angolos,  Son  Froncitco,  Atlonto.  Color  Koproiontotivot,  SUNDAY 
SPOKESMAN-REVIEW.  Comk  Soctiont:  Motropoliton  Group. 
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PUBLISHERS'  ADTXUB 

AWARD 


best 


^  Won  by  the  Herald  Tribune  ^ 

BOOK  REVIEW 


sT  V/kJw*««m  presentation 
of  criticism  and  news  of  books^ 


It’s  pretty  unusual  when  a  group  of 
national  advertising  managers  awards 
a  prize  for  high  editorial  standards — 
in  a  nation-wide  competition  among  the 
newspapers  that  carry  their  sales 
messages. 

No  accolade  could  more  effectively 
underscore  the  direct  relation  between 
editorial  excellence  and  advertising  force. 

The  Publishers’  Adclub  Award  for  best 
book  reviewing  of  any  newspaper  in  the 
U.  S.,  was  based  on  “quality  of  reviews, 
layout,  fimeliness  and  recognition  of 
local  book  angles.”  * 

Quite  apart  from  the  fact  that  this 
award  is  recognition  of  a  contribution  in 
a  vital  field — vital  because  books  are  a 
major  influence  on  our  national  thought 
and  culture— the  citation  also  certifies 
continuous,  top  journalistic  performance 
in  book  coverage.  No  medium  can  do 


this  kind  of  editorial  job  as  well  as  a 
newspaper.  And  according  to  the  Pnb- 
ti»her»'  Adclub  no  newnpaper  does  it  so 
well  as  the  Herald  Tribune. 

Por  years  the  Herald  Tribune  has  re¬ 
ceived  more  awards  than  any  other 
newspaper — for  brilliant,  individual 
enterprise  in  writing  or  reporting  , . . 
excellence  in  typography  ...  or  contin¬ 
uous,  top  performance  in  a  broad  jour¬ 
nalistic  field. 

To  this  long  record  of  accomplish¬ 
ment,  the  Publishers’  Adclub  Award 
adds  further  irrefutable  evidence  of  the 
kind  of  journalism  that  earns  “bests” 
. . .  editorial  content  that  attracts  the 
kind  of  readers  who  will  settle  for  noth¬ 
ing  less  than  the  best— in  their  living 
standards  or  their  newspaper. 

No  reader — or  advertiser — can  ask 
for  more. 


New  York 


1 


•  Brilliantly  Kditeu  by  . 

Irita  Van  Doren,  the  Herald 

Tribune  Bonk  Review  is 

truly  an  American  institu*  \ 

tion,  with  an  outstandinK  \ 

record  of  achievement.  It  \ 

was  the  fimt  book  section  \  ** 

with  a  sales  chart  of  “What  \ 

America  Is  Reading”... /Imt 
to  discuss  children’s  books 
every  week  . . .  yirst  to  con¬ 
sider  mysteries  noteworthy 
, . .  /Sr*t  to  review  reprints. 

s  Books  and  Things— the 
daily  review-  is  a  brightly 
written  guide  to  best  read¬ 
ing,  latest  literary  news. 
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♦  The  Publishers’  Adclub  Award  was  given  to  the  Herald  Tribune  as  best 
i  newspaper  among  those  of  500,000  circulation  and  over — and  best  in  all 
I  circulation  groups.  Runners-up  in  the  over  500,000  circulation  class  were 
^  The  New  York  Times,  The  Chicago  Tribune,  The  Cleveland  Plain  Dealer 
and  the  Minneapolis  Tribune.  First  prize  winners  in  other  circulation  groups 
were  The  Milwaukee  Journal,  The  Norfolk  Virginian-Pilot,  ahd  the  Durham 
Herald.  Contest  judges  were  Warren  Bower,  Director  of  the  Writing  Center 
at  New  York  University  and  conductor  of  “The  Reader’s  Almanac,”  radio’s 
oldest  book  program;  John  Chamberlain,  editor  of  The  Freeman  and  former 
book  reviewer  for  the  New  York  Times  and  Harper’s:  and  Roscoe  Ellard, 
book  editor  of  Editor  and  Publisher,  and  Professor  of  Journalism,  Graduate 
School  of  Journalism,  Columbia  University. 


Boss  Car  in  any  mans  language 


The  first  time  you  settle  yourself  in  this  strap¬ 
ping  performer,  that  word  “Roadmaster” 
takes  on  a  rich  new  meaning. 

It’s  more  than  a  name,  chastely  spelled  out  on 
the  deck  lid  of  a  car. 

It’s  a  robust  description  of  what  this  finest  of 
all  the  Buicks  does  to  you. 

You  are  the  confident  master  of  highway  and 
byway,  with  the  graceful  wheel  of  this  nimble 
beauty  under  your  hand,  and  its  152-horsepower 
Fireball  engine  responding  to  your  toe. 

You  can  sprint,  cruise,  or  gentle  to  a  stop  with 
serene  and  effortless  ease— for  here  the  unbroken 
surge  of  Dynaflow  Drive  is  combined  with  the 
finest  brakes  that  Buick  has  ever  built. 


You  can  enjoy  the  expansiveness  of  ample  room, 
and  the  comfort  of  cushions  almost  voluptuous  in 
their  depth  and  softness. 

But  if  you  think  that  all  this  is  an  indulgence 
that  few  can  afford,  better  see  your  Buick  dealer. 
Unlike  other  fine  cars,  this  Roadmaster  shares 
an  advantage  of  volume  production— an  advan¬ 
tage  which  keeps  its  price  per  pound  the  lowest 
in  its  field. 

Buick  Division  of  General  Motors 

Equipment,  acctssoriea,  trim  and  models  are  subject  to  change  withtmt  notice. 


Custom  Built  Buick 
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Whvn  better  autamobllem  arv  built 
Hulek  will  bulltl  them 
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When  Joseph  Alsop  flies  abroad  for  on-the-spot 
reporting,  editors  know  from  experience  they  can 
expect  journalistic  fireworks  .  .  .  fireworks  that  give 
light  as  well  as  excitement,  bringing  out  hidden 
stories,  illuminating  new  areas  of  significance. 


Yet,  while  Alsop  readers  gain  the  sense  of  immediacy 
that  only  expert  on-the-scene  reporting  can  give,  they 
miss  none  of  the  top  national  coverage  they  have  come 
to  expect  in  the  Alsops.  Stewart  Alsop— in  Washington 
—sees  to  that,  .with  his  wide-awake,  readable  dispatches 
developed  the  hard  way:  Leg-work.  Sources.  An 
alert  ear. 


After  each  trip  abroad,  there  is  no  period  of  re¬ 
orientation  for  the  Alsops,  no  fumbling  to  fit  the 
international  pieces  together.  This  is,  as  a  result,  the 
ideal  in  a  news  column.  It’s  the  sort  of  teamwork  that 
has  made  the  Alsop  column  the  greatest  new  success 
in  the  field  since  World  War  II. 


Query  u*  now,  at  the  start  of  Joseph  Alsttp’s  trip,  for  rates  in  your  areur 
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Purchasing  agents 
name 

The  New  York  Times 


newspaper 


When  5,057  purchasing  agents  throughout  the 
country  were  asked  what  newspapers  they 
read  regularly,  The  New  York  Times  was  first 
by  a  large  margin. 

This  important  group  was  asked: 

1.  What  weekday  newspapers  they  read  regularly; 

2.  What  Sunday  newspapers  they  read  regularly; 

3.  What  publications  they  prefer. 

The  survey— made  by  an  independent  research 
firm— did  not  mention  The  New  York  Times.  Those 
polled  had  to  write  in  the  names  of  publications. 
Returns  totaled  1,901,  or  37.6  per  cent. 

The  New  York  Times  was  first  in  readership  over  all 
weekday  newspapers,  first  among  Sunday 
newspapers,  and  the  overwhelming  favorite  as  the 
publication— newspaper  or  magazine— they  prefer. 

This  nation-wide  preference  for  The  New  York  Times 
shows  clearly  why  The  Times  always  should  be  on 
your  list.  For,  no  matter  what  you  sell,  you  know  that 
your  advertising  in  The  New  York  Times  reaches 
and  infiuences  an  unequalled  buying  audience ...  in 
New  York  and  in  every  one  of  the  48  states. 

Sl)fje  iNeto  ^ffcrk 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 

For  32  years  first  in  advertising  in  the  world's  first  market 
Circulation  over  500,000  weekdays,  1,150,000  Sundays 
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The  SPOT  NEWS  Paper  of  the  Newspaper  and  Advertising  Fields 


EDITOR  &  PUBLISHER 


FOUNDED  IN  1884 


EVERY  SATURDAY 


uncertainty,  tension  and  conflict 
in  reigning  circles”  and  said  there 
is  a  certain  amateurishness  about 

Italian  fascism  in  its  early  years.” 

Writes  Stories  Here 
Managing  Editor  Walter  Lister  of 
Bulletin  had  Mr.  Roth,  a  former 

if.  “Freedom  of  Speech  in  Ar, 

MllllBiii.  for  a  series  which  he  wrote  on  __  ^  Nashville 

return.  He  was  able  to  visit  Banner. 

IHDRSIIDB  Prensa  several  times  be 

SranafflMHi fore  the  congressional  committee  ments  and  other  facts  whi( 
|H||Gp^uM|gn^B  took  over  and  had  all  doors  but  the  lie  to  the  propaganda. 

one  sealed.  Then  came  the  severe  d 

bIK  Because  they  have  little  concep-  by  the  News  Vendors  Un 

tion  of  a  free  press,  Mr.  Roth  wrote,  affiliate  of  the  labor  confei 
“  the  Argentinians  are  “completely  which  Eva  Peron  dominate; 

i»f  the  Border” _ By  Party*  cynical”  about  the  situation.  He  demands  were:  1 — Paymen 

York  (Pa.)  Gazette  and  quoted  a  businessman:  “We  make  union  of  20%  of  all  of  th 

Daily.  ourselves  small.  We  do  not  attract  paper’s  revenue  from  classi 

attention  to  ourselves.  We  get  vertising,  with  union  audil 

as  have  rewritten  chapters  along  all  right.”  There  is  not  likely  ing  the  assessable  amoui 

ussolini  and  Hitler  on  sup-  jq  be  a  La  Prensa  again,  Mr.  Roth  abandon  all  direct  sales 

of  a  free  press.  concluded,  until  people  stop  “get-  scribers  and  let  the  vendors 


Argentina’s  dictator.  President  Prensa’s  employes  would  continue 
Juan  Peron,  had  his  pushbutton  to  receive  any  pay. 

Congress  deliver  the  coup  de  grace  General  reaction  to  the  expro- 
to  La  Prensa  this  week.  priation  of  La  Prensa,  the  final 

While  a  congressional  commit-  blow  in  a  long  series  of  attempts 
tee  took  possession  of  the  Buenos  since  1943  to  gag  it,  was  that  the 
.\ircs  newspaper’s  plant,  shut  down 
since  Jan.  26  by  a  union  boycott, 
the  whereabouts  of  Editor-Publish¬ 
er  Alberto  Gainza  Paz  became  a 
mystery. 

Newsmen  reported  Dr.  Gainza 
Paz  had  been  arrested  as  he  sought 
to  fly  to  Uruguay  to  visit  his  aged 
mother  for  Easter,  but  on  Thurs¬ 
day  the  seizure  committee  issued 
a  statement  declaring  the  publisher 
had  disappeared. 

Admitting  its  order  to  arrest 
him,  the  committee  said  “the  dis¬ 
appearance  of  Dr.  Gainza  Paz 


^ew  Rug  for  the  Throne  Room” 

"“By  Pointer,  Detroh  (Midi.)  “Blackout” — By  Alexander,  Phila- 
Free  Press  delphia  (Pa.)  Bulletin. 
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La  Prensa  Seized# 
Publisher  Disappears 

continued  front  page  5 

(Mr.  Roth  reported  that  Mr. 
Miller  had  been  unable  to  confer 
with  President  Peron  on  La  Prensa 
and  in  his  conversation  with  Eva 
Peron  about  it,  she  suggested  that 
the  government  might  be  more 
lenient  toward  that  paper  if  the 
State  Department  would  persuade 
U.  S.  papers  to  adopt  a  more 
friendly  attitude  toward  Argentina. 
Mr.  Miller  shrugged  it  off  as  un¬ 
worthy  of  serious  discussion.) 

Guild  Voices  Protest 

The  American  Newspaper 
Guild’s  executive  board  added  its 
protest,  declaring  the  free  world 
has  “witnessed  another  dismaying 
incident  in  the  march  of  dictator¬ 
ship  against  democratic  institu¬ 
tions  .  .  .  this  time  in  the  calculat¬ 
ed  destruction  of  La  Prensa,  the 
foremost  newspaper  published  in 
the  Spanish  language.” 

President  Peron’s  decree  con¬ 
voking  the  special  session  of  Con¬ 
gress  to  consider  the  La  Prensa 
affair  repeated  the  contention  that 
it  was  a  disagreement  between 
workers  and  their  employers.  It 
asserted  that  the  “intense  cam¬ 
paign”  stirred  up  on  the  press  free¬ 
dom  issue  had  confronted  Argen¬ 
tina  “by  an  international  capitalist 
drive”  with  a  clearly  anti-Argen¬ 
tine  plan  as  its  goal. 

Subservient  papers  took  up  the 
cry,  attacking  visiting  journalists 
as  tools  of  Wall  Street.  The  New 
York  Times  was  characterized  as 
a  “cathedral  of  mercenary  jour¬ 
nalism.” 

Expropriation  of  La  Prensa  was 
voted  by  16  to  0  in  the  Senate 
and  85  to  14  in  the  Chamber  of 
Deputies.  There  were  strong  hints 
that  the  United  Press  would  get 
some  special  “treatment”  (it  is  La 
Prensa’s  main  source  of  foreign 
news)  after  the  congressional  com¬ 
mittee’s  40  accountants  complete 
their  examination  of  records. 
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Dailies  Propose 
Boost  of  30% 

In  Postal  Rate 

Washington — Newspaper  pub¬ 
lishers  held  firmly  to  the  line  that 
a  30%  increase  in  second  class 
postage  rates  over  a  three-year 
period  is  all  the  traffic  could  bear 
as  House  hearings  on  increased 
rates  recessed  this  week. 

Hearings  will  resume  in  April. 

In  concerted  attack  on  the  bill’s 
100%  boost  were  Frank  A.  Dan¬ 
iels,  general  manager  of  the  Ra¬ 
leigh  (N.  C.)  News  and  Observer 
and  chairman  of  the  postal  com¬ 
mittee  of  the  American  Newspaper 
Publishers  Association;  Charles 
McD.  Puckette,  representing  the 
Southern  Newspaper  Publishers 
Association,  and  C.  C.  Lane,  assist¬ 
ant  business  manager  of  the  New 
York  Times. 

“The  newspapers  are  willing  to 
pay  any  reasonable  increase  in  the 
postal  rates,  but  as  a  whole  they 
do  not  place  too  much  confidence 
in  the  reality  of  the  costs  of  oper¬ 
ating  the  Post  Office  Department 
as  shown  by  the  Cost  Ascertain¬ 
ment  Study,”  Mr.  Daniels  said. 

“The  newspapers  feel  the  aver¬ 
age  daily  newspaper  is  handled  at 
a  profit  by  the  Post  Office.  If  the 
newspapers  were  removed  from  the 
mails,  the  government  could  not 
save  a  penny  except  the  hourly 
pay  of  the  Post  Office  representa¬ 
tive  sent  to  the  newspaper  offices 
to  weigh  the  papers.” 

“This  talk  of  subsidy  to  news¬ 
papers  on  mail  rates  will  not  stand 
investigation,”  he  continued,  as¬ 
serting  that  the  delivery  to  the 
Post  Office  of  his  own  newspaper 
costs  $40,000  a  year. 

“When  this  one  paper  like  all 
the  others  pays  most  of  the  deliv¬ 
ery  costs,  I  ask —  who  is  subsidiz¬ 
ing  whom?”  Mr.  Daniels  asked. 

Mr.  Puckette  denied  a  conten¬ 
tion  of  Postmaster  General  Don¬ 
aldson  that  “the  publishing  indus¬ 
try  is  enjoying  the  most  prosper¬ 
ous  period  in  its  history”. 

“Despite  higher  volume  of  ad¬ 
vertising  and  moderately  increased 
circulation,  newspapers  made  less 
in  1950  than  in  1949,  and  are  cur¬ 
rently  considerably  behind  1950 
figures,”  he  said. 

,  “If  a  rate  increase  of  100  per¬ 
cent  is  levied  we  shall  expect  to 
,  draw  thousands  of  copies  of  (the 
I  Chattanooga  Times)  from  the 
I  mails,  and  the  Post  Office  will  not 
I  be  able  to  save  one  cent  of  ex- 
.  pense  by  reason  of  such  withdraw- 
>  al.” 

•  Mr.  Puckette  reminded  the  law- 
1  makers  that  only  250  dailies  use 
I  the  mails  and  he  called  for  elimi- 

*  nation  of  the  free-in-county  fea- 
'  ture  of  the  bill. 

’  Mr.  Lane,  speaking  for  the  New 
.  York  Times,  called  for  a  new  and 
.  scientific  study  by  outside  cost  ac- 
,  countants.  He  spoke  in  favor  of  a 
’  flat  10%  increase  in  the  second 
class  rate  immediately  while  the 
scientific  analysis  is  made. 


More  Sxilphtir  or  Less  Newsprint 

Sharp  “rationing"  of  sulphur  to  export  customers  under  the  na¬ 
tional  defense  program  brought  dire  prediction  and  urgent  pleadiii 
this  week.  A  statement  by  the  Newsprint  Association  of  Canada,  warn 
ing  that  newsprint  production  may  have  to  be  curtailed  by  mid-Sum 
mer,  if  sulphur  limitation  continues,  bore  out  what  Commerce  D^ait 
ment  experts  highlighted  several  weeks  ago  in  talks  with  publisben 
Shipments  of  sulphur  to  Canada  have  been  cut  20%  since  ^ptembn 
Now  Britain,  too,  is  clamoring  for  more  of  this  all-American  materiil 
for  its  general  industry. 

Government  Newsprint  Reserve  Stays  at  5  Per  Cent 

National- Production  Authority  has  increased  the  per¬ 
centage  of  reserve  which  paper  manufacturers  must  retain  to 
fill  government  requirements  in  several  categories  but  the 
amount  of  newsprint  that  must  be  available  has  been  kept  at 
5%  of  total  production.  No  figures  are  available  on  how  much 
is  being  taken. 

Hollywood  Gets  'Still'  Treatment 

Hollywood  stars  couldn’t  get  into  the  movies  this  week,  or  on 
television,  either.  Larry  Parks  and  others  played  to  “still”  cameras 
only  at  a  session  of  the  House  Un-American  Activities  Committee  as 
TV  and  newsreels  stayed  away.  Bigger  attractions  won  them:  TTk 
Kefauver  inquiry  in  New  York  City  was  TV’s  dish  and  the  Fulbright 
investigation  of  RFC  was  a  better  newsreel  show  than  the  Red  hunt. 

VA  Bedside  Shows  Must  Omit  Commercials 

“Commercials”  have  been  banned  from  radio  programs  originating 
in  Veterans  Administration  hospital  studios  and  sent  over  bedside  net 
works  to  patients.  The  order  does  not  affect  programs  brought  in  from 
networks  and  local  studios  but  is  pointed  only  to  those  which  art 
created  by  VA  personnel. 

Fur-Lined  Facts  Bear  Subtle  Slap  at  Press 

“Since  I  don’t  want  to  waste  time  putting  out  normally  useful  facts, 

I  am  devoting  a  few  moments  to  the  seemingly  important  subject  of 
minks,”  said  Frank  E.  Wilson,  Census  Bureau  information  director 
in  a  letter  to  a  Washington  Post  writer  whose  “mink  survey”  obviously 
dealt  with  the  RFC  investigation  rather  than  the  broader  economic 
implications.  Mr.  Wilson  gave  a  tongue-in-check  rundown  of  mink  im¬ 
portation  and  the  fur  coat  business,  then  added:  “A  few  days  ago  we 
released  a  very  important  economic  item — figures  showing  that  U.  S 
imports  exceeded  exports  for  the  first  time  in  years — but  it  got  only 
one  small  paragraph  in  one  great  newspaper!” 

Postal  'Subsidy'  Argument  Used  by  Radio  Industry 

The  radio  and  television  indusery  is  relying  heavily  on  the  “news¬ 
paper  postage  subsidy”  as  an  argument  against  increased  taxes  on  sets. 
Ralph  W.  Hardy,  testifying  before  the  House  Ways  and  Means  Cksm- 
mittee  in  behalf  of  the  National  Association  of  Broadcasters,  declared: 
“If  it  is  important  that  the  government  provide  a  $200,000,000  annual 
subsidy  to  the  Post  Office  Department  to  facilitate  newspaper  and  peri¬ 
odical  distribution,  then  radio  and  television  broadcasters  and  the  vast 
listening  public,  whose  subscription  fee  is  the  cost  of  receivers,  cannot 
understand  the  logic  of  demanding  a  25%  tax  as  penalty  for  use  of 
receivers  for  instantaneous  live  access  to  news,  information,  and  enter 
tainment.” 

Personal  Jottings  from  Capitol  Hill 

Allan  L.  Swim,  whose  crusading  editorials  in  CIO  News  are  cred 
ited  with  a  part  in  organizing  sentiment  to  drive  Reds  out  of  that 
organization,  has  quit  the  job  of  editor  but  not  the  role  of  crusada 
He  will  be  sent  overseas  by  the  Economic  Cooperation  Administra¬ 
tion  to  “continue  my  personal  campaign  against  Communism.”  Henry 
C.  Fleisher,  assistant  to  Mr.  Swim,  moves  into  the  editorial  chair. 

♦  # 

Elmer  Lower,  back  from  the  Far  East  where  he  covered  the  Keren 
War  as  Tokyo  editor  of  Time  and  Life,  has  been  appointed  deploy 
director  of  Rent  Control  Information. 

*  * 

The  Office  of  Defense  Mobilization  has  installed  Andrew  H.  Be^ 
ING  as  director  of  public  information,  on  “loart”  from  ECA  where  w 
appointee  is  deputy  director  of  information.  He  is  a  widely  experienced 
newspaperman  and  public  press  official. 

Wanted:  One  'Editorial  Mill'  Assistant 

Opportunity  knocks  in  a  congressional  appointment  as 
"Administrative  Assistant,”  who  is  offered,  through  a  classified 
ad  in  a  Washington  newspaper,  a  salary  of  $4,000  a  year. 
Qualifications  include  capability  in  preparing  "news  releases 
and  editorials  on  current  topics."  No  guaranty  that  the  edi¬ 
torials  will  be  published  is  demanded,  fortunately. 

EDITOR  &  PUBLISHER  for  March  24,  19$ 
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E&P  Gives  Certificates 


For  ‘Best’  Promotions 


told  readers  the  ways  in  which 
Classified  can  be  used. 

•  To  Portland  (Ore.)  Oregon¬ 
ian — for  the  most  outstanding  cir¬ 
culation  promotion  program, 
pegged  to  “The  Oregonian’s  100th 
.\nniversary.” 

Honorable  mention:  Washing¬ 
ton  (D.  C.)  Post — for  a  campaign 


local  advertising— Judges  Paul  Titus 

(newspaper  advertising  representative)  and  Janies 
Parton  (newspaper  promotion). 


COMMUNITY  SERVICE— fudges  John  Ottinger 
(Bureau  of  Advertising),  George  Benneyan 
(magazines),  and  Ed.  Bayol  (press  relations). 


Certificaies  in  the  16th  annual 
Editor  &  Publisher  Promotion 
Contest  (for  1950)  have  been 
awarded  as  follows: 

•  To  Des  Moines  (la.)  Register 
and  Tribune — for  the  best  adver¬ 
tising  in  trade  papers,  other  news¬ 
papers,  or  own  newspaper,  de- 
tigned  to  obtain  national  newspa¬ 
per  advertising.  The  Award  speci¬ 
fied  the  Register  and  Tribune’s 
campaign  featuring  a  series  of  hu¬ 
morously  illustrated  and  exag¬ 
gerated  advertisers’  success  stories. 

Honorable  mention:  South  Bend 
(Ind.)  Tribune,  for  its  campaign 
keyed  to  “Test  Town,  USA.” 

Honorable  mention:  Chicago 
(Ill.)  Sun-Times,  for  its  drive 
boosting  Chicago  as  a  market  and 
the  Sun-Times  as  the  sales  key  to 
opening  the  area. 

Best  ill  Direct  Mail 

•  To  Rio  Grande  Valley  (Tex.) 
Group  of  Newspapers — for  the 
best  direct  mail  promotion  piece 
designed  to  obtain  national  news¬ 
paper  advertising;  for  the  direct 
mail  promotion  push  of  the  Val¬ 
ley’s  natural  and  economic  re¬ 
sources. 

(No  honorable  mentions  in  this 
classification.) 

The  judges  in  categories  I  and  II 
were:  Ivan  Veit,  promotion  direc¬ 
tor,  New  York  Times;  Ken  Mason, 
advertising  promotion  manager. 
New  York  World-Telegram  and 
Sun,  and  Paul  de  Guzman,  of 
Royal  &  de  Guzman,  advertising 
agency. 

Top  Presentation 

•  To  Toronto  (Ont.)  Globe 
und  Mail — for  the  best  sales  pres¬ 
entation  designed  to  bag  national 
advertising.  This  paper  coined  the 


term  “Tor-ont-ario”  to  desif^ate 
and  define  the  effective  circulation 
area.  The  presentation  developed 
three  facts  which  “should  mater¬ 
ially  influence  the  allocation  of  ad¬ 
vertising  budgets.”  Incidentally, 
this  was  the  smallest  entry  re¬ 
ceived  in  terms  of  actual  size.  It 
measured  7V4  inches  x  414  inches. 

Honorable  mention:  Lancaster 
(Pa.)  Newspapers,  Inc.,  for  a  se¬ 
ries  of  Pennsylvania  Dutch  ex¬ 
pression  stickers  used  on  letters 
and  envelopes  sent  to  manufactur¬ 
ers  and  ad  agencies. 

•  To  Memphis  (Tenn.)  Pub¬ 
lishing  Co. — for  the  best  presenta¬ 
tion  aimed  at  getting  local  adver¬ 
tising  from  a  special  classification 
of  accounts  or  individual  account. 
This  entry  consisted  of  a  number 
of  individual  presentations  made 
to  prospective  advertisers  to  main¬ 
tain  a  sustaining  interest  in  “Com¬ 
munity  Bargain  Day”  promotion. 

(No  honorable  mention.) 

The  judges,  who  said  many  en¬ 
tries  lacked  a  professional  touch, 
were:  Paul  Titus,  manager,  plans 
department.  Hearst  Advertising 
Service;  and  James  Parton,  promo¬ 
tion  manager-advertising  promo¬ 
tion  manager.  New  York  Herald 
Tribune. 

Best  in  Clas.sined 

•  To  Milwaukee  (Wis.)  Senti¬ 
nel — for  the  best  Classified  adver¬ 
tising  promotion  of  its  “Person- 
To-Person”  ads  with  a  “One  line — 
One  week — One  dollar”  theme. 

Honorable  mention:  Portland 
(Ore.)  Oregonian — for  “Oregon¬ 
ian  Classified  Ads  via  Western 
Union.” 

Honorable  mention:  Sacramento 
(Calif.)  Bee — for  regular  weekly 
ads  (6  cols.,  page  deep)  which 


CIRCULATION — Judged  by  Stuart  Patton,  Alex  Gross  and  Larry 
Merahn,  all  newspaper  promotion  men. 


NATIONAL  ADVERTISING — Judges  Paul  de  Guzman  (agencyman), 
Ken  Mason  and  Ivan  Veit  (both  newspaper  promotion  men). 


calling  attention  to  Post  features 
via  large  display  ads. 

Honorable  mention:  Minneap¬ 
olis  (Minn.)  Star  and  Tribune — 
for  its  teaser  campaign  prior  to 
launching  its  roto  magazine  Pic¬ 
ture. 

The  judges,  who  hailed  the  cir¬ 
culation  entries  as  “the  best  seen 
in  a  long  time,”  were:  Stuart  Pat¬ 
ton,  advertising  promotion  man¬ 
ager,  Brooklyn  (N.  Y.)  Eagle; 
Alex  Gross,  promotion  manager. 
New  York  Post,  and  Larry  Me¬ 
rahn,  circulation  promotion  man¬ 
ager,  World-Telegram  and  Sun. 

•  To  Louisville  (Ky.)  Courier- 
Journal  and  Times — for  commun¬ 
ity  service  aimed  at  improving  the 
economic  aspects  of  the  area. 
Award  was  made  for  the  papers’ 
sponsorship  of  a  year  ’round  farm 
incentive  program. 

(No  honorable  mentions.) 

Community  Service 

•  To  Minneapolis  (Minn.) 
Star — for  the  outstanding  com¬ 
munity  service  designed  to  im¬ 
prove  general  public  welfare  in¬ 
terests.  Through  a  program  of  in¬ 
formation  on  world  affairs,  the 
Star’s  aim  is  to  primarily  serve  the 
schools  in  the  newspaper’s  area. 

Honorable  mention:  Charleston 
(W.  Va.)  Gazette — for  its  “Opera¬ 
tion  Coonskin”  which  resulted  in 
the  construction  of  a  public  park 
“in  two  days.” 

(Continued  on  page  45) 
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30  Dailies  Use 
Tidelands  Story 
By  Dallas  News 


Dallas — The  Dallas  Morning 
Sens  has  launched  a  crusade 
against  the  “Big  Grab”  of  the 
Federal  government,  and  is  get¬ 
ting  newspapers  throughout  the 
country  to  join. 

Congress,  directly  and  through 
the  voice  of  the  newspaper-read¬ 
ing  public,  is  the  target. 

“It’s  a  fight,”  declares  Publisher 
E.  M.  (Ted)  Dealey  vehemently, 
“for  property  rights  that  have  ex¬ 
isted  since  this  government  was 
born.” 

Specifically,  the  “Big  Grab,”  as 
exposed  by  the  News,  is  the  Ad¬ 
ministration’s  seizure  of  the  hith¬ 
erto  state-owned  tidelands  of  Tex¬ 
as,  California  and  Louisiana. 

Nine  Stories  in  Series 
Early  in  March,  the  News  fired 
the  opening  guns  with  the  first  of 
nine  front-page  stories  which  re¬ 
sulted  from  investigations  by  Al¬ 
len  Duckworth,  political  editor. 
Mr.  Dealey  had  galley  proofs  of 
the  series  sent  to  75  newspapers 
for  simultaneous  use  with  the 
News. 

As  of  this  week,  the  News  knew 
of  30  dailies  using  the  Duckworth 
articles  on  the  tidelands  in  whole 
or  in  part. 

Reprints  have  been  sent  to  all 
members  of  Congress  by  the 
Dallas  News,  and  by  others.  An 
organization  known  as  the  Texas 
Property  Defense  Association  has 
announced  it  will  issue  20,000  re¬ 
prints.  The  State  Bar  of  Texas 
is  also  distributing  the  series  on 
its  own. 

On  March  15,  the  Texas  State 
Senate  voted  a  resolution  com¬ 
mending  the  News  and  Mr.  Duck¬ 
worth  for  “great  public  service  to 
the  people  of  this  state  and  na¬ 
tion”  in  presenting  the  expose. 

Ickes*  Role  Spotlighted 
The  Duckworth  stories  reveal 
machinations  of  private  individ¬ 
uals  seeking  rights  to  vast  oil 
deposits  as  events  leading  up  to 
the  tidelands  seizure. 

‘The  Big  Grab”  spotlights  the 
role  of  Harold  Ickes  as  Secretary 
of  the  Interior  in  urging  Federal 
possession  of  the  states’  submerged 
offshore  lands. 

While  pointing  out  that  Texas 
has  a  direct  interest  in  preserving 
its  tidelands  oil  leases,  Mr.  Duck¬ 
worth  declares: 

“There’s  more  than  a  selfish  in¬ 
terest. 

‘Texas  is  trying  to  awaken 
other  states  to  the  menace. 

“If  that  strange  philosophy 
spawned  in  the  waters  of  bureauc¬ 
racy  is  allowed  to  stand,  the  ex¬ 
tension  of  Federal  seizures  could 
wipe  out  any  horizon  dividing  the 


BBB  'Sells' 
Star-Times 
Swindle  Series 


Daily's  Drive  Routs 
Punchboaid  Bloc 


St.  Louis — An  unusual  “double¬ 
play”  combination  for  the  last 


Longview,  Wash.  —  Longview 
voters,  reflecting  their  dislike  of 
punchboards  licensed  by  the  city, 
voted  the  slate  of  challengers  into 
city  council  positions  March  13, 


De 
1( 


two  weeks  has  spearheaded  a  na-  ousting  all  four  incumbents. 


Dealey  and  Duckworth 


Long  interested  in  the  issue, 
Mr.  Duckworth  dropped  all  other 
work  about  Jan.  1  to  concentrate 
on  this  story.  Voluminous  corre¬ 
spondence  produced  data  taking 
up  two  file  drawers. 

The  Washington  Bureau  of  the 
Dallas  News  dovetailed  on-the- 
spot  investigation  with  Mr.  Duck¬ 
worth’s  leads.  Attorney  General 
Price  Daniel  of  Texas,  himself  a 
co-publisher  of  two  Texas  week¬ 
lies,  who  has  fought  the  tidelands 
case  for  some  time,  worked  close¬ 
ly  with  the  News’  reporter. 

Watch  Menace 

Since  1937,  Mr.  Duckworth’s 
associates  recalled,  he  has  fol¬ 
lowed  the  tidelands  question,  and 
spotted  its  menace  long  before 
Texas  became  directly  involved. 


tionwide  news  attack  on  stock 
swindlers  operating  in  Toronto. 

Newspapers  in  ail  parts  of  the 
United  States.  Canada  and  even 
in  Hawaii,  joined  in  the  crusade 
launched  by  the  St.  Louis  Star- 
Times  and  the  Better  Business 
Bureau  (E&P,  March  10,  p.  42.) 

The  stock  racket  is  reported  to 
take  more  than  $52,000,000  a 
year  out  of  American  pockets,  by 
the  estimates  of  the  promoters 
themselves. 

Months  ago,  Norman  E.  Isaacs, 
Star-Times  managing  editor,  as¬ 
signed  Dick  Lewis  to  work  on  the 
story.  Mr.  Lewis  first  pored 
through  the  complaints  of  victims 
to  the  Better  Business  Bureau  and 
in  Washington,  Harry  D.  Wohl, 
chief  of  the  Star-Times’  Washing¬ 
ton  Bureau,  was  detached  from 
all  other  duties  to  spend  weeks 
with  the  SEC’s  experts. 

Finally,  Mr.  Lewis  went  to 
Toronto  where  he  was  joined  by 
William  Rosenbaum  of  the  BBB. 
a  former  Post  Office  inspector 
who  took  part  in  the  investiga¬ 
tions  which  exposed  the  Fort 
Worth  oil  racket  in  the  1920’s. 

The  promoters  talked  freely. 
The  St.  Louis  reporter  and  his 


The  election  climaxed  a  thre^ 
month  campaign  by  local  civic 
groups  and  the  Daily  News  to 
persuade  councilmen  to  repeal  t^ 
ordinance  legalizing  punchboards. 


Southland  Mill 
Reports  Profit 
For  10th  Year 


A  Dallas  News  officer  remarked  colleague  were  permitted  to  visit 


that  “Oil  is  the  smallest  element 
in  the  tidelands  grab,”  and  said 
neither  Mr.  Duckworth  nor  Mr. 
Dealey  owns  a  share  of  stock  in 
any  company  involved. 

Replying  to  a  publisher  in  an¬ 
other  city  who  asked  as  to  the 
attitude  of  the  major  oil  com¬ 
panies  on  the  issue,  Mr.  Dealey 
wrote:  “We  did  not  consult  any 
of  the  oil  companies  in  preparing 
our  series.  The  articles  are  strictly 
factual  and  are  not  inspired  by 
anybody.” 

The  News  is  planning  to  keep 
the  issue  alive  both  before  its 
own  readers  in  Texas  and  leading 
newspaper  publishers  over  the 
U.  S. 


Colonel  'Eagle' 

Chicago — Col.  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune  editor 
and  publisher,  will  be  adopted  by 
the  Chippewa  Indians  of  the  Bad 
River  Reservation  near  Ashland, 
Wis.,  March  26.  He  will  be  given 
the  name  of  “Eagle”  as  “the  most 
courageous  newspaper  editor  in 
the  United  States.” 


the  so-called  “boiler  rooms”  and 
they  watched,  wide-eyed,  as  the 
salesmen  put  on  their  patter  for 
victims  in  all  parts  of  the  country. 

Lewis  and  Wohl  teamed  up 
again  after  the  Toronto  expedition 
and  checked  to  make  sure  they 
were  right  with  SEC  experts. 
Then  came  the  stories. 

At  this  point,  the  Better  Busi¬ 
ness  Bureaus  in  the  various  cities 
approached  local  newspapers,  tell¬ 
ing  them  what  the  Star-Times 
had,  serving  in  effect  as  syndicate 
salesmen  for  a  series  of  articles 
for  which  no  charge  was  made. 

On  top  of  that.  United  Press 
and  International  News  Service 
carried  stories  on  the  day  the 
story  broke  in  St.  Louis  and  As¬ 
sociated  Press  filed  a  long  Sunday 
digest,  illustrated,  of  the  series 


The  10th  consecutive  year  of 
profitable  operation  of  the  South¬ 
land  newsprint  mill  in  Texas  was 
reported  to  stockholders  this  week. 

Net  earnings  of  Southland  Pa¬ 
per  Mills,  Inc.,  of  Lufkin, 
amounted  to  $3,452,682  in  1950, 
with  gross  sales  of  $16,099,877. 

One  Losing  Year 
Southland  has  had  only  one 
losing  year  since  it  went  into  busi¬ 
ness  in  1940  with  financial  sup¬ 
port  of  Southern  newspaper  pub¬ 
lishers.  The  deficit  of  $182,271 
in  the  first  year  is  the  only  red 
mark  on  the  company’s  slate. 
Net  earnings  have  exceeded  $14,- 
000,000  in  1 1  years. 

The  firm’s  833  employes,  aver¬ 
aging  $3,674,  received  $3,234,892 
in  wages  and  salaries  last  year, 
President  E.  L.  Kurth  reports. 

Cost  of  goods  sold  (130.186 
tons  of  newsprint  and  28,592  tons 
of  kraft  board  and  pulp)  was 
$7,787,488.  Selling,  administra¬ 
tive  and  other  expenses  ran  the 
total  costs  to  $9,587,195,  leaving 
a  net  income,  before  federal  in¬ 
come  taxes,  of  $6,512,682 
In  1949  the  company  earned  a 
net  of  $3,572,841  on  gross  sales 
of  $14,959,417. 

Only  46c  Dollars 
Mr,  Kurth  reminded  the  com¬ 
pany’s  368  stockholders  ($16, 
728,993  invested  capital)  that 
profit  dollars  now  are  “actually 
46c  dollars”  when  it  comes  to 
expansion  or  replacement  pur¬ 


poses.  The  company  is  continu- 
It  put  us  in  the  riiall  Trdcr  ‘"8  acquisition  of  timl^r  lanj 
busines,”  said  Mr.  Isaacs.  “At 
first,  we  started  providing  mats 
of  the  illustrations  to  those 

papers  that  asked  for  the  series,  T^exas  counties, 

but  within  a  few  days  the  load  .'Y®  t . 

was  so  big  we  had  to  give  that  sl^l^nmg  in  demand  for 

up.  All  we  could  do  was  to  send 


Heads  'Late  Watch' 

San  Francisco — Kathleen  Nor¬ 
ris,  a  San  Francisco  Call  reporter 
before  gaining  fame  as  a  novelist. 


proofsheets  of  the  entire  series.” 
Thirty  papers  asked  for  the  series. 


Morton  Salt  Ads 

Chicago — Morton  Salt  Co.  ad- 


our  products,”  said  Mr.  Kurth 
The  book  value  of  Southland 
stock  rose  from  $30  to  $37.78  in 
the  last  year,  during  which  the 
last  dividends  amounting  to  856- 
500  ($4.40  a  share)  were  paid  on 
the  old  preferred  shares.  The 


title  to  property.  State  control  of  has  been  named  editor-in-chief  of  vertising  will  appear  in  more  than  company  has  retained  $2,596,|82 


waters,  fish  piers,  riverbeds,  lakes  the  Late  Watch,  organization  of 
and  all  other  submerged  lands  San  Francisco  news  veterans.  The 
could  be  transferred  to  the  Fed-  annual  dinner  meeting  is  sched- 
eral  government.”  uled  April  14. 


750  daily  newspapers,  featuring  for  improvements  and  debt  retiit- 
the  tasty  touch  of  salt  on  vege-  ment,  the  long  term  debt  no* 
tables.  Needham,  Louis  &  Brorby,  standing  at  $1,400,000  as  com- 
Inc.,  is  the  agency.  pared  with  $5,568,000  in  1948. 
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Oq  f  Hits  *"  emergency  the  flow  of  £  3  Veteran  AP 

advertising  can  go  on.  1^: 

^1  *  X  *  .j  *0  1  lyirectors  nna 

^  dSSl  1@CL  OlTS^^imOl  quence,  was  general  chairman  of  Service  in  April 

the  clinic  " 

Evanston,  Ind.  —  Nearly  a  views  using  the  “patterned”  or  ■  Three  nwre  lotig-service  direc- 

fourth  of  the  men  working  in  “guided”  technique,  plus  an  in-  ^  II ■  ^ors  of  the  Associated  Press  will 

Classified  Advertising  have  been  telligence  test.  tjTrOUP  Oellina  under  the  terms 

drafted  or  are  about  to  leave  TTiey  formerly  used  several  t  O  r  i  ^  which  provide 

lor  military  service.  tests,  but  finally  simplified  and  Jg  OUCCGSSlllL  “  three-term  limit. 

This  personnel  problem  was  concentrated  on  one  test  which  They  are:/  E.  Lansing  Ray,  St. 

brought  out  in  round-table  dis-  has  proved  very  useful.  They  T/^1/^  Louis  (Mo.)  Globe-Democrat,  on 

cassions  at  the  Classified  Adver-  validated  the  test  by  giving  it  to  the  AP  board  since  1922;  Stuart 

lising  Clinic  here  March  16-17,  their  present  group  of  salesmen.  San  Francisco — Dramatic  sell-  H.  Perry,  Adrian  (Mich.)  Tele- 
sponsored  by  the  Medill  School  The  median  score  was  30  points  >"8  methork  are  more  effective  gram,  on  the  board  since  1923; 

k  Journalism,  Northwestern  Uni-  and  so  they  will  not  hire  anyone  time,  Floyd  L.  Sparks,  and  Leonard  K.  Nicholson,  New 

versify.  The  clinic  was  for  mem-  who  does  not  come  fairly  close  publisher  of  the  Hayward  (Calif.)  Orleans  (La.)  Times  -  Picayune, 
bers  of  the  Inland  Daily  Press  to  this  score.  They  checked  the  Review  told  the  California  News-  on  the  board  since  1933. 

Association.  point  scores  of  individual  sales-  pap®r  Advertising  Managers  As-  Others  Renamed 

Even  in  the  case  of  girls,  news-  against  their  known  selling  sociation,  northern  section,  here  Three  others  whose  terms  ex¬ 
papers  are  having  a  hard  time  ability  and  found  a  high  degree  March  16.  pire  have  been  renominated  for 

bolding  employes  because  of  high-  of  correlation.  Describing  group  selling  meth-  the  balloting  at  the  annual  mem- 

erpaid  war  work  or  because  girls  A  Tribune  salesman  is  told  ods  used  on  the  Review,  he  de-  bership  meeting  April  23  in  New 
are  leaving  to  follow  soldier  hus-  "ever  to  sell  an  ad,  but  only  to  clared  this  type  of  presentation  York  City.  They  are:  Roy  A. 
bands.  sell  campaigns,  Mr.  Paddock  said,  can  meet  a  wartime  shortage  of  Roberts,  Kansas  City  (Mo.)  Star, 

Sparked  by  these  findings,  dis-  He  must  first  analyze  the  adver-  experienced  sales  personnel.  on  the  board  since  1943;  Palmer 

cussion  centered  on  personnel,  tiser’s  problem  and  figure  out  Sales  presentations  to  groups  Hoyt,  Denver  (Colo.)  Post,  on 

aliries,  hiring,  and  testing  and  what  it  will  take  to  solve  the  originated  at  the  Review  under  the  board  since  1944;  and  John  S. 
training  methods.  problem.  Then  he  asks  for  enough  a  ^uble  stress,  Mr.  Sparks  ex-  Knight,  Chicago  (Ill.)  Daily 

Mav  Have  to  Pav  More  I*’®  1°*’-  Tribune  fur-  plained.  The  result  was  so  effec-  News,  on  the  board  since  1948. 

.  •  ,  j  j  *1.  r  .  nishes  mimeographed  copies  of  live  they  have  been  continued.  Other  nominees  (for  five  va- 

^nclusions  included  the  fact  success  stories  to  both  salesmen  The  first  such  presentation  cancies)  are:  James  M.  Cox,  Jr., 

bt  newspapers  will  have  to  sell  telephone  solicitors.  came  during  wartime,  he  related,  Dayton  (O.)  News;  W.  H.  Cowles, 

the  idea  of  classified  as  a  pleasant,  phraseology  is  also  important,  when  local  merchants  were  Spokane  (Wash.)  Spokesman-Re- 

II- f  Salesgirls  when  taking  ads  arc  aroused  because  the  Review  had  view;  Mark  Ethridge,  Louisville 

wtiich  IS  an  excellent  preparation  taught  to  say:  “I  will  start  this  accepted  advertising  contracts  (Ky.)  Courier  -  Journal;  Richard 
tor  lite,  and  secondly,  they  may  ypy  tomorrow  for  seven  from  nearby  Oakland.  W.  Clarke,  New  York  News;  John 

me  to  pay  higher  wages.  cancel  it  by  Lacking  experienced  sales  per-  r.  Reitemeyer,  Hartford  (Conn.) 

•  ^''®  already  pay-  calling  us  any  day  before  5  sonnel  because  the  Federal  man-  Courant;  F.  G.  Huntress,  Jr.,  San 

1^  above  the  posted  rate  for  o’clock.”  This  was  so  successful  power  board  had  permitted  his  Antonio  (Tex.)  Express,  and  Ed- 

Deginners,  It  was  rejwrted.  Most  j^at  the  number  of  seven-day  or-  expansion  from  a  weekly  to  a  ward  E.  Lindsay,  Decatur  (Ill.) 
papers  will  pay  a  higher  starting  jupiped  by  20%  when  it  was  daily  status  on  condition  he  em-  Herald. 

rate  to  a  college-trained  girl.  An  ploy  only  women  in  his  sales  and  Two  nominees  for  the  director- 

interesting  tendency  is  to  ^k  for  Call-Back  System  Successful  office  staffs,  Mr.  Sparks  invited  ship  for  cities  of  less  than  50,000 

Glenn  Arthur,  Appleton  (Wis.)  ‘he  merchants  to  dinner  and  then  population  are:  Dolph  Simons, 

il  «niv  ^ii.„f  Post-Crescent,  said  salesmen  call  explained  the  papers  problems,  Lawrence  (Kan.)  Journal-World, 

^  back  every  advertiser  whose  ad  is  how  it  proposed  to  meet  them,  and  W.  K.  Ulerich,  Clearfield 
It  difficult  to  stick  to  this  policy,  ^  ^  and  how  the  policy  would  benefit  (Pa.)  Progress.  The  victor  will 

Some  classified  advertising  testimonial  or  a  renewal  if  pos-  ‘he  entire  community.  replace  Mr.  Perry, 

managers  said  they  have  trained  ^ibig  j^ey  sell  from  65%  to  Th's  ‘ype  of  selling  has  been  Warden’s  Post 

girls  for  outside  work  and  have  75%  of  their  transient  ads  oil  an  continued,  on  occasions,  he  ex-  y^e  nominating  committee 

found  the  girls  successful  and  8.day  basis.  plained.  Recently  the  paper  had  a  beaded  by  Harold  A.  Fitzgerald 

satisfactory.  It  was  pointed  out  Special  features  are  used  exten-  dinner  meeting  with  merchants  of  the  Pon/iac  (Mich.)  has 

that  they  must  be  carefully  lively  in  the  Post-Crescent  and  and  then  presented  a  skit  on  the  proposed  two  candidates  for  the 

picked  for  selling  ability,  and  resulted  last  year  in  the  sale  of  downtown  parking  problem.  vacancy  caused  by  the  recent 

mat  few  gins  m  their  early  1  |,i 83  extra  inches  of  advertising.  “This  type  of  dramatic  pre-  death  of  O.  S.  Warden,  Great 

twenties  can  talk  to  a  man  about  Lois  Adams,  manager  of  the  sentation  is  more  demanding,  but  Falls  (Mont.)  Tribune,  who 

Dunness  successfully.  adtaker  division  of  the  Chicago  it  is  easier  than  seeing  one  mer-  joined  the  board  in  1943  and 

Quite  often.  It  was  related,  girls  Tribune,  said  they  were  able  to  chant  at  a  time,”  Mr.  Sparks  de-  whose  current  term  would  expire 

secure  the  highest  type  of  girls  by  clared.  “It  raises  your  sights,  is  jp  April,  1952.  The  nominees  are 
can  be  hired  back  after  six  months  inserting  an  ad  in  their  own  “help  more  effective — for  one  thing  you  Raymond  L.  Spangler,  Redwood 
f  1  e  wanted  —  female”  classification  are  not  interrupted  during  the  city  (Calif.)  Tribune,  and  A.  L. 

II  T  suggestion  was  for  with  the  following  heading:  “Col-  30-minute  presentation  —  and  it  Alford.  Lewiston  (Ida.)  Tribune. 

«1  classified  managers  to  give  a  iggg  Trained  Young  Ladies,  Make  gets  you  out  of  your  regular  orbit.  Lewis  W.  Douglas,  former  Am- 
letter  of  recommendation  to  every  Your  Day  Interesting.”  “Besides,  this  type  of  activity  is  bassador  to  Great  Britain,  will 

capabte  girl  who  leaves  to  follow  Justine  Weyher,  supervisor  of  satisfying  and,  in  our  case,  marked  address  the  annual  luncheon  of 

a  husband  to  army  camps.  She  jbe  Milwaukee  Journal  telephone  a  definite  turning  point  in  our  aP,  making  his  first  major  speech 

may  be  able  to  help  out  some  ^taff  of  22  full-time,  and  seven  relationships  with  the  community,  since  resigning  as  envoy  last  Fall 
a classified  manager  part-time  girls,  said  that  the  Jour-  “The  more  dramatic  presenta-  after  three  and  a  half  years  at  the 

®  nal  handles  the  largest  volume  tion  raises  the  dignity  of  newspa-  Court  of  St.  James.  He  has  been 

w  benefitted  by  having  these  ex-  of  classifieds  in  the  world  with  per  selling,”  he  declared.  “It  will  3  member  of  Congress,  director 

perienced  girls  available.  one-third  the  staff  employed  by  imbue  your  audience  with  the  of  the  Budget,  president  of  Mu- 

I.  G.  Paddock,  assistant  classi-  papers  printing  a  comparable  num-  newspaper’s  prestige,  and  will  im-  fual  Life  Insurance  Co.  and  depu¬ 
ted  manager  of  the  Chicago  Trib-  her  of  ads.  press  the  entire  community.”  ty  War  Shipping  administrator. 

une,  said  the  classified  department  E.  O.  McCann,  Decatur  News-  ■  , 

**  a  training  ground  for  the  whole  papers,  described  his  setup  which  _ 

advertising  department.  uses  teletypesetters  almost  exclu-  ^  tVBlltS  lOF  L^nCinty  W 0111611  S  rd^Q  k^liniC 

In  hiring  persons  for  classified  sively  on  composition  of  classified  Denver — ^Two  big  events,  a  U.  Chicago — A  second  clinic  for 

*ork,  more  and  more  papers  are  advertising.  His  newspaper  is  S.  Navy  Band  concert  and  a  bas-  women’s  page  editors  of  Inland 

finding  standard  personality  and  currently  installing  six  Linotype  ketball  game,  will  be  sponsored  Daily  Press  Association  new^a- 

intelligence  tests  very  Valuable.  Comets,  which  will  operate  at  the  next  month  by  the  Denver  Post  pers  has  been  scheduled  for  April 
Mr.  Paddock  said  they  use  a  com-  rate  of  12  lines  a  minute.  Each  of  with  proceeds  going  to  its  Charity  6-7  at  the  Orrington  Hotel,  Evan- 
Wnation  of  two  personal  inter-  his  staff  is  trained  to  operate  the  fund.  ston.  Ill. 
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Sacramento  Union 
Looks  Ahead  at  100 


itor  Betty  Barrett,  Promotwn 
Manager  Belden  Morgan,  and 
others. 

On  the  second  floor  are  the  ad¬ 
vertising  departments,  with  the 
circulation  department  occupying 
the  spacious  first  floor  area. 


the  spacious  first  floor 

Wood  and  Hoe  Presses 
In  the  rear  of  the  building  are 
the  mechanical  departments,  fea¬ 
turing  the  new  five-unit  Wood 
Press,  which  has  been  installed 
alongside  the  old  Hoe  press. 

The  photography  department 
includes  a  large  studio  and  an 


CIRCULATION 

Silha  Outlines  Factors 
Of  Circulation  Growth 

By  George  A.  Brandenburg 


INTERSTATE  circulators  at  Reading  view  some  service  material. 
They  are;  Left  to  right — William  Mahoney,  Baltimore  (Md.)  News- 
Post;  Wade  Trout,  Parkersburg  (W.  Va.)  ^ntinel;  William  Owens, 
Faiminiml  (W.  Va.)  Times,  and  Theodore  Imbach,  Morgantown 
(W.  Va.)  Post. 

Carrier  Boy  System 
Needs  Active  Defense 

By  Joseph  W.  Dragonetti 


Chicago — Continued  circulation 
growth  of  newspapers  can  be 
attributed  largely  to  four  “sticks 
of  dynamite.”  Central  States  cir¬ 
culation  managers  were  told  here 
this  week. 

Otto  Silha,  Minneapolis 
(Minn.)  Star  and  Tribune  promo¬ 
tion  manager,  enumerated  the 
four-fold  detonation  as  follows: 

1.  Improvement  of  the  basic 
product. 

2.  Expansion  of  four-color,  run- 
of-paper  printing  —  “the  glamor 
touchstone  for  newspapers.” 

3.  Service  to  subscriber. 

4.  Cooperation  of  all  depart¬ 
ments  and  interchange  of  ideas 
between  newspapers. 

Fisher  New  President 

M.  E.  Fisher,  Minneapolis  Star 
It  Tribune,  was  elected  president 
of  the  association,  succeeding  Ray 
McLellan,  Rock  Island  (III.)  Ar~ 
gus,  who  becomes  chairman  of 
the  board.  Edward  Keefe,  La- 
Crosse  (Wis.)  Tribune  and  Leader 
Press,  was  chosen  vicepresident. 
C.  K.  Jefferson,  Des  Moines  (la.) 
Register  and  Tribune,  was  re¬ 
elected  secretary-treasurer. 

Elmer  Schroeder,  Milwaukee 
(Wis.)  Journal,  was  nominated 
as  Central  States’  representative 
on  the  International  Circulation 
Managers  Association  directorate, 
succeeding  Walter  Aronoff,  De¬ 
troit  (Mich.)  Times. 

W.  D.  Parsons,  who  recently 
retired  as  circulation  director  of 
the  Minneapolis  Star  and  Tribune, 
was  elected  to  honorary  life 
membership. 

Willard  Horsman,  Bloomington 
(111.)  Pantograph,  stressed  the  im¬ 
portance  of  circulators’  continu¬ 
ing  the  newspaperboy  program 
through  individual  papers  devot¬ 
ing  more  news  and  advertising 
space  to  carrier  promotion. 

Mr.  Jefferson,  reporting  on  the 


White  House  Conference  on 
Youth,  said  there  are  “forces  at 
work  to  restrict  the  opportunity  of 
boys  to  work.”  He  urged  that 
circulation  managers  be  prepared 
to  meet  the  challenge  of  those 
who  seek  to  show  that  newspaper 
route  work  is  damaging  to  youth. 

TV  ‘Mixed  Blessing’ 

Television  was  viewed  as  a 
“mixed  blessing”  for  papers  over 
50,000  circulation.  None  in  TV 
areas  reported  any  appreciable  de¬ 
cline  in  sales. 

Several  circulation  managers 
said  they  had  found  that  TV  pro¬ 
gram  listings  were  an  important 
service  to  readers. 

Among  the  “best  ideas”  re¬ 
ported  was  that  of  cutting  down 
service  complaints  by  using  a 
notice  printed  on  different  colored 
paper  attached  to  carrier  bundles, 
warning  carriers  to  be  particu¬ 
larly  careful  on  rainy  and  snowy 
days  to  give  subscribers  good  ser¬ 
vice.  Another  circulator  told  of 
a  basketball  circulation  contest 
for  carriers  in  which  carriers  re¬ 
ceived  two  points  for  a  new  daily 
subscriber,  one  point  for  Sunday 
only,  and  a  “foul”  for  a  service 
error. 

Awards  were  given  for  out¬ 
standing  promotion  exhibits  to  Ed 
Mill,  Davenport  (la.)  Times;  R. 
F.  Vecchio,  La  Salle  (Ill.)  News- 
Tribune;  and  Mr.  Todd,  Rockford 
Newspapers. 

Last  year,  Mr.  Silha  said,  the 
Star  and  Tribune  used  $190,000 
worth  of  space  for  circulation 
promotion  in  its  own  papers, 
based  on  the  minimum  retail  ad¬ 
vertising  rate. 

“We  think  it  pays  to  keep  pres¬ 
ent  readers  sold  by  impressing 
them  with  the  fact  that  there’s 
always  something  enlightening, 
new  and  worthwhile  coming  up 
in  your  newspaper,”  he  said. 


Reading,  Pa.  —  “Do-gooders” 
and  “starry-eyed  people”  may  un¬ 
dermine  the  traditional  newspa¬ 
perboy  setup  unless  publishers 
come  out  openly  against  such  op¬ 
position,  members  of  Inter-State 
Circulation  Managers’  Association 
were  told  at  their  34th  Spring 
Meeting  here  March  18-20. 

The  warning  came  from  Theo¬ 
dore  A.  Serrill,  manager  of 
Pennsylvania  Newspaper  Publish¬ 
ers’  Association  at  a  convention 
which  crystallized  concern  over 
the  possibility  of  restrictive  legisla¬ 
tion. 

The  delegates  also  heard  Jere 
C.  Healy,  president  of  Internation¬ 
al  Circulation  Managers’  Associa¬ 
tion,  declare  the  character-build¬ 
ing  aspect  of  the  carrier  system 
is  one  of  the  greatest  forces  for 
building  sound  citizens. 

Activity  Recommended 

Mr.  Serrill  said  publishers  and 
circulation  managers  should  be 
more  adequately  represented  at 
conferences  on  youth  problems. 

“We  must  take  part  in  discus¬ 
sion  groups,”  he  said.  “We  must 
serve  in  organizations  which  are 
charged  with  the  handling  of 
problems  of  child  labor  and  youth 
employment,  education,  health, 
juvenile  delinquency,  public  as¬ 
sistance,  recreation  and  welfare. 

“There  is  a  growing  number 
of  people  in  this  cbunrty  who  are 
so  starry-eyed  as  to  believe  firmly 
that  growing  youth  should  be  pro¬ 
tected  from  work,  should  not  be 
permitted  to  learn  the  economic 
facts  of  life,”  he  said. 

“If  we  are  to  defend  the  right 
of  our  boys,  your  sons  and  my 
sons,  to  work  and  become  news- 
paperboys,  we  have  got  to  get  out 
and  do  positive  things.  We  must 


take  exception  to  the  propagandiz¬ 
ing  and  publicizing  that  is  being 
done  at  the  local  level  by  those 
starry-eyed  people. 

3  Routes  Too  Many 

“You  may  not  have  seem  the 
articles  which  condemn  the  prac¬ 
tices  of  having  newspaperboys 
serve  both  a  morning  and  evening, 
even  a  Sunday  route. 

“Frankly,  I  must  go  along  with 
the  welfare  and  school  authorities 
in  believing  that  three  routes  are 
too  much  of  a  burden  upon  a 
growing  boy. 

“But  let  us  defend  the  right  of 
our  boys  to  be  newspaperboys.” 

Mr.  Healy  declared  there  is 
“nothing  wrong  with  the  idea 
of  teaching  a  boy  to  earn  some 
money.” 

Edward  Almasy,  New  Kensing¬ 
ton  (Pa.)  Dispatch,  said  the  cir¬ 
culation  man  should  build  the  best 
newspaper-parent  relationship  pos¬ 
sible  “through  personal  contact 
and  also  through  the  columns  of 
his  newspaper.” 

Ray  Mack,  Washington  (D.  C.) 
Daily  News,  said  a  growing  num¬ 
ber  of  Senators  is  resisting  at¬ 
tempts  at  restrictive  legislation. 

Plaques  were  awarded  to  the 
Brownsville  (Pa.)  Telegraph, 
Charles  Catterall;  Union  City  (N. 
J.)  Hudson  Dispatch,  Thomas 
Meegan,  and  Pittsburgh  (Pa.) 
Post-Gazette,  Barney  Cameron. 

Merit  certificates  were  presented 
to  the  Altoona  (Pa.)  Tribune, 
Howard  E.  Record;  Morgantown 
(W.  Va.)  News  and  Post,  Theo¬ 
dore  J.  Imbach;  Scranton  (Pa.) 
Tribune,  David  J.  Thomas;  Eliza¬ 
beth  (N.  J.)  Journal,  W.  L.  Good; 
Wilkes  Barre  (Pa.)  Record-Times, 
Dewitt  Smith;  and  Washington 
(D.  C.)  Daily  News.  Ray  Mack. 


ELECTON  SMlLFii  are  flashed  at  the  Central  States  circulators’ 
joeeting:  Left  to  right — C.  K.  Jefferson,  secretary-treasurer;  Ray  Mc- 
Lellan,  retiring  president  and  chairman  of  the  Board;  M.  E.  Fisher, 
president,  and  Edward  Keefe,  vice-president. 
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Press  Also  in  Spotlight 
At  Kefauver  Hearings 


By  Roy  Erwin 


Newspapers  figured  prominent¬ 
ly  in  the  testimony  as  well  as  in 
covering  the  sensational  public 
hearings  of  the  Senate  Crime  In¬ 
vestigating  Committee  in  New 
York  in  the  past  week. 

Witnesses  frequently  referred  to 
newspaper  stories,  editorials  and 
practices  and  the  Senators  and 
their  counsel  often  questioned 
witness^  concerning  certain  news¬ 
paper  flories. 

Approximately  100  reporters 
were  assigned  to  the  big  story, 
many  coming  from  other  cities. 

Racing  News  Hit 
One  witness.  Chief  City  Magi¬ 
strate  John  M.  Murtagh  of  New 
York,  lashed  out  at  newspapers 
generally  for  publishing  racing 
news,  contending  that  such  statis¬ 
tical  information  encourages  gam¬ 
bling  on  a  national  scale. 

The  stenographic  report  on  his 
recommendations  in  this  respect 
follows: 

“There  is  no  question  in  my 
mind  that  we  ought  to  get  realis¬ 
tic  about  the  publication  of  racing 
information.  We  all  know  that  it 
is  going  for  nothing  but  betting. 
Our  best  newspapers  are  hypo¬ 
critical. 

“Why  don’t  these  newspapers 
which  seem  to  have  a  genuine  in¬ 
terest  in  stopping  organized  gam¬ 
bling  stop  publishing  reports  of 
how  horses  run?  Certainly,  no 
one  is  interested  in  what  a  nag 
came  in  for,  except  to  find  out 
whether  he  won  money. 

“And  it  is  about  time  the  news¬ 
papers  would  be  harnessed  and 
stop  publishing  those.  And,  if 
necessary,  we  ought  to  have  legis¬ 
lation  to  that  effect. 

‘Hypocrifcal  Cry’ 

“This  cry  of  freedom  of  the 
press  is  hypocritical.” 

Earlier  in  his  testimony,  Mr. 
Murtagh  attacked  the  Yonkers 
(N,  Y.)  Times  as  a  “front”  for 
furnishing  information  to  bookies. 

Mr.  Murtagh  was  called  at  the 
request  of  a  star  witness  of  the 
investigation,  William  O’Dwyer, 
former  Mayor  of  New  York  and 
now  Ambassador  to  Mexico.  Mr. 
Murtagh  served  as  City  Commis¬ 
sioner  of  Investigation  under  Mr. 
O’Dwyer. 

In  a  dramatic  clash  with  Sen¬ 
ator  Charles  W.  Tobey  (R.,  N.H.), 
O’Dwyer  charged  heavy  gambling 
in  New  Hampshire. 

“That  is  what  they  say  and  it 
is  written  in  the  newspapers,”  said 
Mr.  O’Dwyer.  “Do  you  want  me 
to  read  it  from  the  Manchester 
Union?" 

“And  I  submit  to  you  that  I 
never  believe  anything  I  see  in 
the  Manchester  Union,”  Senator 
Tobey  shot  back.  “There  is  no 
one  less  deserving  of  the  name  of 


editor  than  the  man  who  edits 
that  paper.  This  is  not  the  Bible 
to  quote  me,  sir.” 

“That  is  what  they  wrote — 
$30,000,000  worth  of  biookmaking 
in  your  state,”  Mr.  O’Dwyer  said. 

PubUsher  Telephones 
In  answer  to  a  question  the 
next  day,  Mr.  O’Dwyer  testified 
he  obtained  information  in  a  tele¬ 
phone  conversation  with  William 
Loeb,  publisher  of  the  Manche.ster 
(N.  H.)  Union. 

The  Union  published  a  series  of 
articles  concerning  the  extent  of 
gambling  in  its  state.  The  stories 
were  written  by  Frank  O’Neill,  the 
newspaper’s  political  reporter.  For 
the  last  two  years,  the  Union, 
which  has  strongly  opposed  Sen¬ 
ator  Tobey,  has  waged  an  edi¬ 
torial  campaign  to  license  book¬ 
makers  as  a  source  of  state  reve¬ 
nue. 

With  tears  in  his  eyes  and  in  a 
voice  packed  with  emotion.  Sen¬ 
ator  Tobey  ended  the  exchange 
with  these  words: 

“The  campaign  that  Mr.  Loeb 
is  carrying  on  and  will  carry  on 
against  me  is  only  a  concurrence 
of  what  went  on  for  a  year  in 
New  Hampshire.  It  was  a  cam¬ 
paign  of  most  extreme  vilifica¬ 
tion,  smear,  smirch  and  slander. 
It  wasn’t  pleasant  to  take,  but  it 
resulted  inevitably  in  my  getting 
a  large  majority,  and  a  rebuke  to 
him.  But  the  campaign  went  on.” 

Mention  of  newspapers  often 
came  into  the  questioning.  At  one 
point,  Rudolph  Halley,  chief  coun¬ 
sel  of  the  committee,  said  to  Mr. 
O’Dwyer: 

“I  have  here  an  editorial  from 
the  New  York  Herald  Tribune." 

“That  is  not  a  paper  that  ever 
distinguished  itself  by  being 
friendly  to  me,”  replied  the  former 
Mayor. 

‘Name  Your  Paper* 

“No?  Well,  I  am  sorry.  If  you 
will  name  your  paper  I  will  look 
for  the  files  of  that  paper,  because 
I  am  trying  to  be  fair.” 

“Look  at  the  files  of  NAM. 
‘Rub  them  all  out.’  ” 

Later  in  his  testimony,  Mr. 
O’Dwyer  remarked  that  “you  have 
got  wires,  state  lines,  information 
sheets,  racing  sheets  and  news¬ 
papers  giving  publicity,  full  pub¬ 
licity,  giving  full  information  to 
15,000,000  people  that  want  to 
bet.” 

The  former  Mayor  ended  his 
testimony  by  obtaining  permission 
to  send  the  committee  later  some 
newspaper  editorials  that  com¬ 
mended  his  work  in  prosecuting 
the  Murder,  Inc.  cases. 

Early  in  the  hearing,  the  power 
of  the  Anastasia  brothers,  who 
possess  criminal  records  and  who 
are  reputed  to  be  kingpins  of  the 


underworld,  on  the  Brooklyn 
waterfront  was  brought  out  in  the 
case  of  a  shipload  of  newsprint 
consigned  to  the  New  York  Daily 
News.  The  shipment  was  held  up 
in  January  after  a  story  appeared 
in  the  newspapers  which  the 
brothers  didn’t  like.  The  ship 
went  to  Philadelphia  and  the  cargo 
was  sent  by  rail  to  New  York. 

The  name  of  the  Brooklyn 
Eagle,  whose  disclosures  of  gam¬ 
bling  and  crime  and  police  in¬ 
volvement  precipitated  the  present 
Brooklyn  grand  jury  investigation, 
came  into  the  hearing  several 
times. 

At  one  session,  two  witnesses 
from  Hoboken,  N.  J.,  hotly  denied 
allegations  made  against  them  by 
Malcolm  Johnson  in  his  recently 
published  book,  “Crime  On  The 
Labor  Front.”  Mr.  Johnson,  now 
an  International  News  Service 
writer,  was  covering  the  hearing. 

Full  Facilities 

The  press  was  afforded  full  fa¬ 
cilities  by  the  committee.  Three 
large  tables  near  the  witness  stand 
and  bench  seated  60  reporters  and 
there  were  chairs  for  40  others  in 
adjacent  areas.  AP,  U.P.,  and  INS 
reporters  were  seated  at  the  table 
nearest  the  witness  stand. 

Jury  Room  341  at  the  rear  of 
the  courtroom  in  which  the  hear¬ 
ings  were  held  in  the  United  States 
Court  House  was  set  aside  as  a 
special  press  room.  It  was  equip¬ 
ped  with  many  telephones. 

Alfred  Klein,  an  assistant  coun¬ 
sel  of  the  Senate  Crime  Investi¬ 
gating  Committee,  served  as  liaison 
between  the  committee  and  the 
press  and  aided  reporters  in  ob¬ 
taining  information  they  sought. 
Armand  Ghenkalian  of  the  ad¬ 
ministrative  staff  of  the  building 
arranged  for  the  press  room  and 
special  facilities  in  the  courtroom. 

Stenographic  Service 
The  regular  court  reporting 
stenographic  service  in  the  build¬ 
ing  provided  stenographic  reports 
of  all  testimony  to  all  newspapers 
that  purchased  them  soon  after 
the  testimony  was  taken.  Steno¬ 
graphic  reports  of  the  most  impor¬ 
tant  testimony  was  published  by 
several  newspapers. 

The  regular  press  room  of  the 
building,  on  the  ground  floor,  was 
equipped  with  a  television  set. 
Often  as  many  as  100  reporters 
crowded  in  to  watch  the  proceed¬ 
ings.  Many  newsmen  were  as¬ 
signed  to  other  stories  in  the 
building,  including  the  important 
atom-bomb  spy  case.  At  one  time 
the  regular  press  room  was  so 
overrun  with  visitors  that  a  guard 
had  to  be  posted  at  the  door  and 
only  members  of  the  working 
press  could  be  admitted.  Re¬ 
porters  working  on  other  stories 
had  difficulty  in  using  their  tele¬ 
phones  and  typewriters  because  of 
TV-watchers. 

25  Photographers 
Approximately  25  photogra¬ 
phers  were  assigned  to  the  crime 
investigation.  Most  of  them 
worked  at  the  entrance  to  the 
building,  shooting  Frank  Costello, 


Joe  Adonis,  Virginia  Hill  and 
other  colorful  characters  as  they 
arrived  and  departed.  Miss  Hill 
tried  to  kick  some  newsmen, 
hurled  epithets  at  all,  and  slapped 
Marjorie  Farnsworth  of  the  Jour- 
nal- American. 

Because  of  space  limitations, 
only  three  still  photographers 
were  permitted  in  the  hearing 
room  at  one  time.  They  operated 
their  cameras  from  a  small  table 
near  the  witness  stand. 

Each  of  the  three  photogra¬ 
phers  represented  a  pool,  one  for 
the  syndicates,  one  for  the  morn¬ 
ing  newspapers  and  one  for  the 
afternoon  newspapers.  They  alter¬ 
nated  throughout  the  hearing. 
Their  selection  was  agreed  upon 
in  advance  by  the  various  picture 
editors.  Thus,  all  the  afternoon 
and  all  the  morning  newspapen 
carried  hearing  room  pictures  by 
the  same  photographer,  and  often 
exactly  the  same  pictures. 

Kleig  lamps  blazed  down  on  the 
hearing  scene.  On  the  east  side 
of  the  room  on  a  platform  were 
two  WPIX  (New  York  Daily 
News)  TV  cameras  and  four 
newsreel  cameras. 

Circulation  Checkup 
Newspaper  circulation  men 
couldn’t  point  to  any  definite  ef¬ 
fect  of  television  on  sales — either 
up  or  down.  Typical  comments 
were:  “Some  increase  but  not 
what  you  would  anticipate”  and 
“some  small  gain  but  not  what  it 
would  have  been  without  tele¬ 
vision.” 

Highlights  of  response  to  an 
E&P  inquiry: 

New  York  Post  (pm) — Sales 
off  in  residential  stands,  with  few¬ 
er  women  shopping  or  strolling. 

World-Telegram  and  Sun  (pm) 
— Sales  pick^  up  as  hearittgs 
went  along.  Slight  increase,  in¬ 
stead  of  usual  Holy  Week  dip. 

News  (am) — Other  stories  have 
sold  more  papers. 

Mirror  (am) — An  increase  now 
is  normal. 

Compass  (am) — Gain  indicated, 
but  circulation  promotion  cam 
pain  is  under  way. 

Times  (am)— No  effect  attnb 
uted  to  Kefauver  hearing;  usually 
a  small  drop  in  Holy  Week. 

Herald  Tribune  (am) — Sotne 
increase,  but  below  what  might 
have  been  expected. 

Journal- American  (pm) — Sales 
about  normal. 

Staten  Island  Advance  (pm)-- 
Stand  sales  at  ferry  terminal? 
gained. 

Long  Island  Star-Journal  (pm) 
Slight  increase. 

Long  Island  Press  (pm) — Po?' 
sibly  lost  a  few  stand  sales. 

Brooklyn  Eagle  (pm)  —  Some 
increase.  ,. 

Newark  News  (pm) — Late  edi* 
tion  sale  up  in  residential  areas. 

Newark  Star -Ledger  (am) - 
About  normal. 

Nearly  all  papers  reported  rmn? 
phone  calls  and  letters-to-the-edi- 
tor  than  usual,  pertaining  to  the 
disclosures,  to  televising  the  event, 
and  to  the  time  of  the  appearance 
of  certain  notables. 
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CARTOONISTS  COMMENT  ON  THE  SENATE  CRIME  INVESTIGATION 


YOU'RE  ON  NEXT,  MR.  COSTELLO' 

Fischetti.  Sew  York  Herald  Tribune 


FALSE  FRONT 

Bucschcr,  Kins  Features  Syndicate 


NATURE  STUDY 

Long,  Minneapolis  (Minn.)  Trihunt 


Judge  Says  Press 
Important  As  Food 


Newspapers  are  as  necessary  to 
ihe  people  as  food  and  freedom 
of  the  people  depends  upon  de¬ 
livery  of  newspapers,  Judge  Vin¬ 
cent  L.  Leibell  declared  Thursday 
in  United  States  District  Court 
for  the  Southern  District  of  New 
York. 

Judge  Leibell  is  hearing  a  pe¬ 
tition  by  the  National  Labor  Re¬ 
lations  Board  for  an  injunction 
against  the  Newspaper  and  Mail 
Deliverers’  Union  of  New  York 
City  and  Vicinity,  unaffiliated, 
from  enforcing  a  closed  shop  and 
practices  which  “jeopardize  the 
public  interest.” 

“No  matter  who  was  wrong, 
there  should  not  be  a  recurrence 
(of  strikes  at  newspaper  plants),” 
observed  Judge  Leibell.  “The  dis¬ 
tribution  of  newspapers  is  just  as 
essential  to  the  people  as  that  they 
get  the  food  on  the  table. 

A  Free  Press 

“A  free  press  makes  a  free 
people,”  the  jurist  continued.  “If 
the  press  is  shackled  in  any  way, 
it  means  the  people  will  ^ 
shackled.  That  leads  to  despotism 
and  the  first  to  suffer  in  a  despot¬ 
ism  is  the  unions.  Everybody  suf¬ 
fers  under  despots. 

“It  is  most  essential  that  there 
is  no  interference  with  newspa¬ 
pers.”  sternly  observed  Judge 
Leibell.  “You  should  make  a  real 
effort  to  reach  a  fair  solution. 
The  reason  this  matter  has  the 
consideration  of  this  court  is  that 
there  is  a  public  interest  to  be 
served.  Sit  down  and  reach  an 
agreement,  and  then  stand  by  it.” 

Judge  Leibell  said  injunctions 
do  not  “produce  the  kind  of  re¬ 
sults  that  are  to  mutual  advan¬ 


tage”  and  advised  that  repre¬ 
sentatives  of  the  Publishers  Asso¬ 
ciation  of  New  York  City  and 
the  union  meet  again  with  the 
Impartial  Chairman  and  try  to 
reach  an  agreement  on  hiring  lists 
for  the  10  newspapers  affected. 

Summations  by  counsel  will  be 
heard  March  27,  the  hearing  of 
testimony  having  been  completed 
Thursday. 

Tecaliar*  Constitution 

Earlier  in  the  hearing.  Judge 
Leibell  had  suggested  that  the 
union  ought  to  change  its  “pe¬ 
culiar”  constitution  under  which 
new  members  are  admitted  only 
through  organizing  new  plants, 
through  death  of  a  member  and 
acceptance  of  his  son  and  through 
a  father-and-son  arrangement. 

Judge  Leibell  pointed  out  that 
under  the  Taft-Hartley  law,  a 
union  shop  could  be  established 
and  non-tmion  workers  would  be 
given  30  days  in  which  to  make 
application  for  membership. 

“You  can’t  have  a  union  shop 
under  your  peculiar  constitution," 
said  Judge  Leibell.  “You  can’t 
comply  in  relation  to  a  union 
shop.  The  best  proof  is  that  you 
have  not  taken  in  any  non-union 
men  working  in  these  10  newspa¬ 
per  plants  in  1948,  1949  or  1950. 
The  law  does  not  permit  discrimi¬ 
nation.  I  think  you  will  have  to 
put  your  house  in  order  and  get 
rid  of  the  father-son  provision 
and  have  the  same  kind  of  con¬ 
stitution  as  other  unions  in  the 
newspaper  field. 

“You  are  really  a  little  trust,  a 
monopoly  of  a  group  that  oper¬ 
ates  a  union,”  Judge  Leibell  told 
the  union  leaders. 


“The  publishers  are  a  mo¬ 
nopoly,”  replied  Joseph  Simons, 
union  president. 

The  main  contention  of  the 
union  was  that  lists  of  workers 
posted  last  Feb.  15  by  the  news¬ 
papers,  in  keeping  with  a  previous 
agreement  and  the  new  contract, 
were  not  prepared  as  agreed  upon 
and  that  the  union  leaders  were 
not  given  an  opportunity  to  scru¬ 
tinize  the  lists  and  raise  objections 
to  individual  names. 

The  union,  too,  disclaimed  re¬ 
sponsibility  for  strikes  at  various 
plants  and  said  they  were  wildcat 
walkouts  made  by  the  men  with¬ 
out  the  knowledge  or  direction  of 
the  union  leaders. 

Men  Out  of  Work 
Mr.  Simons  testified  that  200 
union  men  lost  their  jobs  at  the 
Sew  York  Star  and  the  Inter¬ 
borough  News  Co.  in  1948  and 
280  at  the  New  York  Sun  in 
1950,  causing  major  distress  to 
the  union,  which  made  an  effort 
to  place  them  in  positions. 

The  union  president  said  his  or¬ 
ganization  offered  50  non-union 
men  at  the  New  York  Daily  News 
in  August.  1950,  membership  un¬ 
der  a  probation  plan  and  that 
they  turned  it  down. 

“We  received  letters  from  non¬ 
union  members  of  every  shop 
stating  we  were  not  their  bargain¬ 
ing  agent  under  date  of  Sept.  25, 
1950,”  Mr.  Simons  said.  “Large 
numbers  of  non-union  men  were 
admitted  through  the  years.  After 
Taft-Hartley,  non-union  men 
floated  —  knows  how  they 
floated — into  the  work.” 

Didn’t  See  Lists 
“They  tried  to  put  cousins  in 
there  to  deprive  union  men  of 
their  livelihood,”  declared  Harry 
Waltzer,  day  business  agent  of  the 
union.  “With  the  power  of  the 
press,  they  think  they  can  do  what 
they  want.  I  give  you  my  sacred 
word  of  honor  they  did  not  give 


me  the  lists  of  workers  to  scru¬ 
tinize.  Who’s  kidding  who?  They 
committed  the  most  asinine  sin 
against  any  union.  I  never  ran 
from  any  man  in  my  life,  but  I 
can’t  fight  the  Army  and  Navy. 

“If  they  said  I  knew  about 
them  going  to  have  the  Honest 
Ballot  Association  to  break  the 
ties  in  rating,  they  are  confounded, 
contemptible  liars,”  he  continued. 
"Over  my  dead  body  a  non-union 
man  will  go  to  work  ahead  of 
union  men.” 

“Have  you  ever  given  any 
thought  to  the  non-union  man, 
who  has  a  wife  and  children,  too, 
and  an  obligation  to  feed  them?" 
interposed  Judge  Leibell. 

'A  Stupid  Question* 

“I  do — to  any  human  being — 
that’s  a  stupid  question,”  replied 
Mr.  Waltzer.  “We  want  to  provide 
for  our  own  and  give  them  a  bite, 
too." 

“You  must  have  strong  leader¬ 
ship  to  see  that  agreements  are 
kept — responsible  leaders  and  a 
sense  of  responsibility  in  your 
members — and  then  there  will  be 
no  wildcat  strikes,”  said  the 
judge.  “It  is  difficuh  in  my  mind 
to  separate  the  union  from  what 
the  chapel  chairmen  do,  otherwise 
there  would  be  an  escape,  an  easy 
excuse. 

“Do  you  believe  these  men  were 
sick?”  asked  the  judge. 

“They  were  sick  in  their  minds, 
not  body,  sick  to  think  of  injus¬ 
tice,  sick  in  heart,”  replied  the 
witness.  “Give  them  a  good  tonic 
and  they  get  cured  quick.” 

Mr.  Simons  brought  out  that 
the  union  had  served  faithfully  for 
nearly  50  years  and  testified  that 
it  was  not  “troublesome.”  “We 
know  there’s  a  Taft-Hartley  law,” 
he  admitted. 

Other  union  witnesses  included 
Angelo  Lospinuso,  night  business 
agent,  and  Charles  Weinberg,  sec¬ 
retary. 
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JDk  eir  i^eali 


Press  Active  in  Probe 


Of  State  Penitentiary 


w 


Shreveport,  La. — Twelve  Lou 
isiana  newspaper  workers  an 


Dixon  said.  “If  you  deny  the 


isiana  newspaper  workers  are  Associated  Press  man,  a  lot  of 
members  of  a  statewide.  32-mem-  papers — including  my  own — will 


her  citizens  committee  investigat-  be  denied  the  story." 


ing  conditions  in  the  Louisiana 
State  Penitentiary  at  Angola. 


Mrs.  Dixon  said  she  had  used 
.\P  reports  of  committee  actions 


Dolph  Frantz,  editor  of  the  exclusively  because  she  feared  her 
Shreveport  Journal,  is  chairman  reports  “might  be  partisan  because 


of  the  committee,  formed  by  Gov.  I  am  personally  involved 


Earl  K.  Long  after  the  Journal  Publisher  Stern  said,  “It’s  a  mat- 


published  an  anonymous  tip  that  ter  of  convenience.  Either  the 
prisoners  had  cut  their  heel  ten-  AP  reporter  sits  in  on  the  meet- 


|in  a  V 

YOUNG  MAN  on  Korean  beat  (Cecil  Brownlow)  gets  advice  from  a  * 
veteran,  Barry  Faris,  at  right,  editor-in-chief  of  International  News 
Service. 


dons  in  protest  against  alleged  ing  or  he  interviews  us  afterward. 


brutality  and  mistreatment. 


Either  way  he  gets  the  story,  but 


Mrs.  Margaret  Dixon,  manag-  it  would  be  less  complicated  to 
ing  editor  of  the  Baton  Rouge  leave  him  in.” 


Morning  Advocate,  is  vicechair¬ 
man.  Other  members  include  ra¬ 
dio  officials,  judges  and  law  en¬ 
forcement  officers. 

Other  newspaper  representatives 
on  the  committee  are  Hunter  Jar- 


The  committee  agreed  to  keep 
the  meeting  open. 


Negro  Staffer  Reviews 
South's  Race  Problem 

Minneapolis — A  Negro  report- 


Faris  Assigns 
Young  Staffers 
To  Korean  War 


reau,  publisher  of  Alexandria  series  of  articles  on  racial  con- 
Town  Talk;  Edward  W.  Stagg,  ditions  in  the  South  has  proved 


Baton  Rouge  correspondent  of  the  of  the  hottest  locally-written 
New  Orleans  Item:  Alvin  O.  King,  stories  to  hit  Minneapolis  Tribune 
director  of  Lake  Charles  South-  pages  in  recent  years. 


ites/  Citizen;  J.  David  Stern,  pub-  Carl  T.  Rowan,  Tribune  staffer 


Usher  of  the  New  Orleans  Item;  ''ince  November,  1948,  spent  five 
Kenneth  Dixon,  managing  editor  weeks  traveling  through  his  native 


of  Lake  Charles  American  Press;  Dixieland  to  gather  material  for 


E.  M.  Clinton,  Baton  Rouge  cor-  the  series — a  significant,  readable 
respondent  of  the  New  Orleans  glimpse  into  the  American  race 


Times-Picayune;  Miss  Laurraine  problem  as  only  a  Negro  sees  it. 


Gorreau,  managing  editor  of  the  His  6,000-mile  tour  of  13  south- 


Lafayette  Advertiser;  Max  em  states  began  with  the  question, 
Thomas,  publisher  of  the  Crowley  “Is  there  a  new  South  for  the  Ne- 


Signal;  George  Lofton,  managing  gro?” 


editor  of  the  Monroe  News-Star-  “I  am  more  than  ever  con- 


World,  and  John  M.  Gordon  of  vinced,”  he  wrote,  “that  segrega- 
Houma,  president  of  the  Louisiana  Hon  is  not  based  on  cleanliness. 


Press  Association. 


education,  body  odors  or  economic 


After  formation  of  the  citizens  status.  Segregation  is  the  symbol 
committee,  prison  officials  dis-  of — it  is  synonymous  with — white 


closed  that  31  prisoners  had  cut  supremacy.’ 


their  heel  tendons  and  were  being 
treated  in  the  prison  hospital. 


Mr.  Rowan  is  a  graduate  of 
Oberlin  College  in  Ohio.  He  re- 


Committee  members  have  in-  ceived  a  master’s  degree  in  jour- 
terviewed  prison  inmates,  a  state  nalism  at  the  University  of  Minne- 


senator,  the  warden  and  superin-  sota  in  1948.  Before  joining  the 
tendent  of  the  prison,  prison  Tribune  staff,  he  was  a  reporter 


guards  and  the  prison’s  nurse,  for  the  Minneapolis  Spokesman, 


Immunity  from  identification  has  St.  Paul  Recorder  and  Baltimore 
been  promised  to  prisoners  who  (Md.)  Afro-American. 


testify  at  committee  hearings. 

Committee  sessions  have  been 
open  to  the  press  and  testimony 
has  been  reported  at  length  in 
newspapers.  At  one  point  in  the 


Called  as  Witness 
Alter  Lottery  Series 

New  Orleans — Emile  Comar, 
a  New  Orleans  States  reporter. 


investigation  the  committee  beat  testified  before  a  grand  jury  in¬ 
down  a  suggestion  by  one  mem-  vestigating  the  lottery  racket  here 


ber.  Col.  E.  P.  Roy,  state  director  following  his  series  of  articles  on 
of  public  safety,  that  sessions  be  lottery  operations. 


The  articles  showed  that  files 


Mr.  Stagg,  Mrs.  Dixon  and  Mr.  of  the  municipal  court  are  bulg- 
Stern  objected.  They  argued  that  ing  with  records  of  lottery  cases 


;.n  Associated  Press  representative,  in  which  the  court  was  reversed 
not  a  committee  member,  had  at-  because  of  insufficient  evidence  to 


tended  all  sessions  of  the  group,  convict  a  vendor. 


“The  Associated 


.\  few  days  before  he  was  called 


not  be  represented  (on  the  com-  as  a  witness.  Comar  bought  12 


mittee)  because  the  .Associated  lottery  tickets  within  an  hour  in 


Press  has  a  firm  policy  of  non-  the  heart  of  the  city  and  then 
partisan  news  reporting.”  Mrs.  wrote  about  it. 


Barry  Faris  has  come  back 
from  a  quick  look-see  in  the  Far 
East  holding  strongly  to  these 
three  opinions  about  Korean  war 
coverage: 

1.  Censorship,  via  Tokyo,  is 
working  satisfactorily. 

2.  Reports  (by  some  columnists) 
of  strained  relations  between  Gen¬ 
eral  MacArthur  and  General  Ridg- 
way  are  absolutely  false. 

3.  It’s  a  job  for  young  reporters. 

After  they  had  viewed  the  front¬ 
line  situation  together — “the  Com¬ 
mies  were  only  a  1.000  yards 
away” — General  MacArthur  asked 
the  editor-in-chief  of  International 
News  Service  what  he  thought  of 
the  censorship  operation. 

Censorship  Is  Well  Handled 

“I  told  him,”  Mr.  Faris  said 
this  week,  “that  I  found  it  work¬ 
ing  smoothly;  a  clearcut  operation 
well  handled.” 

Funneling  of  all  dispatches  from 
the  battleground  into  Tokyo  for 
roundup  and  rewrite,  with  final 
review  for  security,  is  the  only 
practical  way  of  covering  the  war, 
Mr.  Faris  was  convinced.  The 
Tokyo  censors,  he  thought,  are 
“extremely  lenient.” 

Mr.  Faris  observed  that  the  re¬ 
striction  against  mentioning  the 
38th  Parallel,  put  into  effect  on 
a  subordinate  level,  was  with¬ 
drawn  by  General  Mac.Arthur 
after  12  hours. 

Generals  Embraced 

To  “nail”  the  rumors  of  rift 
between  the  generals,  Mr.  Faris 
related  that  he  observed  the  most 
cordial  relationships,  heard  each 
general  praise  the  other,  and 
learned  from  General  MacArthur 
that  he  himself  had  “demanded” 
General  Ridgway  as  successor  to 
the  late  General  Walker. 

“Why,  Ridgway  actually  em¬ 
braced  MacArthur  as  he  stepped 
from  our  plane  in  Korea,”  Mr. 
Faris  reported. 

It’s  the  “brutal  punishment” 
that  the  newsmen  must  take  to 
stay  with  the  troops  that  gave 


Mr.  Faris  most  concern  on  his 
inspection  trip,  his  fourth  visit 
to  the  Far  East  and  his  third  war- 
front  experience. 

“I’m  changing  our  whole  plan,” 
he  related.  “From  now  on  we’re 
going  to  send  only  young  fellows 
who  can  ‘take  it’  into  the  front 
lines  for  news.  It’s  a  lot  different 
kind  of  war.  You’ve  got  to  know 
how  to  scrounge  for  existence. 
There  are  no  castles  for  billets, 
with  regular  bed  and  board.” 

Carrying  out  his  plan  immedi¬ 
ately,  he  started  the  veteran  INS- 
man,  Frank  Conniff  homeward  on 
a  story  route  and  dispatched  a 
new  youngster,  Rafael  (Ray) 
Steinberg,  from  the  New  York 
cable  desk  to  Korea.  Lee  Ferrero 
is  being  moved  to  Tokyo  to  assist 
Howard  Handleman. 


Mr.  Steinberg,  a  Harvard  man 
with  Navy  training,  joins  five 
other  men  in  their  20s  upon 
whose  shoulders  will  fall  the  main 
burden  of  war  coverage  for 
INS.  They  are:  Cecil  Brownlow. 
ex-Navy  ordnance  and  former 
•Atlanta  Bureau  staffer;  Don 
Schanche,  World  War  11  Navy 
PT-Boat  radioman  and  former 
■Atlanta  Bureau  staffer;  Robert 
Schakne.  former  military  intelli 
gence  agent  in  Japan,  Princeton 
and  University  of  Chicago,  and 
Chicago  INS-man;  Irwin  Tress 
former  Army  photographer,  and 
INP-man  in  Germany,  Washing¬ 
ton  and  Miami;  and  Fred  Waters, 
onetime  free-lancer. 

Mr.  Faris  said  General  Mac¬ 
Arthur  was  “damned  serious” 
when  he  addressed  a  group  of 
newsmen  in  Korea,  saying:  “Stay 
back  a  little.  You  can  get  your 
stories  without  attacking  the  Chi¬ 
nese.” 
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THE  ADVERTISING  SURVEY 


Public  Craves  Ads; 
Merck  Clears  Rumors 


February  Linage  Up  3.6% 


By  Robert  B.  McIntyre 


EVERY  CATEGORY  of  advertising  showed  linage  gains  in 
Febniar}’  over  the  same  month  of  1950,  Media  Records’  52- 
City  checkup  discloses.  Total  linage  was  ahead  of  January’s 
with  only  classified,  automotive  and  financial  running  behind. 
The  summary  follows,  with  the  detailed  cit>'  report  starting 
on  Page  42: 


NEWSPAPER  LINAGE— 52  CITIES 


Two  HEMS  of  particular  in¬ 
terest  turned  up  on  the  advertising 
cene  this  week. 

One  dealt  with  results  of  an 
advertising  Federation  of  Ameri- 
survey  of  public  attitudes 
oward  the  need  for  advertising 
war  economy.  The  other 
lem  concerned  the  use  of  a  pub¬ 
lic  relations  ad  by  Merck  &  Co.. 

manufacturing  chemists  of 
lahway,  N.  J.,  to  clear  the  air 
of  some  rumors  by  explaining 
»hat  is  called  "the  cortisone  situ¬ 
ation.” 

AFA  survey  results  were  an¬ 
nounced  by  Ralph  Smith,  execu¬ 
tive  vicepresident  of  Duane  Jones 
Co.  and  chairman  of  the  AFA 
Committee  for  a  Better  Public 
Understanding  of  Advertising, 
which  undertook  the  study  under 
the  direction  of  MacFadden  Pub¬ 
lications’  Wage  Earner  Forum,  for 
the  purpose  of  getting  guidance 
in  its  new  national  educational 
campaign  to  be  released  this  June. 

Advertising  Needed 

Gist  of  the  survey,  which  em¬ 
braced  approximately  2,500  U.  S. 
wage-earners,  was  that  an  average 
of  three  out  of  four  feel  that  ad¬ 
vertising  is  necessary  or  desirable 
in  a  war  economy;  that  it  is  help¬ 
ful  in  showing  availability  of 
scarce  products,  and  that  con¬ 
tinued  advertising  on  the ‘part  of 
manufacturers  helps  to  insure  jobs 
after  the  present  emergency  is 
over. 

Out  of  a  number  of  questions 
Mked,  perhaps  the  most  interest¬ 
ing  was  whether  those  queried 
would  be  just  as  well  satisfied  if 
all  advertising  was  left  out  of 
various  media.  The  following 
tabulations  were  made: 


in  a  war  economy,”  28.0%  of 
the  husbands  and  23.5%  of  the 
wives  said  the  statement  was  true; 
69.9%  of  the  husbands  and  74.7% 
of  the  wives  said  it  was  false. 
The  balance  either  didn’t  know 
or  had  no  opinion. 

Merck  Relies  on  Papers 

Last  week,  Merck  &  Co.  ran 
full-page,  all-type  ads  on  the  back 
pages  of  the  New  York  Times 
and  New  York  Herald  Tribune, 
plus  an  r.o.p.  page  ad  in  the  New 
York  Daily  News.  In  addition, 
half-pagers  ran  simultaneously  in 
20  dailies  elsewhere.  Headlined, 
”A  Report  on  the  Cortisone  Situ¬ 
ation,”  the  ad  marked  a  new  high 
in  public  relations  campaigns 
aimed  at  laying  the  facts  of  a 
controversial  matter  right  in  the 
public’s  lap. 

This  week,  Tom  E.  Jennings, 
manager  of  Merck’s  public  rela¬ 
tions  department,  summed  up  the 
why’s  and  wherefore’s  of  the  cam¬ 
paign. 

“This  action  by  the  producer  of 
cortisone,”  he  explained,  “was  dic¬ 
tated  by  an  extraordinary  increase 
in  the  medicinal  requirements  for 
the  product  during  the  past  two 
months  and  which  far  outstripped 
present  production  capacity.” 

Black  Market  Rumors 

Mr.  Jennings  said  the  resulting 
shortage  had  given  rise  to  rumors 
of  black  market  operations  and 
exorbitant  pricing.  “As  the  manu¬ 
facturer  of  ‘Cortone,’  the  Merck 
brand  of  cortisone,”  he  continued, 
“the  company  had  a  strong  in¬ 
terest  in  making  known  publicly 
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1951 


1950 


of  E&P 


Linage 

Linage 

1950 

Index 

Total  Advertising 

February . 

176,S30,5I)7 

170,73H,4<)7 

103  6 

115,8 

lamiary . 

173,177,020 

168,921,196 

102  5 

116  3 

Display 

February . 

i;«»,475.:j7s 

135.376,15s 

KKl.S 

116.0 

January . 

I:J0,404,H4.‘J 

131,764,197 

99  0 

115.6 

Classified 

Fel>ruary . 

40,3.55,219 

35,362,309 

114.1 

115.1 

lamiary . 

42,772, 1S() 

37.1.56,9(H) 

115  1 

118.7 

Retail 

February . 

07,353,2HS 

96.324,481 

101  1 

114.2 

January . 

94,H40.S’25 

94,782,834 

1(M»  1 

114.0 

Department  Store 

February  . 

:{H,402,.522 

:16.434.805 

105.4 

117.4 

January . 

36,972,051 

;J5, 6 11,593 

103  8 

117.7 

General 

Febniary . 

29,434,979 

‘29,473,003 

1(K)  1 

117.5 

January . 

24.06(),462 

•23,7:J0.442 

101  4 

114  7 

Automotive 

Feb-oiarv . 

7,4S1 .764 

7,667,966 

102  4 

i:j<).6 

J  anuary . 

S.  16.5.351 

10.014.391 

S7  5 

140.9 

Financial 

February . 

2,205,347 

1,910,708 

115  4 

117.7 

January . 

3,:«2.205 

3.236.,530 

103  0 

116.2 

The  Thinking  Behind 
Smith’s  Color  Ad  Tests 


By  Robert  B.  McIntyre 


When  Alexander  Smith  &  Sons  questions  dealing  with  r.o.p.  color 
its  concern  in  the  fair  and  full  Carpet  Co.  unveils  its  test-run  of  and  wants  the  questions  answered 
distribution  of  the  product  at  rea-  four-color  r.o.p.  page  ads  April  “forwards  and  backwards”  before 


MAGAZINES’ 

Husbands  Wives 


Sot  stated 


Vfs,  (urpt  local  store  ads. 

No _ 

laaiatcrial.  don’t  read  them. 

Not  stated 

RADIO? 

lei. 

No  . ! 

'■■alerial,  don't  listen  to 
.radio. 

•'lot  stated 

,,  TELEVISION? 

trs 

No _  ' 

Imna'erial.  don't  watrh  tele- 
.  vision 
Not,-a-ei 


8.9', 

8  1' 

83.9 

87  9 

5  3 

2.6 

19 

i? 

1.4 

7  4 

3.7 

18  1 

29.2 

71  2 

•14.8 

4 

7 

2.9 

1.6 

311  2 

35  1 

«l  4 

57  8 

3. 1 

4  2 

3.3 

2  9 

211.9 

20  5 

.50.9 

44.3 

21  A 

27  3 

HA 

7  9 

it  plunges  into  any  regular  sched¬ 
ule  in  what  up  to  now  is  an  ad¬ 
mittedly  strange  but  potentially 
promising  held. 

Total  cost  of  the  experiment 
will  stand  Alexander  Smith  around 
$60,000  —  $45,000  going  to  the 


Wives  Independent  Thinkers 
Representing  an  almost  equal 
numerical  division  in  masculine 
*nd  feminine  viewpoints,  the  study 
jevcaled,  among  other  things, 

“that  the  wives  still  think  for 
themselves.” 

To  the  query,  “Advertising  is 
unnecessary  during  wartime,  or  quoting  it. 
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sonable  prices.”  1-3  in  19  newspapers  in  as  many 

According  to  Mr.  Jennings,  markets  (E&P,  March  17,  page 
these  facts  had  to  be  brought  be-  14),  it  will  be  operating  in  un- 
fore  the  public  just  as  quickly  as  charted  territory, 
possible,  and  for  that  reason  That  doesn’t  mean  that  the  hrm 

Merck  turned  to  newspapers  to  is  a  complete  stranger  to  color  ad- 

carry  the  story  throughout  the  vertising  in  newspapers.  For  years 
country.  The  ads  appeared  three  it  has  been  a  consistent,  successful  scheduled  dailies  and  some  $  15,- 

days  after  the  decision  had  been  and  “enthusiastic”  user  of  roto  000  to  the  Richard  Manville  Re¬ 
made.  ■  color  in  the  Sunday  supplements,  search  organization.  New  York 

Because  of  the  forthright  nature  P^^^ade  and  This  Week.  But  now  City,  for  its  part  in  conducting  a 
of  the  Merck  copy  (prepared  by  wants  to  explore  the  possibili-  readership  survey  of  both  con- 
Merck’s  ad  department  and  placed  color  and  has  tern-  sumers  and  dealers  to  find  their 

by  Charles  W.  Hoyt  Co.),  com-  porarily  shelved  its  roto  schedule  . -  - . — 

ments  on  the  ad  were  both  favor-  order  to  concentrate  on  its 
able  and  unfavorable,  according  upcoming  experiment, 
to  Mr.  Jennings.  “Most  of  the  Another  Siring  in  Bow 

unfavorable  comments,”  he  said,  “We’ll  be  back  in  Parade  and 
“were  from  trade  channels,  which  This  Week.”  explained  John  Good- 
objected  to  quotation  of  prices  in  willie.  Smith’s  director  of  adver- 
the  advertisement.”  tising  and  public  relations.  “Even 

W'hich  goes  to  prove  that  even  if  we  decide  to  go  into  r.o.p. 
in  public  relations  you  can’t  please  color  on  a  regular  basis,  it  will 
all  the  people  all  the  time.  be  just  another  string  in 

The  Merck  ad,  incidentally,  advertising  bow.” 


reaction  to  a  national  advertiser 
in  a  local  market. 

Two-Part  Test 

This  week,  Mr.  Goodwillie 
turned  the  spotlight  on  the  think¬ 
ing  and  objectives  behind  his  com¬ 
pany’s  pending  experiments  which 
will  be  conducted  in  two  parts: 
I )  actual  running  of  the  test  ad 
(via  Anderson  &  Cairns,  Inc.)  2) 
our  the  follow-up  readership  survey. 
The  test  ad,  scheduled  to  run 


reaped  dividends  in  news  stories  For  the  present,  however,  the  in  all  papers  simultaneously,  will 

company  is  digging  for  answers  to  (Continued  on  page  16) 
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GoodwilHc  is  betting  OH  thc  crcatc  immediate  and  daily  reac-  reaction  to  the  overall  ad;  2) 
Smith  Color  Test  strong  points  of  r.o.p.  color  to  tion  to  its  advertising  content,  and  reaction  of  consumers  in  ter  I 

,  ,  outweigh  them.  Smith  wants  to  find  reaction  to  of  store  traffic;  and  3)  the  dei 

continued  from  page  15  GQodyyijijg  jg  ^  firm  be-  its  ad  as  quickly  as  possible  while  er’s  own  reading  habits. 

...  liever  in  the  use  of  color  in  ad-  it’s  still  “hot,”  notwithstanding  Results  of  the  survey  shou 

tie-in  with  the  national  Carpet  vertising  in  general  and  has  some  the  fact  that  carpet  buying  is  not  be  ready  for  submission  to  Air 
Fashion  Opening  at  Iwal  levels  interesting  views  on  the  use  of  done  impulsively;  3)  Built  into  the  ander  Smith  within  six  to  eig;, 
with  ^  the  headline,  “Alexander  hues.  For  one  thing,  he  says,  Manville-created  questionnaire  are  weeks.  The  survey  may  di^clc, 
Smith  s  Carpet  Contemporaries  “you  can’t  sell  rugs  and  carpets  several  vital  supplementary  ques-  that  both  consumers  and  dealei 
make  news  this  week  at  the  Car-  without  using  color  in  your  ads.”  tions  designed  to  help  measure  the  prefer  r.o.p.  to  roto  color — or  via 
pet  Fashion  Opening.”  A  full-  According  to  him,  color  is  what  a  impact  of  the  ad’s  copy.  versa.  Either  way,  a  fat  stack  o 

color  illustration  of  a  richly  ap-  woman  looks  for  first  in  selecting  Research  Controls  chips  is  riding  on  the  findings 

a  Mwf"ir  '“uTptSerbUd'-  “  rjr/s  s™  ““  . 


loom  caroetine "  ^^rTo  v  fnvites  third.  consumer  homes  in  each 

loom  carpeting.  Copy  invites  “Brand  preference  is  not  a  vital  ^r.  Manville  pointed  out. 


readers  to  make  a  special  trip  factor  when  it  comes  to  selline  a  »”^!j  poinieo  out,  StUTlt 

to  vour  favorite  store’s  carnet  de-  “and  to  make  sure  we  get  an  V./UUpUll  KJlUlll 

lo  your  lavorite  stores  carpet  ae-  carpet,  Mr.  Goodwillie  explained,  accurate  renresentatinn  we  have  ^  ii  #  w  i 

partment  to  see  the  new  colors,  “Rather  it’s  a  confirmine  factor  ®  repre^ntation  we  have  ^  ii 

textures  and  designs  for  1951.”  By  ffiat^'m^an  ffi^Ser^'^m"  Se^e’s'^^^^^^^  T  ^  , 

Devises  Yard  Stick  an  has  found  the  right  color,  pat-  n^a^ital  status,  as  well  as  area  III  18  MciketS 

In  planning  the  test  campaign,  l®rn  and  price,  then  and  only  then  within  the  city  ” 

Mr.  Goodwillie  devised  a  yard-  does  she  get  around  to  evaluating  Actually,  the  consumer  end  of  Chicago  —  Full-page  newspapo 

stick  to  tell  where  to  start  and  the  merits  of  the  manufacturer.  survey  will  be  in  two  parts,  ^ds  will  appear  in  18  markels, 

stop  the  test.  “Without  it.”  he  “The  average  woman.”  he  con-  ^  series  of  coast,  in  connection  will 

said,  “we’d  be  running  in  circles.”  tinned,  “buys  rugs  and  carpets  questions  aimed  at  bringing  out  the  Donnelley  Coupon  Roundi^) 
His  basic  control  was  to  first  se-  maybe  twice  in  a  life-time  and  voluntarily  and  without  visual  re-  promoting  19  grocery-store  items, 

lect  only  those  dailies  with  r.o.p.  does  not  apply  the  same  brand  mjnders  answers  to  such  questions  ^  million  coupons  art 

color  facilities.  This  boiled  down  awareness  to  her  purchase  that  jfig  paper?  Do  t>eing  mailed  to  more  than  10  mil 

the  tentative  list  to  about  250  she  does  when  buying  other  types  yQu  remember  a  particular  ad?  homes, 
papers.  Of  this  total,  only  papers  of  products.  That  s  _  why  color  is  jj  y^y  ^  carpet  ad?  Mailings  started  in  New  Eng- 

which  planned  to  run  special  Car-  vital  in  presenting  our  sales  Alexander  Smith  car-  land  and  are  moving  westwanl 

pet  Fashion  Opening  sections  of  story  and  explains  our  interpt  in  pg^  'yyfiat  jn  jfig  ad  do  West  Coast  mailings  will  be  com- 

from  four  to  16  pages  were  con-  r-o.p.  color  in  newspapers.  y^y  remember?  (These  are  not  pleted  before  April  1.  The  19 

sidered.  Why  TV  Is  Out  the  actual  wordings  of  questions,  products  are  Boiler’s  Ginger  Ale, 

Our,  current  schedule  of  19  Given  a  choice,  Mr.  Goodwillie  but  helps  to  describe  the  kind  of  Canada  Dry  Ginger  Ale,  Delrsh 

papers,  Mr.  Goodwillie  said,  says  he’ll  use  color  in  his  adver-  data  the  study  will  reveal).  Margarine,  Felso,  Instant  Sanka. 

selwted  because  they  qual-  tising  everytime,  and  adds  that  After  the  answers  have  been  Ju’ey  Orange,  My -T- Fine  Dk- 

ified  on  these  two  counts.”  lack  of  color  in  television  is  one  recorded,  Manville  field  invest!-  serts.  Old  Dutch  Cleanser,  Oliv- 

Credits  Milwaukee  Journal  reason  why  Alexander  Smith  is  gators  will  then  show  the  adver-  Ilo  Soap,  Pillsbury  Cake  Mixes, 
Credit  for  Alexander  Smith’s  "o*  that  medium  today.  tisement  and  by  a  series  of  care-  Pillsbury  Pie  Crust  Mix,  Roimii 

making  the  test,  says  Mr.  Good-  To  further  stress  how  strongly  fully  constructed  questions  will  Cleanser,  7-Minit  Ready-to-Make 

Willie,  “goes  to  the  Milwaukee  *1®  f®®ls  about  the  value  of  color  attempt  to  reconstruct  the  inter-  Pie,  Snowy  Bleach,  Tetley  Tea. 

(Wis.)  Journal  and  the  sales  ^  s^*®s  lever,  Adman  Good-  viewee’s  reaction  to  it  in  terms  Tree  Tea,  Velvet  Peanut  Butter, 
ability  of  a  newspaper  representa-  willie  cited  this  anecdote:  of  her  floor-covering  problems.  Waxtex  and  Wesson  Oil. 

live  who  first  alerted  us  to  the  When  he  was  setting  up  the  Some  Questions  Secret  Cudahy  Largest  Participant 

idea,  bombarded  us  with  ‘reason-  schedule  of  dailies  for  next  Each  interview  will  run  about  “The  coast  -  to  -  coast  roundup 
why’  facts  and  figures,  and  then  month’s  test,  a  newspaper  rep  for  30  minutes;  consist  of  four  pages  made  it  possible  for  advertisers  to 

kept  after  us  until  we  decided  to  a  daily  with  no  color  facilities  of  questions,  some  of  which  will  buy  the  entire  18  markets  or  auv 

make  the  test.”  tried  to  get  aboard  the  test  sched-  pertain  to  supplementary  media  part  of  them,”  explained  A.  M 

The  Journal’s  big  service,  he  ule  on  the  ground  that  the  paper’s  and  which  are  classified  as  “top  Anderson,  vicepresident,  Reubtn 
Mid,  was  its  technique  for  mak-  circulation  offset  its  lack  of  r.o.p.  secret”  by  both  Manville  and  H.  Donnelley  Corp.  “The  Cuda- 

ing  low-cost  plates  from  the  color.  But  Mr.  Goodwillie  didn’t  Smith.  In  addition  to  getting  con-  hy  Packing  Co.  is  the  largest  pa- 

kodachromes  used  to  produce  buy  this  line  of  reasoning — to  him,  sumer  reaction  per  se,  Mr.  Man-  ticipant,  couponing  both  Delrich 
Alexander  Smith’s  magazine  color  color  is  of  the  essence.  ville  says  his  technique  will  also  Margarine  and  Old  Dutch  Clean- 

plates,  and  by  then  passing  the  Xhe  Readership  Survey  secure  the  reaction  from  three  in  all  18  markets.” 

L-hfA  along  to  other  disclosing  the  distinct  types  of  women:  1)  non-  The  18  markets  are  Boston. 

If  details  of  the  readership  survey  customers;  2)  immediate  prospects  Provi^nce,  Hartford.  '’^''cestM 

suit  of  this,  says  Mr.  Goodwillie,  technique  to  be  employed,  who  plan  to  purchase  a  carpet  Springfield,  Philadelphia,  Washw 

our  production  costs  on  the  test  Goodwillie  rendered  unto  within  12  months;  and  3)  pros-  ton,  Pittsburgh,  Buffalo,  Balti- 

are  negligible.-  Sser?  to  Richard  Manvilie.  pect,  «ho  won’t  bi  in  the  market  more.  New  York.  Lo,  Ang^ 

‘Terrific’  Contrast  president  of  Richard  Manville  Re-  for  a  carpet  or  rug  in  the  immed-  San  Diego,  San  Francisc^t- 

Even  without  awaiting  the  out-  search,  speak  for  himself:  i^f®  future.  land,  Chicago,  Cleveland, 

come  of  the  readership  survey.  According  to  Mr.  Manville,  the  “At  the  same  time,”  Mr.  Man-  and  Sit.  Louis. 

Smith’s  ad  director  is  pinning  high  survey  will  consist  of  personal  in-  ydle  revealed,  “we’ll  also  be  aim-  At  an  average  value  of  10  cenu 

hopes  on  the  ability  of  r.o.p.  color  terviews  to  determine  reaction  to  *ug  at  eventually  learning  the  cost-  each,  the  coupons  will  be  woro 
to  do  a  real  selling  job  for  his  the  Smith  test  ad  at  two  levels —  per--l,0CW  carpet  customers  —  as  more  than  $4,000,000  toward  tht 
firm’s  products.  He  hangs  his  consumer  and  dealer.  When  he’s  distinguished  from  cost-per- 1,000  purchase  of,  potentially,  $12,000.- 
hopes  on  three  pegs:  1)  it  hits  in  finished,  some  75  field  workers  women.  ^  Any  researcher  can  OOO  worth  of  merchandise.  Mr 
the  heart  of  shopping  centers;  2)  will  have  queried  close  to  2,000  supply  his  client  with  the  second  Anderson  stated, 
it  has  an  “interesting  future  be-  women  in  their  homes,  and  some  figure.  It’s  the  cost-per- 1,000  car-  Donnelley’s  handles  all  of  tw 
cause  of  page-size  impact;”  and  200  dealers  in  19  cities.  pef  customers  that  we  hope  will  details,  including  the  full-page  ads 

3)  the  contrast  of  a  page  color  The  survey,  explains  Mr.  Man-  prove  of  imn^surable  value  to  in  local  newspapers  promoting  ft" 
ad  opposite  a  black  and  white  ville,  will  get  underway  immed-  Alexander  Smith  in  mapping  fu-  demptions,  contacting  more  than 
page  “is  terrific.”  iately  following  the  test  run  of  lure  sales  strategy.”  70,000  independent  grocere  twice 

At  the  same  time,  however,  Mr.  the  Smith  ad.  There  are  three  Dealer  Survey  by  mail,  and  major  chain  store 

Goodwillie  points  to  what  he  reasons  for  this  speed  of  follow-  The  survey  at  the  dealer  level  organizations  and  wholesale  gro" 

feels  are  two  disadvantages  of  up:  will  be  conducted  among  retailers  cers  personally. 

r.o.p.  color:  1)  color  reproduc-  1)  Any  available  comparable  carrying  the  Alexander  Smith  Package  price  for  participatioi 
tion  on  newsprint  is  not  as  good  data,  such  as  is  found  in  the  Con-  lines.  Included  in  this  group  will  was  $15  per  thousand  coupons 
as  on  coated  magazine  stock;  and  tinuing  Study  of  Newspaper  Read-  be  a  cross-section  of  large  and  the  mail.  This  fi^re  inclu^ 
2)  the  life-span  of  a  newspaper  ership  by  the  Bureau  of  Advertis-  small  dealers,  carpet  specialty  couponing,  advertising,  detailinf 
color  ad  is  short  compared  to  the  ing,  ANPA,  has  been  done  on  shops  and  department  stores.  and  handling  redemptions.  A®- 

life  of  a  magazine  advertisement,  the  same  fast  follow-up  basis;  From  these  retailers,  the  survey  other  coast-to-coast  couponing  # 

Despite  these  drawbacks,  Mr.  2)  A  newspaper  is  supposed  to  will  attempt  to  learn:  1)  their  already  scheduled. 
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Marketing  "Data 

for  Kdvertisers 

The  Plain  Dealer’s  Mar¬ 
ket  Survey  Department  can 
assist  you  in  checking  your 
merchandising  coverage 
with  current  market  data 
for  Cleveland.  Write  for 
information. 


Xt’s  as  simple  as  that!  For  the  Cleveland  Plain  Dealer 

has  the  buyers.  The  P.  D.  has  produced  automotive  buyers  for 

more  than  50  years ...  to  such  an  extent  that  Cleveland 

long  has  maintained  its  position  as  one  of  the  foremost  areas  in  the 

country  in  new  car  sales.  And  year  after  year  the  Plain  Dealer 

has  been  among  the  foremost  newspapers  in  the  country 

in  automotive  lineage.  This  direct  parallel  is  the  result  of  the  intensive 

coverage  of  this  rich  Cleveland  market  by  the  Plain  Dealer. 

To  give  necessary  :>upport  to  dealers  in  this  area, 
automotive  manufacturers  need  the  Qeveland  Plain  Dealer. 


plain  dealct 


CLEN'^^^-P- 

oixT  Bit  iig 


PLAIN  DEALER 


Cleveland**  Home  Newspaper 

Creamer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Franciaeo,  Loa  Aogelea 

A.  S.  Grant,  Atlanta 
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Mill  Output 
Up  10%  Over 
Jan--Feb.,  1950 


^  /  Women  Editors 
^hort  ^aked  Winning  Civic 

.  „  Reform  Battle 


HEADLINES: 

Glendale  (Calif.)  News-Press: 
Cannon  Seated  As  Head  of  Army 


Production  of  newsprint  in  the  “Cannon  Seated  As  Head  of  Arn 
first  two  months  of  1951  was  10%  Council.” 
greater  than  in  January-February,  ■ 

1950,  while  newspaper  consump-  Spokane  (Wash.)  Spokesman- 
Won  increased  only  .6%.  Review:  “Government  To  Aiidi- 

With  a  23%  gain  in  U.  S.  mills  tion  Variety  of  Seized  Items.” 
and  7%  gain  in  Canadian  mills,  ■ 

newsprint  ouput  totaled  1,055,188  Mexico  City  News:  “U.  S.  Fa 
tons  in  two  months,  or  95,556  tons  to  Get  Lead  Out  of  Your  Gas. 
more  than  in  the  first  two  months  ■ 

of  last  year.  Oconto  County  (Wis.)  Repo 


township  regulations  and  found 

W  OmGn  EiOllOrS  that  U  was  inegal  to  operate  i 
^  P'^^e  of  busiiKss  from  a  home. 

YY  llUuIig  wl  V^C  He  knew,  as  does  everyone  else 
'D  X  ■  ^  in  Franklin  Village,  that  the  wo- 

XlOIOrm  i5attlG  men  ran  their  paper  from  thi 

Bv  Georae  W  Parker  basement  of  Mrs.  Lewis’  hoia 

Detroit — ^Fighting  for  freedom  court  and  sought  an  in 

of  the  press  while  running  two  Junction  against  the  editors, 
households  and  bringing  up  eight  .  ^as  joined  by  other  politi- 

children  is  the  problem  for  two  ^lans  who  had  seen  their  autd 
suburban  housewives.  "»atic  election  to  office  become  i 

Mrs.  Marion  White  and  Mrs.  fh'ns  of  the  past. 

R^tfv  I  pHitors  and  ni.b-  But  ‘h®  women  kept  hammering 


AT  •  M  c  “ii  s  Faik  Betty  Lewis  are  editors  and  pub-  women  Kept  na.n.ncnnj 

H  Vrm  Of  Ym.V  rfs  ’’  iishers  of  the  Four  Corners  Press,  away  and  they  explained  in  coun 
Get  Lead  Out  of  Your  Gas.  weekly  newspaper  that  has  shown  that  they  did  only  editorial  work 

t  r-  t  rwk  1  tfennrt  ^  profit,  gained  the  confidence  of  the  home  and  that  thmr  com- 
i?  rZJr\\  readers  and  come  out  on  top  in  its  mercial  offices  were  in  a  Frankk 


firr;XTencoumer\nTu:t  Village.building. 


Service  Bureau  stack  up  against  Meet.” 
the  consumption  data  reported  by  ■ 

the  American  Newspaper  Publish-  Portland  Oregonian: 
ers  Association,  showing  that  daily  Dropped  By  Fair  Body 
newspapers  used  682.120  tons  in  ■ 

January  and  February.  The  pro-  Memphis  (Tenn.)  I 
jected  total  consumption  by  all  tar  and  Tulsa  (Okla. 


,  months  of  publishing.  The  injunction  turned  down,  the 

„  ^  .“Cult  The  women,  each  of  whom  has  ^,^.‘t°rs  mvesitigated  other  town- 

Portland  Oregonian.  Suit  children,  are  carrying  on  a  ship  offices  and  let  their  guns  «o 

rapped  By  Fair  Body.  suppression  of  their  at  a  supervi^r  He  has  threatened 

rx.nn'i  publication  that  would  bring  plau-  ‘o  sue  for  li^l.  •  _ 


to  sue  for  libel.  . 

January  and  February.  The  pro-  Memphis  (Tenn.)  Press-Scimi-  'oTd  “chimnion^  What  started  out  18  months 

jected  total  consumption  by  all  tar  and  Tulsa  (Okla.)  World:  fr<»<>Hnm  *  ago  as  an  adventure  by  two  wo- 

users  amounted  to  891.660  tons.  “Childless  Fathers  Closer  to  ‘  .  .  .  .  ,  men  into  publishing  has  turned 

The  Canadian  mill  figures  gave  Draft.”  A,  thrivine  or-  '"‘o  a  real  challenge, 

statistical  evidence  that  output  .  i^^wUh  rdreuTafion  of  3  IW^^^  They  have  a  staff  of  four  no» 

Se^  a^^?*  N3xc*!fr  Newsprint  Handling  residential  areas  to  the  northwest  and  haw  put  children  and  bus- 

Ev^y  avaifaSTh  rf  Tribute'  Is  Reported  of  SL' 


The  Canadian  mill  figures  gave  Draft.” 
statistical  evidence  that  output  ■ 

was  unaff^ted  by  the  railroad  Newsprint  Handling 
strikes  and  boxcar  shortages  m  ^  -  ry  A 

February.  Every  available  bit  of  Tribute  IS  lleporte( 
storage  space  was  used  so  that  Waterfront  racketeering  on 


production  could  continue  at  its  handling  of  newsprint  was  de 


.  ing  is  good,  and  circulation —  putting  out  the  paper, 


high  pace. 


though  not  zooming — is  increasing 
every  day. 


Both  women  had  experience  on 
established  newspapers,  but  neither 


scribed  by  P.  B.  Stephens,  husi-  ^  recent  election  the  women  had  much  capital  to  begin  the 


"rVio  ~:ii„  -  r  i  in  a  rcccni  ciceiiun  uic  wumtii  iiuu  iiii 

1  ««  P«k«>l  =  slate  of  candidale,  in  op-  venture. 


61,858  tons  more  in  the  first  two  News,  to  the  Kefauver  Crime 
months  of  1951  than  in  the  corre-  Committee  at  its  New  York  ses- 
sponding  period  of  1950.  Output  sion. 

for  both  January  and  February  ex-  Mr.  Stephens  said  a  dollar-a 
ceeded  the  tonnage^  for  any  Jan-  ton  unloading  “fee”  was  demand 


>M's,  lo  inc^  ivciauvcr  position  to  a  “do-nothing”  govern-  There  is  no  “canned”  material  I 

immittee  at  its  New  York  ses-  ^lent.  It  was  victorious.  in  the  “chatty,”  informal  paper  ] 

c  .  . ,  .  „  One  politician  who  had  come  The  two  editors  write  all  the  edi- 

Mr.  Stephens  said  a  dollar-a-  second  best  in  his  run-in  with  torials  and,  with  the  staff,  every 
1  unloading  f^  was  demand-  women  dug  into  some  old  piece  of  news  and  advertising. 


uary  and  February  in  history.  ed  by  a  union.  This  would  have 
The  February  production  of  cost  the  News  approximately 
425,097  contrasted  with  the  399,-  $300,000  a  year.  One  shipload  of 
247  tons  of  February.  1950,  which  paper,  he  testified,  was  sent  to 
was  the  low  mark  in  last  year’s  Philadelphia  for  unloading  and 


monthly  record. 


then  trucked  to  New  York,  costing 


Mills  in  the  United  States  have  the  News  $25,000.  But  the  paper 
produced  177,072  tons  in  two  avoided  paying  “tribute”  of  $1()0,- 
rnonths,  and  recently  revised  sta-  ooo.  Mr.  Stephens  said.  The  News 
tistics  boost  the  1950  U.  S.  total  has  since  built  its  own  newsprint 


^5 


to  1,014,703  tons,  the  Newsprint 
Service  Bureau  reported. 

February  newspaper  consump¬ 
tion  amounted  to  336.568  tons, 
compared  with  333.159  tons  in 
February,  1950. 

ANPA  reported  more  newspa- 


pier  and  storage. 

■ 

20-Pg.  Forum  Section 

Philadelphia  —  A  special  For¬ 
um  Supplement  of  the  Bulletin. 
March  18,  consisted  of  20  pages 


.-3a 


pers  are  changing  to  a  64-inch  and  carried  27,400  lines  of  adver- 
cutoff,  to  conserve  on  newsprint  tising.  The  Forum  was  presented 
and  to  reduce  the  mill  wastage,  under  the  auspices  of  the  Bulle- 
but  also  warned  publishers  to  con-  tin’s  Women’s  Club  Service  Bu- 
sult  with  their  mills  before  doing  rcau. 
so,  because  a  64-inch  cutoff  may 
not  be  advantageous  to  all. 

Overseas  shipments  of  news¬ 
print  in  January  -  February  from 
Canada  totalled  30,278  tons,  as 
compared  with  19,617  for  the 
same  period  a  year  ago,  according 
to  the  Newsprint  Association  of 
Canada. 

Shipments  to  the  British  Isles  B  9l  91  91  SMi  ||  91 

amounted  to  5,959  tons;  to  Aus- 

tralia,  2,100  tons;  South  America,  1  ^ 

649  tons;  Central  America.  15,063  ****  RbISTBII 

tons.  "Support  the  Church" 


DIGNIFIED 

APPEALING 


Guild  in  Charlotte 

Charlette,  N.  C.  —  Editorial 
employes  of  the  Charlotte  News 
voted  15  to  1  for  affiliation  with 
the  American  Newspaper  Guild  in 
a  recent  election. 


USE  KEISTER 

"Support  the  Church" 

ADS  WEEKLY 

Ovar  MO  Subteribars  •  Ovar  300  Ad> 

KEISTER  ADVERTISING 
SERVICE 

Dapartmant  DA 
STRASBURG,  VIRGINIA 


Ads  take  on  a  NEW 
NOTE  of  GAIETY 

Spring  at  hand  .  .  .  summer  in  the  oiling. 
Newspaper  readers  survey  with  outspoken  joy 
the  advertising  pages  that  they  have,  perhaps, 
scanned  only  at  the  spur  of  utility. . . .  Informal 
attire,  sports  equipment,  gardening  parapher¬ 
nalia,  aids  to  boating,  bathing,  picture  taking 
share  in  this  lure. 

Photographic  illustration  must  speak  in 
tones  of  vivacity.  It  must  have  the  best  aids  to 
faithful  reproduction,  including  the  clarity  that 
Certified  Mats  offer  to  the  stereotyping  process. 


For  dependable  stereotyping 
rely  on  Certified  Mats 


CERTIFIED  DRY  MAT  CORPORATION,  9  Rechafallar  PI«o.  Oapt.  P,  Naw  Yaiti  30,jl 
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Do 

you 

see 

the 

dividing 
line  ? 


The  Philadelphia  market  is  an  unusual  merging  of  city  and  suburbs  .  .  . 

and  more  than  II2  this  market  lives  outside  the  city  limits, 

Philadelphia  city  and  suburbs  ing  suburbs  ...  a  total  of  over 
are  intermixed — present  a  con-  4,400,000  persons  in  the  ABC 
fusing  picture  for  you  who  are  city  and  retail  trading  area, 
planning  to  advertise  and  sell 

1950  Census  reports  suburban 

to  all  of  America’s  3rd  Market. 

^  population  up  22% — compared 

Let  this  be  your  guide:  The  to  the  city’s  6%.  So,  more 
^  itl  ^  lUP  I  inquirer  provides  intense  cov-  than  ever,  it  pays  to  schedule 

.j,  /  /  erage  of  the  city  and  surround-  The  Inquirer,  in  Philadelphia. 


00^1^ ' ' 


Philadelphia  Preterm  The  Enquirer 


Cxclutiv*  Ad*9rHting  K0pr0s»ntaHvet :  ROBERT  R.  BECK,  Empire  State  Bldg.,  N.Y.C.,  Longacre  |5-5232;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives:  FITZPATRICK 
A  CHAMBERLIN,  155  MoMgomef7  St.,  San  Francisco,  Garfield  1-7946  •  1127  Wibhire  Boulevard,  Los  Angeles,  Michigan  0578. 
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125  Firms  Pay 
Share  In  Weekly 
'System'  Effort 

By  Sando  Bologna 

Waterbury,  Conn. — People  in 
Western  Connecticut  are  informed 
on  management  and  American 
economics  because  of  the  Nauga¬ 
tuck  Valley  Industrial  Council. 

The  council  is  telling  its  story 
in  simple,  straightforward  lan¬ 
guage  through  the  medium  of  six 
daily  newspapers  and  five  radio 
stations.  Each  paper  carries  a 
quarter-page  advertisement  each 
week,  written  by  an  ad  writer 
of  the  Waterbury  Republican- 
American,  and  illustrated  with  a 
cartoon  by  an  industrial  artist. 

Local  Product 

Each  station  broadcasts  a  week¬ 
ly  five-minute  program,  dramatiz¬ 
ing  the  theme  in  the  newspaper 
ad  for  that  week.  The  script  is 
written  by  a  copywriter  at  WBRY, 
Waterbury.  Each  broadcast  is 
transcribed  and  distributed  to  four 
other  stations. 

Inquiries  on  this  newspaper- 
radio  educational  series  have 
come  to  Council  President  Charles 
L.  Eyanson  from  all  parts  of  the 
country.  What  amazes  inquiring 
sources  is  the  fact  that  the  series 
was  conceived,  written  and  pro¬ 
duced  in  Waterbury.  Many 
queries  had  assumed  that  a  New 
York  advertising  agency  was  han¬ 
dling  the  program. 

The  economics  educational 
series  started  shortly  after  the 
council  was  organized  in  1947. 
The  group  now  consists  of  125 
member  manufacturers  employing 
some  70,000  persons  in  cities  and 
towns  along  55  miles  of  the  in¬ 
dustrialized  Naugatuck  River  Val¬ 
ley,  “the  Brass  Center  of  the 
World.” 

“When  we  began  the  series.” 
recalls  Mr.  Eyanson,  “there  was 
great  misunderstanding  by  work¬ 
ers  and  the  general  public  about 
the  problems  of  industry.  Now 
we  know  that  the  public  is  better 
posted  about  management  and  the 
American  way  of  life.” 

A  steering  committee  of  12  in¬ 
dustrial  relations  officials  meets 
each  week  with  Frank  Gantert. 
the  newspaper  ad  writer,  and  Bob 
Noah,  the  radio  copywriter,  to 
discuss  subjects  of  timely  interest. 
They  might  pertain  to  rising  costs 
of  living,  red  fringe  problems, 
profit  motive,  etc. 

Cost  Shared 

The  group  decides  on  the  most 
vital  subjects  which  should  be 
publicized.  Then  the  ad  writer 
and  the  copywriter  prepare  their 
copy  and  submit  it  to  Mr.  Eyan¬ 
son,  who  distributes  it  to  the  com¬ 
mittee  members  for  comments. 

“We  have  never  had  objections 
from  labor  unions;  in  fact,  we 
never  use  the  word  ‘union’  and 
this  impresses  union  members, 
some  of  whom  have  told  me  they 


INPUSJRIES 

The  NAUGATUCK 
VALLEY 


Many  credited  a  New  York  ad  I 
agencv  with  the  program.  < 

1 

like  the  ads  and  broadcasts,”  says  ' 
Mr.  Eyanson.  < 

Reprints  of  the  newspaper  ads  ; 
are  posted  on  bulletin  boards  of 
various  factories  and  polls  are 
taken  to  determine  how  many 
read  the  messages  and  what  they  ’ 
say  about  them.  ' 

The  broadcasts  are  usually 
scheduled  after  newscasts  of  top 
commentators.  Some  broadcasts 
are  given  in  Polish  and  Italian. 

Cost  of  the  ads  and  broadcasts 
is  underwritten  with  contributions 
by  member  firms,  the  assessment 
being  on  a  per  capita  employe 
basis. 

■ 

N.  Y.  Daily  Compass 
Numbers  Every  Copy 

Individual  numbering  of  every 
copy  printed  is  featured  in  a  new 
reader  promotion  campaign  of  the 
New  York  Daily  Compass.  Each 
day  a  “lucky  number”  is  selected, 
and  the  reader  holding  the  cor¬ 
rectly  numbered  copy  can  win  a 
$50  prize  by  contacting  the  news¬ 
paper  and  granting  it  a  brief  in¬ 
terview.  Prizes  are  also  awarded 
to  the  newsdealer  who  sold  the 
copy. 

A  number  is  imprinted  in  the 
left  margin  of  the  front  page. 
The  numbering  mechanism  was 
obtained  from  William  A.  Force 
&  Co.  and  installed  on  the  Com¬ 
pass  presses  by  Walter  Scott  & 
Co.,  Inc.  The  mechanism  is  af¬ 
fixed  to  a  camshaft  which  rotates 
with  the  presses  and  changes  the 
number  with  every  impression. 
Development  of  an  adequate  num¬ 
bering  device  took  more  than  a 
month,  Joseph  Hradecky,  Com¬ 
pass  mechanical  superintendent, 
told  Editor  &  Publisher. 

Besides  the  “lucky  number” 
promotion,  the  Compass  also  in¬ 
troduced  a  daily  eight-page  photo 
section  and  a  premium  -  coupon 
camera  offer  last  week.  The  “de¬ 
partmental  make-up”  introduced 
several  months  ago  was  modified 
with  the  return  to  a  regular  edi¬ 
torial  page. 


Outside  Team 
Sells  'Miracle 
Of  America'  Ad 

Fort  Worth,  Tex. — ^The  Fort 
Worth  Press  has  been  reaping  ex¬ 
tra  advertising  linage,  and  finding 
a  spot  for  non-regular  accounts, 
through  two  public-service  types 
of  campaigns. 

Both  have  been  sold  through 
outside  setups,  delivering  the  cam¬ 
paigns  to  the  Press  in  a  “package.” 

Since  last  December  (and  wind¬ 
ing  up  this  month)  the  Press  has 
carried  a  weekly  II -column 
“Miracle  of  America”  ad,  which 
presents  one  of  the  Advertising 
Council’s  series  on  American  op¬ 
portunity. 

Underwriting  the  ad  are  various 
firms  and  business  men,  whose  sig¬ 
natures  are  listed  beneath  the  dis¬ 
play  in  a  kind  of  classified  section 
with  headings  for  the  different 
types  of  business  services.  'These 
signatures  were  sold  on  a  basis  of 
$2.50  per  sig  per  issue. 

A  sdes  team  from  New  York, 
working  closely  with  the  Adver¬ 
tising  Council,  did  the  selling  here, 
concentrating  on  advertisers  which 
were  not  regular  accounts  in  the 
Press. 

Coupon  for  Booklet 

A  few  regular  accounts  were 
sold  because  of  their  desire  to  ap¬ 
pear  on  the  page,  said  Leslie  E. 
Yates,  Press  advertising  director. 

These  ads  each  have  a  coupon 
which  the  reader  is  urged  to  use 
to  send  for  a  free  copy  of  the 
“Miracle  of  America”  booklet. 
These  requests  go  direct  to  the 
Advertising  Council. 

Approximately  39,000  extra 
lines  have  resulted  to  the  Press 
from  this  promotion,  and  Mr. 
Yates  reports  the  advertisers  gen¬ 
erally  pleased  with  their  partici¬ 
pation  in  it.  The  pages  have  usu¬ 
ally  run  on  Thursday  or  Friday. 

Highly  successful,  too,  is  the 
Press’  “Saturday  Church  Page,” 
running  for  more  than  a  year,  and 
due  to  continue  indefinitely. 

With  an  inspirational  center- 
piece  of  copy  and  art  around  the 
theme  “You  in  the  Church,  the 


Church  in  You.”  this  page  pUyi 
the  signatures  of  advertisers  in  i 
kind  of  sunburst  effect  on  all  sida 
of  the  display. 

This  page  is  created  by  the  Wfl- 
Hams  Newspaper  Features  of  Fon 
Worth,  which  also  sells  the  ad¬ 
vertisers.  Signatures  run  $5  per 
issue,  and  are  sold  usually  on  a 
six-month  basis. 

■ 

Eldon  Roark  Urges 
New  Pulitzer  Prize 

Memphis — A  proposal  for  a 
new  Pulitzer  prize  for  feature  w 
human-interest  writing  has  been 
made  by  Eldon  Roark,  columnist 
for  the  Memphis  Press-Scimitar, 
in  a  letter  to  Dean  Carl  W.  Ack¬ 
erman  of  the  Columbia  University 
graduate  school  of  journalism. 

Dean  Ackerman  replied:  1 
will  present  your  proposal  for  the 
recognition  of  feature  or  human- 
interest  writing  to  the  Advisoiy 
Board  on  Pulitzer  Prizes  at  their 
meeting  in  April.  However,  1 
doubt  whether  favorable  action 
can  be  taken  because  the  income 
from  the  Pulitzer  Prize  Fund  b 
not  adequate  for  the  cost  of  add¬ 
ing  another  prize.” 

■ 

M  and  O  Earnings 
Are  Nearly  Doubled 

With  sales  of  $51,323,786. 
about  $7,000,000  more  than  in 
1949,  Minnesota  and  Ontario 
Paper  Co.  earned  $4.09  a  share 
and  paid  dividends  of  $2  a  share 
in  1950.  The  1949  earninfs 
amounted  to  $2.65  a  share 
dividends  of  $1.50  were  paid. 

The  company  produced  193,221 
tons  of  newsprint  last  year,  com¬ 
pared  with  187,014  tons  in  1949. 
Complete  modernization  of  its 
plants  is  a  long-range  objectivt, 
according  to  the  annual  report. 
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Published  by  The  Cleveland  Press  as  a  service  to  advertisers. 


POWER  TO  DO  COOD--POWER  TO  MOVE  GOODS 


•  by  all  odds  the  best  of  these  studies 
produced  by  any  newspaper/'-r.  s.  irvin.  Editor  &  Pui 
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I  he  analysis  contains  a  detail¬ 
ed  breakdown  of: 

1.  Dollar  sates  by  county,  district 
and  state 

2.  Gallon  sates  by  type,  district 
and  state 

3.  A  complete  record  of  re¬ 
tail  and  wholesale  sales  of 
each  individual  brand,  by 
district  and  state  with 
comparable  figures  for 
k  the  previous  year. 
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Phila.  Inquirer 
Medical  Editor 
Gets  $500  Prize 

Philadelphia — ^Joseph  F.  No¬ 
lan,  medical  editor  of  the  Inquirer, 
won  the  top  M.  L.  Annenberg 
Award  for  1950,  according  to  an 
announcement  March  16  by  Wal¬ 
ter  H.  Annenberg,  editor  and  pub¬ 
lisher. 

Mr.  Nolan  received  $500  for 
the  Best  Individual  Reportorial 
Effort.  It  concerned  his  story  on 
the  mechanical  heart  devices  first 
printed  exclusively  in  the  Inquir¬ 
er  December  4. 

Other  awards: 

Best  Written  News  Story,  $500, 
James  R.  George,  “for  the  excel¬ 
lence  of  his  work  in  furnishing  a 
bright,  humorous  and  interesting 
story  from  ordinarily  routine  facts, 
and  particularly  for  his  story  on 
Father’s  Day.” 

Best  News  Photograph,  $250. 
Harold  Carter,  for  his  picture  of 
the  struggle  between  a  policeman 
and  a  Western  Electric  Co.  striker. 

Best  Drawing,  Map,  Sketch  or 
Cartoon,  $250;  Hugh  Hutton, 
for  his  cartoon  on  the  South  Ko¬ 
rean  Retreat. 

Best  Headline,  $250,  Harry  Ad¬ 
dison,  for  his  headlines  on  three 
articles  in  the  series,  “The  Art 
of  Real  Happiness.” 

Six  additional  awards  of  $200 
each  for  outstanding  effort  went 
to  John  M.  McCullough.  Leonard 
J.  McAdams,  Richard  Kendrick. 
Frank  B.  Johnston,  William  An¬ 
derson,  and  Harold  J.  Weigand. 

■ 

Ad  Hall  oi  Fame 
Nominations  Open 

Nomination  of  candidates  for 
election  to  the  Advertising  Hall  of 
Fame  are  invited  by  the  Manag¬ 
ing  Committee  headed  by  Gilbert 
T.  Hodges  of  the  Wall  Street 
Journal.  Nomination  blanks  may 
be  obtained  from  the  Advertising 
Federation  of  America,  330  West 
42nd  Street,  New  York  18.  Nomi¬ 
nations  may  be  made  by  any  ad¬ 
vertising  group,  company  or  in¬ 
dividual.  Closing  date  for  nomi¬ 
nations  is  April  25. 

Election  by  a  panel  of  1 1  ad¬ 
vertising  leaders  is  based  on  “spe¬ 
cial  achievement  and  service  in 
the  upbuilding  and  advancement 
of  the  social  and  economic  values 
of  advertising.”  The  candidate 
must  have  been  deceased  at  least 
two  years  before  June  1,  1951. 
Two  will  be  elected  this  year. 

■ 

Cartoonist  at  Camp 

St.  Louis  —  Amadee  Wohlsch- 
laeger,  sports  cartoonist  of  the 
St.  Louis  Post-Dispatch,  is  in  St. 
Petersburg,  Fla.,  doing  a  series 
of  cartoons  about  the  St.  Louis 
Cardinal  baseball  team  in  train¬ 
ing  there.  This  is  the  second  year 
he  has  been  sent  to  Florida  to 
do  a  daily  cartoon  series  which 
is  titled  “Coco-Notes.” 


50  Years  Ago — “The  latest 
newspaper  to  be  launched  in  Chi¬ 
cago  is  the  Daily  Gazette,  of 
which  Blakely  Hall  of  the  New 
York  Telegraph  is 'publisher.  The 
Gazette  made  a  hit  from  the  start 
and  it  is  said  the  circulation  is  al¬ 
ready  well  up  in  the  five-figure  list 
and  is  growing  rapidly.” 

From  The  Fourth  Estate. 

*  *  * 

30  Years  Ago — Syndicates  are 
hot  after  Wilson  Cabinet  members’ 
diaries,  etc.  Latest  offerings:  Sec¬ 
retary  of  State  Robert  Lansing’s 
report  on  the  Americans’  role  at 
the  Paris  Peace  Conference,  and 
Secretary  of  the  Navy  Josephus 
Daniels’  “hitherto  unrevealed”  pa¬ 
pers  on  “Our  Navy  in  the  World 
War.” 

From  Editor  &  Publisher. 

*  *  * 

10  Years  Ago — An  executive 
of  Procter  &  Gamble  Co.  tells 
newspaper  representatives  that 
“newspaper  rate  practices  limit 
national  linage.”  He  favors  space 
and  frequency  discounts  as  “A 
spur  to  wider  use  of  dailies.” 

From  Editor  &  Publisher. 
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This  Week  —  Vernon  Brooks, 
Scripps-Howard  advertising  exec¬ 
utive  justified  the  local-general 
rate  differential  in  a  talk  to  the 
Media  Men’s  Association.  He 
pointed  out  that  85%  of  national 
advertisers  did  not  use  more  than 
5,000  lines  yearly  in  local  news¬ 
papers,  whereas  some  local  adver¬ 
tisers,  such  as  department  stores, 
often  use  as  much  or  more  than 
1,000,000  lines  annually  in  a  local 
newspaper. 


Salute  to  Paris 

A  32-page  section  in  the  New 
York  Herald  Tribune  of  Sunday, 
March  18,  saluted  Paris  on  its 
2,000th  birthday.  The  section,  pre¬ 
pared  mostly  in  Paris  by  the  Eu¬ 
ropean  staff,  contained  many  pic¬ 
tures  of  Paris  scenes  and  fashions 
and  advertisements  from  Parisian 
firms. 


Page  1  Color 
Splashes  Mark 
Turkish  Press 

By  Richard  W.  Reinhardt 

Pulitzer  Traveling  Scholar 

Istanbul  —  Another  publishing 
spark  today  is  firing-up  the  com¬ 
petitive  Turkish  newspaper  busi¬ 
ness.  The  Istanbul  daily  Vatan 
(Fatherland)  has  put  into  opera¬ 
tion  its  new  $170,000  four-color 
press,  and  has  begun  splashing 
color  photography  on  its  front 
pages. 

Vatan’s  press,  on  order  for  three 
years  from  M.  A.  N..  Frankfort, 
Germany,  is  just  another  manifes¬ 
tation  of  the  journalistic  revolu¬ 
tion  which  has  swept  Turkey  the 
past  few  years.  The  opening  shot 
was  the  phenomenal  success  of 
Hurriyet,  the  flashy  daily  started 
three  years  ago  by  a  magazine 
publisher,  Sedat  Simavi.  Hurriyet’s 
bright  printing,  magazine  features, 
frenetic  makeup  and  bold  use  of 
photography  brought  it  immediate 
popularity.  It  jumped  to  top  cir¬ 
culation  in  Istanbul,  shouldering 
out  such  respected  oldsters  as 
Cumhuriyet  and  Vatan. 


Several  of  Istanbul’s  17  dailies 
now  slavishly  copy  what  they  hope 
is  Hurriyet’s  success  formula: 
color,  broken  makeup,  comic  strips 
and  photos.  Even  those  papers 
which  remain  more  conservative 
in  style  have  been  forced  to  pay 
more  attention  to  pictorial  jour¬ 
nalism. 

Ahmed  Emin  Yalman,  Vatan’s 
editor,  acknowledges  a  vital  new 
spirit  in  Turkish  journalism.  Vatan 
has  spent  $220,000  on  new  equip¬ 
ment  and  has  built  a  four-story 
building  to  house  the  new  press. 

The  M.  A.  N.  press  has  three 
drums,  each  run  from  a  separate 
motor.  The  center  phase  prints 
four  colors,  while  each  of  the 
outer  drums  handles  16  pages  at 
a  time  in  a  single  color.  To  sup¬ 
plement  the  new  press  Vatan  has 
installed  $25,000  worth  of  English- 
made  photo  engraving  equipment. 
■ 

'Ad'  Tenny  Honored 

Rochester,  N.  Y. — His  50 
years  in  circulation  business  was 
noted  at  a  dinner  here  honoring 
Adrian  Tenny,  traveling  represen¬ 
tative  of  the  New  York  Times. 
The  testimonial  was  attended  by 
275  Western  New  York  distrib¬ 
utors  and  circulators. 


FOR  THE;0^/^/IMPRESSION 


Check  this  complete  line  of  press  pack¬ 
ing  which  offers  the  proper  gauges  or 
combination  of  gauges  for  every  press 
condition. 

COMBINO — An  extremely  durable  clean  print, 
ing  laminated  blanket.  Gauges  .042"  .083" 
.093". 

"TINGUE"  COATED  FELT — For  those  who  pre¬ 
fer  a  softer  packing  than  COMBINO. 
Gauges  .083",  .093". 

UNCOATED  WOOL  FELT— Gauges  .043".  .072" 
•083 

TOP  DRAWSHEET  i$  firm,  durable,  economical 
and  of  long  life.  Gauges  .014",  .025",  .030". 
GOLD  TYMPAN  Drawshaet — An  old  favorite 
for  flat  bed  presses.  Gauge  .012". 
IMPROVED  SATISFACTION-A  fabric  impreg¬ 
nated  with  "Neoprene"  and  coated  with 
— Gauges  .024",  .024". 
STERLING — The  latest  plastic  drawsheet. 
Gauge  .025". 

CUSHfON  CORK* — A  highly  resilient  under- 
packing.  Gauges  .059"  to  .085". 

— ^uch  firmer  than  "CUSHION 
CORK  '  and  preferred  where  precision  plafes 
are  available.  Gauges  .032",  .055"  to  .084". 
KORKER*— UNDER  BLANKET  for  older  type 
presses  or  where  an  unfavorable  mechanical 
,  condition  exists.  Gauges  .058"  to  .070". 
FOUNDATION — A  firm,  durable  oilproof  un¬ 
der  packing  laminated  by  du  Pont  with  "Neo- 

T20"*’ ' 

•Reg.  U.  S.  Pat.  Off. 


723  E.  Washington  Blvd.,  los  Ang«l«s  2t.  Col.  PRoipoct  6023 
507  Bishop  Stroot,  N.  W.,  Atlonto,  Go-  ATwood  3864 

1227  Wobosh  Avonuo,  Chicogo  5.  Ill  HArrison  7>0083 

1765  Cartof  Avonuo,  Ntw  York  57.  N.  Y.  CYpross  9-8800 
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nearly  one  million  families  spent  over  three 
billion  dollars  in  retail  stores  last  year— 54%  of 
Michigan’s  total  retail  volume! 


■^■PP^more  than  a  million  workers  receive  the  highest 
wage  rate  of  the  nation’s  five  largest  cities.  Fac¬ 
tory  workers  average  over  $75  weekly! 


volume! 


is  the  Automotive  Capital  of  the  World  —  that 
accounts  for  5%  of  the  nation’s  total  industrial 


is  the  Arsenal  of  Preparedness— where  more  than 
a  billion  dollars  in  war  materiel  orders  have 
already  been  placed  for  production  in  this  area! 


452,760  highest  weekday  circulation  in  Michigan! 
560,158  highest  Sunday  trading  area  circulation! 

A.B.C.  figures  for  6-nionth  period  ending  Sept.  30,  I950, 


IS  where  95%  of  The  Detroit  News  total 
circulation  is  concentrated!  THERE  IS  NO 
MALDISTRIBUTION  OF  CIRCULATION!  Because  The 
News  plants  every  single  paper  in  FERTILE  territory, 
advertisers  are  assured  the  most  returns  for  every 
dollar  spent.  THE  NEWS-DETROIVS  NUMBER  ONE 
SALES  MEDIUM! 


owner*  and  operator*  of  radio  *talion*  WWJ,  WWJ-FM,  WWJ-TV 


foitern  Offices;  1 10  E.  42nd  St.,  New  York  17— under  monogefflent  of  A,  H.  KUCH  Western  Offices.-  JOHN  E.  LUTZ  CO,  Tribune  Tower.  Chicago 
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LONDON  LETTER 

Court-Martial 
Poll  Contempt 
Action  Dropped 

By  Doris  WUlens 

London  — The  Lord  Chancel¬ 
lor,  speaking  for  the  Government, 
indicated  this  week  that  Lord 
Beaverbrook’s  Daily  Express  will 
not  be  prosecuted  for  contempt  in 
a  court-martial  case  involving  the 
shooting  of  a  Korean  civilian  by 
a  British  soldier  (E&P,  Feb.  17, 
page  19). 

He  said  he  “hoped  the  lesson 
had  sunk  in,  and  that  it  would  not 
occur  again  ...  if  it  was  done 
again  it  would  be  necessary  to 
take  action  to  deal  with  the  matter 
as  one  involving  contempt  of 
court. 

Sftiortly  after  Pvt.  Robert  Far- 
gie  had  been  sentenced  to  10- 
years  imprisonment  by  a  court 
martial,  the  Express  invited  read¬ 
ers  to  send  in  postcards  stating 
whether  they  thought  the  sentence 
justihed.  But  under  law,  a  court- 
martial  finding  is  sub  judice  until 
a  confirming  authority  has  com¬ 
pleted  his  review. 

On  March  12,  Pvt.  Fargie  was 
freed  by  the  confirming  authority. 
The  following  day  the  Express  re¬ 
leased  the  poll  results  under  a 
banner  headline,  “Fargie:  Poll 
Secret  Out.”  The  vote  was  56,- 
000  to  49  against  the  justice  of 
the  original  sentence.  Comment 
and  criticism  after  a  case  is  closed 
is  permissible. 

The  Lord  Chancellor  said  the 
failure  of  the  newspapers  in  this 
case  was  “apparently  due  to  ig¬ 
norance”  of  the  fact  that  courts- 
martial  were  not  concluded  until 
they  were  confirmed. 

Bell  Ringer 

Prime  Minister  Clement  At¬ 
tlee  told  the  House  of  Commons 
what  he  thinks  of  “authoritative 
statements”  in  the  press. 

He  was  answering  a  Conserva¬ 
tive  who  had  asked  the  prime 
minister  to  investigate  the  appar¬ 
ent  leakage  of  the  news  of  For¬ 
eign  Secretary  Ernest  Bevin’s 
resignation,  to  the  official  Labor 
oew^aper,  the  Daily  Herald.  Mr. 
Attlee  denied  that  there  had  been 
a  leak. 

“I  can  assure  the  honorable 
member,”  he  said,  “that  if  he 
looks  at  the  pi^rs,  as  I  do,  he 
will  realize  that  I  am  always  get¬ 
ting  completely  authoritative 
statements  about  things  which 
have  not  happened,  lliere  are 
so  many  speculations  made  that 
every  now  and  again  an  intelli¬ 
gent  journalist  is  bound  to  ring 
the  bell.” 

Color  Ads  Cease 

Labor  demands  have  killed  the 
only  color  advertisements  in  the 
national  press. 

The  Daily  Express,  whidi  has 
been  running  about  two  half-page 


color  ads  a  week  since  August, 
1949,  this  week  announced  that 
it  could  no  longer  do  so.  About 
50  forward  bookings  were  can¬ 
celled. 

Cost  of  the  half-page  in  color 
was  $7,560,  of  which  $1,400  was 
premium  for  color.  Cost  of  extra 
labor  and  ink  left  little  or  none 
of  the  premium  for  the  Express. 

■ 

Spencer  Honored 
For  Court  Tourney 

Winston-Salem,  N.  C.  —  The 
l^rts  and  Athletic  Committee  of 
the  Winston-Salem  Chamber  of 
Commerce  has  cited  Frank  Spen¬ 
cer,  sports  editor  of  the  Winston- 
Salem  Journal,  as  the  “father  of 
the  development  of  modern  bas¬ 
ketball  in  Northwest  North  Caro¬ 
lina.” 

A  testimonial  dinner  marked 
the  25th  anniversary  of  Mr.  Spen¬ 
cer’s  Journal  and  ^ntinel  North¬ 
west  Basketball  Tournament.  This 
year,  171  high  school  basketball 
teams  are  taking  part. 

■ 

label  Change  Fails 

Albany — A  lawyer  bloc  in  the 
Assembly  killed  a  bill  which 
would  have  liberalized  the  New 
York  libel  laws  to  grant  immun¬ 
ity  to  publication  of  a  “substan¬ 
tially”  fair  and  true  report  of  offi¬ 
cial  proceedings.  The  bill,  in¬ 
spired  by  a  recent  decision  in  a 
case  involving  the  New  York  . 
News,  passed  the  Senate  but  died  j 
in  the  Assembly  Rules  Committee. 

■ 

Ad  Bureau  Adds  9 

The  Bureau  of  Advertising, 
ANPA,  has  announced  the  addi¬ 
tion  to  its  membership  rolls  of 
nine  newspapers:  the  Augusta 
(Me.)  Kennebec  Jourruil,  Corpus 
Christi  (Tex.)  Caller  and  Times, 
Dunn  (N.  C.)  Record,  Marshall 
(Tex.)  News-Messenger,  Martins¬ 
ville  (Va.)  Bulletin,  Portland 
(Me.)  Press  Herald  &  Express, 
and  Waterville  (Me.)  Sentinel, 
m 

B,  K  &  M  Appointed 

Independence  (Mo.)  Examiner 
has  appointed  Burke,  Kuipers  & 
Mahoney,  Inc.  as  national  adver¬ 
tising  representatives,  effective 
April  1. 


Don  B.  Miner 
Marks  40  Years 
,of  L  A.  Agency 

Los  Angeles — ^The  Dan  B. 
Miiner  Co.  on  April  1  will  cele¬ 
brate  its  4()th  anniversary  as  Los 
Angeles’  oldest  advertising  agency 
and  original  4-A  member — the 
only  one  of  six  agencies  pioneer¬ 
ing  the  Southland  advertising 
field  in  1911  to  have  maintained 
continuous  operation.  Miner  has 
handled  billings  of  better  than 
$30,000,000. 

Sharing  the  occasion  with  Dan 
B.  Miner,  founder  and  president, 
will  be  four  executives  whose 
combined  years  with  the  com¬ 
pany  run  more  than  100  years. 
They  are  Isabel  Moses,  vicepresi¬ 
dent,  who  joined  the  DBM  Co.  in 
1919;  J.  C.  Morse,  executive  vice- 
president  and  general  manager, 
and  Edith  Grooms,  media  direc¬ 
tor,  both  with  the  company  since 
1924,  and  Marie  R.  Sweeney,  sec¬ 
retary-treasurer,  who  joined  the 
agency  in  1928. 

One-Man  Operation 

Founded  as  a  one-man  (and  no 
secretary)  operation  in  a  single 
room  in  the  Walter  P.  Story  build¬ 
ing  in  downtown  Los  Angeles,  the 
Dan  B.  Miner  Company  and  staff 
of  32  are  today  quartered  in  their 
own  three-story  French  Colonial 
building  halfway  between  down¬ 


town  Los  Angeles  and  Hollywood. 

Asked  why  he  opened  his  ow 
agency  back  in  1911,  Mr.  Mine 
recalled  that  as  an  advertisinf 
space  salesman  on  the  defunct  Lx 
Angeles  Record  he  found  himseH 
not  only  selling  the  space  to  ad¬ 
vertisers  but  writing  their  copy  ai 
well. 

“I  figured  as  long  as  I  was  writ 
ing  the  ads  I  might  as  well 
paid  for  it,  so  I  set  up  my  owb 
shop.” 

■ 

Sloone-Blabon  Debuts 
In  Papers  April  29 

The  Sloane  -  Blabon  Corp, 
manufacturers  of  smooth  surface 
floor  coverings,  will  mark  its  (fc- 
but  as  a  newspaper  advertiser 
with  a  $100,000  test  campaign  in 
24  Sunday  magazine  sections  with 
a  circulation  of  more  than  13, 
000,000. 

Admanager  Evelyn  Barry  said 
the  first  page,  four-color  inser¬ 
tions  will  break  simultaneously 
in  all  scheduled  papers  April  29 
and  again  in  May.  C(^y,  based 
on  a  “home  beauty  show  theme,’ 
will  feature  the  company’s  Tex 
floor  linoleum  and  Texfkrar  tile. 
Photographs  of  colorful  kitchens 
will  illustrate  the  insertions. 

On  pages  directly  opposite  the 
color  splash,  a  separate  black  and 
white  insertion  will  list  SloaM- 
Blabon  dealers  in  their  respective 
local  markets. 


You  could  write  paragraphs 
about  GOSS  STEREOTYPE 
EQUIPMENT  and  still  not 
say  it  any  better  than  the 
one  word  —  GOSS. 


Service -Ads  help 
media  director 

&  make  and  defend  decisions 


The  Media  Director  of  an  important  metropoli¬ 
tan  agency  says: 

“I  use  SRDS  all  the  time  ...  for  milline  rates, 
circulation,  for  market  breakdowns  and  busi¬ 
ness  analyses, 

“We  are  quite  apt  to  read  the  ads  carefully, 
especially  if  we’re  caught  at  the  last  moment. 
We  don’t  always  agree  with  what  they  say.  but 
at  least  it’s  something  to  go  by  and  something 
to  help  you  defend  a  decision.” 

Such  Service-Ads  as  The  Denver  Post’s  shown 
here  supplement  and  expand  media  listings  in 
NEWSPAPER  ADVERTISING  RATES  S 
DATA*  and  market  listings  in  CIONSUMER 
MARKETS  with  additional  information  that 
helps  buyers  buy. 

That’s  why  so  many  buyers  check  the  Service 
Ads  as  well  as  the  listings  when  they’re  using 
these  SRDS  publications. 

*  Fomeriy  known  ob  tho  Newtpopor  Section  of  SKDS. 


. . . 


ADVERTISING  RATES  A 


by  Studfd  Rat*  4  Data  Sanrka,  bic.  WWn*  I  Bmttkmf,  PuMiafc** 
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Lovely  Corine  Gustafson  won  the  beauty 
crown  of  her  native  Miami.  Then  she  won 
the  crown  of  the  state  of  Florida. 

But  just  as  she  left  for  the  national  com¬ 
petition,  word  came  from  Atlantic  City: 
according  to  the  rules,  Miss  America  must 
be  18  or  over.  And  Corine  was  Yiy^ ! 

Not  only  did  she  lose  her  chance  at  the 
U.  S.  A.  crown  — but  rule-minded  judges 
took  back  her  titles  of  Miss  Miami  and  Miss 
Florida ! 

The  editors  of  Parade  proved  they  were 
good  judges  when  they  ran  a  picture  story 
on  Corine’s  plight.  “Miami’s  Great  Beauty 
Mix-Up”  attracted  80%  of  Parade’s  13  mil¬ 
lion  readers ! 

Good  judgment,  however,  is  not  all  they 
have.  They  have  weekly  surveys  of  reader 
likes  and  dislikes— scientific  guides  to  what 
makes  people  read.  No  wonder  Parade  arti¬ 
cles  consistently  Starch  in  the  80’s  and  90’s 
to  make  it  America’s  best-read  magazine! 

This  great  reader-interest  pays  off  in 
newspaper  circulation,  too. 

Some  newspapers  have  shown  more  than 
a  100%  boost  in  circulation  since  they  first 
began  distributing  Parade.  Their  A.B.C.’s 
are  still  rising! 

No  wonder,  too,  that  Parade  is  now  the 
colorful  Sunday  magazine  section  of  33 
important  newspapers  (15  more  than  last 
year)  with  a  combined  circulation  of 
5,192,144. 


parade 


The  Queen  who  lost 
Three  Crowns 


\ 

( 
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THE  CLASSIFIED  CLINIC 


Phonebook  Leads  Call 
For  Planned  Approach 


source  of  leads,  but  do  not  sell 
against  it.  Let’s  not  say,  “I  saw 
your  ad  in  the  phonebook.  .  . 

If  it  is  mentioned,  it  should  be 
in  a  complimentary  way.  Compli- 


Football  Stadium 
Named  for  Carter 

Fort  Worth — ^Trustees  of  Tes- 


ment  his  good  judgment  to  put  Christiaiv  University  have  voted 
him  in  a  receptive  mood  to  listen  unanimously  to  narne  the  schools 


By  Herbert  W.  Tushingham 
CAM,  Camden  (N.  I.)  Courier-Post 


to  another  great  value. 
Work  one  classification 


football  stadium  in  honor  of 
Amon  Carter,  publisher  of  the 


time,  but  not  necessarily  starting  Worth  Star-Telegram. 


Select  the  most 


formal  ceremony  will  pre- 


seasonable  classification.  Suppose  cede  the  annual  football  game  be- 

There  are  very  few  Classified  trade  mark  and  product  identihca-  you  have  a  fair  number  of  paint-  tween  the  T.C.U.  Horned  Prop 

meetings  where  this  question  is  tion,  under  which  local  outlets  in-  ers  and  paperhangers,  select  an  and  the  Southern  Methodist  Uni- 

not  asked:  “How  do  we  uncover  sert  tie-in  advertising.  allied  trade.  After  papering  and  versity  Mustangs  on  Dec.  1,  whM 


Meeting  Those  6  Points 


leads  to  develop  Classified?”  (6)  Advertising  costs  are  mod- 

Usually,  the  question  comes  est,  within  the  means  of  all. 
from  non-metropolitan  newspa-  ♦  •  * 

pers  who  have  decided  to  really  Meeting  Those  6  Points 
go  after  Classified  business.  The  These  are  six  good  sales  points, 
replies  they  receive,  in  most  cases.  Let’s  meet  them  from  the  stand- 
are  stock  answers  that  most  of  point  of  newspaper  Classified,  but 
us  know.  However,  we  are  going  without  selling  down  the  yellow 
to  take  one  or  two  of  these  an-  pages. 

swers  and  give  detailed  facts  and  ( j  j  Ours  is  a  selective  direc- 
figures.  torv.  There  are  no  “free  riders”: 


allied  trade.  After  papering  and  versity  Mustangs  on  Dec.  1,  whM 
painting,  go  after  dry  cleaners,  $1,250,000  athletic  plant  will 
upholsterers.  Point  out  how  read-  ^  dedicated.  Plaques  will  be 
ers  select  the  painter,  will  then  placed  at  the  entrances  bearing 


call  on  them. 


the  name,  “Amon  G.  Carter  Sta- 


These  are  six  good  sales  points.  Go  after  the  accepted  leader  dium.  Mr.  Carter  headed  a  sub 

Let’s  meet  them  from  the  stand-  of  »  classification  in  your  area.  ^nption  campaign  which  raised 

point  of  newspaper  Classified,  but  Take  your  cue  from  the  state-  funds  to  build  the  stadium. 
without  selling  down  the  yellow  nten*.  “I  have  an  ad  in  the  phone-  — — 
naees.  book  and  that’s  all  I  need."  calls  and  aive  the  service  thev 


pages.  uook  and  thats  all  I  need.  calls  and  give  the  service  they 

(1)  Ours  is  a  selective  direc-  “We  want  to  make  that  phone-  like.  On  each  call-back  make  it 
tory.  There  are  no  “free  riders”;  book  listing  even  more  profitable  a  fresh  approach,  a  fresh  reason 


To  emphasize  the  importance  of  everyone  pays  for  that  representa-  for  you.  Your  Classified  ad  will  why  he  should  share  in  the  results 

leads  from  the  yellow  pages  of  tion.  They  are  their  most  aggres-  produce  business  direct  daily  or  your  other  directory  advertisers 

me  telephone  book,  I  am  quoting  sjve  competitors.  weekly.  It  will  make  more  pet^le  are  receiving, 

from  a  section  of  the  Howard  (2)  Classified  offers  wide  cov-  acquainted  with  your  name.  Your 

Parish  Classified  Service.  eraire.  tGomoare  vniir  rimilation  ad  in  Classified  will  he  chosen  LnrfA  to  ddssifv' 


(2)  Classified  offers  wide  cov-  acquainted  with  your  name.  Your 
erage.  (Compare  your  circulation  ad  in  Classified  will  be  chosen  Too  Late  to  Classify' 


^  realize  half  of  your  with  that  of  the  phonebook  in  ever  others  because  they  “seem  The  New  Jersey  Press  Associa' 


phonebook  is  made  up  of  almost  your  territory). 


solid  pa^s  of  advertising?  In  (3)  “Looking  in  Classified”  is  someplace.” 


to  know  or  have  heard  your  name  tion  will  have  its  Classified  Ad¬ 


vertising  Clinic  on  Friday,  March 


some  cities,  even  the  subscribers'  a  daily  practice  of  millions.  Read-  Once  you  sense  the  sale  has  30,  at  the  Essex  House  in  New 


portion  contains  advertising. 


ership  studies  show  that  every  been  made,  start  talking  in  terms  ark,  N,  J.  John  MacDonald,  Nn 


There  are  two  points  you  must  jay  more  than  two  out  of  every  of  copy.  That  phonebook  ad  in-  Brunswick  Home  News,  is  gen 


concede: 


five  newspaper  readers  turn  to  dicates  the  size  to  fit  his  ad  budget,  eral  chairman. 


( 1 )  The  Phonebook  yellow  Classified.  Live  prospects  for  It  is  a  starting  point  for  copy.  Classified  advertiser  buys  a  doubk 
pages  make  up  probably  the  most  needed  services.  Prospective  cus-  not  take  “business  card"  page  spread  that’s  news.  It  hap- 

complete  dirwtory  of  services  and  tomers  become  interested  in  other  copy.  Apply  some  of  the  advan-  pened  in  the  La  Grande  (Ore.) 
products  available  in  a  communi-  ads  that  require  a  needed  service  tages  of  Classified  limited  in  the  Evening  Observer  recently  when 
*y-  ^  in  conjunction.  We  promote  our  phonebook.  Talk  in  terms  of  tbe  Globe  Furniture  Co.  exploited 


(2)  It  is  the  newspaper’s  best  service  directory 


and  greatest  prospect  list  for  so¬ 
liciting  new  accounts  for  your 
Classified  Service  Directory. 

*  *  * 

Yellow  Section’s  Advantages 


Today;  Now;  Special!  Let  it  be  a  10-day  sale.  ...  An  ANCAM 


(4)  Classified  ads  are  “alive”;  alive,  dynamic,  up-to-the  minute,  survey  on  telephone  equipment 
they  represent  concerns  in  busi-  As  we  meet  success  in  adding  showed  that  22.2%  of  newspapen 
ness  TODAY  and  want  patronage  new  accounts,  use  the  list  of  new  still  use  regular  standard  phono. 
TODAY.  Prices  are  today’s  accounts  to  convince  others.  Pro-  These  were  principally  in  the  un 
prices.  Call  today  means  ser-  niote  the  increased  services.  der-50,000  circulation  group. 


der-S0,000  circulation  group. 


Let’s  confess,  our  own  direc-  TODAY.  Corr^tion  in  ad-  possibly  the  plan  of  attack  for  ■ 

tory  is  sadly  lacking  in  many  Co^^chaSgS  a't  'InTTime*  developing  the  Service  Directory  Rape  Name  Ban  DieS 

deifications  AH  of  us  could  3^  Jws  for  quSg  of  Sel  intensive  solicitation  cam-  Raleigh,  N.  C.-A  bill  which 

and  sh^ld  do  ^tter  in  ^lli^  the  newJpa^Sf  Offer  si^iS  would  have  prohibited  the  puln 

for  e“TbusL"ss  ,h.  ‘<>  «  .«>nimon  ueation  of  the*^  names  of  rape  vie- 


obStTve?  ^  ^  can  increase  ad  size  to  stress  a  ,  ,  House  of  Representatives  judiciary 

As  a  starter  we  should  know  Point  in  a  day’s  notice.  One  thing  is  for  sure  Ut  snot  committee.  The  action  came 

/\s  a  siancr,  we  snouia  Know  National  concerns  are  be-  one-call-salesmanship.  That  s  shortly  after  representatives  of  the 

HstinR‘*''onw“he?  cL  'ir^u-  com'ng  increasingly  aware  of  the  what  the  phonel^k  jsalesmen  do.  North  Carolina  press  urged  <Je- 
ate  our  own  advaJta^es  A^  importance  of  newspaper  Classi-  one  or  two  calls  on  a  prospect  feat  of  the  measure  on  the  ground 
DhonelJIok  ^dvertSe  ^esmM  Aed  advertising  as  demonstrated  ^nd  they  are  gone  for  another  six  that  it  would  curtail  freedom  of 
we  wouS^clalm: "  *  salesmen  Classified’s  Brand  Names  months.  We  can  make  frequent  the  press. 

Week.  AllowaiKes  for  brand  ■  ,  -  - - ^ 

1  ^  ^  1  ^ t  ^  ^  K*  name  or  product  advertising  can  A  I  A  ^1  f 

eluded:  It  IS  essential  that  you  be  .  imt  as  N  E  lllf  &  PAPER  PLANTS 


How  can  we  work  to  gain  this  *o  nieet  market  conditions.  He  pi3n 

•  A  ci7A  tra  ctr^cc  a  • 


objective?  increase  ad  size  to  stress 

As  a  starter,  we  should  know  pomt  in  a  day  s  notice, 
the  advantages  of  a  phonebook  National  concerns  are  b 

listing.  Only  then  can  we  evalu-  fommg  increasingly  aware  of  tl 
ate  our  own  advantages.  As  importance  _  of  newspaper  Clas: 


,..uucu.  H  .S  c.s^.u.a.  u.-i  ^  ^  Classified,  just  as 

represented.  The  more  space,  the  j  ^ 

greater  dominance.  j  .  .  ._  . 


(6)  The  Commercial  Classified 


•fu  receive  wide  coverage  ^^j^act  rate  is  truly  amazingly 

wth  the  majority  of  homes  having  delivered. 


telephones;  every  business;  books 
available  in  public  places. 


Compare  the  cost  of,  say,  a 


(3)  Looking  in  the  yellow  seven-line  listing  for  a  year  with 
pages  is  a  habit.  The  complete-  I!’®.  ^  half-inch  box-type 

ness  attracts  reference  readers.  To  listing  in  the  y^ow  section  of 
assure  the  habit,  the  telephone  the  phonebook.  The  true  cost  of 
system  spends  millions  annually  advertising  is  not  represented  in 


NEWSPAPER  PLANTS 

Npv)  Plant » — Moderni%ation» — Exten$iona 
—Degign  Specialtieg  of  Lockwood  Greene — 

A  C«ntury  of  Industrial  Plant  Dosign  Experionco 
More  than  25  Years  on  Newspaper  Plants 


Recent  Completion 


on  reminder  advertising  in  news 
papers  and  magazines. 


paid  out  dollars.  The  true  cost 
is  the  cash  outlay  less  the  extra 


(4)  Your  advertising  is  good  for  sales  traceable  to  the  advertising, 
the  life  of  the  directory,  at  least  Effective  advertising  will  not  have 
six  months.  Your  ad  is  always  cost,  it  will  have^paid^ 
there  for  your  prospects.  .cm.  • 

5)  We  are  rated  highly  by  na-  Dont  Sell  Against  It 

tional  concerns  who  pay  for  their  Use  the  Phonebook  as  a 


Layouts  Planned  for 
Efficient  Production 

LOCKWOOD  GREENE 
ENGINEERS,  Inc. 

Arehit«et»-Engin»€rM 
10  Ro«k«t<:i*r  Pla2*,  N.  V.  20 
40  CMtral  81..  BMttn  0 
Monttomtry  Bids..  Soortaoburl 
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thflUiannKfrald 


Florida's  Most 
Complete  Newspaper 


media  records 


liun-* 


Miami  Herald  (H  &  S) 
Chicago  Daily  ^lews  (E 

Houston  Chronicle  (B 
Milwaukee  Journal  (B 
Detroit  Hows  (B  &  S) 
Washing'ton  Star  (B  & 


Again  in  1950The  Miami  Herald  ••'with  close  to  4  million  record  lines  (almost  600,000 
more  than  the  year  before)  -  set  the  pace  for  the  entire  nation  in  food  advertising. 

Here’s  added  proof  that  Greater  Miami  is  one  of  the  country’s  most  vigorous 
markets;  one  of  the  few  that  has  been 
able  to  top  even  its  own  brilliant  post- 
war  of  performance. 

This  record  proves,  too,  that  more  and 
more  local  and  national  advertisers  have 
discovered  the  one  newspaper  people 
believe  in  and  respond  to  in  South 

Florida  is  The  Miami  Herald  -  one  of  the  j 

nation’s  outstanding  advertising  media. 


JOHN  S.  KMGMT,  PubllilMr;  STOtY  MOONS  N  nNUY.  Notional  R*p«.;  GMNT.  Atlanta;  ANiliatad  Stotioni  -  WQAM,  WQUM-FM 
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WALTER  SCOTT  &  CO.  INC 


a  few  representative  figures.  Qrfigonifin  Home  Poll 

i943°'througrjan^T,  1946,*  (A  Ettscloses  Locol  Trends 

little  less  than  three  years)  the  Portland,  Ore. — A  long  list  of 
News-Record  carried  a  total  of  trends  in  Pacific  Northwest  home 
278  pages  of  pooled  advertising,  building  and  population  shifts  has 
For  the  period,  this  total  included  been  uncovered  by  a  survey  of 
197  pages  on  war  bonds,  30Vi  more  than  280,000  Sunday  On- 
pages  on  recruiting,  24  pages  on  gonian  readers, 
salvage  programs,  and  26'/^  pages  Ted  Wagner,  editor  of  the  Ore- 
on  miscellaneous  programs.  gonian's  “Farm,  Home  &  Garden* 

Various  fund-raising  campaigns  magazine,  planned  a  “What’s  Your 
for  different  causes  (war  bonds.  Dream  Home”  questionnaire  to 
Red  Cross,  etc.)  supported  by  the  serve  as  an  editorial  guide  for  fu- 


Pooled  Funds  Finance 
Selected  ‘Service  Ads 

By  John  A.  McLeod.  Jr. 


Greensboro,  N.  C. — ^The  prob-  vertising  space  it  deems  adequate, 
lem  of  effective  use  of  public  This  Civic  Advertising  Commit- 
service  advertising  once  again  is  tee,  incidentally,  is  composed  of 
claiming  the  attention  of  many  local  business  leaders. 

a  newspaper  ad  executive.  Meth-  Financing  of  the  ads  also  is  well  _ _ ^ _ ^ 

ods  used  during  World  War  II  organized.  A  pool  advertising  fund  pooled  ad  plan  have*^  had  remark- 

for  handling  such  ads  are  being  is  raised  through  individual  contri-  able  success _ frequently  exceeding 

dusted  off  and  revamped  to  meet  butions  of  a  great  many  business  goals  by  wide  margins, 
the  growing  need  for  their  utiliza-  firms  based  on  each  firm's  ability  , 

tion.  to  contribute.  The  fund  is  replen-  ___  »  i  tt 

The  Greensboro  News-Record,  'sbed  just  prior  to  exhaustion  of  ITU  i^ks  Heaim? 
however,  never  let  its  public  serv-  Ibe  current  amount  on  hand.  The 

ice  advertising  system  gather  any  fund  is  under  the  trusteeship  and  Indianapolis  —  The  Executive 
dust.  It  is  a  permanent  and  estab-  administration  of  the  Civic  Ad- 
lished  part  of  the  newspapers’  ad-  vertising  Committee.  When  new 
vertising  program.  The  result,  in  funds  are  needed,  participating 
the  words  of  George  Lemons,  firms  make  them  available. 

News-Record  advertising  director:  The  News-Record  objective  un- 

“So  far  as  I  know,  our  papers  ‘^er  this  system  is  not  strictly  com- 
have  run  more  advertising  back-  mercial,”  Mr.  Lemons  said,  “and 
ing  war  and  civic  programs  than  ^  result  a  special  advertising 
any  other  paper  in  the  nation.”  rate  was  established  for  the  pro- 

Running  for  8  Years  ere*"-  Y"!  TrT 

.  V  ,  ,  .r  mg  a  lot  of  revenue  from  civic 

How  has  It  been  possible  for  projects.  The  News-Record  is  one 
the  News-Record  to  keep  this  pro-  of  the  largest  contributors  to  this 


To  Unfreeze  Wages 

Indianapolis 

Council  of  the  International  Typo-  Replies  and  interest  ran  far 
graphical  Union  announced  this  ahead  of  the  most  liberal  estimate, 
week  it  has  petitioned  for  a  hear-  Readers  also  liked  the  paste-on 
ing  before  the  Wage  Stabilization  postpaid  return  envelope  coupon 
"  ^  '  ‘  •  obtaining  included  in  the  spread.  Mr.  Wag- 

ibers  from  ner  reported  that  almost  all  of 
those  replying  used  this  coupon, 
the  union  “It’s  an  effective  device  to  use  in 
ur  employ-  reader  quizzes,”  he  said, 
howed  the  A  series  of  home  plans  based 
War  11  to  on  tabulated  results  is  now  ap- 
;  and  dis-  pearing  in  the  magazine. 

Mr.  Wagner  said  an  8-page  tab- 
Newspaper  loid  with  pictures  of  the  findings 
also  laid  will  soon  be  available  for  build- 
that  the  ers.  furniture  and  appliance  deal- 
be  exempt  ers.  real  estate  groups,  and  other 
interested  businesses. 


"IDEAir^ 
MATRIX  ROLLING 
MACHINE 

with 

FREE  MOULDING  CYLINDER  1 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

"/deal”  in  Efficiency 

and  Ease  of  Operation 

IMMEDIAH  DEUVIRY*  SEND  FOR  BOOniT  l$.l.« 


Means 

BETTER  PICTURES  FIRST 


le  Associated  Press 
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.  to  reclaim  98%  of  your  stacking  space 
to  preserve  your  valuable  back  issue  files 
. . .  to  speed  reference  for  your  writers 


RECORDAK  MICROFILM  COPIES 
OF  YOUR  NEWSPAPER 

Picture  your  back- 


RlCOW>^'< 


^  Keader: 
inal  size- 
\;vriteTS  can 


issue  files  with  the  bulk  remove 

one  small  roll  of  Recordak  microfilm— no  larger  th 
ir  palm— ^ere  are  800  or  more  pages.  This  adds  i 
I  9895  saving  in  stacking  space  .  .  .  means  that  y< 
keep  complete  back-issue  files  at  your  finger  tips- 


Picture 

ci.«  o“ 

.peedthea-" 

taddietac***' 


To  find  out  how  inexpensively  you  can  put  your  newspap)er 
files  on  Recordak  microfilm,  simply  drop  a  line  stating 
approximately  how  many  pages  you  publish  per  year.  We  11 
also  send  complete  details  on  the  new,  low-cost  Recordak 
Film  Reader,  Model  MPE  (illustrated),  especially  designed 
for  newspapers.  Recordak  Cor|x>ration  {Subsidiary  of  Eastman 
Kodak  Company),  444  Madison  Avenue,  New  York  22,  N.  Y. 


{SubiidiarY  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming— 
and  its  application  to  newspapers 

“Recordak”  is  a  trade-mark 


•READ  IT  IN  THE  PAPERS' 

ANYONE  who  kept  up  with  the  running 

story  in  the  newspapers  or  listened  to  it 
over  the  air  must  have  been  impressed  by 
the  number  of  times  the  phrase  “I  read  it  in 
the  newspapers,”  or  its  equivalent,  was 
spoken  by  witnesses  before  the  Kefauver 
hearings  in  New  York. 

Although  the  names  of  some  newspapers 
did  not  draw  the  most  favorable  references 
from  witnesses  it  became  obvious  midway 
through  the  hearings  that  newspaper  stories 
formed  a  large  part  of  the  background  for 
the  testimony  and  provided  many  of  the 
leads  for  questioning. 

Taken  as  a  whole,  the  testimony  offers  a 
strong  counter-argument  to  the  oft-used 
phrase:  “You  can’t  believe  what  you  read  in 
the  newspapers.”  Here,  before  the  public’s 
eyes,  was  proof  that  what  dozens,  perhaps 
hundreds,  of  newspaper  reporters  have  writ¬ 
ten  about  New  York  politics  in  the  last  dec¬ 
ade  was  true. 

The  Costellos,  the  Ericksons,  and  the  Anas¬ 
tasias  might  have  been  overlooked,  and  cer¬ 
tainly  would  have  been  “small  potatoes,”  if 
they  had  not  been  publicized  for  what  they 
are  by  the  newspapers  through  the  years. 
Television  may  be  the  glamour  girl  of  the 
investigation  but  it  was  the  newspapers,  not 
radio  or  tv,  which  did  the  leg  work,  the 
spade  work,  in  uncovering  and  reporting  a 
large  part  of  the  evidence  on  which  the  hear¬ 
ings  were  based. 

However,  several  times  during  the  hearings 
the  old  question  of  publication  of  racing  in¬ 
formation  popped  up  and  the  suggestion  was 
made  that  newspapers  should  be  prevented 
from  publishing  race  results.  This  put  news¬ 
papers  in  an  unfavorable  light,  especially 
with  testimony  such  as  Chief  Magistrate 
John  M.  Murtagh’s  who  said  “our  best  news¬ 
papers  are  hypocritical”  in  publishing  this  in¬ 
formation. 

“Why  don’t  these  newspapers  which  seem 
to  have  a  genuine  interest  in  stopping  organ¬ 
ized  gambling  stop  publishing  reports  of  how 
horses  run?  Certainly,  no  one  is  interested 
in  what  a  nag  came  in  for,  except  to  find 
out  whether  he  won  money,”  Mr.  Murtagh 
said.  He  said  the  “cry  of  freedom  of  the 
press  is  hypocritical”  and  “it  is  about  time 
newspapers  would  be  harnessed  and  stop 
publishing  those.” 

Although  Chairman  Kefauver  made  no  di¬ 
rect  reference  to  this  in  his  closing  remarks 
(he  did  indicate  the  committee  would  rec¬ 
ommend  some  action  on  racing  wires  to  Con¬ 
gress)  many  people  who  heard  or  saw  the 
proceedings  may  agree  with  Mr.  Murtagh. 

This  is  one  of  those  areas  where  it  is  go¬ 
ing  to  be  unpopular  for  newspapers  to  fight 
against  restrictions  on  the  publication  of  rac¬ 
ing  information.  But,  in  our  opinion,  we 
must  fight  against  it.  It  may  seem  like  a  small 
sacrifice  to  make,  even  to  some  publishers, 
in  the  interest  of  combatting  organized  crime 
and  gambling.  Actually,  its  effect  would  be 
to  chisel  away  another  stone  and  undermine 
further  our  freedom  to  publish. 

Each  instance  by  itself  seems  small  and 
reasonable  enough.  Judge  Rifkind  and  others 
would  limit  what  newspapers  could  publish 
about  a  defendant  prior  to  and  during  court 
trial.  This  would  be  in  the  “interest  of  fair 
jury  trials.”  Sounds  reasonable  by  itself. 

But  put  them  together,  and  add  the  desire 


For  God  so  loved  the  world,  that  He  gave 
His  only  begotten  Son,  that  whosoever  be* 
lieveth  in  Him  should  not  perish,  but  have 
everlasting  life. — St.  John,  HI;  16. 

of  other  groups  to  restrict  publication  of  this 
or  that  information  (all  seemingly  logical  by 
themselves)  and  what  started  out  to  be  minor 
infringements  turns  out  to  be  a  real  threat 
to  freedom  of  the  press. 

There  is  nothing  “hypocritical”  about  news¬ 
papers  relying  on  the  defense  of  freedom  of 
the  press  in  this  issue.  We  wouldn’t  have  a 
free  press  today  if  our  newspapers  hadn’t 
fought  a  good  flight  on  that  basis  many  times 
in  the  past. 

Rather  than  attack  the  evils  of  gambling 
and  racketeering  by  reducing  the  quantity  and 
quality  of  the  freedom  granted  by  the  First 
Amendment,  it  seems  to  us  there  is  more 
wisdom  in  following  these  words  of  Senator 
Kefauver: 

“We  must  have  a  cooperative  effort  of  the 
Federal,  state  and  local  governments,  encour¬ 
aged  and  spurred  on  by  a  vigilant  and  active 
interest  of  the  people.  And  only  when  that 
occurs  will  we  be  able  to  wipe  out,  or  elimi¬ 
nate  most  of  the  crime  that  we  have  been 
talking  about.” 


UNITYPO,  INC. 

THERE  may  not  be  any  financial  experts 
among  the  members  of  the  International 
Typographical  Union  but  it  shouldn’t  be  too 
difficult  for  them  to  understand  the  black  and 
white  figures  appearing  in  the  March  issue  of 
Typographical  Journal  revealing  how  much 
money  the  union  is  throwing  away  on  its 
Unitypo,  Inc.,  venture. 

The  union-controlled  corporation  has  start¬ 
ed  five  newspapers  in  cities  where  it  has 
struck  against  existing  newspapers  and  is 
contemplating  starting  a  sixth.  The  corpora¬ 
tion  is  now  $2,050,000  in  debt  to  ITU. 

To  show  the  rate  of  expenditure,  ITU  au¬ 
dited  figures  as  of  Nov.  20  included  Unitypo 
I.O.U.s  to  the  tune  of  $1,850,000.  As  of  Dec. 
31.  1950,  when  Unitypo  itself  was  audited, 
the  debt  had  increased  $200,000  to  more  than 
two  million. 

.\t  this  rate,  the  newspapers  the  ITU  has 
launched  have  cost  it  about  $400,000  each  and 
the  union  doesn’t  even  own  them  all  now. 
It  has  practically  nothing  to  show  for  its  in¬ 
vestment  outside  of  the  buildings  and  equip¬ 
ment  it  has  purchased.  It  even  took  a  loss  of 
$47,000  on  a  sale  of  newsprint. 

If  this  happened  in  any  business  corpor.’- 
tion  the  stockholders  would  be  on  the  necks 
of  the  executives  to  find  out  what’s  happen¬ 
ing  to  their  money.  Well,  the  ITU  members 
'  are  the  stockholders  in  their  union  and  it  is 
a  wonder  they  aren’t  more  interested  in  the 
expenditure  of  their  own  money. 


EDIT 


'RAPPROCHEMENT' 

THE  CURRENT  newsprint  production  rec¬ 
ords  in  the  U.  S.  and  Canada,  and  reports 
of  still  further  expansion  from  some  Canadian 
mills,  would  indicate  that  the  manufacturers 
are  gradually  acquiring  some  faith  in  the 
stability  and  future  of  the  U.  S.  newspaper 
business. 

Although  this  apparent  confidence  has  not 
brought  about  the  return  of  the  friendly  feel¬ 
ing  that  existed  between  supplier  and  pur¬ 
chaser  prior  to  the  last  price  increase,  it  does 
indicate  that  some  sort  of  “rapprochement” 
may  be  coming  about  gradually. 

A  year  ago,  and  up  until  recently,  news¬ 
print  manufacturers  demanded  that  newspa¬ 
per  publishers  should  estimate  future  re¬ 
quirements  on  a  long-term  basis  in  order  for 
them  to  plan  further  expansion.  There  was 
some  hesitancy  that  the  booming  advertising 
bubble  would  burst  in  the  U.  S. 

Now,  in  1951,  with  linage  making  new 
gains  monthly  on  top  of  last  year’s  record 
highs,  and  with  circulation  climbing  steadily, 
it  becomes  obvious  there  isn’t  going  to  be  any 
bursting  bubble  and  the  demand  for  news¬ 
print  is  going  to  continue  and  increase.  And 
although  the  supply  cannot  meet  the  demands 
from  all  quarters  of  the  globe  for  more  pa¬ 
per,  the  manufacturers  (U.  S.  and  Canada) 
have  increased  production  10%  over  the  first 
two  months  of  last  year  and  several  Canadian 
mills  have  announced  further  expansion  pro¬ 
grams. 

Second  step  in  the  possible  “rapproche¬ 
ment”  was  the  interest  taken  by  U.  S.  pub¬ 
lishers  in  the  railroad  strike  and  box  car  sit¬ 
uation  which  threatened  to  shut  off  produc¬ 
tion  and  shipments.  Credit  goes  to  the  manu¬ 
facturers  for  refusing  to  slow  down  or  stop 
machines  during  the  crisis  so  that  no  valu¬ 
able  tonnage  was  lost.  And  credit  goes  to  the 
publishers  for  pitching  in  with  the  railroads 
to  break  the  bottleneck  in  box  cars. 

A  third  step  may  come  in  efforts  of  U.  S. 
publishers  to  help  in  the  shortage  of  sulphur 
which  threatens  now  to  interfere  with  news¬ 
print  production  by  this  summer.  It  appears 
that  it  would  be  to  the  publishers’  self-inter¬ 
est  to  take  an  active  role  in  this  crisis  also. 

The  U.  S.  government  has  curtailed  sul¬ 
phur  shipments  to  Canada  as  much  as  20%. 
The  manufacturers  state  the  problem  re¬ 
solves  down  to  “more  sulphur  or  less  news¬ 
print.” 

As  they  did  in  the  box  car  situation,  pub¬ 
lishers  may  now  have  to  take  an  active  part 
in  insuring  the  continued  production  of  their 
raw  material.  In  this  case  it  would  mean  in¬ 
tervention  with  the  National  Production  Ad¬ 
ministration  to  obtain  release  of  the  sulphur 
for  newsprint  which  is  vital  for  the  main¬ 
tenance  of  a  free  press  and  for  informing 
the  nation  of  progress  in  the  defense  pro¬ 
gram. 

Finally,  the  publishers  have  provided  a 
forum  at  their  annual  convention  for  a 
spokesman  of  the  newsprint  industry  which 
points  to  this  “rapprochement.”  This  will  be 
the  third,  but  the  most  important,  publishers’ 
meeting  to  hear  the  president  of  the  News¬ 
print  Association  of  Canada  in  recent  months. 
It  is  particularly  significant  since  the  an¬ 
nual  publishers-manufacturers  meeting  planned 
for  Saratoga  Springs,  N.  Y.,  last  Fall  was  can¬ 
celled  by  the  publishers  when  the  Canadians 
increased  the  price. 
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PERSONAL 

MENTION _  ; 

Thomas  Rust  Underwood,  edi¬ 
tor  of  the  Lexington  (Ky.)  Her- 
4ild,  took  the  oath  of  office  this 
week  as  United  States  Senator  ■ 
from  Kentucky,  moving  over  from 
the  House  of  Representatives,  by 
appointment  of  Gov.  Lawrence 
Wetherby. 

Quentin  Reynolds,  war  corre¬ 
spondent  and  author,  has  been  ap¬ 
pointed  editor  of  the  United  Na¬ 
tion’s  World,  a  monthly  magazine. 

John  Mason  Brown,  formerly 
drama  critic  of  the  New  York 
Evening  Post  and  the  New  York 
World-Telegram  and  now  associate 
editor  and  drama  critic  of  the 
Saturday  Review  of  Literature, 
has  been  elected  to  the  board  of 
trustees  of  the  Metropolitan  Mu¬ 
seum  of  Art. 

James  M.  North,  editor  of  the 
Fort  Worth  (Tex.)  Star-Telegram, 
will  receive  the  Golden  Deeds 
award  as  Fort  Worth’s  most  val¬ 
uable  citizen  for  1950  from  the 
Exchange  Club  on  April  6. 

Enoch  Brown,  president  and 
general  manager  of  the  Memphis 
Publishing  Co.,  publishers  of  the 
Memphis  (Tenn.)  Commercial 
Appeal  and  the  Memphis  Press- 
Scimitar,  has  been  named  to  mem¬ 
bership  on  the  Tennessee  Game 
and  Fish  Commission  by  Gov. 
Gordon  Browning. 

Arthur  Krock,  Washington 
correspondent  of  the  New  York 
Times,  and  Mrs.  Krock  are  on  a 
month’s  visit  to  Europe. 

Albert  J.  Keeps,  manager  of 
the  Batavia  (N.  Y.)  Times  Pub¬ 
lishing  Co.,  is  the  new  president 
of  the  Batavia  Chamber  of  Com¬ 
merce. 

Charles  E.  Broughton,  editor 
and  president  of  the  Sheboygan 
(Wis.)  Daily  Press,  has  been 
named  a  director  of  the  Kingsbury 
Breweries  Co.,  Sheboygan  and 
Manitowoc,  Wis. 

Edwin  B.  Wilson,  executive 
editor  of  the  Brooklyn  Eagle,  has 
been  elected  president  of  the 
Brooklyn  Dodgers  K/not  -  hole 
Club.  Last  season,  through  the 
club,  upwards  of  100,000  boys 
were  able  to  see  games  at  Ebbets 
Field  free. 

J.  W.  McConnell,  president  of 
the  Montreal  (Que.)  Star,  has 
given  $I,(X)0,(K)0  for  extension  and 
re-organization  of  the  Montreal 
Neurological  Institute,  affiliated 
with  McGill  University. 

William  Loeb,  publisher  of  the 
Manchester  (N.  H.)  Union  Lead¬ 
er.  has  been  elected  selectman  by 
the  Windham,  Vt.,  town  meeting. 
Mr.  Loeb  also  publishes  two 
other  newspapers,  the  Burlington 
(Vt.)  Daily  News  and  the  St. 
Albans  (Vt. )  Messenger. 

On  the  Business  Side 

William  E.  Messick,  formerly 
with  the  circulation  department  of 
the  Washington  (D.  C.)  Post  and 


San  Antonio  (Tex.)  Express  and 
News,  has  been  made  circulation 
manager  of  the  Lynchburg  (Va.) 
News  and  Daily  Advance. 

Elving  Anderson,  a  branch 
manager  on  the  city  circulation 
staff  of  the  Portland  (Ore.)  Ore¬ 
gonian,  has  been  named  to  the 
New  York  offices  of  Moloney. 
Regan  &  Schmidt,  the  newspaper’s 
national  representatives. 

Mrs.  Loree  Miller,  Quanah, 
Tex.,  has  been  appointed  advertis¬ 
ing  manager  of  the  Eldorado 
(Okla).  Courier,  replacing  Mrs. 
Margaret  Davenport,  who  re¬ 
signed.  Mrs.  Miller  will  write 
society  in  addition  to  handling 
advertising. 

Charles  Gilbert  of  the  public 
service  department,  Hartford 
(Conn.)  Times,  and  Mrs.  Gil¬ 
bert  are  parents  of  a  baby  boy. 
David  Scott. 

Loren  Nicholson,  formerly 
with  the  Redding  (Calif.)  Rec¬ 
ord-Searchlight  and  the  Watson¬ 
ville  (Calif.)  Register-Pa jaronian, 
has  joined  the  advertising  depart¬ 
ment  of  the  Burlingame  (Calif.) 
Advance. 

Ray  Hill,  formerly  with  E.  D. 
Kramer  Co.,  circulation  depart¬ 
ment  supplies,  is  now  circulation 
promotion  manager  of  the  .Salt 
Lake  City  (Utah)  Tribune  and 
Telegram. 

S.  B.  Blackley,  Jr.,  is  new  on 
the  classified  advertising  staff  of 
the  Raleigh  (N.  C.)  News  and  Ob¬ 
server.  He  formerly  was  with  the 
circulation  department  of  the 
Raleigh  Times. 

Ted  Castro,  a  member  of  the 
advertising  staff  of  the  Houston 
(Tex.)  Post  since  1944,  has  been 
named  manager  of  the  paper’s 
service  department.  In  his  new  po¬ 
sition,  Mr.  Castro  will  supervise 
copy  flow  and  will  work  with  ad¬ 
vertisers. 

George  Tomlinson,  Portland. 
Ore.,  attorney  who  served  as  a 


pilot  in  World  War  II,  has  been 
named  assistant  to  Eugene  R. 
Neill,  secretary  of  the  Pacific 
Northwest  Newspaper  Association. 

Mrs.  Gloria  Sherman,  former¬ 
ly  with  the  Associated  Press  bu¬ 
reau  in  Portland,  Ore.,  has  joined 
the  retail  advertising  staff  of  the 
Pendleton  (Ore.)  East  Oregonian. 
She  replaces  Norma  Mann,  who 
resigned  to  be  married. 


In  the  Editorial  Rooms 

J.  Harold  Brislin  of  the 
Scranton  (Pa.)  Times  news  staff 
has  been  elected  president  of  the 
Middle  Atlantic  District  Council 
of  the  American  Newspaper  Guild 
and  his  wife,  Mrs.  Jean  O’Boyle 
Brislin,  society  editor  of  the 
.Scranton  Tribune,  has  been  elected 
secretary. 

Miss  Irene  Fisher,  correspon¬ 
dent  for  Mexican  newspapers, 
sailed  March  16  from  New  York 
on  the  American  Export  Lines 
ship  Excambion  for  Beirut  with 
Dr.  Estella  Warner,  medical 
director  for  public  health  of  the 
ECA  Mission  in  Lebanon. 

Lon  Mandell,  former  sports 
editor  of  the  Manchester  (N.  H.) 
New  Hampshire  Sunday  News,  is 
now  news  editor  of  the  Manches¬ 
ter  (Conn.)  Herald. 

Theodore  C.  Solinski,  reporter 
for  the  Lexington  (Ky.)  Leader 
and  former  captain  in  the  Army 
Air  Forces,  was  awarded  the  Dis¬ 
tinguished  Flying  Cross  and  a  sec¬ 
ond  .Air  Medal  at  Fort  Knox  for 
his  flying  achievements  in  World 
War  Jl. 

Louis  C.  Hiner.  Jr.,  has  re¬ 
signed  as  reporter  for  the  Indian¬ 
apolis  (Ind.)  News  to  become  state 
information  director  for  the  Office 
of  Price  Stabilization.  He  is  the 
son  of  the  editor  of  the  Rushville 
( Ind. )  Republican. 

i  Continued  on  next  page) 
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Take  the  main  line  to  feminine 


Keep  a  pair  of  white  cotton 
gloves  near  the  deep  freeze. 
You  can  quickly  slip  into 
them  when  you  arrange  or 
remove  contents.  No  more 
tingling  fingers — and  you  do 
the  job  more  efficiently  when 
your  hands  aren’t  cold. 

0  1951,  Field  Enterprises,  Inc. 

All  ri9hts  reserved 


reader-interest 

with 

STREAMLINER 

hy  Stella  White 

’’Streamliner"  offers  a  swift,  sure 
way  to  enhance  your  paper’s  popu¬ 
larity  with  homemakers  and  career 
girls.  They'll  watch  this  small- 
space  feature  regularly  for  shortcuts 
to  save  time  and  effort  at  home  and 
at  work.  Send  for  proofs  today — 
then  reserve  50  lines,  6  times  weekly, 
to  let  this  powerful,  proved  feature 
work  for  you! 


Elizabeth  W«>odwar<) 

tePn-agert  underHand 
.  .  and  parents  are 
grateful! 


From  Pittsburgh  Press: 

“  . . .  May  1  tell  you  how  much 
I  enjoy  and  appreciate  your 
new  column  for  leen-uger». 

“I  know  many  Moms  and 
Dads  thank  you  in  their  hearts 
for  the  things  you  say— becanse. 
as  you  well  know,  teen-agers 
will  listen  to  someone  else 
rather  than  to  their  own  par¬ 
ents.  Thank  you! 

“Mrs.  F.  EL  Florscbnts 
Pittsburgh.  Pa.” 


E'rom  De*  Moines  Register  A 
TVibune : 

“As  a  mother  of  a  high-spirit¬ 
ed  and  boy-conscious  14-year. 
old  daugther,  1  find  solace  in 
your  columns  .  .  . 

“Many,  many  thanks  for  let¬ 
ting  us  see  both  the  mothers’  and 
girls’  and  boys’  viewpoints  .  .  . 

“Mrs.  John  R.  Rankin 
Keokuk.  Iowa.” 
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In  the  Editorial  Rooms 
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Barrett  McGurn,  Rome  cor¬ 
respondent  for  the  New  York  Her¬ 
ald  Tribune,  accompanied  by  his 
family,  sailed  this  week  from  New 
York  for  Italy  after  a  month’s  va¬ 
cation  in  the  United  States. 

Del  Forkev,  a  staff  member 
for  25  years  and  acting  managing 
editor  since  1948,  has  been  ap¬ 
pointed  managing  editor  of  the 
Malone  (N.  Y.)  Evening  Tele¬ 
gram. 

Ed  Sovola,  Indianapolis  (Ind.) 
Times  columnist,  has  been  re¬ 
elected  president  of  the  Indiana¬ 
polis  Press  Club. 

Barbara  Smith,  formerly  with 
the  Utica  (N.  Y.)  Observer-Dis¬ 
patch  and  the  Watertown  (N.  Y.) 
Times,  has  joined  the  Voice  of 
America,  New  York  City. 

Jack  McBryde,  formerly  of  the 
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New  Orleans  (La.)  Item,  New 
Orleans  Times-Picayune,  Long 
Beach  (Calif.)  Press-Telegram, 
Los  Angeles  Examiner  and  Asso¬ 
ciated  Press,  has  become  oil  edi¬ 
tor  of  the  Dallas  (Tex.)  Times 
Herald,  succeeding  R.  P.  Brooks, 
Jr.,  who  resigned  to  join  the  Pe¬ 
troleum  News  Co.,  in  which  he 
purchased  an  interest. 

William  Anderson,  formerly 
a  copyboy,  has  been  advanced  to  a 
reporter  for  the  Indianapolis 
(Ind.)  Star.  His  brother,  Frank, 
is  on  the  Indianapolis  Times 
sports  staff. 

William  Carpenter,  copyread- 
er  for  the  Utica  (N.  Y.)  Daily 
Press  for  five  years,  has  joined  the 
Utica  Observer-Dispatch  copydesk. 

Robert  C.  Brownell,  formerly 
with  the  Los  Angeles  Daily  News, 
has  been  named  editorial  director 
of  Burns  W.  Lee  Associates,  Los 
Angeles  public  relations  firm. 

Faye  Loyd  has  joined  the 
Dallas,  Tex.,  bureau  of  United 
Press.  She  was  formerly  press  and 
information  secretary  for  the 
Texas  Department  of  State  and 
previously  Austin,  Tex.,  caprtol 
correspondent  for  the  Beaumont 
(Tex.)  Enterprise. 

Eleanor  Hatton,  daughter  of 
Hartwell  Hatton,  former  city 
editor  of  the  Montgomery  (Ala.) 
Advertiser,  has  joined  the  staff  as 
a  reporter.  Arthur  S.  Osgood,  a 
local  boy,  who  has  been  working 
on  a  Vicksburg  (Miss.)  morning 
paper,  has  also  joined  the  Adver¬ 
tiser  staff  as  a  reporter. 

Dick  Gorton  has  resigned  as 
assistant  city  editor  of  the  morn¬ 
ing  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  to  accept  a  position  in  the 
public  relations  division  of  Con- 
solidated-Vultee  Aircraft  Corp. 

George  C.  Bevel,  Jr.,  one¬ 
time  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  reporter,  has  been  appointed 
information  officer  of  the  district 
Office  of  Price  Stabilization  in  Fort 
Worth. 

James  Russell,  Miami,  Fla., 
bureau  manager  for  International 
News  Service  for  the  last  five 
years,  has  joined  the  United  Press 
as  chief  of  the  capitol  bureau  in 
Tallahassee.  Fla.  Stuart  Baird, 
who  for  the  last  19  months  has 
been  with  the  INS  bureau  in 
Dallas.  Tex.,  takes  over  the 
Miami  post. 

Elton  Miller,  a  staff  member 
of  the  Dallas  (Tex.)  Morning 
News  nearly  seven  years,  has  re¬ 
signed  to  become  manager  of 
Casa  Linda  Publishing  Co.,  Dallas, 
publisher  of  the  White  Rocker,  a 
weekly  suburban  newspaper.  His 
wife,  Kay  Miller,  has  edited  it 
the  last  six  years.  Mr.  Miller 
previously  had  been  with  several 
Texas  dailies  and  a  year  with  the 
Associated  Press. 

Edward  E.  (Doc)  Blodgett, 
former  AP  war  correspondent, 
and  more  recently  with  the  state 
desk  of  the  Greensboro  (N.  C.) 
Daily  News  has  joined  the  tele¬ 
graph  desk  of  the  Durham  (N.  C.) 
Morning  Herald. 

William  O.  (Orrin)  Hackman 


THE  FOURTH  ESTATE. . .  By  Trent 


“Lady,  he’s  told  everybody  in  town  he’d  mention  them  in  his  April 
First  column!” 


has  returned  to  the  copydesk  of 
the  Rochester  (N.  Y.)  Democrat 
and  Chronicle  after  a  stint  of  sev¬ 
eral  years  on  the  desk  of  the 
Danville  (Ill.)  Commercial-News, 

Dick  Moon,  February  graduate 
of  the  Idaho  State  College  jour¬ 
nalism  departmemt,  has  become 
night  editor  of  the  Idaho  Falls 
(Ida.)  Post  Register.  Ross  Ware, 
Jr.,  also  a  February  graduate  of 
the  journalism  department,  has 
joined  the  Blackfoot  (Ida.)  Bul¬ 
letin  as  a  reporter. 

Thomas  H.  Alston,  Jr.,  a  grad¬ 
uate  of  the  journalism  school  at 
the  University  of  North  Carolina, 
has  joined  the  city  news  staff  of 
the  Raleigh  (N.  C.)  Times. 

Dana  O.  McGaugh,  former 
city  editor,  Ontario  (Calif.)  Daily 
Herald,  has  joined  the  staff  of  the 
Evening  Capital  and  Maryland 
Gazette  in  Annapolis  to  handle 
general  assignments  and  photogra¬ 
phy. 

Walter  Gam  age,  Palo  Alto 
(Calif.)  Times,  is  president  of  the 
newly  organized  San  Francisco 
Peninsula  Sports  Writers  Associa¬ 
tion. 

Fred  Flagler,  of  the  High 
Point  (N.  C.)  Enterprise  news 
desk  has  resigned  to  join  the  staff 
of  Furniture  South,  a  trade  jour¬ 
nal. 

Joe  Leslie,  reporter  for  the 
Raleigh  (N.  C.)  Times,  has  re¬ 
joined  the  High  Point  (N.  C.) 
Enterprise  news  staff. 

Mar.jorie  Jordan,  former  news 
writer  for  the  Fayetteville  (N.  C.) 
Observer,  is  a  recent  addition  to 
the  city  staff  of  the  Winston-Salem 
(N.  C.)  Journal. 

James  T.  Pharr,  Jr.,  county  re¬ 
porter  for  the  Durham  (N.  C.) 
Sun  for  the  last  two  years,  has  re¬ 
signed  to  join  the  staff  of  the 
Fayetteville  (N.  C.)  Observer. 

Mike  Ranney,  swing  copy- 

EDITOR  &  P 


reader  on  the  Sioux  City  (la.) 
Journal,  will  leave  April  1  to  join 
the  telegraph  staff  of  the  Minneap¬ 
olis  (Minn.)  Tribune.  He  formerly 
was  on  the  sports  staff  of  the 
Grand  Forks  (N.  Dak.)  Herald 
and  was  managing  editor  of  the 
Red  field  (S.  Dak.)  Press,  a  weekly. 

Bill  Carter,  recent  graduate  of 
the  University  of  Oklahoma,  has 
been  named  editor  and  advertis¬ 
ing  manager  of  the  Sapulpa 
(Okla.)  Democrat. 

Warren  Groshong  of  Corval¬ 
lis,  Ore.,  joined  the  Portland 
United  Press  bureau  on  March 
12,  succeeding  Frederick  Kessin- 
GER.  He  is  a  1949  graduate  of  the 
University  of  Oregon  school  of 
journalism  and  spent  the  last  eight 
months  touring  England  and  the 
continent. 

Beatrice  Hynes  Ackelmire 
has  rejoined  the  Indianapolis 
(Ind.)  Star  as  a  member  of  the 
amusement  section  staff.  She 
worked  in  the  department  several 
years  prior  to  her  marriage  two 
years  ago  to  John  Ackelmire, 
Star  editorial  writer.  She  replaces 
George  Dyslin,  who  has  entered 
public  relations  work  in  New 
York. 

T.  L.  Wilson,  Oshawa  (Ont.) 
Daily  Times-Gazette,  was  elected 
president  of  the  Ontario  Provincial 
Dailies  Association,  at  its  recent 
meeting. 

Leonard  Halpert,  recently  an 
editorial  writer  for  the  Washington 
(D.  C.)  Times-Herald,  has  re¬ 
turned  in  that  capacity  to  the 
Buffalo  (N.  Y.)  Evening  News, 
for  which  he  formerly  was  a  re¬ 
porter. 

J.  Warren  Mooney,  who  has 
covered  schoolboy  sports  30  years 
for  the  Boston  (Mass.^  Post,  was 
presented  a  plaque  in  recognition 
of  his  contribution  to  schoolboy 
(Continued  on  page  34) 
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Individual  Can*t  Collect 
On  Criticism  of  Class 


By  Albert  Woodruff  Gray 


A  LIBEL  ACTION  against  the 
Chicago  Herald  American,  based 
on  the  newspaper’s  criticism  of  a 
group  of  vivisectionists,  was  dis¬ 
missed  and  a  rehearing  denied  in 
January  by  the  U.  S.  Court  of 
Appeals. 

TTie  action  was  brought  by  a 
proponent  of  vivisection  for  five 
publications  during  1949.  Two 
of  the  articles  were  quotations 
from  editorials  written  eight  years 
before  by  William  Randolph 
Hearst,  setting  out  his  views  of 
vivisection,  but  containing  no  ref¬ 
erence  whatever  to  any  individual. 
Another  article  was  entirely  cap¬ 
tions  and  photographs  in  which 
no  reference  was  made  to  the 
author  of  this  lawsuit  other  than 
a  photograph  of  a  leg,  a  foot  and 
two  hands  which  he  claimed  were 
his  as  well  as  that  the  article 
represented  an  assault  on  his 
character  as  a  licensed  veterinari¬ 
an  and  a  lecturer  on  psychology. 

Nowhere  in  the  entire  series  of 
articles  was  it  stated  that  this 
man,  who  had  been  active  in  urg¬ 
ing  the  enactment  of  a  bill  in  the 
Illinois  legislature  relating  to  vivi¬ 
section,  had  performed  vivisec¬ 
tions  but  merely  that  he  “holds 
a  job  of  caring  for  tortured  dogs 
and  cats.” 

Ruling  of  150  Years  Ago 

The  theory  on  which  this  action 
proceeded  is  the  often  recurring 
one  of  group  libel,  repeatedly  re¬ 
jected  by  the  courts  under  the 
rule  that  criticism  of  a  group  does 
not  of  itself  constitute  a  criticism 
of  an  individual  in  that  group. 
Such  a  theory,  said  the  court,  may 
not  be  applied  unless  the  public 
can  be  said  with  certainty  to  in¬ 
clude  every  individual  within  the 
group. 

By  a  New  York  court  in  1815, 
nearly  150  years  ago,  it  was  held, 
“It  is  a  general  rule  that  no  writ¬ 
ing  whatever  is  to  be  deemed  a 
libel  unless  it  reflects  upon  some 
particular  person.  A  writing  which 
inveighs  against  mankind  in  gen¬ 
eral  or  against  a  particular  order 
of  men  is  no  libel  nor  is  it  even 
indictable.  It  must  descend  to  par¬ 
ticulars  and  individuals  to  make 
it  a  libel.” 

The  theory  appears  to  be,  said 
the  court  in  the  Herald  American 
case,  that  since  the  subject  is  a 
member  of  a  group  of  persons, 
namely  those  who  participate  in 
and  support  vivisection,  any  words 
written  of  and  concerning  this 
group  are  written  of  and  concern¬ 
ing  him.  Such  a  theory  may  not 
be  applied  unless  the  publication 
can  be  said  with  certainty  to  in¬ 
clude  every  individual  within  the 
group. 


Several  years  ago  the  Chicago 
Daily  News  published  under  the 
head,  “Capital  Sedition  Trial 
Shows  True,  Despicable  Nature 
of  Fascism,”  in  relation  to  2.^ 
attorneys,  that,  “While  the  scum 
of  political  gangsterdom  in  this 
country  is  represented  by  as  cra¬ 
ven  a  group  of  lawyers  as  I’ve 
ever  seen,  not  excluding  the  nickel 
and  dime  shysters  who  used  to 
hang  around  the  racket  court  on 
South  State  Street  as  staff  attor¬ 
neys  for  the  gambling  and  vice 
syndicate.” 

In  sustaining  the  dismissal  of 
an  action  brought  by  one  of  this 
group  of  attorneys,  holding  that 
here  there  was  no  libel  of  an 
individual,  the  Illinois  court  said 
such  an  article  directed  against 
a  group  but  not  necessarily  in¬ 
cluding  all  the  members  of  that 
group,  does  not  give  one  of  the 
members  a  right  of  action  for 
libel. 

The  decision  in  a  Kentucky  ac¬ 
tion  against  the  Louisville  Times 
has  become  an  outstanding  au¬ 
thority.  A  judgment  was  recov¬ 
ered  against  the  Times  for  $10,- 
000.  This  judgment  was  later  re¬ 
versed  by  the  Court  of  Appeals 
in  that  state. 

Feud  Case  Reversed 

This  suit  brought  by  one  of  a 
family  involved  in  a  long  stand¬ 
ing  Kentucky  feud,  was  based  on 
the  publication  in  this  newspaper 
that,  “A  Kentucky  feud  that 
started  in  Clay  County  more  than 
a  half  a  century  ago  may  be 
settled  in  the  courts  of  that 
county.  Baker  is  one  of  the  last 
members  of  the  family  that  has 
fought  fist  fights  and  gun  battles 
with  the  Stivers  clan  for  50 
years.” 

The  Kentucky  court  held  there 
was  no  ground  on  which  a  libel 
action  could  be  sustained.  The 
court  referred  to  the  number  in 
various  groups  involved  in  actions 
for  libel  of  this  type,  where  the 
action  had  been  sustained  when 
brought  by  one  member  of  the 
group;  in  a  Kentucky  group,  in 
one  instance,  two  members,  in 
another  12,  in  Colorado,  an  action 
by  one  of  a  group  of  12,  in  New 
York  by  one  in  a  group  of  three. 

“We  do  not  mean.”  concluded 
this  Kentucky  court,  “that  a 
wholesale  defamer  is  entitled  to 
greater  favor  in  the  law  than  the 
one  who  traduces  the  good  name 
of  his  neighbor,  but  what  we  are 
seeking  to  point  out  is  that  as  the 
number  of  the  class  affected  in¬ 
creases,  so  also  does  the  difficulty 
any  one  of  the  class  would  have 
in  showing  that  the  defamatory 
article  was  directed  at  him.” 


In  the  Editorial  Rooms 

continued  from  page  32 

sportsmanship,  by  the  Everett 
(Mass.)  Boosters  Club. 

Miss  Mary  Frances  Sproles, 
Cincinnati  (O.)  Post  society  edi¬ 
tor,  has  resigned  to  become  wo¬ 
man’s  page  editor  of  the  Rocky 
Mountain  News,  Denver,  Colo. 

James  K.  Running,  formerly 
news  editor  of  the  Selma  (Calif.) 
Enterprise,  has  joined  the  news 
staff  of  the  Portland  (Ore.)  Jour¬ 
nal.  He  was  also  a  former  reporter 
on  the  Aherd^n  (Wash.)  World, 
editor  of  the  Newport  (Ore.) 
News  and  a  reporter  for  the  Coos 
Bay  (Ore.)  Times. 

Val  Lauder,  Chicago  Daily 
News  Keen  Teens  columnist,  won 
three  of  the  15  first  prizes  in  the 
annual  writing  contest  of  the  Illi¬ 
nois  Women’s  Press  Association. 

Arthur  Keller,  former  make¬ 
up  editor,  has  been  made  associate 
Ohio  state  editor  of  the  Cincin¬ 
nati  (O.)  Post. 

Joe  Bradwell,  managing  editor 
of  the  Valdosta  (Ga.)  Times,  has 
been  elected  commander  of  Val¬ 
dosta  Post,  Veterans  of  Foreign 
Wars. 


In  Military  Service 


Rudy  Goffredo,  Passaic 
(N.  J.)  Herald-News  sports  writ¬ 
er,  has  been  recalled  to  active 
duty  with  the  Intelligence  Corps 
at  Camp  Pickett,  Va.  He  former¬ 
ly  was  with  the  Albany  (N.  Y.) 

Times-Union. 

Cpl.  Honore  G.  Verheeck, 
who  prior  to  his  enlistment  was  a  Illinois  Weekly  QuitS 
carrier  for  the  Paterson  (N.  J.) 


training  school  in  Wyoming. 

Bradford  D.  Ansley,  director 
of  public  information  and  assis¬ 
tant  professor  of  journalism  at 
Emory  University,  Atlanta,  Ga., 
has  been  recalled  to  active  duty 
with  the  Navy.  He  is  public  infor¬ 
mation  officer  for  the  Military  Sea 
Transportation  Service,  Atlantic 
Fleet,  Brooklyn,  N.  Y. 

Edward  Ziegner,  statehouse  re¬ 
porter  for  the  Indianapolis  (Ind.) 
News,  has  reported  to  Fort  Bliss, 
Tex.,  for  a  fourteen-week  indoc¬ 
trination  in  anti-aircraft  and 
guided  missiles.  He  is  a  veteran 
of  World  War  II.  Herbert 
Kenny,  amusement  critic  for  the 
News  and  a  veteran  of  World  War 
II,  has  re-entered  the  Navy  as  a 
lieutenant-commander. 

1st  Lt.  Howard  J.  Nicks,  on 
military  leave  from  his  regular 
post  as  editor  of  the  Wetumka 
(Okla.)  Gazette,  was  graduated 
from  the  associate  company  of¬ 
ficers  course  at  the  infantry  school. 
Fort  Benning,  Ga.  He  is  attached 
to  the  45th  Division,  Oklahoma 
National  Guard,  which  was  re¬ 
cently  alerted  for  shipment  to 
Korea. 


Wedding  Bells 

Homer  Bigart,  Pulitzer  Prize¬ 
winning  war  correspondent  of  the 
New  York  Herald  Tribune,  and 
Miss  Alice  Kirkwood  Veit  of 
the  newspaper’s  staff,  March  15. 

John  Barry,  editor  of  the  Dur¬ 
ham  (N.  C.)  Sun,  and  Miss  Nell 
Godwin,  in  Savannah,  Ga.,  re¬ 
cently. 


Evening  News,  has  been  selected 
as  the  Soldier-of-the-Month  in 
Japan. 

Bob  Carlisle,  former  Passaic 
(N.  J.)  Herald-News  staffman  and 
until  recently  chief  of  Newsweek’s 
Detroit,  Mich.,  bureau,  has  been 
recalled  to  active  duty  by  the 
Field  Artillery. 

Thomas  V.  O’Grady,  city  court 
reporter  for  the  Buffalo  (N.  Y.) 
Evening  News  the  last  five  years, 
has  been  recalled  to  active  duty 
as  a  captain  in  the  Army  Reserve 
Corps  and  is  in  training  at  Camp 
Gordon,  Ga. 

Joe  Sklenar,  managing  editor 
and  co-publisher  of  the  weekly 
Audubon  (la.)  News-Guide,  has 
been  recalled  to  active  duty  by 
the  Navy  and  will  report  April 
25  at  Great  Lakes,  Ill.  He  has  been 
active  in  the  Iowa  Press  Photog¬ 
raphers  Association,  and  Press 
Columnists  of  Iowa.  While  asso¬ 
ciated  in  the  weekly  field,  Mr. 
Sklenar  has  served  several  years 
as  a  stringer  for  the  wire  services 
and  several  midwest  dailies  and 
radio  stations. 

D.  Gordon  Rohman,  copyread- 
er  for  the  Utica  (N.  Y.)  Observer- 
Dispatch,  has  left  for  the  Army. 

Harry  Jackson,  advertising  de¬ 
partment,  Hartford  (Conn.) 
Times,  left  to  enter  an  Air  Force 


Til  'Hysteria  Subsides' 

Princeton,  Ill.  —  The  Bureau 
County  Tribune,  weekly  news¬ 
paper  founded  in  1872,  closed 
down  March  17  for  what  it  said 
was  the  duration  of  the  national 
preparedness  emergency.  Co-pub¬ 
lishers  Stanley  and  Harlow  Brown 
said  “It  is  our  plan  to  resume  our 
place  in  the  newspaper  field  when 
the  inflationary  hysteria  has  sub¬ 
sided.” 

Stanley  Brown  said  the  Tribune 
was  halting  publication  partly  be¬ 
cause  of  a  shortage  of  help  and 
materials,  especially  newsprint, 
and  partly  because  he  and  his 
brother  intend  to  concentrate  on 
commercial  printing. 


You’re  Lucky — 
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Demanded 
By  Past  Growth 
Prepared 
For  The  Future 


America’s  oldest  newspaper  in  contin¬ 
uous  publication  is  now  in  its  new  home, 
one  of  America’s  most  modern  and  efficient 
newspaper  plants.  84,000  square  feet  of  floor 
area  and  450  employees  are  devoted  to  mak¬ 
ing  a  newspaper  that  ranks  high  among  the  many  fine 
newspapers  in  the  country.  The  Courant’s  steady  solid 
growth  in  both  circulation  and  advertising  continues  month 
after  month.  Covering  Hartford  and  the  towns  for  50 
miles  around,  The  Courant  maintains  the  high  newspaper 
standards  it  has  held  since  1764. 


Growth  of  Circulation 

The  Courant’s  circulation  growth,  in  percentage,  has  been 
among  the  nation’s  leaders  in  the  past  ten  years.  The  daily 
Courant  has  grown  'i0%  to  67,000.  The  Sunday  Courant 
has  grown  to  113,000. 

Growth  of  Advertising 

Advertising  lineage  has  grown  even  faster  .  .  .  daily 
Courant  67^ ;  Sunday  Courant  78%  in  10  years.  The 
Sunday  Courant  has  more  circulation  and  more  advertising 
than  any  other  single  issue  of  any  Connecticut  newspaper 
.  .  .  morning,  evening  or  Sunday. 

Cities  and  Towns — Daily  and  Sunday— 

For  Better  Business  Buy  Both. 


Americas  Oldest  Newspaper 

Represented  Nationally  by  Gilman,  Nicoll  and  Ruthman 
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PROMOTION 


Young  Musicians  *  Show 
Provides  School  Tieup 


By  T.  S.  Irvin 

There  is  a  vast  treasure  of 
goodwill  for  newspapers  in  the 
never-satisfied  hunger  of  people 
for  good  music,  both  in  the 
hunger  to  hear  it  and  in  the 
hunger  to  perform  it. 

Ivan  Veit,  promotion  director 
of  the  New  York  Times,  has  just 
discovered  this  truth  anew  in 
completing  preparations  for  a  se- 


Magazine  Circulations 

One  of  the  most  practical  and 
useful  promotions  to  emanate 
from  the  Bureau  of  Advertising 
should  be  on  your  desk  right 
now.  It’s  a  booklet  giving  “County 
by  County  Circulations  of  14 
Leading  National  Magazines.”  It’s 
a  cinch  that  your  own  newspaper 
beats  this  competition  in  your 


Editorial  Effect 
Felt  Months  Later 

Keene,  N.  H.  —  When  the 
Keene  Sentinel  learned  last  De¬ 
cember  that  the  Salvation  Army 
needed  a  car  but  lacked  funds, 
it  made  an  editorial  plea  for  the 
gift  of  an  auto. 

No  response  was  forthcoming 


ea6 


Global  Time 

Emphasizing  the  time  of  the 
Oakland  (Calif.)  Tribune  editions, 
a  world  clock  showing  the  time 
in  23  different  cities  of  the  globe 
has  been  placed  in  a  street  win- 
immediately  and  the  S.A.  finally  dow  to  illustrate  Oakland’s  rela- 
approached  a  local  garage  to  see  tionship  to  key  news  centers, 
about  buying  some  type  of  trans¬ 


portation.  Noting  that  the  pros¬ 
pective  customers  were  Salvation 
Army  officers,  the  proprietor  re¬ 
called  the  editorial  and  decided  he 
would  give  them  a  car. 


Snow  Sculpture 

A  HEAVY  SNOWFALL  provided 
the  basis  for  a  popular  stunt  for 
the  Foxhoro  (Mass.)  Reporter, 
which  promoted  a  snow  sculpture 


The  newspaper  is  now  suggest-  contest.  A  staff  photographer 


ries  of  Times-sponsored  broad-  own  territory,  so  it  is  obvious 


ing  that  other  concerns  provide 
gasoline. 


casts  over  the  Times  radio  station. 
WQXR,  titled  “Musical  Talent  in 
Our  Schools.” 

The  broadcasts  on  six  Sunday 
afternoons  will  present  21  mu¬ 
sicians,  ranging  in  age  from  11  to 
17,  representing  various  high 
schools. 

Announced  in  Schools 


what  a  valuable  aid  this  booklet 
can  be  in  specific  selling  situa¬ 
tions  as  well  as  in  educating  local 
distributors,  salesmen,  and  the 
like. 

For  good  reasons,  the  Bureau 


made  pictures  of  entries,  which 
were  judged  by  the  art  supervisor 
of  the  Foxboro  schools. 


another  booklet,  intriguingly  titled 
“The  $12,000,000  Case  of  Whis¬ 
key.”  This,  as  you  might  guess, 
gives  a  detailed  statistical  story 
of  liquor  consumption  in  “the 
is  publishing  this  information  in  Fabulous  Southwest.”  Since  Tex- 
four  different  booklets,  by  geo-  as  is  part  dry  and  part  wet,  this 
graphical  areas.  There  are  vol-  is  useful  and  important  informa- 

ral  -  West  North  Central  states, 


Youth  Movie  Guide 

The  Ottawa  (Ont.)  Citizen  is 
cooperating  with  the  Children’s 
Section  of  the  Ottawa  Film  Coun¬ 
cil  by  publishing  every  Thursday 
a  young  people’s  movie  guide. 
The  purpose  is  to  encourage 
young  people  to  show  greater  dis- 


or  original  in  such  a  program  of 
student  broadcasts.  Nor  is  there 
anything  particularly  difficult  in 
planning  and  putting  through 
such  a  program. 

But  there  is  something  signifi¬ 
cant,  it  seems  to  us,  as  it  appeared 
also  to  Mr.  Veit,  in  the  tremen¬ 
dous  response  to  this  program 
idea  when  it  was  first  announced 
through  the  schools.  Indeed,  so 
overwhelming  and  so  enthusiastic 
was  this  response  that,  although 
the  first  program  has  yet  to  be 
beard,  the  Times  is  already  plan¬ 
ning  to  make  these  broadcasts  an 
annual  event. 

The  idea  behind  this  project  is 
simply  to  provide  opportunities 
for  talented  young  players,  to  en¬ 
courage  broader  student  partici¬ 
pation  in  “music  making.”  and  to 
familiarize  the  general  public  with 
the  musical  talent  that  exists 
among  young  people. 

To  find  the  young  people  who 
will  participate  in  the  programs, 
the  Times  eschewed  any  idea  of  a 


South  Atlantic-East  South  Central- 
West  South  Central  states,  and 
the  Mountain-Pacific  states. 

The  14  magazines  whose 
county  circulations  are  here  re¬ 
ported,  include  Life,  Ladies  Home 
Journal,  Saturday  Evening  Post, 
Woman’s  Home  Companion,  Mc- 
CalFs,  Better  Homes  and  Gardens, 
Look,  Collier’s,  Good  Housekeep¬ 
ing,  True  Story,  Cosmopolitan, 
Time,  Seventeen,  and  Vogue. 

Additional  information  includes 
county  family  population,  and 
newspaper  circulation,  morning, 
evening,  and  Sunday. 

This  is  a  booklet  every  news¬ 
paper  salesman  ought  to  have, 
and  use. 

Fabulous  Southwest 


In  the  Bag 

From  Montreal  (Can.)  Star,  an 
excellent  file-size,  spiral-bound 
booklet,  “Facts  and  Figures  on 
Montreal.” 

From  Milwaukee  (Wis.)  Sen¬ 
tinel,  an  interesting  illustrated 
booklet  reporting  on  its  19.^0 
sports  promotions,  put  together 
by  Sports  Editor  Lloyd  Larson. 
Also,  a  lively  broadside  promot¬ 
ing  its  11th  annual  Sports  and 
Vacation  show,  and  the  2nd  an¬ 
nual  Great  Lakes  Boat  Show. 

From  Fort  Wayne  (Ind.)  News- 
Sentinel  and  Journal-Gazette,  a 
magazine-style  market  data  book¬ 
let  telling  all  about  “Indiana’s 
Golden  Zone  Market.” 

San  Francisco  Call  -  Bulletin 
helping  indoctrinate  its  carrier 
Some  months  ago  we  reported  organization  in  “successful  route 


and  to  create  eventually  a  desire 
for  movies  of  high  caliber. 


150  Press  Bills 

Sacramento  —  California  legis¬ 
lative  sessions  resumed  here  with 
more  than  150  bills  affecting  news¬ 
papers  scheduled  for  action. 


Successful  marketing 
an^^^^operation. 
Printers’  Ink  stands 


here  the  enterprise  of  the  El  Paso 
(Tex.)  Times  and  Herald-Post  in 
selling  sponsorship  to  a  group  of 
local  business  establishments  of  a 
series  of  full-page  advertisements 


contest.  Talent^  young  p  ayere  business 

were  re(»r^nded  by  their  teach-  opportunities  alive  in  the  “Fabu- 
ers.  Auditions  were  arranged,  and  j  Southwest”  market  of  El 


a  group  of  semi-finalists  selected 
These  were  then  auditioned  by 
a  group  of  distinguished  musicians 
— ^Jascha  Heifetz.  Vladimir  Horo¬ 
witz,  and  Rudolf  Serkin — and  the 
finalists  chosen. 

The  project  has  the  active  and 
enthusiastic  cooperation  of  school 
officials,  Mr.  Veit  reports,  and  its 
success  may  indeed,  he  suggests, 
lead  to  improvement  of  music 
education  in  the  schools. 

“What  interests  us  about  this 
project  as  a  promotion  for  the 
Times,”  Mr.  Veit  reports,  “is  the 
ease  and  simplicity,  and  the  low 
cost,  with  which  we  were  able 


Paso  and  environs. 

Now  the  papers  have  put  these 
ads  together  in  a  booklet  which, 
with  several  pages  of  running 
text  giving  the  facts  about  El 
Paso,  key  city  of  the  Fabulous 
Southwest,”  provides  as  lively  and 
as  interesting  a  market  data  book¬ 
let  as  we  have  ever  seen. 

Once  you  have  read  this  book¬ 
let,  there  is  nothing  you’ll  be 
left  wanting  to  know  about  El 
Paso  except  when  you  can  get 
there  for  a  visit.  If  ever  there 
was  a  market  data  booklet  to 
whet  a  media  man’s  appetite,  this 
is  it.  If  the  El  Paso  schools  don’t 


to  engender  such  wide  popular  adopt  this  as  a  civic  textbook, 

interest.  Our  promotion  in  the  they’re  asleep. 

schools  is  important  to  us.”  In  the  same  package  comes 


management”  with  a  clever  pock¬ 
et-size  booklet.  Neat  little  car¬ 
toons,  one  to  a  page,  and  brief 
captions  get  the  story  over  quick¬ 
ly- 

Los  Angeles  Examiner  intrigues 
with  a  self-mailer  captioned  “Roll 
that  Big  7,”  meaning  dice,  of 
course.  Story  is  that  seven  of  the 
city’s  leading  men’s  stores,  through 
advertising  in  the  Examiner,  rolled 
up  impressive  sales  figures  last 
year. 

Hammond  (Ind.)  Times  im¬ 
presses  with  a  useful  mimeo¬ 
graphed  sheet  simply  giving 
March  paydays  of  industrial  plants 
in  its  market.  Covers  81,000 
workers  with  annual  payroll  of 
$225,000,000. 

Evansville  (Ind.)  Press  starts 
drumming  up  interest  in  its  May 
home  appliance  and  building 
show  with  an  annuoncement  that 
looks  like  a  blueprint.  Notes  that 
in  only  four  nights  last  year,  show 
rolled  up  20,000  attendance. 


alone  as  the  one 
publication  thatf^^^ 
every  phase  of 
InffTOTO  completely. 


that  integrates  all 
the  complexities  of 
marketing  for  the 
aiJvertising,  management, 
sales  and  agency  executives 
who  are  the  leading 
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ROARING  THRU  THE  AIR  at  300  miles 
per  hour  the  pilot  of  a  gigantic  air  ship 


manipulates  his  controls.  The  Plane  loses 


altitude  and  speed . . .  gracefully  hanks  and  turns 


and  makes  a  perfect  landing  without  jolts  or  jars 


SIMILARLY  the  Pressman  touches  a  push  button  of  the 
Cline -West inghouse  Electrical  Equipment  and  the  giant  press 
unfailingly  responds  to  his  wish. 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 


Whether  starting  or  stopping . . .  inching  along.,  increas¬ 
ing  or  reducing  speed.,  or  reversing . . .  Cline  Electrical 
Equipment  controls  any  press  with  a  speed,  accuracy 
and  dependability  that  is  truly  uncanny/ 

One  ran  imagine  no  simpler,  more  dependable  control.  No 
fussing;  no  complicated  control  circuits!  Just  push  a  button 
and  the  presses  do  what  they're  supposed  to  do.  No  wonder 
Cline  Equipment  lias  been  called  “Boss  of  the  Press”. 
Backed  by  over  40  years  devoted  to  the  origination,  develop¬ 
ment  and  manufacture  of  controls  for  printing  machinery, 
Cline- Wcstinghouse  Electrical  Equipment  is  “on  the  job” 
in  the  leading  newspafier  plants  throughout  the  Americas 
and  abroad,  and  also  in  commercial  printing  plants  of  every 
kind  and  size. 

CLINE  ELECTRIC  MANUFACTURING  COMPANY 

MAIN  OFFICE:  3405  West  47fli  StrMt,  Chicago  32,  Illinois 


For  Newspaper  Plants 

Unit  Pross  Drives  . . .  Controls  . . . 
Reels  . . .  Automatic  Tensions  . . . 
Speed  Pasters 


For  Commercial  Printers 


Drives  for  all  types  of  presses. 
Control  Equipment  for  binding, 
electrotype,  stereotype  and  com¬ 
posing  machinery. 

Electronic  Controls  for  motor 
drives,  color  registering  and 
matching,  side  margin  and  folder 
web  controls. 


Winders  and  Unwinders  complete 
with  variable  voltage  drives  and 
tension  control  devices.  - 


Cline  HHechanical  Equipment 


Printing  presses,  too,  must  hove 

DABLE  CONTRO 


Paper  Roll  Handling ... 

Mall  Room  A  Press  Conveyors  ... 
Stereotype  Plate  Droppers  and 
Conveyors 
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SYNDICATES 

Fat  Promotions  Pay  Off 
In  Diet  Series  Response 

By  Jane  Me  Masters 

Retail  sales  and  other  business  uted  to  the  series’  popularity, 
declined  somewhat  this  week  as  But  the  feature’s  promotability 
New  Yorkers  held  tete  a  tetes  with  gets  a  heavy  secret-of-success  vote 


their  TV  sets  and 
the  Kefauver 
committee  inves¬ 
tigation.  But  in 
various  sections 
of  the  country, 
the  pull  of  news¬ 
papers  was  being 
ably  demonstrat¬ 
ed  with  specific 
reader  response 
figures. 

The  figures 
were  the  result 


from  Mr.  Little.  In  fact,  news¬ 
papers,  often  blamed  for  failure 
to  advertise  their  wares,  generally 
can  claim  a  plus  job  this  time. 
The  Journal-American  and  Kansas 
City  Star  and  some  other  papers 
regularly  front-paged  the  feature. 
(The  J-A  also  used  promotion 
streamers  in  early  editions.) 

Additional  promotions:  The 
Kansas  City  Star  carried  a  front¬ 
page  story  on  comments  and  self¬ 
drawings  received  from  fat  read¬ 
ers  with  requests  for  calorie 


of  a  serial,  “The  Fat  Boy’s  Book,”  cards; 

by  Elmer  Wheeler,  whose  three-a-  The  St.  Louis  Post-Dispatch 
week  column,  “Success  Secrets,”  used  several  full-page  ads  (featur- 
for  General  Features  Corp.,  ing  some  of  the  line  drawings 
has  been  “moderately  successful.”  used  to  illustrate  the  feature); 

Mr.  Wheeler,  a  one-time  reporter.  The  St.  Paul  (Minn.)  Dispatch- 
obviously  knew  a  success  secret  Pioneer  Press  used  three-column 
or  two  when  he  penned  his  slim  house  ads,  news  features  by  247- 
volume  with  serialization  in  mind,  pound  reporter  Earl  Almquist 
President  S.  George  Little  of  5"^^?  slimmed  down  some),  a 
General  Features  had  prescience  ‘Uucheon  for  the  15  biggest  men 
too.  He  says  he  expected  the  19 

installments  to  make  a  hit,  and  Pittsburgh  Sun-Telegraph 

predicts:  “When  the  feature  is  .  u  letter-writing  contest,  of- 
through  running,  it  will  prove  to  ^ 

have  brought  the  largest  direct  Houston  (Tex.)  Post  imd 

reader  response  of  any  sp^ial  made  special  subscription 

series  published  by  American 

newspapers.”  Extra  Help  Employed 

Staggering  Response  With  one-fifth  of  75  subscribing 

Tbe  Chicago  Daily  News,  how-  newspapers  having  completed  the 
ever,  which  had  prepared  the  feature  s  run,  the  smaller  papers 
book  for  serialization  in  collabo-  were  getting  a  crack  at  the  series 
ration  with  General,  was  some-  having  good  results, 

what  staggered  at  the  response.  Jackson  (Miss.) 

The  News  had  originally  thought  ^’ud  to  put  three 

2,500  copies  of  a  calorie  chart  nn  doing  nothing  but  send- 

(offered  free  to  readers  who  sent  mg  out  cards, 
a  stamped,  self-addressed  envel-  * .  ^ok,  panned  roundly  by 
ope)  would  be  adequate.  Reviewer  Sterling  North  (  Elmers 

When  the  first  day’s  requests  anyone’s  stom- 

for  charts  totalled  5,546,  the  News  ^i^ducing  one  s  appe- 

revised  its  sights.  It  met  requests  'j '  '  ^  doing  all  right  too 
from  87,412  readers  in  all,  “T apparently  as  a  direct  result 
claimed  it  broke  a  national  news-  serialization.  In  two  months 
paper  record  prior  to  syndication  it  had  sold 

The  New  York  Journal-Amer-  ‘0.000  copies;  but  in  the  first 

lean,  which  along  with  the  Pitts-  0  Chicago  run,  Chi- 

biirgh  Sun-Telegraph  and  Los  An-  book  sales  aniounted  to  4,- 

geles  Herald  &  Express  became  ^00  copies.  Latest  bwk  sales  fig- 
second  to  use  the  feature,  had  a  urei  115,000.  according  to  Pren- 
greater  response — over  100,000.  ‘‘ce  Hall. 

And  as  of  March  16  when  the  qpt 
Kansas  City  (Mo.)  Star  was  still  ^  . 

publishing  follow-up  menus,  it  had  Service  Gorrespondents 
distributed  119.610  calorie  cards.  A  Far  Eastern  trip  and  series 
“Our  present  intention  is  to  say  of  eight  articles  by  Editor  Nor- 
nothing  more  whatever  on  the  man  Cousins  of  the  Saturday  Re¬ 
subject  after  the  final  menu  is  view’  of  Literature  marked  a  de- 
published  tomorrow,”  Calvin  F.  parture  for  SRL  Syndicate,  which 
Eby  of  the  Star  confided,  appar-  now  plans  more  syndicated  eye- 
ently  concluding  that  enough  is  witness  dispatches, 
enough.  Mr.  Cousins’  series,  well  dis- 

Mr.  Eby  thought  “a  larger  per-  played  in  about  two  dozen  sub- 
centage  of  heavy  eaters”  in  the  scribing  papers,  was  a  special  fea- 
farm  belt  might  have  contrib-  ture  offered  as  an  individual  item. 


But  Music  Editor  Irving  Kolodin 
plans  to  cover  European  music 
festivals  for  the  22  subscribers  to 
the  syndicate’s  music  service. 

Music  service  coverage  is  also 
being  increased  by  the  addition 
of  a  network  of  national  corre¬ 
spondents  to  cover  musical  events 
in  over  100  communities  which 
have  local  symphony  orchestras 
and  choral  groups.  Fifty  corre¬ 
spondents  have  been  lined  up  so 
far. 

Dr.  Sockmon  Pens 
Inspirational  Column 

Dr.  Ralph  W.  Sockman,  pastor 
of  Christ  Church  (Methodist)  in 
New  York  and  conductor  of 
NBC’s  weekly  “National  Radio 
Pulpit”  (heard  on  100  stations), 
will  write  a  weekly  column,  “A 
Lift  For  Living,”  for  General 
Features  Corp.,  beginning  in 
mid-April. 

A  lecturer  and  leader  in  inter¬ 
denominational  work.  Dr.  Sock- 
man  is  associate  professor  of  prac¬ 
tical  theology  at  Union  Theolog¬ 
ical  Seminary  and  author  of  14 
books,  including  “The  Higher 
Happiness,”  a  Religious  Book 
Club  selection. 

'Stevie',  New  Bell  Strip 

Bell  offers  “Stevie,”  a  gag-a- 
day  kid  strip  by  free-lancer  S.  B. 
■Stevens,  for  April  2  release. 

Mr.  Stevens  (Sam  Brier  is  his 
real  name)  started  selling  gags 
when  he  was  16  years  old,  now 
has  a  son  (named  “Stevie”)  half 
that  age.  He  served  as  art  director 
for  several  Army  publications 
during  the  war,  afterwards  put 
out  a  panel,  “Mop  O’Hara”  for 
the  New  York  Post  Syndicate 
for  two  and  a  half  years. 

Chennault  Series 

Maj.  Gen.  Claire  L.  Chennault. 
retired,  will  write  a  series  of  six 
articles  for  the  New  York  Herald 


TRiBUWe*  .-.Syndicate  beginning 
March  26.  The  articles,  which 
will  run  under  news  heads,  consist 
largely  of  interviews  with  top 
Nationalists. 

The  general  is  head  of  Civil 
Air  Transport  Airline  in  Chinese 
Nationalist  Territory,  recently  ap¬ 
peared  before  a  Congressional 
committee  on  the  question  of  aid 
for  Chiang. 

*  *  * 

Dale  Carnegie’s  advice  about 
stopping  worrying  and  starting  liv¬ 
ing  appears  in  serial  form  April  2 
in  18  how-to-do-it  installments. 
Des  Moines  Register  and  Trib¬ 
une  is  the  syndicate. 

Writes  About  Germany 

John  B.  Crane,  European 
manager  of  the  Hopkins  Syndi¬ 
cate,  brother  of  Dr.  George  W. 
Crane  (Worry  Clinic  and  Test 
Your  Horse  Sense),  has  collected 
17  of  his  articles  on  Germany  in 
pamphlet  .form  under  the  title 
“Germany  Day  by  Day.”  Larry 
Rue,  Chicago  Tribune  correspon¬ 
dent  in  Frankfurt,  has  written  an 
introduction  to  the  series. 


World  Press  Congress 
Reunion  Planned 

On  the  25th  anniversary  of  the 
meeting  of  the  Press  Congress  of 
the  World  in  Geneva,  Switzerland, 
a  reunion  of  those  U.  S.  news¬ 
paper  people  who  made  the  trip 
is  being  planned. 

Sydney  A.  Lazarus,  co-publish¬ 
er  of  the  Bayonne  (N.  J.)  Times, 
who  went  to  Switzerland  at  that 
time  with  his  mother,  Mrs.  Her¬ 
man  Lazarus.  Sr.,  and  brother, 
Herman  Lazarus,  Jr.,  is  planning 
the  reunion  during  AN  PA  Week 
at  the  Waldorf-Astoria.  New  York, 
April  23-27,  and  ask  others  who 
made  the  trip  to  contact  them. 


Beans  can  be  beantifnl! 

CSr  Your  wife  opens  a  can... puts  sliced  onions  on 

bottom  of  buttered  baking  dish,  pours  on  drained 
beans... adds  the  salt,  brown  sugar,  mustard. 
Worcestershire  sauce,  tomato  soup . , .  tops  with  salt  pork,  bakes  st 
.375°  for  30  minutes ...  and  serves  a  surprise  instead  of  a  cliche... 

Mary  Meade 

. . .  who  heads  the  Home  Economics  staff  of  the 

Chicago  Tribune,  for  15  years  has  prepared  the  n 

Tribune’s  cooking  feature... an  intelligent  and  W  4^^  V 

interesting  discussion  of  seasonal  foods,  markets,  *  U 

preparation,  daily  menu,  and  special  recipes ...  ^  JiSL  W 

shows  how  with  pictures.  Serve  readers  today  on 

the  woman’s  page— they’ll  ask  for  a  second  helping 

tomorrow!  For  proofs  and  prices,  phone,  wire,  tU  W 

or  w  rite  Mollie  Slott,  Manager  , . .  - - 

I  Chicago  Tribunc^IVcic  Y^ork  News 

^ _ _ Nfien  Builftlnift  Nvir  York  - 

I  synatcate  Trtbunr  Tower,  Chleaoo 
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Government  Attacks 
Unit  Ad  Rate  Defense 


New  Orleans  —  The  govern¬ 
ment  seeks  to  block  the  Times- 
Picayune  Publishing  Co.  from 
using  advertising  practices  of 
other  newspapers  as  evidence  in 
an  anti-trust  suit  brought  against 
the  company. 

In  a  brief  filed  in  federal  court 
here  March  16,  government  attor¬ 
neys  asked  the  court  to  hold  that 
such  evidence  is  irrelevant,  inad¬ 
missible  and  not  a  defense. 

Trial  of  the  case  will  begin 
.\pril  30  before  Judge  Herbert 
W.  Christenberry.  The  T-P  Com¬ 
pany  is  accused  of  violating  the 
Sherman  Act  through  establish¬ 
ment  of  combination,  or  unit, 
rates  for  advertising  in  the  Times- 
Picayune  and  New  Orleans  Stales. 

175  Publishers  Listed 
Affidavits  filed  and  statements 
made  by  counsel  for  the  defend¬ 
ants  “have  indicated  that  defend¬ 
ants  will  rely  in  part  for  their 
defense  upon  evidence  of  certain 
practices  of  newspapers  other 
than  the  defendants'  newspapers,” 
the  brief  states. 

One  of  the  affidavits  referred  to 
is  that  of  Jean  Ingram,  an  em¬ 
ploye  of  the  research  department 
of  Standard  Rate  and  Data  Ser¬ 
vice  of  Chicago,  filed  by  defense 
attorneys  Feb.  15. 

The  Ingram  affidavit  sets  out 
that  during  1949  there  were  175 
publishers  in  the  United  States 
who  published  both  a  morning 
and  evening  daily  paper,  of  whom 
169  sold  both  classified  and  na¬ 
tional  advertising  at  unit  rates 
only:  an  additional  five  publishers 
sold  classified  only  at  combination 
rates,  and  another  two  sold  gen¬ 
eral  advertising  only  at  combina¬ 
tion  rates. 

Attorneys  for  the  T-P  company 
have  pointed  out  that  this  same 
practice  was  carried  on  by  the 
New  Orleans  Item  from  Decem¬ 
ber,  1924,  to  February,  1941,  dur¬ 
ing  the  time  the  Item  published 
both  morning  and  evening  news¬ 
papers. 

The  government  brief  states 
that  the  Times-Picayune  is  the 
only  morning  newspaper  in  New 
OrlMns;  that  from  July,  1941,  to 
March,  1950,  it  was  the  only 
Sunday  newspaper  in  the  city; 
that  it  publishes  the  States  in  the 
afternoon,  and  that  the  Item  is 
the  only  competing  newspaper  of 
general  circulation. 

Competition  Point  Raised 
Advertising  contracts  alleged  to 
be  in  unreasonable  restraint  of 
trade,  the  brief  continues,  were 
entered  into  “together  with  other 
conditions  alleged,  as  part  of  the 
use  of  the  dominant  advantage  in 
New  Orleans  of  the  Times-Pic¬ 
ayune,  to  injure  and  destroy  the 
competition  of  the  Sunday  and 
evening  paper  (Item)  in  com¬ 
petition.” 
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The  Ingram  affidavit,  argues  the 
brief,  enumerates  only  the  num¬ 
ber  of  publishers  offering  com¬ 
bination  advertising  rates  and  does 
not  set  out  the  circumstances  un¬ 
der  which  the  various  combina¬ 
tion  rates  were  made  or  required 
nor  outline  the  competitive  situa¬ 
tion  existing  in  the  particular  lo¬ 
calities  of  the  publishers  men¬ 
tioned. 

The  brief  argues  further  that 
if  such  practice  is  in  violation  of 
the  law,  the  defendants  may  not 
obtain  exoneration  by  proving 
that  others  engage  in  the  same 
practices. 

Determining  factor  in  deciding 
whether  the  alleged  restraint  is 
reasonable  or  unreasonable  is  the 
act  itself  and  not  whether  others 
recognize  the  practice  to  be  rea¬ 
sonable  and  good,  the  brief  con¬ 
tends. 

‘Peculiar  Circumstances’ 

The  acts  of  others  cannot  make 
reasonable  that  which  the  Sher¬ 
man  act  declares  to  be  unreason¬ 
able,  the  brief  argues. 

The  brief  continues: 

“The  use  of  combination  rates 
by  other  newspapers  does  not  deal 
directly  with  any  issue  before  the 
court. 

“The  government  has  not 
charged,  nor  will  it  seek  to  prove, 
that  only  the  Times-Picayune  Pub¬ 
lishing  Co.  has  combination  rates 
or  has  used  such  rates  as  a  means 
to  restrain  and  to  monopolize 
trade.  On  the  contrary,  we  sus¬ 
pect  that  some  others  have  done 
likewise.  .  .  . 

“The  complaint  does  not  charge 
merely  that  defendants  have  used 
combination  rates.  It  charges  their 
use  in  a  situation  and  circum¬ 
stances  peculiar  to  defendants. 

“It  therefore  would  be  necessary 
that  the  defendants  meet  the  fur¬ 
ther  test  of  showing  that  the  use 
of  combination  rates  by  others  oc¬ 
curred  under  the  same  situation 
and  circumstances  as  had  those 
alleged  and  proven  by  the  govern¬ 
ment  against  the  defendants.” 

■ 

Media  Men  Endorse 
Resolution  on  Surveys 

The  Media  Men’s  Association 
of  New  York  last  week  unani¬ 
mously  approved  a  resolution  en¬ 
dorsing  the  “Standard  Break¬ 
downs  for  Population  Data  in 
Media  and  Market  Surveys”  which 
were  drawn  up  under  the  direc¬ 
tion  of  the  AAAA,  ANA,  and 
AMA,  for  adoption  in  future 
market  and  media  surveys. 

NMA  members  approved  the 
resolution  in  the  hope  that  it  will 
serve  to  impress  on  those  con¬ 
cerned  the  feeling  of  media  men 
for  the  need  of  such  standard 
data  in  making  true  media  and 
market  comparisons. 
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ALTAR  STAIRS 


-Dr.  John  Marvin  Rast,  D.  D.- 


CONCISE 


INSPIRATIONAL 


UNIVERSAL 


7  X  Per  Week 


THE  SAINT’S  ROLE 

We  do  not  have  to  walk  aim¬ 
lessly.  God  has  not  left  Him¬ 
self  without  a  witness. 

The  question  of  right  and 
wrong  is  plainly  written  in  the 
Holy  Scriptures  and  is  equally 
plain  in  human  experience  of 
our  times. 

W.  K.  Wright  in  “A  Student’s 
Philosophy  of  Religion”  empha¬ 
sizes  this  truth  when  he  declares 
that  whatever  strengthens  one's 
character  and  strengthens  and 
ennobles  others  is  normal,  and 
whatever  tends  in  the  opposite 
direction  is  abnormal. 

Applying  this  test  to  our  daily 
pursuits  we  shall  see  how  care¬ 
ful  we  must  be. 

The  role  of  the  saint  is  not 
designed  to  be  rare  and  exclu¬ 
sive.  God  decrees  it  for  us  all. 

“Whither  shall  I  go  from  they 
spirit?.  Or  whither  shall  I  flee 
from  thy  presence?”  (Psalms 
39:7) 

ETERNAL  GOD,  OUR 
FATHER,  we  would  walk  with 
Thee  by  faith.  Sustain  us  and 
guide  us  as  Thou  seest  our  need. 


WHAT  THEY'RE  SAYING 
ABOUT  THIS  ITEM 


“It’s  well  written.  Snappy! 
Fills  a  special  need  for  us.” 


“Many  of  our  readers  like 
this  brief,  challenging  religious 
item.  It  is  wholesome  in  con¬ 
tent.” 


“Dr.  Rast  is  truly  inspirational. 
His  terse  messages  are  very  fit¬ 
ting.” 


“We  like  these  ‘shorts’  by  Dr. 
Rast.  He  has  an  excellent  style. 
His  messages  are  sound.” 


“These  religious  sermonettes 
have  proved  valuable  in  our  pub¬ 
lic  relations  .  .  .” 


“Quite  satisfactory  .  .  .” 


Write  or  Phone  For  Samples 
And  Attractive  Rotes 

THE  HOPKINS  SYNDICATE,  INC. 


S20  N.  Michigan  Ave. 

i  M32451HW 


Chicago  (11) 
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JOURNALISM  EDUCATION 

Students  Given  *Works* 
In  ‘JJ*  Year  at  Wash. 

By  Dwight  Bentel 


thing  for  field  trips  or  special 
projects. 

Groups  visit  publications  or  take 
over  the  editing  of  them.  They 
cover  trials  without  interruption. 


Enquirer  Polls 
Readers  on  HST 

Cincinnati — ^In  a  poll  conduc- 


make  the  rounds  of  city  beats,  do  ted  by  the  Enquirer,  only  93  of 
surveys  or  whatever,  without  in-  1,566  readers  said  they  would  vote 
terference  from  other  classes.  again  for  President  Truman.  Bal- 

Intensivc  Training  lots  were  sent  to  more  than  300,- 

Originally  the  JJ  curriculum  re-  ^OO  homes  in  the  Central  Ohio 
volved  around  editorial  subjects,  Enquirer  sub- 


That  man  who  said  journalism  the  University  of  Washington,”  with  a  smattering  of  business  of- 
is  a  “pipe”  course  should  consider  it  says,  “has  no  wish  for  students  fice,  advertising,  and  allied  cour- 


scription  lists. 

Since  prizes  were  not  offered  or 


the  situation  at  the  University  of  whose  interest  in  the  profession  is  ses.  But  as  the  scope  of  journal-  exerted,  only  i,oiu  voted. 

Washington.  superficial,  so  that  these  pages  ism  broadened,  an  advertising  and  readers  a  chance  to 

At  Washington,  journalism  is  present  the  facts  of  our  school  management  sequence  was  set  up 
about  as  easy  as  a  double  back  without  window  dressing.  ...  No  to  offer  students  in  that  field  will  ^  repeated  soon,  said  bver- 


flip  in  G.I.  boots. 


Students  entering  the  J-school  life  in  a  rut. 


without  window  dressing.  ...  No  to  offer  students  in  that 
one  wants  to  spend  his  working  more  intensive  training. 


will  be  repeated  soon,  said  Ever¬ 
ett  M.  Boyd,  managing  editor. 


Two  years  ago  a  public  rela-  cooperate  with  the  Temple  Uni- 


embai^  i^n  a  kind  of  journal-  “To  remain  a  major  in  journal-  tions  sequence  was  added.  Now  versitv  Journalism  EJenartment 
iste  Pln-m’s  that  _ _ _ -jj:  versity  Journalism  uepanmeni 


istic  Pilgrim  s  Progress  that  leaves  ism,  each  student  must  earn  an  under  consideration  are  two  addi- 
up  to  35%  spent  and  fallen  by  average  grade  of  ‘B’  in  all  jour-  tional  sequences,  in  radio  and 
the  wayside  in  the  sophomore  nalism  courses  required.”  magazine. 

year,  and  another  15%  in  the  Many  try,  but  only  the  top  j^e  “JJ”  is  the  acid  test.  Stu- 

candidates  make  it.  dents  who  survive  it  call  it  the 

The  survivors  would  be  most  This  is  the  Program  toughest  hurdle  in  their  college 

interested  in  any  suggestion  that 
they  had  been  through  a  “pipe” 
course.  Attrition  among  students 


magazine. 

The  “JJ”  is  the  acid  test.  Stu¬ 
dents  who  survive  it  call  it  the 


an  internship  system  for  students 
expecting  to  enter  newspaper 
work. 

A  committee  of  19  publishers 
worked  with  the  Journalism  facul- 


This  is  the  Program  toughest  hurdle  in  their  college  ty  to  devise  the  plan  whereby 

Program  at  Washington  goes  careers.  The  school  of  journalism  qualified  students  will  take  sum- 


iney  naa  oeen  tnrough  a  pipe  j},is:  banks  its  reputation  on  a  judg-  mer  employment  with  participat- 

among  students  Freshmen  are  put  through  an  ment  that  those  who  make  it  ing  newspapers.  The  usual  start- 

is  higher  than  in  any  other  pro-  orientation  course  which,  though  will  be  an  asset  on  any  publica-  ing  salary  for  beginners  has  been 
gram  on  the  campus  ex^pt  medi-  primarily  intended  for  screen-  tion.  recommended  by  the  publishers’ 

cine,  according  to  H.  P.  Everest,  jj,g^  eliminates  those  who  thought  Apparently  Washington  employ-  committee. 

director  of  the  school  of  journal-  journalism  was  something  they  ers  agree.  They  don’t  think  jour-  The  internship  system  has  two 
***"•  saw  in  a  movie.  nalism  is  a  “pipe”  course.  There’s  primary  objectives.  One  is  to  give 


director  of  the  school  of  journal 
ism. 

How  'They  Drop  Out 


There’s  a  sermon  of  sorts  for  in  the  sophomore  year  in  three 
newspaper  employers  in  Mr.  Ever-  basic  journalism  courses  —  news- 


Rigid  screening  is  conducted  a  waiting  list  for  the  graduates. 


est’s  figures. 


Internship  Project 


students  experience  that  will  be 
helpful  to  them  in  gaining  perma¬ 
nent  employment  and  the  other 


writing,  copy  reading,  and  funda-  Philadelphia — 125  newspapers  is  to  permit  editors  and  publishers 


In  1946-47  only  75  of  a  total  mentals  of  advertising.  Those  in  eastern  Pennsylvania  have  been  to  have  a  hand  in  training  those 

415  majors  made  it  to  the  junior  failing  to  maintain  a  “B”  average  invited  by  the  Pennsylvania  News-  who  will  enter  the  newspaper 

journalism  year.  In  1947-48,  73  in  these  courses,  required  of  all  papers  Publishers  Association  to  business. 

of  482  majors  lasted  into  junior  students,  don’t  go  on  in  journal- _ _ _ _ _ 

journalism.  ism. 

In  each  of  these  two  years  the  Meantime  the  student  has  been 


journalism.  ism. 

In  each  of  these  two  years  the  Meantime  the  student  has  been 
75  and  73  junior  journalism  stu-  up  to  his  ears  in  the  arts  and  sci- 
dents  dropp^  to  57.  ences,  with  emphasis  on  the  social 

In  1948-49  the  ratio  changed  sciences.  If  he  fails  to  make  the 
somewhat,  probably  because  a  grade  in  journalism,  then  he  is 
large  percentage  of  the  total  en-  not  seriously  delayed  by  transfer 
rollment  were  mature  veterans,  into  some  other  field. 


That  year  90  of  392  majors  made 
the  junior  year,  71  completed  it. 


The  junior  year  at  Washington 
offers  an  approach  to  journalism 


In  1949-50,  62  of  309  ma^rs  instruction  probably  unique 
survived  the  sophomore  year,  55  among  undergraduate  schools, 
the  junior  year.  Called  the  “JJ,”  for  “junior  jour- 

Tongher  Hian  Some  nalism,”  it  commands  the  stu- 

SucH  FIGURES  are  not  entirely  dent’s  entire  time  for  the  school 
representative  of  the  screening  journalism^  instruc- 


BURGESS 

stereo  mats 
that  reproduce 
the  original 


process  at  journalism  schools  gen¬ 
erally,  because  Washington  is 
tougher  than  some. 


tion  is  condensed  into  this  year. 

In  his  senior  year,  then,  if  the 
student  survives,  he  elects  those 


Nevertheless,  they  do  indicate  non-journalism  courses  of  greatest 
how  the  J-schools  are  eliminating  interest  and  benefit, 
the  less  competent  and  qualified  J-Coarse  Since  1907 

before  they  reach  newsrooms.  “jj”  is  a  significant  effort  at 

And  they  show  why  the  color-  solving  a  problem  plaguing  all 
ful  but  inefficient  old  newsroom  undergraduate  occupational  train¬ 
hiring  practices  are  going  the  way  jng — how  to  integrate  a  group  of 


of  the  dodo.  Employers  increas¬ 
ingly  are  recognizing  that  the  J- 
schools  are  taking  over  the  screen- 


individual  courses  into  a  related 
and  unified  learning  experience. 
Journalism  has  been  offered  at 


ing  burden  imposed  by  modern  Washington  since  1907,  but  until 
newspaper  operation  in  an  era  of  the  early  Thirties  the  program 
severance  pay  and  emphasis  on  consisted  simply  of  some  courses 


intelligent  handling  of  the  news. 
Warned  in  Advance 


in  journalism. 

When  a  student  is  admitted  to 


Prospective  students  eyeing  “JJ”  his  time  belongs  to  the  jour- 
the  Washington  journalism  pro-  nalism  school,  permitting  a  kind 
gram  are  clearly  warned  in  ad-  of  program  not  possible  under 
vance  what  they’re  up  against,  the  divided  program  system. 


The  printed  pro^ectus  with  four- 
color  cover  is  no  “comc-along.” 
“The  School  of  Journalism  at 


Whole  classes  may  be  absent 
from  campus  for  a  week  at  a 
time.  Students  may  drop  every- 


Dot  for  dot,  capture  the  fidelity  of  the  original  halftone 
pattern  with  a  Burgess  stereo  mat.  Controlled  moisture 
content  results  in  a  mat  of  greater  plasticity  . . .  one  that  takes 
and  holds  a  deeper  impression.  The  super-smooth 
surface  assures  easy  release  of  the  casting. 

Shrinkage  is  uniform. 

For  true  reproduction  of  the  original  pattern  .  . .  for  finer 
quality  stereo  work  . . .  select  Burgess  mats  today. 


BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of 
Burgess  Chrome  and  Totte-Tex  Mats 
niEPORT,  ILLINOIS 
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Plenty  of  preferred  positions  • .  • 
thanks  to  “SPHEREKOTE”  Blankets! 


These  glass-surfaced  draws  and  blankets  are  cutting 
first  impression  offset  for  over  1700  newspapers. 

Here’s  how  to  eliminate  last-minute  replating  and 
“juggling”  your  make-up  trying  to  find  “preferred  posi¬ 
tions”  for  your  advertisers.  Put  “SPHEREKOTE” 
Drawsheets  or  Blankets  on  your  presses — cut  offset  and 
clean  up  those  “muddied”  first  impression  pages. 

These  drawsheets  and  blankets  have  a  tough  glass- 
beaded  surface  that  gives  clean  impressions  of  type, 
solids  and  halftones. 

That’s  why  over  1700  newspapers  have  switched  to 
“SPHEREKOTE”  Drawsheets  and  Blankets!  These 
papers  report  lower  “make-good”  costs,  trouble-free 
runs—  and  millions  of  extra  impressions.  They’re  getting 
better  printing,  too,  with  no  time  wasted  in  the  make-up 
and  stereo  departments  favoring  cuts  and  advertising. 

Let  us  put  “SPHEREKOTE”  Drawsheets  or  Blankets 
on  your  presses.  Our  representatives  will  be  glad  to 
show  you  how  to  get  better  printing  at  lower  cost — or, 
if  you  prefer,  we’ll  mail  sample  swatches  with  complete 
information.  Fill  out  the  coupon  today. 


“SPHEREKOTE”  Drawsheots,  Blankets  cut  costs 
all  over  the  plant 

Make-up 

More  preferred  positions  for  cuts  and 
advertising.  Make-up  maves  faster, 
with  fewer  interruptions.  Allows 
tighter  papers. 

Stereotype 

No  last-minute  recasts  to  reposition 
ads  or  cuts  which  are  picking  up 
first-impression  offset. 

Press  room 

Fewer  press  stops  for  replating;  no 
waste  copies  from  first-impression 
offset. 

Maintenance 

Press  packing  with  “SPHEREKOTE" 
Drawsheets  in  many  cases  lasts  up  to 
twice  as  long. 

Ask  for  “SPHEREKOTE”  Brand 
DRAWSHEETS— BLANKETS 

WRITE  TODAY  FOR  COMPLETE  INFORMATION! 

MiiMMtota  Mfaimo  &  Mfg.  Co. 

Dopt.  CP-31,  St.  Pout  6,  Mini. 

Sond  Swotchos  ond  Pric*  Ud  Q 
Havo  Ropraiontotivo  coN  f~1 

Noim . . . . 

Company . 

Addrost . ; . . . . . 


City. 


.Zoo*. .  .Stoto. 


Made  in  U.S.A.  by  MINNESOTA  MINING  tc  MFC.  CO.,  St.  Paul  6.  Minn.,  also  makers  of  "Scotch"  Brand  Pressure-sensitive  Tapes.  "Scotch”  Sound 
Recording  Tape,  "Underseal"  Rubberized  Coating,  "Scotchlite”  Reflective  Sheeting.  "Safety-Walk"  Non-.SIip  Surfacing,  "3M"  Abrasives,  "3M"  Adhesives, 
"SPHEREKOTE”  Tympana  and  FriakeU.  General  Export:  Minn.  Mining  &  Mfg.  Co.,  International  Division,  270  Park  Ave.,  New  York  17,  N.  Y. 
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Feb.  Linage  in  Principal  Cities 

Compiled  by  Media  Records 


Herald- Post-e, 


Grand  Total .  2,161.944  2, 027, OOP 

SIncludes  PARAOK,  37,426  lines.  Grand  Total .  . 

ERIE,  Pa.  tincludes  Till 

l>ispatch-Herald-e. .  585,551  562,981  lincliide.s  P.AF 

JDispatch-Herald-.S.  338,156  .336,614  JACKS 

Times-e .  919,124  892,078  Times  I'nion-m 

Tiines-S .  208,575  175,479  JTiraes  Union-S. 

.  -  - - Joumal-e . 

(irand  Total .  2,051,406  1,967,152 

Hncludes  PARADE,  37,426  lines.  Grand  Total 

EVANSVILLE,  IND.  {Inclinles  PAI 

Courier-m .  878,465  941,290  JelRSt 

Press-e .  907,579  961,650  Jersey  Journals; 

Courier  &  Press-S.. .  390,550  367,043 

Grand  Total .  2,176,594  2,269,983 

FORT  WAYNE,  IND. 

Journal  Gazette-in. .  805,948  571,698 

{Journal  (iazette-S.  397.68:1  4,59,.300 

News  Sentinel-e _  1,247,420  1,135,231 

Grand  Total .  2,451,051  2,166,229 

{Includes  PAR.'DE,  37,426  lines 
FORT  WORTH,  TEXAS 
Star-TeleKram-m .  . .  593,626  626,591 

Star-Tele«eani-e _  1,161.743  1,120,509 

Star-TelcKiam-.S _  461,738  464,262 

Press-e .  675,352  646,948 

Grand  Total .  2,892,459  2,858,310 

FRESNO,  CALIF. 

Ilee-e .  1.050.780  1,004,577 

Bee-S .  .366,450  ;149.644 

Grand  Total .  1,417,230  1,354,221 

GARY,  IND. 

Post-Tri!mne-e .  1,221,697  1,182,878 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  455,193  472,444 

Noth:  Post-.Star  (m)  sold  in  comliina- 
tion  with  Times  (e).  Linatse  of  one  edition. 

Post -Star  (m),  only  is  Kiven. 

GRAND  ^PIDS,  MICH. 

Press-e .  1,623,504  . 

Ilerald-m .  461,573  . 

Herald-S .  572,593  . 

Grand  Total .  2,657,670  . 

HARRISBURG.  PA. 

Patriot-m .  961,103  953,631 

{Patriot-Xews-S....  143,040  166,366 

Grand  Total .  1,104,143  1,119,997 

Note;  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m).  Patriot-News 
(S)  first  edition  Sept.  18, 1949. 

{Includes  P.AR.ADE  37,426  lines. 

HARTFORD,  CONN. 

Courant-m .  489,640  491,965 

{Courant-S .  496,951  480,372 

Times-e .  1,382,437  1,337,174 


AKRON,  OHIO  CINCINNATI,  OHIO 

1951  1950  1951  1950 

Beacon  Journal-e. . .  1,735,482  1,740,172  Enquirer-m .  1,016,578  886,522 

{Beacon  Journal-S. .  569,881  511,874  *tKnquirer-S .  928,054  983,773 

- - Post-e .  1.145,.363  1,161,855 

Grand  Total .  2,305,363  2,252,046  Times-Star-e .  1,229,964  1,173,852 

{Includes  PAR.\DE.  37,426  lines.  - - 

ALBANY,  N.  Y.  Grand  Total .  4,319,959  4,206,002 

Knickerb’kr  News-e.  994,026  880,467  *Includes  .AMERIC.AN  WEEKLY, 

Times-Union-m ....  589,576  .5:18,204  48,309  lines. 

♦Times-Union-S. . . .  373,932  ,368,123  ffncludes  THIS  WEEK,  58,.542  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1.319.475  1,081,729 

*tPlain  Dealer  s.  . .  1,203,491  1,093,678 

News-e .  757,446  686,968 

I'ress-e . . .  1,808,229  1,705,165 

Grand  Total .  5,088,641  4,567,540 

♦Includes  .AMERICAN  WEEKLY, 

48,309  lines. 

tincludes  THIS  WEEK,  58, ,542  lines. 
COLUMBUS,  Ohio 

Dispatch-e .  1,247,962  1,222,177 

Dispatch-S .  708,846  686,625 

Cft^Kn-e .  547,562  565,123 

CitlRn-S .  255,446  261,839 

Ohio  State  Journal-m  455,046  423,097 

Star-w .  58,797  58,201 


Grand  Total .  1,957,534  1,786,794 

♦Includes  AMERICAN  W'EEKLY, 

48.309  lines  and  COMIC  WEEKLY, 

31,164  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  731,059  756,025 

Jpumal-S .  199,569  189,563 

Tribune-e .  742,918  744,842 

Grand  Total .  1,673,546  1,690,430 

ATLANTA,  GA. 

Constitution-m .  988.724  925,590 

Constitution-S  (see 

Note) .  .  465,512 

Joumal-e .  1,509,970  1,:376,268 

*tJoumal-S  (see 

Note) .  699,646  572,365 

Grand  Total .  3,198,340  3,339,735 

,  known  as  Xews-m .  1,544, 38;i  1,557,070 

Journal  &  Constitution  (.S)  tNews-S .  558,782  558.0:i0 

AMERICAN  W  EEKLA .  Times-IIerald-e _  1,911,083  1,789,122 

48  309  lines.  Times-Herald-S .  .  . .  550,103  575,662 

tincludes  THIS  WEEK,  58,542  lines.  _ _ _ _ _ 

BALTIMORE,  MD.  Grand  Total .  4,564,:)51  4,479,884 

♦.American-S .  503,930  486,492  tincludes  THIS  WEEK.  58,542  lines. 

News-Post-e .  1,178,314  1,143,850  DAYTON,  OHIO 

Sun-m .  981,778  967,779  Jouraal-m .  1,100,223  1,037,418 

Sun-e .  1,790,898  1,688,261  News-e .  1,480,651  1,527,303 

tSun-S .  954,795  879,982  News-S .  519,448  480,239 

Grand  Total .  6,409,715  6,166,364 

♦Includes  -AMERICAN  WEEKLY, 

48.309  lines  and  COMIC  WEEKLY^ 

31,164  lines. 

tincludes  THIS  WEEK,  58,542  lines. 

BAYONNE,  N.  J. 

Times-e .  350,:i40  385,120 

BINGHAMTON,  N.  Y. 

Press-e .  901,872  891,071 

Press-S .  144,463  149,768 

, Sun-m .  284,471  300,905 

Grand  Total .  1,330,806  1,341,744 

BIRMINGHAM,  ALA. 

.Age  Herald-m .  .  7.59,016 

News-e .  1,:)37,520  1,2:16,826 

tNews-S .  737,951  718,:):«) 

Post-e .  461,093 

Post-llerald-m .  938,103  . 

Grand  Total .  3,013,574  3,175,265  T 

Noth;  News  (S)  formerly  News  &  .Vge- 
Herald  (S). 

tincludes  THIS  WEEK,  58,542  lines. 

BOSTON,  MASS. 

.544,573  .597,568 

.587,813  638,934 

309,625  326,745 

1,033,763  1,011,530 

841,943  817,645 

807,921  764,258 

1,028,044  1,107,690 

966,040  797,801 

1,492,787  1,441.239 

713,575  704,943 

:{68,896  :)43,914  „ . 

_ _ _  _ _ _ 1  imes-m  . 

_ 8,694,980  8,551,267  {Times-S. 

♦In<  udes  .A.MERIC.AN  WEEKLY, 

48,309  lines  aud  COM  1C  WEEKLY, 

31,164  lines. 

tincludes  THIS  WEEK,  58,542  lines. 

{Includes  P.AR.ADE,  37,426  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m. .  689,937  608,497 

♦Courier  Express-S .  569,258  686,324 

News-e .  1,747,935  1,665,084 

Grand  Total .  3,007,130  2,959,905 

♦Includes  .AMERIC.AN  WEEKLY, 

48.309  lines. 

CAMDEN,  N.  J. 

Courier-Post -e .  884,208  898.667 

CHICAGO,  ILL. 

*"  ■■  1,902,110  1,810,053 

1,223,854  1,115,474 

1,434,687  1,363,731 

751,772  778,004 

384,759  419,463 

868,020  853,952 

292,697  264,401 

Grand  Total .  6,857,899  6,605,078 

♦Includes  .AMERIC.AN  WEEKLY, 

48.309  lines  and  COMIC  WEEKLY, 

31,164  lines. 

tincludes  THIS  WEP:K,  58,542  lines. 

{Includes  P.AR.ADE,  37,426  lines. 


Grand  Total .  3,050,279 

KNOXVILLts,  TtNN. 

>umal-m .  444,248 

mraal-S .  228,935 

ews-.s>entinel-e .  .  . .  617,369 

ews-Sentinel-S. . . .  238,721 


tVrand  Total .  1,529,273  1,479,012 

LITTLE  ROCK,  AKK. 

rkansas  Gazette-m  880,741  . 

Vrkansas  Gazette-S  366,501  . 

rkansas  Democrat-e  808,926  . 

rkansas  Dcmocrat-S  235,832  . 


Grand  Total . 

DENVER, 
Rocky  Mt.  News-m . 
{Rocky  Mt.  News-S. 

Post-e . 

I’ost-S . 


American-e .  . 

Record-m _ 

♦Advertiser-S 

Globe-e . 

Globe-m .... 

Globe-S . 

Herald-m. . . . 
tHerald-S.  .  . 
Traveler-e.  .  . 

Post-m . 

{Post-S . 


KEYS 

TO 

PROFIT 


Herald -e . 

News-T  ribune-ni 
Xews-Tribune-S. 


Grand  Total 


OPEN  YOUR  DOORS 
TO  BUYERS 
THE  WORLD  OVER 


CHAS.  T.  MAIN,  INC 

CONSULTING  ENGINEERS 

SHre  1893 


SELL  NEWSPRINT 
THROUGH  AN 
EDITOR  &  PUBLISHER 
CLASSIFIED  AD 


I«youH,  Design,  Specifications  and  Engineering  Supervision 


Tribune-m . 

Tribune-S . 

tDaily  News-e . 

1  lerald-.American-e. . 
*Herald-.American-S 

Sun-Times-d . 

{Sun-Times-S . 


NEWSPAPER  AND  PRINTING  PLANTS 


Write  for  Details  of  Low  26 
and  52  Week  Rates. 

Charge  ads  accepted  from 
recognized  companies. 


Structural,  Mechanical  and  Electrical  Engineering 


80  Federal  Street 


Boston  10,  Moss. 


EDITOR  &  PUBLISHER  for  March  24,  1951 


A  message  of  basic  information  about  •  • 

^  the  food  your 
i  readers  eat  most  often 


al»lf  fating  to  the  people  of  Ameriea.  In  the  interest 
of  faetnal  reporting,  we  feel  that  you.  the  editor,  may 
appreciate  some  of  the  actual  statements  authorities 
have  made  about  the  value  of  enriched  bread. 


1  his  is  the  lOth  birthday  of  Enriched  Bread.  In  the 
opinions  of  leading  authorities  in  the  fields  «)f 
medicine  and  nutrition,  this  has  meant  10  years  of 
improveil  nutrition.  In'tter  health  and  more  enj(»y- 


"It  is  encouragitig  and  gratifying  to  compare  the  health  of  the  Anu-rican 
people  today  with  what  it  was  10  years  ago.  And  I  do  not  think  it  to<» 
much  Jo  sav  that  a  very  important  part  of  the  more  buoyant  health 
and  increased  m»‘ntal  and  physical  vigor  the  American  peoph*  enjoy 
todav  can  he  ilirectiv  credited  to  the  enrichment  of  hreail  with  essential 
vitamins  ami  minerals.” 

Elmer  L.  Henderson,  M.D. 

I*resi<lent, 

Aiiiericaii  Mcilii-al  Assucialioii 


"We  often  hear  the  remark  that  enriched  bread  cannol  |Mi>sihl\  lie  etpial  to  whole 
wheat  bread,  liecause  we  do  not  put  hack  all  the  nutrients  which  are  hist  in  Hour 
during  nulling.  I.et  me  [Miint  out.  for  example,  that  the  loss  of  pvridoxine,  fianto- 
thenic*  acid  and  other  lesser  vitamins  is  not  nearly  as  great  as  the  loss  of  thiamine, 
riboflavin  and  niacin  (all  of  which  are  returned  to  flour  and  bread  in  the  process 
of  enriching). 

"Critics,  who  jioint  to  the  lack  of  normal  growth  of  rats  during  exjierimental 
studies  carried  out  in  w  hich  bread  was  used  as  the  sole  article  of  diet,  lack  a  thorough 
understanding  of  nutritional  problems. 

"Bread  is  not  consumed  as  a  s<de  article  of  diet  except  on  ver\  rare  occasions  and 
therefore  it  is  unnecessary  to  put  a  complete  supply  of  all  nutrients  in  this  partic¬ 
ular  food.  Bread  is  consumed  in  a  mixed  diet  with  milk, 
meat,  eggs,  vegetables,  etc.,  and  bread  should  carrv  its 
share  of  the  nutritional  reipiirements  hut  should  not  ^ 

necessarilv  carrv  all  of  the  nutrients  in  sufficient  ipiantitv 
to  meet  the  total  recpiirements.” 

C.  A.  Elvehjsin  r  t 

Professor  of  Itiocheiiiistry  and  w"  jj 

Dean  of  the  (Graduate  School,  :  iM  -  ’  j 

I  niversitv  of  W  iscniisin 


"Knrichnieiit  of  bread  has  lieen  endorsed  hv  almost  all 
of  the  professional  organi/ations  of  the  countrv  which 
have  to  deal  with  pidilic  health.  W  ide  promotion  of 
bread  enrichment  throughout  the  countrv  has  lieen 
given  by  the  nutrition  councils  of  several  states,  by 
the  extension  service  of  the  Feileral  and  state  govern- 
iiients,  ami  by  physicians,  dietitians  and  home 
economists  everywhere. 

"The  enrichment  program  has  meant  not  onlv  enrich¬ 
ing  the  bread  hut  enriching  the  lives  of  many  of  our  fel¬ 
low  citizens— enrichment  of 
life  measured  in  a  greater 
zest  for  living  and  improved 
i  ~  9  resistance  to  disease." 


Ruttall  M.  Wilder,  M.D. 

Knieritus  Professor  of  Medi¬ 
cine,  Mavo  Foundation;  Mem- 
lier.  Food  and  Nutrition  Board. 
National  Research  f'ouncil 
(('hairtnan,  lOtO) 


*  No  matter  how  resiricteii  the  diet,  no  known  case  of  a  pyridoxine 
and  pantothenic  acid  deficiency  has  ever  lieen  recorded. 


This  and  other  advertisements  have  been  publislied 
in  national  magazines  by  the  Bakers  of  America  as 
a  public  service  to  help  give  a  better  understanding 
of  the  food  we  eat  most  often.  The  enrichment 
program  has  been  endorsed  by  the  country’s 
leading  doctors,  scientists  and  nutritionists.  We 
invite  you  to  use  these  actual  statements  editorially. 
If  you  wish  further  factual  information  about 
enriched  bread,  write:  American  Bakers  Associa¬ 
tion,  20  North  W'acker  Drive,  Chicago  6,  Illinois. 
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February  Linage 
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MEMPHIS,  TENN. 

1951  1950 

Commerc’l  Appeal-m  1,363,276  1,454,288 
tCommerc’l  Appeal-S  593,073  618,582 

Press-Scimitar-e _  839,190  870,951 


NIAGARA  FALLS,  N.  Y. 

1951  1 

Gazette-e .  845,681 

OAKLAND.  CALIF. 

Post-Enquirer-c . .  . 

Post-Enqu-rcr-S .  . 

Tribune-e .  1 ,445,838  1 , 

§Tribune-S .  485,089 


ROCKFORD,  ILL. 
1951 


STOCKTON,  CALIF. 

1951 


854,939  Register-Republic-e.  1,088,622  1,03^345  Record-e .  1,148,358  1,092,624 

.  vStar-m .  698,358  687,503  SYRACUSE,  N.  Y. 

523,334  Star-S .  401,070  362,541  Herald- Joumal-e .  .  .  1,441,285  1,383,354 


1,445,838  1,324,653  Grand 
485,089  417,123  , 

,  1,930,927  2  434  699 


698,358  687,503  SYRACUSE,  N.  Y. 

401,070  362,541  Herald- Joumal-e .  .  .  1,441,285  1,383,354 

-  -  *  I  Herald- American-S  560,230  508,284 

2,188,050  2,088,490  Post-Standard-m .  . .  778,957  694,548 

TO  CALIF  Post-Standard-S. . . .  319,588  245,428 


Grand  ToUl .  2,188,050  2,088,490 

SACRAMENTO,  CALIF. 

»•« .  1,479,455  1,399,005 

nion-m .  420,800  434,230 


publication  nnion-.s. .  163:395 

ith  edition  of  Scjt.  1,  1950.  * 


Grand  Total .  2,795, 5.‘<9  2,943,821  oklamo 

tincludes  THIS  WEEK,  58,542  lines.  Oklah^an  “ 
MERIDEN,  CONN,  Oklahoman-S .  . 

Record-Journal  (see  Times-e  . 

Note) .  448,738  474,202 

Notb:  Record  (m)  and  Journal  (e)  Grand  Total, 
sold  in  combination  only.  Linage  of  one  Of 

edition  Record  (m)  only  is  given.  rfWorld-Herald  I 

MIAMI,  FLA.  Note) . 

Herald-m .  2,361,824  2,298,934  World-Herald-S 

*Herald-S .  856,278  869,238  ^  , 

News-e .  1,150,231  1,162,437  Grand  Total. 

tNews-S .  313.737  391.609  NoTB:  #Woi 


with  edition  of  Sejt.  1.  1950. 

{Includes  PAR.ADE,  47,883  lines. 

OKLAHOMA  CITY,  OKLA. 


Grand  Total .  2 .063 ,65 

ST.  LOUIS,  MO, 


Grand  Total .  2,014,420 

OMAHA,  NEBR. 
<World-Herald  (see 

Note) .  944,145 

World-Herald-S ....  582,454 


382,642  392,321  Globe-Democrat-m . 

849,586  781,810  tGlobe-Democrat-S. 

-  Post-Dispatch-e. . . . 

2,014,420  1,911,348  JPost-Dispatch-S. . . 


linsnn  Grand  Total .  3,100,060  2,831,612 

MO  ‘Includes  AMERIC.AN  WEEKLY. 

48,309  Unes  and  COMIC  WEEKLY, 

2,06^^  2,015,084  ^^j\^lu3“  pARADE,  37.426  Une-s. 

IS,  MO.  TACOMA.  WASH. 

714,711  678,545  News-Tribune-e 1,129,125  1,022,670 

557,367  503.M0  News-Tribune-S. . . .  331,385  304.730 

1,451,863  1,413,465 


Grand  Total .  4,682,070  4,722,) 

♦Includes  .AMERICAN  WEEKl 
48,309  lines. 

tincludes  THIS  WEEK,  58,542  lines. 
MILWAUKEE,  WIS. 

Sentinel-m .  694,274  507,) 

♦Sentinel-S .  344,895  317,: 


1,150:231  1,162:437  Vr 

313  737  391  609  Vote:  #World-Herald  sold  in  combma- 

_ L_ _ _ L _  tiun  (m)  and  (e).  Linage  of  only  one 

4,682,070  4,722,218  P 

ICAN  WEEKLY.  ....PASADENA,  CALIF. 


tincludes  THIS  WEEK,  58,542  lines 
{Includes  PARADE  36,352  lines. 


889,834  838,519  Grand  Total. . . . 
854,733  862,771  _  TOLEl 

-  -  Times-m . 

4,468,508  4,297,140  Blade-e . 


Grand  Total .  1,460,510  1,327,400 

TOLEDO,  OHIO 

imes-m .  1,046,494  930.676 

lade-e .  1,478,277  1.371,414 


PASADENA,  CALIF. 

Star-News-e .  730,067 

Star-News-S .  290,692 


ST.  PAUL,  MINN. 

Pioneer  Press-m. .. .  813,240 

{Pioneer  Press-S _  672,791 

Dispatch-e .  1,174,679 


Grand  Total .  3,218,503  2,886,660 

TORONTO,  CANADA 


639,346  Globe  &  Mail-m. . 


1,174,679  1,037,774  Telegram-e . 

-  -  Star-e . 


Journal-e .  2,058,253  1,998,341 


507,782 

Times-, 


Grand  Total .  2,660,710  2,417,042  Star-w. 

{Includef  PARADE.  37,426  lines. 

ST.  PETERSBURG,  FLA. 


967,891  863,690 

1,561,567  1,443,463 
2,021,401  1,843,344 
109,968  104,941 

4,660,827  4,255,436 


Grand  Total .  1,020,759  1,021,591  ,  TRENTON,  N.  J. 

PAWTUCKET,  R.  I.  TGmfs!m  .  l  .  Evening  Times-e .. .  lloH.llO 

imes-e .  ...  927,589  862,601  .  ^’noToia  .  Times  Advertiser-S.  166,224 


PEORIA,  ILL. 


ournal-S .  947,185  933,001  Joumal-e .  756,657  1,004.592 

,  T  ,  ,  on-y  o  ..BO  n.n  {Joumal-Star-S .  .  .  315,408  356,568 

Grand  Total .  4,044.607  3,756,310  Star-m  fsee  Note) 

♦Includes  AMERICAN  WEEKLY,  Star-m  (see  Note) .  .  .  . 


Trentonian-m . 


Grand  Total .  2,720,537 

SAN  ANTONIO,  TEXAS 


1,575,837  1.581,741 


48,309  lines  and  COMIC  WEEKLY. 
31,164  lines. 

tincludes  THIS  WEEK,  58,542  lines. 
MINNEAPOLIS,  MINN. 
Tribune-m .  1,011,668  899,192 


btar-e .  1,585,242  1,432,756  Bulletin-e. 

tTribune-S .  746,841  669.972  ♦tBulletin-S 

- -  -  Inquirer-m 

Grand  Total .  3,343,751  3,001.920  Inquirer-S.  . 

tincludes  THIS  WEEK.  58,542  lines.  News-e . 

MODESTO,  CALIF.  „  .  -  , 

Ree-e .  662,596  689,145  j  “ 

MONTREAL,  CANADA  bo 


Grand  Total .  1,072,065  1,361,160  Express-S . 

Note:  Peoria  Star  (m)  linage  is  same  ♦*‘News-e . 

as  Journal  (e)  linage.  Light-e . 

{Includes  PARADE,  37,426  lines.  ‘Light-S . 

PHILADELPHIA,  PA. 


l,0ll,913  1,036,266  Record  (see  Note) . 


1,845,592  1,834,140 
430,275  409,041 


Inquirer-m .  1,628,264  1,536,397  (“)Express-m — This  Year  No.  Advertising 

Inquirer-S .  1,071,502  1,027,425  Last  Year  120,170 

News-e .  342,128  420,756  (♦♦*)News-e  — This  Year  No  Advertising 

- -  Last  Year  101 ,610 


Express-S .  508,435  550,870  Note:  Troy  Record  (m)  and  Time- 

♦♦‘News-e .  1,239,614  1,277,985  Record  (e)  sold  in  combination.  Linage 

Light-e .  973,783  1,035,807  of  one  edition  (m)  only  is  given. 

‘Light-S .  555,676  620,903  TULSA,  OKLA. 

-  -  Tribune-e..  . .  1,134,669  1,066, OW 

Grand  Total .  4,289,421  4,521,831  World-m .  1,038,798  932,714 

All  Valley  .Advertising  included:  World-S .  465,244  499,5W 


.  1,762,057  1,710,354 

Standard-S .  129,750  144,356 

Gazette-m .  764,833  654,155  ~  ' 

La  Presse-e .  1,928,756  1,847,692  Post-Gazette-m 


Grand  Total .  5,317,761  5,227,759 

♦Includes  AMERICAN  WEEKLY, 


tincludes  THIS  WEEK,  58,542  lines. 

PITTSBURGH,  PA. 


1,027,425  Last  Year  120,170  Grand  Total .  2,638,711  2,498, 34» 

1  420,756  (♦“)News-e  — This  Year  No  Advertising  UTICA,  N.  Y. 

-  La.st  Year  101,610  Observer-Dispatch-e  691,372  712,694 

5,227,759  ♦Includes  AMERICAN  WEEKLY,  Observer-Dispatch-S  208,117  179,706 

WEEKLY,  48,309  lines  and  COMIC  WEEKLY,  Press-m .  756,132  742,214 

31,164  lines.  -  - 


LaPatrie-e .  202.437  198,037 

Ita  Patrie-S .  198,610  187,071 

Herald-e .  234.163  204,944 

Grand  Total .  5,220,606  4,946,609 

MUNCIE,  IND. 

Press-e .  592,848  639,664 

Star-m .  597,732  620,842 

Star-S .  195,490  200,240 


life  tpmss's.:::::::::: 
204’fl44  Sun-Telegraph-e. . . . 

‘Sun-Telegraph-S... 


849,454  729,005 

1,462,657  1,337,222 


SAN  DIEGO,  CALIF 

Union-m .  1 ,067,449 


Grand  Total .  1,655,621  1,634,616 

UNION  CITY,  N.  J, 
udson  Dispatch-ra  565,303  593,816 


648,687 

1,008,191 

494,061 


603,134  Toumal-e 
897,103  ■'"“tnal-e 


{Union-S .  455,336  412,952 

Tribune-Sun-e .  1,310,265  1,182,422  _.  o.n 

Joumal-e .  588.000  - 


♦Times- Herald-S . 


Grand  Total .  4,463,050  4,061,579 

♦Includes  AMERICAN  WEEKLY, 


Grand  Total .  2,833,050  3, Of 

{Includes  P.ARADE.  37,426  lines. 

SAN  FRANCISCO,  CALIF. 


2,833,050  3,096,464  News^ .  , 

'  37  426  lines  Post>m .  1,265,795  1,162,5 


639,664  48,309  lines  and  COMIC  WEEKLY,  . 


Star-e .  2,061,627  2.164,» 


gtar-m .  597.732  620.842  31,164  lines. 

Star-S .  195,490  200,240  tincludes  THIS  WEEK.  58,542  lines. 

^  -  -  PORTLAND,  ORE. 

Grand  Total .  1.386.070  1,460,746  Oregonian-m .  1,033,418  964,( 

NASHVILLE,  TENN.  ♦Oregonian-S .  496,315  450,1 

Banner-e .  843,756  1,004,630  Joumal-e .  1,087,870  983.! 

Tennessean-m .  849,076  1,000,653  tJoumal-S .  377,396  305,) 

Tennessean-S .  430,156  508:709  _  -  - 


’  tChronicIe-S .  484.697  435,660 

ines.  Examiner-m .  1,178,070  1,017.868 

‘Examiner-S .  642,784  616,570 

964,673  Call-BuIletin-e .  707,029  727,702 

450,329  News-e .  785,950  759,400 


TsZ  tstar-s'-.. 752:851 


Grand  Total .  4,62.5,505  4,310,155 

‘Includes  AMERICAN  WEEKLY, 


Grand  Total .  2,122,988  2,513,992 

NEW  HAVEN,  CONN. 
Joumal-Courier-m. .  308,584  333,449 


Grand  Total .  2,994,999  2,704,067  48  899  lines  and  COMIC  WEEKLY,  Republican-m 

♦Includes  .AMERICAN  WEEKLY,  _  Republican-S . 

American-e .  . . 


48,899  lines. 

tincludes  THIS  WEEK,  59,707  lines. 
POUGHKEEPSIE,  N.  Y. 


Register-e .  1.167,903  1,125,582  N-_Yor^re  573*446 

.  334.585  318,685  New  ?"keMV.‘ :  142:6^ 


tincludes  THIS  WEEK.  59,707  lines, 
ines.  SCHENECTADY,  N.  Y. 

Gazette-m .  824,201  8.56,8.39 

566,142  Union-Star-e .  772,182  783,334 


Grand  Total .  7,072,598  7,048,«ie 

616,570  •Includes  AMERICAN  WEEKLY, 
48.309  lines  and  COMIC  WEEKLY, 
759,400  31,164  lines. 

-  tincludes  THIS  WEEK,  58,542  lines. 

,310,155  {Includes  PARADE.  37,426  lines. 
EKLY,  WATERBURY,  CONN. 

,EKLY,  Republican-m .  670,074  640,953 

Republican-S .  280,484  237,809 

lines.  American-e .  907,630  829,115 

8.56,8.39  Grand  Total .  1,858,188  1,707,877 


Grand  Total .  1,811.072  1,777,716 

NEW  ORLEANS,  LA. 


Times-Picayune-m. .  1,658,691  1.548.184  BulKUn-e 

tTimes-Picayune  &  Joumal-m 

States-S .  718,503  785,724 

Item-e .  835,265  1.032,567 

‘Item-S .  227,931  . 

States-e .  882.407  812,658 


Grand  Total .  716,073  719.234 

PROVIDENCE,  R.  I. 

ulKUn-e .  1,426,144  1,427,912 

mmal-m .  527,835  512,302 


785,724  tJoumal-S .  493,457 


-  Grand  Total .  1,596,383 

719.234  SCRANTON,  PA. 

a97  0i9  Tribune-m .  446,725 

5i9?n9  {Scrantonian-S .  267,757 

465  829  Times-e .  888,378 


824,201  8.56,8.39  Grand  Total .  1,858,188  l,7t 

772,182  783  334  WESTCHESTER  COUNTY 

-  - : _  MACY  GROUP 

1,596,383  1,640,173  Mamaroneck  Times-e  302,829  3( 

Mt.  Vernon  Argus-e  545,052  5i 

^sTand^?d-Star-e..  562,181  6( 


OOK  OLWUUMIU-wSUU-'C 

wn  ^7  Ossining  CiUzen- 


Grand  Total .  4,322,797  4,179,133 

♦Includes  AMERICAN  WEEKLY. 
48,309  lines. 

tincludes  THIS  WEEK,  58,542  lines. 
NEW  YORK.  N.  Y. 

Times-m .  1,478,755  1,285,726 

Times-S .  1,531,878  1,442,811 

Herald-Tribune-m . .  816,755  770,996 

tHerald-Tribune-S..  861,718  760,010 

News-m .  1,448,613  1,533,411 


227,931  .  Grand  Total .  2,447,436  2,406,043 

882,407  812,658  tincludes  THIS  WEEK,  58,542  lines. 

-  -  QUINCY,  MASS. 

4,322,797  4,179,133  Patriot  Ledger-e. . . .  525,408  555,588 

ICAN  WEEKLY.  READING,  PA. 

Eagle  (see  Note) .  .  .  923,803  934,892 

JEK,  58,542  lines.  Eagle-S .  173,893  174,520 


.  Register-e . 

Grand  Total .  1.602.860  1,564,589  ’ 

STnoi„H.<>  •PiTj  Ani?  97  AOR  Pott  LbesteT  Item-e 


285  726  Grand  Total .  1,097,696  1,109,412 

442  811  Noth:  Eagle  (e)  and  Times  (m)  sold  in 
770  996  combination.  Linage  of  one  edition  Eagle 
760010  (e),  only  is  shown. 

'oy-otu  RICHMOND,  VA. 


i^  {Includes  PARADE,  37,426  lines. 

SEATTLE  WASH 

555,588  Post-Intelligencer-m  895,846  745,585 

‘Post-Intelligencer-S  403,383  387,253 

934,892  Star-e . 

174,520  Times-e .  1,338,778  1.206,002 

-  Times-S .  452,588  388,594 


Tarry  town  News-e.. 
Yonkers  Herald 

745,585  Statesman-e . 

387,253  White  Plains  Re- 
.  porter  Dispatch-e. 


Grand  Total .  4,127,163  4,356,»? 

WICHITA,  KANSAS 
sacon-e .  933,243  849,0M 


#News-S  *936*782  1*000*509  News-Leader-e .  1,240,960  1,281,226 

Mirror-m moos?  *^*^  Times-DUpatch-m..  1,001,558  1,019,028 


Grand  Total .  3,090,595  2,727,434  Beacon-e .  933,243 

♦Includes  AMERICAN  WEEKLY,  Beacon-S .  421,111 

48,899  lines  and  COMIC  WEEKLY,  Eagle-m .  731,980 

31,164  lines.  Eagle-e .  635,560 


Mirror-S .  271,889 

Joumal-American-e.  890,783 

‘Joumal-American-S  399,729 

Post-e .  864,988 

Post-S .  91,809 

World -Telegram  & 

Sun-e .  1,049,780 

Eagle-e .  632,041 

Eagle-S .  199,998 


578  333  A  imes-uispaica*m. 
298*334  Times-Dispatch-S. . 


SIOUX  CITY,  IOWA 

riXeof  Joumal-Tribune-e.  .  M3, 416  /uo.oo^ 

572,124  Joumal-S .  216,124  236,019  Grand  Total .  3.033,352  2,915,30' 

-  - -  —  ■  ,  -  ,  ,  llncludcs  PARADE,  37,426  lines. 

,872,378  Grand  Total .  859.540  942,681  WORCESTER.  MASS. 

549  222  SOUTH  BEND.  IND.  .  TWW 

5«fe  TribuSts..:.-.:::::  Hi:?”  Gazette fkPosV-;;::  911:490 

DroniTofoi  1306  091  I  3Z9  066  Grand  Total .  2,010,264  1,983,W' 


Grand  Total .  2,812,997  2,872,378 

ROANOKE,  VA. 


9i:809  113:326  . 

limes-S .  231,408 

1,049,780  1,177,051  World-News-e .  612,030 

632,041  623,361  TTZTTk 


Igle-S . :::::  199*,998  210:759  Grand  Total .  1,444,585  1,403,440 

_  ROCHESTER  N*  Y* 

Grand  Total .  12.021.555  12,000,402  Democrats: 

‘Includes  AMRRIGAM  WRRirT.V  Chronicle-m .  1,126,827  1,117,652 


Grand  Total .  859.540 

SOUTH  BEND,  IND. 


48,309  lines  and  COMIC  WEEKLY:  tGeraocrat  & 
31,164  lines.  Chromcle-S. . 

tincludes  THIS  WEEK.  58,542  lines.  Times-Umon-e 
lincludes  SPLIT-RUN,  266,932  lines  Gi and  Total, 
in  (m)  and  205,574  lines  in  (S).  tincludes  TH 


583:541  Tribune-S .  339,472  351,710 

403  440  GranJ  Total .  1,396,021  1,342,966 

SPOICANE,  WASH. 
Spokesman- 

117  652  Review-m .  598,164  560,856 

'  ’  “  tSpokesman- 

.167  161  Review-S .  501,025  436,669 


1,364:640  1,289:630  Chronicle-e .  847,057 


3,077,532  2,974,443 


tincludes  THIS  WEEK,  58,542  lines. 


MP  'wa’qu  YOUNGSTOWN,  OHIO 

NE.  WASH.  Vindicator 

.  m..«  . 

.  S01.025  436.669  .  SS2M2  ITPC 

.  847,057  778,339  Grand  Total .  1,522,148  1.472.SS‘ 

Grand  Total .  1,946,246  1,775,864  {Includes  PARADE.  37,426  lines. 

tincludes  THIS  WEEK.  59,707  lines..  (Continued  on  page  46) 
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PHOTOGRAPHY 


Think  Out  Pictures, 
Kent  Experts  Advise 

By  James  L  CoUings 

Kent,  O. — Kent  State  Univer-  “A  good  picture,”  he  said,  “is 
sity  turned  its  snow-blanketed  one  that  is  significant,  that  has 
campus  into  a  Texas-big  photo  something  to  say,”  irrespective  of 
laboratory  for  250  press  photog-  its  other  qualities, 
raphers  from  28  states  and  Canada  Mr.  Purrington  said  everyone 
this  week.  present  should  be  interested  in 

Lectures,  contests,  materials,  “nuts-and-bolts”  or  industrial  pho- 
equipment,  opinions,  bull  sessions  tography,  because  industry  is  news, 
and  boosters  were  in  such  strong  After  informing  his  audience  on 
evidence  that  the  wildlife  was  af-  how  to  make  plant  contacts,  he 


Ruth  McC. 
Miller  receives 
trowel  from 
C.  H.  Tompkins 
for  Times-Herald 
cornerstone 
ceremony. 

Colonel 
McCormick 
is  in  the 
center. 


fected.  Shivering  robins  were  seen 
carrying  Polariods  under  their 
wings  and  the  stately  cardinal  was 
beard  chirping  a  tune  that  sound¬ 
ed  like  the  DK-50  blues. 

KSU’s  10th  annual  Short  Course 
in  Press  Photography  got  under 
way  March  20  for  its  four-day 
run.  It  is  the  country’s  largest 
yearly  gathering  of  cameramen 
for  such  a  purpose.  And  it’s  cer¬ 
tainly  one  of  the  most  enthusias¬ 
tic. 

Local  Pictures  Stressed 

At  presstime,  the  group,  which 
includes  several  editors  and  14 
women  photographers,  had  heard 
from  Jim  Fosdick,  executive  sec¬ 
retary  of  the  course  and  a  KSU 
associate  professor  of  journalism; 
Bill  Eckenberg,  staffer.  New  York 
Times,  and  course  director;  Allen 
Hathway,  managing  editor  of 
Newsday  (Long  Island,  N.  Y.); 
Roy  Stryker,  director,  photo  li¬ 
brary,  University  of  'Pittsburgh; 
Ed  Purrington,  manager,  photo 
department,  Ford  Motor  Co.;  and 
Joe  Costa,  photo  supervisor.  King 
Features-Snnday  Mirror  Maga- 
vne. 

Mr.  Hathway  spoke  of  the 
dangers  in  too  strong  a  depen¬ 
dence  upon  the  wire  services  for 
pictures.  He  stressed  the  value  of 
the  backyard  variety  of  shots. 

He  also  contended  that  almost 
any  subject  can  be  handled  if 
done  properly.  As  an  example,  he 
told  about  the  breast  cancer 
spread  Newsday  has  run  without 
reader  protests.  In  fact,  he  said 
there  were  many  favorable  com¬ 
ments  upon  the  clinical  treatment. 

“1  feel  the  daring  has  gone  out 
of  newspaper  work,”  Mr.  Hath- 
way  declared.  “It  was  daring  that 
made  newspapers  great.” 

Something  else  is  missing,  too, 
Mr.  Stryker  pointed  out.  “It’s  the 
glamor  formerly  associated  with 
the  press  photographer. 

“You’re  hard-working  people 
today  who  have  to  say  something 
worthwhile,”  he  said.  “That’s  your 
job.  Some  of  you  worry  too  much 
about  gadgets.  Learn  how  they 
work,  but  don’t  let  them  get  on 
top  of  you.” 

Mr.  Stryker  and  other  speakers 
put  a  triple  line  under  the  word 
fkink  in  connection  with  the  tak¬ 
ing  of  pictures. 

editor  &  PUBLISHER 


advised:  “Hold  your  temper 

against  those  company  ‘experts’ 
who  know  more  about  making 
pictures  than  you  do.” 

Mr.  Purrington  said  there  are 
three  rules  for  industrial  photos: 
They  must  be  honest,  have  news 
interest  and  be  spontaneous. 

Mr.  Costa’s  theme  concerned 
imagination,  which  he  claimed  is 
the  difference  between  a  picture 
and  the  picture. 

“I  believe,”  he  said,  “that  the 
answer  to  better  imagination  in 
picture  coverage  rests  in  treating 
photography  as  a  form  of  jour¬ 
nalism  and  studying  every  phase 
of  writing,  including  narration 
techniques.  Photographers  must 
write  their  stories  with  pictures.” 

Mr.  Costa  demonstrated  with 
pictures  how  imagination  can  be 
applied  with  the  camera  and  cau¬ 
tioned  that  “when  you  are  making 
imaginative  pictures,  you  have  to 
be  on  your  own — you  won’t  ring 
the  bell  by  being  a  copycat.” 

KSU  Prize  Winners 
First  prize  in  KSU's  spot  news 
photo  contest  was  awarded  to  Ed 
Hoffman  of  Acme  News  Pictures 
for  “Currents  of  War,”  a  Korea 
photo  which  received  honorable 
mention  in  E  &  P’s  contest. 

Second  place  went  to  Felix 
Paegel,  Los  Angeles  (Calif.)  Ex¬ 
aminer.  Third  spot  was  taken  by 
Ed  Morgan,  Pittsburgh  (Pa.)  Sun- 
Telegraph. 

Other  first-place  awards  were: 
Sports — Frank  Lyerla,  Detroit 
(Mich.)  Times. 

Features — Don  Norborn,  Gen¬ 
eral  Motors. 

Industrial — ^John  E.  Ecola,  Gen¬ 
eral  Motors. 

Picture  Series — Michael  Rou- 
gier.  Life. 

Best  Newspaper  Exhibit — Los 
Angeles  Examiner. 

■ 

To  Select  Fellows 

CAMBRnXiE,  Mass. — ^Three  news¬ 
paper  editors  will  help  Harvard 
University  select  the  Nieman  Fel¬ 
lows  for  the  next  college  year. 
They  are  Benjamin  M.  McKelway, 
Washington  (D.  C.)  Star;  Forrest 
W.  Seymour,  Des  Moines  (la.) 
Tribune,  and  Harry  S.  Ashmore, 
Little  Rock  Arkansas  Gazette.  Ap¬ 
plications  must  be  received  by 
May  1. 

(or  March  24,  1951 


Times-Herald 
Press  Building 
Cornerstone  Set 

Washington  —  Officials  of  the 
Washington  Times-Herald  laid  the 
cornerstone  of  a  $3,000,000  press 
building  this  week,  with  exercises 
on  the  site  which  adjoins  the  main 
plant  at  1317  H.  St.,  N.W. 

Col.  Robert  R.  McCormick, 
editor  and  publisher  of  the  Chi¬ 
cago  Tribune  and  president  of  the 
Times-Herald,  and  Ruth  MoCor- 
mick  Miller,  editor  and  vicepresi¬ 
dent  of  the  Times-Herald.  to¬ 
gether  with  members  of  the  news¬ 
paper’s  board  of  directors  and 
veteran  employes  took  part  in  the 
program. 

The  300-pound  cornerstone  is 
part  of  the  one  laid  a  few  years 
ago  in  Chicago  for  the  Tribune’s 
Centennial  Building,  and  the 
trowel  was  used  in  both  formali¬ 
ties. 

Times  -  Herald  board  members 
present  for  the  ceremony  were  F. 
M.  Flynn,  board  chairman  and 
president  of  the  New  York  Daily 
News;  Richard  W.  Clarke,  board 
secretary  and  editor  of  the  News; 
Mrs.  Mary  King  Patterson,  wom¬ 
en’s  editor  of  the  News;  Chesser 
M.  Campbell,  advertising  director 
of  the  Chicago  Tribune;  Henry 
D.  Lloyd,  Jr.,  of  Barrington,  R.  L; 
William  C.  Shelton,  general  man¬ 
ager  of  the  Times-Herald;  Alfred 
Cowles  of  Chicago;  Frank  C. 
Waldrop,  executive  editor  of  the 
Times-Herald,  and  J,  Howard 
Wood,  comptroller  of  the  Chicago 
Tribune. 

Also  present  and  assisting  in 
the  ceremony  were  Louis  Rose, 
circulation  director  of  the  Chi¬ 
cago  Tribune;  Arthur  Schmon. 
president  of  the  Ontario  Paper 
Co.;  Robert  V.  Fleming,  president 
and  chairman  of  the  board  of 
Riggs  National  bank;  Roscoe  C. 
Simmons,  columnist  for  the  Times- 
Herald  and  Chicago  Tribune; 
Charles  H.  Tompkins,  president 
of  the  construction  firm,  and  Mil- 
ton  Jacobs,  of  the  engineering 
firm. 

The  cornerstone  bears  a  bronze 
plaque  on  which  are  listed  the 


directors  of  the  Times-Herald  and 
the  following  quotation  from  Col. 
McCormick: 

“The  newspaper  is  an  institu¬ 
tion  developed  by  modern  civili¬ 
zation  to  present  the  news  of  the 
day,  to  foster  commerce  and  in¬ 
dustry,  to  inform  and  lead  public 
opinion,  and  to  furnish  that  check 
upon  government  which  no  con¬ 
stitution  has  ever  been  able  to 
provide.” 

Even  as  the  ceremony  was 
taking  place,  construction  work 
continued  inside  the  new  press 
building.  By  nightfall,  the  first 
of  three  seven-unit  Goss  Headliner 
presses  was  under  the  roof. 

“We’re  right  on  schedule,”  said 
William  Baumrucker,  Jr.,  Times- 
Herald  production  manager. 

Promotion  Awards 

continued  from  page  7 

Honorable  mention:  New  York 
Mirror — for  its  annual  youth  pro¬ 
gram  which  last  year  was  devel¬ 
oped  around  the  theme:  “As  the 
twig  is  bent  .  . 

Honorable  mention:  Sacramen¬ 
to  (Calif.)  Bee — for  year  ’round 
sponsorship  of  community  proj¬ 
ects:  Christmas  shows,  all  -  star 
football  banquet,  fall  fashion 
show  spelling  t^e,  etc. 

Judges  in  categories  VII  and 
VIII  were:  John  CMtinger,  direc¬ 
tor  of  promotion.  Bureau  of  Ad¬ 
vertising,  ANPA;  Ed  Bayol,  press 
council  of  The  Coca-Cola  Co., 
and  George  Benneyan,  promotion 
manager,  Cowles  Magazines,  Inc. 

General  disappointment  with 
entries  was  expressed  by  the 
judges  who  found  the  pickings 
meager.  Some  promotion  efforts 
were  condemned  as  being  “stereo¬ 
typed  and  lacking  individualiza¬ 
tion;”  others  had  “no  professional 
touch,”  and  quite  a  few  entries 
“used  presentation  techniques 
popular  20  years  ago.”  More 
than  one  promotion  piece,  the 
judges  felt,  “was  hamstrung  by 
details  of  more  interest  to  the 
business  side  than  to  advertisers.” 
In  most  cases,  however,  the  juries 
saw  unmistakable  signs  of  the 
entries’  hands  being  tied  by  small 
budgets. 
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ANA  Meeting 
Will  Air  Wide 
Range  of  Topics 


February  Linage  Report 


continued  from  page  44 


Judging  from  an  outline  of  the 
Association  of  National  Advertis- 


Figures  Supplied  by 
Publishers 

BATTLE  CREt.K.  MICH. 

1951  1950 


Figures  from  Advertising 
Linage  Service 

AUGUSTA,  GA. 

1951  1950 

M9.399 


$2,000,000 
ITU  Loon  Aids 
Unitypo,  Inc. 


International  Typographical 
Union  has  approximately  $2,000,- 


^  liHQuircr  And  ^CWS“C  C^hroniclc^Tii  ..*«•••  ......  0(^0  in  n/*i)L’wmnpr  miK. 

ers  42nd  annual  spring  conven-  Enquirer  and  News-S  206,132  207,690  Chronicle-S .  193,311  .  i-  u-  »  u 

tinn  fr.r  Hnt  - - —  -  Heraid-e .  547,160  .  lishing  Ventures  in  Cities  where 

tion,  set  for  Hot  Springs,  Va.,  on  Grand  Total .  947,418  958,244  - 

March  28-31,  a  wide  range  of  davenport,  IOIVA  Grand  Total .  1,280,870 

timely  topics  will  be  aired,  includ-  ; .  tliilt  bluefield,  w.  va. 

^  .  ...  '  j  .1  .  Democrat-e .  665,868  614.222  iTMptrranh-m  359.345 

ing  government  policies  and  their  Democrat-s .  297,500  269,094  Teiegraph-s. .  116,421 

effect  on  advertising  and  selling.  „  .  .  .  . 

Pegged  to  the  over-all  theme,  1,800,708  Grand  Total .  475,766 


Grand  Total .  1,937,544  1,800,708 

..  GREEN  BAY,  W  IS. 

Advertising  in  a  Defense  Econ-  Press-Gazette-e  .  .  912,492 


the  meeting  wilt  get  under  Advertiser-i*^*'^'^^^^ ' 


645,085 

276,626 


omy,  ..w  .....  6...  U..V.W.  Advertiser-e .  512,666 

way  at  The  Homestead  with  the  Madison,  wis. 

opening  session  setting  the  stage  Capital  Times-e. .. .  638,io6 

r  fU  e  j  ®  W  IS.  State  Journal-m 

for  the  four-day  meeting  by  cover-  wu.  state  journal  s 
ing  the  climate  in  which  ANA 
members  will  have  to  advertise  and  Grand  Total 
sell.  Ilerald-Times-e 

Arthur  C.  Fatt,  executive  vice- 
president  of  Grey  Advertising  j’Slmiai-e .  648,oi8 


members  are  on  strike. 

At  the  same  time,  ITU  strikes 
291,385  against  newspapers  and  commer- 

^**'^'**^^  cial  shops  in  50  places  arc  being 

394,406  supported  at  a  cost  of  about  $2,- 

CHARLESTON,  w.  VA.  000,000  a  year  in  benefits  and 

Gazette-in .  special  assistance. 

502,376  682:^1  662,518  The  figures,  provided  in  Cer- 

668.451  Maii-s .  173,512  162,335  tified  Public  Accountant  state- 

ments  in  the  March  issue  of  the 


880,194 


661,927 

262,409 


Grand  Total .  1,881,533  1,768,970  . 

^  j  ypo^tiiphicQi  Journolt  show  thjit 

1,559,817  1,592,787  Observer-m .  1,075,770  1,259,727  ITU  has  loaned  $2,000,000  tO 

MANITOWOC,  WIS,  Observer-S .  438,334  448,690  IJnilVOO  Inc  its  subsidiarv  COr- 

580,622  .  514,164  News-e .  823,034  745,597  SUDSlUiary  COr 

MONTGOMERY,  ALA.  - - poration,  to  back  publishing  proj- 

Advertiser-m .  651,^0  585,760  Grand  Total .  2,337,138  2,454,014  jq  competition  with  neWS- 

582,120  COLUMBIA,  s.  c.  _  papers  which  have  become  “open 


Agency,  Inc.,  will  discuss  alloca-  AdvertUer-s .  292,908 

tions  and  their  effect  on  advertis-  Grand  Total .  i,499,6io  .  KairVi; 

mg.  Mr.  Fatt  will  update  his  lis-  .  new  Bedford,  mass.  ^ecoru  . . 


331,730  state-ni .  694,252 

State-.S .  351,130 


merchandise  is  in  short  supply  and 
answer,  among  other  things,  the 
question.  Can  institutional  adver- 


743,484  702,240 

5Standard-Times-S.  196,891  146,258 


Grand  Total .  1,680,101  1,656,640 


338!2i4  shop”  operations  since  the  walk- 
643,801  out  of  union  printers. 

Unitypo  is  known  to  have  aid- 


Grand  Total .  940,375  848,87 

^Includes  PARADE,  37,165  lines. 

PASSAIC*  N.  J. 

tising  take  the  place  of  product  ad-  Heraid-News .  858,376  917,939 

vertising  or  is  it  a  lazy  substitute?  Bro^?vme''HlJ^L''^235‘:^70^’'®'^'’ 
Shortages  and  Priorities  Brownsville  Heraid-s 

®  ^  Harlingen  Star-m... 

A  panel  presentation  of  how  Harlingen  star-s . . . 
shortages  and  priority  orders  will  S{“mS:.s; 
affect  advertising  and  merchandis¬ 
ing  facilities  will  be  moderated  by  Grand  Total . 


EUGENE,  ORE. 
Register-Guard-e. . .  794,344 

Register-Guar<l-S. .  .  288,579 


114,030 

243,810 

131,012 

263,872 

157,934 


Grand  Total .  1 ,082 ,923 

FOND  DU  LaC,  WIS 
997  1Q9  Commonwealth- 

144  102  Reporter-e .  .i46,9.33 

9BSnnfi  HAMMOND.  IND. 

157'^  Times-e .  690,368 

317  m  Times-S .  291,714 

1741566 


1,146,628  1,285,060 

_ _  -j  ;  ROCK  ISLAND-MOLINE,  ILL. 

George  McMillan,  vicepresident,  Dispatch-e .  840,686  773,038 

Bristol-Myers  Co.,  and  chairman  Argus-e .  790,220  724,931 

of  the  ANA  government  relations 
committee. 


Purpose  of  this  panel  will  be  to  p“tl| 


dig  up  answers  to  such  burning 
questions  as,  will  rationing  of 


Grand  Total .  1,630,906  1,497,969 

SALISBURY,  N.  C. 

362,978 
173,656 


Grand  Total .  982,082 

HAVERHILL,  MASS. 

Gazette-e .  405,818 

JACKSON,  MISS. 
Clarion-Ledger-m. . .  576,033 

Clarion- Ledger-S.  . .  235,098 

Daily  News-e .  635,759 

Daily  News-S .  211,003 


ed  newspapers  at  Trenton,  N.  J, 

697.979  Las  Vegas,  Nev.,  Meriden,  Conn., 
188,000  Jamestown,  N.  Y.,  and  Colorado 

885.979  Springs,  Colo.  The  latest  project 
is  at  Texarkana,  Ark.-Tex. 

510,731  The  CPA  report  lists  Unitypo’s 
investment  (as  of  Dec.  31,  1950) 
as  $904,381  in  plant  and  equip¬ 
ment.  Current  b<x)k  value  is  car- 


660,638 

280,789 


350,686 

165,466 


941,427  rig(j  as  $851,701.  Machinery  and 
441,025  equipment  accounts  for  $703,498. 

Net  worth  of  Unitypo  is  given 
248  063  $50,000.  It  had  a  deficit  on 

602,419  Jan.  1,  1950,  of  $98,482  but  end- 
cd  the  year  with  a  net  income  of 


Grand  Total . 


516,152 


390,670 


Grand  Total .  536,634 

newsprint  be  necessary?  Are  pack-  Teiegram-e  *.V!*.^.^!*^**42^,!26 
aging  supplies  going  to  be  hard  to 
get?  Will  paper  coL  force  higher  Texas  quality  n|wspapers,  inc. 

magazine  rates?  What  are  radio-  Reporter-News-m.. .  530,67o  5ii,476 

cAf  Rcportcr-Hcws*c .  . .  541,^40  515|155 

sei  manuiaciurers  planning.  Reporter-Ncws-s, . .  248,920  247,856 

Lowell  McElroy  of  the  ANA  „  ^  „ - - 

will  present  the  results  of  a  new  Grand  Total .  1,321,530  1,275,498 


JAMESTOWN,  N.  Y. 

Post-Joumal-e .  721 ,092 

LAWRENCE,  MASS. 

#fTril>une-e .  662,566 

LOWELL,  MASS. 

Sun-e .  529,194 

Sun-S .  164,696 

Telegram-S .  94,713 


1,657,893  1,672,014  $13,525.  One  item  for  1949  was 


“ioss  on  sale  of  newsprint — $47,- 

00o,d5U  ]  ** 

693,821  The  most  costly  strike  situa- 
516  088  revealed  at  Miami,  where 

90I549  printers  received  $334,000  and 
mailers  received  $13,000  in  six 


BIO  SPRINO 

association  survey  conducted  to  get  Heraid-e . .  2627304 

the  score  on  budgets,  media,  Heraid-s .  156,856 

themes,  etc. 


272,860 

151,872 


Grand  Total .  788,6(K{ 

LYNN,  MASS. 

Itcm-e .  409,411 

Telegram-News-e. . .  352,281 

Telegram-News-S.. .  88,167 


Top  Speakers  Scheduled 


Grand  Total .  419,160 

CORPUS  CHRISTl 

In  a  session  on  consumer  goods  ^mer-™'.'.'.'.;;;;;;  846,692 

and  services  scheduled  for  the  Caiier-Tim<»7s! ! ! ! !  2931608 

morning  of  March  29  a  number  of  Grand  Total . 

top  speakers  will  contribute  their  denison 

viewpoints.  Don  Hause,  of  Ar-  Heraid-e .  254,884 

mour  &  Co.,  and  chairman  of  the  Heraid-s .  122,752 

merchandising  the  advertising  Grand  Total .  .377,164 

steering  committee,  will  present  marshall 

the  salesman's  outlook  on  the  sub-  Mes,scnger-e 
ject  and  BBD&O’s  executive  vice-  ‘  ^ 

president  in  charge  of  marketing  Grand  Total 
and  merchandising,  Fred  Manchee, 
will  explain  what  retailers  want  xewS '.  .'!!!! 
from  advertisers. 

Other  sessions  and  speakers  are  Grand  Total .  .371,126 

scheduled  to  cover  the  fields  of  in-  angelo 


424,732 


881,384 

878,192 

268,380 


Grand  Total .  849,859 

PASADENA,  CAL. 

ladepcndent-m .  678,171 

Independent-S .  230,846 


705,764  months,  ending  last  Nov.  20. 

Counting  its  loans  to  Unitypo, 
383!m  reports  a  total  Sp^ial 

123!9M  Defense  Fund  in  excevs  of  $6.- 

000,000. 


949,133 


723,143 

255,797 


Grand  Total .  909,017  978,940 

PATERSON,  N.  J. 

- Cad-m .  841,071  759,478 

2,027,956  News-e .  1,019,642  1,018,123 


256,494 

117,670 


Speakers  Listed 
For  NEA  Meeting 

Chicago  —  Guest  speakers  for 
the  National  Editorial  Associa¬ 
tion’s  Spring  meeting  at  the 


374,164 


253,3.30 

146,734 


437,822 

PARIS 

262,486 

108,640 


280,560 

110,922 


391,482 


dustrial  advertising  and  radio-TV.  Times-e . . .  . ! _  598,822 

_  Standard-Tinies-S  .  287,770 


6t)5,626 

600,404 

284,998 


Grand  1,777,601  Roosevelt  Hotel,  New  York,  April 

joumai-e .  8.30,577  ’  786,598  1  9-21,  were  announced  this  week 

r\ZT:< .  39«7<U  Eck,  NEA  manager. 

.  342^  328,700  Spe^\Lmg  at  the  luncheon  scs- 

Grand  Total .  1,876,391  1,832.042  sion  on  Thursday  will  be  William 

Record-nK  .“'.'‘^®:.®^'\aM7'*9*’  651,099  Howard  Ruffin,  president,  Na- 

Times-Leader-e _  9.54,569  888,090  tional  Association  of  ManuW' 

indcpendent-s .  239,831  215,375  turers;  Dr.  Louis  H.  Bauer,  chair- 

Grand  Total .  1,897,879  1,754,564  man,  American  Medical  Associa- 

.  ...  tion;  Martin  Dies,  former  con- 

SunL't'News  gressman  from  Texas,  and  Stanley 

##Tribune  (e)  sold  in  combination  with  S.  Adams,  director.  Newspaper 
EauleCm). 


1,496,6.56  1,491,028 


Division  of  the  Advertising  Coun- 
cil. 

Friday  luncheon  speakers  in¬ 
clude  H.  H.  Kynett,  president, 
Snringfield,  Mo. — ^Nine  civic  Audit  Bureau  of  Circulations;  Wes 
clubs  underwrote  a  page  adver-  Gallagher,  Associated  Press  exec- 


Civic  Clubs'  Ad 


Ayer  Trophy  Date 

Editions  of  March  7  will  be  «  v*  rj**' 
judged  in  the  Ayer  Typographical  ^  aSiUOn  LiaitlOn 
Trophy  competition  this  year.  En-  The  Appleton  (Wis.)  Post-Cres-  tisement  in  the  Sunday  News  and  utive,  and  U.  S.  Senator  Harry 

tries  must  be  submitted  before  cent  published  a  72-page  paper.  Leader  to  discourage  black  mar-  F.  Byrd  of  Virginia.  On  Saturday. 

April  5  to  N.  W.  Ayer  &  Son,  including  a  24-page  spring  fashion  kets  and  hoarding.  Two  Rotary  Dorothy  Thompson,  columnist, 

Philadelphia.  section  featuring  local  pictures.  Club  members  sparked  the  idea.  will  be  the  luncheon  speaker. 


EDITOR  &  PUBLISHER  for  March  24,  1951 


mi 

fish 

plai 

nes 


vea 


46 


M  1  «T  i'  advertising  to  total 

i^GOlC  LiOSt  It  cnr  content  of  newspapers  has  risen 
*  from  40%  to  58%  in  the  last  10 
Pittsburgh — Some  background  ygars^  according  to  Media  Records 
on  the  47-day  suspension  of  this  measurements, 
city’s  three  daily  newspapers  last  However,  a  check  of  the  in¬ 
fall  was  aired  this  week  in  two  dividual  newspapers  shows  that 
days  of  arbitration  hearings  into  total  amount  of  news  and  fea- 
the  claims  of  900  union  members  content  has  not  diminished 

for  lost  pay.  instances,  since  the  papers 

Arbitrator  Ralph  T.  Seward,  were  much  bigger  in  1950  than 
former  chairman  of  the  U.  S.  1941. 

Steel  United  Steelworkers  perma-  fhe  ad  ratio  for  morning  news- 
nent  arbitration  panel,  recessed  papers  was  39%  in  1941  and 
the  hearings  until  .April  21.  57.5%  last  year;  for  evenings  it 

Irving  Leuchter,  general  coun-  ^as  43%  in  1941  and  60.4%  last 
sel  of  the  American  Newspaper  ygar;  for  Sundays  it  was  33.7%  in 
Guild,  contended  the  publishers  194]  gnd  54.6%  last  year. 


i>o  they  could  suspend  publication,  ^as  rejected.  Mr.  Lobliner  denied 
and  thus  cause  the  other  unions  this  ^as  a  move  to  break  the 
to  exert  pressure  on  the  mailers  publishers’  front  by  putting  a  fi- 
to  yield  in  their  demands.  The  nancial  squeeze  on  the  two  after¬ 
shutdown.  caused  by  the  refusal  noon  dailies,  the  Sun-Telegraph 
of  200  mailers  to  work,  lasted  and  Press  (Scripps-Howard). 
from  Oct.  2  until  Nov.  16.  -phg  arbitrator  ruler  out  testi- 

In  countering  this  claim,  E.  D.  mony  of  Sam  Eubanks,  executive 
Becker,  publisher  of  the  Sun-Tele-  vicepresident  of  the  Guild,  and 
mph  (Hearst),  declared  no  pub-  exhibits  purporting  to  show  that 
lisher  wanted  to^  close  down  his  ^he  three  dailies  were  in  a  strong 
plant  and  lose  big  October  busi-  financial  position  to  withstand  a 
ness,  the  most  profitable  time  of  jong  strike. 

Mr.  Leuchter  asked  for  47  days’ 
Supplements  Wasted  pay  for  union  members  on  the 

“If  we  maintain  a  policy  of  basis  of  his  contention  that  the 
paying  wages  when  plants  are  suspension  was  a  lockout;  as  an 
shut  down,”  he  argued,  “then  we  alternative,  he  asked  for  contract 
put  ourselves  at  the  mercy  of  notice  pay — which  in  most  me- 
unkms  who  want  to  make  ridicu-  chanical  unions  calls  for  seven 
lous  demands.  We  would  soon  days,  or  severance  pay  for  white- 
he  put  out  of  business.”  collar  unions.  He  reported  that 

Mr.  Becker  said  the  strike  had  Typographical  Union  members 
forced  his  paper  to  let  2,000,000  recently  had  received  $40  each 
Sunday  supplements  go  to  waste,  for  410  members  in  settlement  of 
Jacob  Lobliner,  president  of  the  claims, 
mailers’  union,  said  the  publishers 
had  offered  a  10-cent-an-hour  in¬ 
crease  the  night  before  the  shut¬ 
down  but  with  an  ultimatum  to 
accept  it  or  there  would  be  no 
future  meetings. 

Under  cross-examination,  he  ad¬ 
mitted  his  union  had  given  the 
publishers  an  ultimatum  but 
claimed  “theirs  came  first.” 

It  developed  that  the  union  on 
Oct.  30  offered  to  let  the  Post- 
Gazette  resume  publishing.  This 


^  save  the  time 

of  overburdened 
nursing  staffs,  many  hospitals 
depend  on  disposable  paper 
cups  aod  containers 
for  serving  meals  and 
dispensing  medicines. 


THE  MAGIC  OF 


ADVERTISING 

DOLLARS 

IS  1»R\M.\TI('!  KXCITIXO! 

FI  N  FROVOKIXG! 
KNTF.RT.XIXS  .M.I.. — A  PKRFKCT 
ADVF.RTISINCi  PRKMIl  M 
lat  u»  »rnil  you  »ctii»l  simplf*  of  Salf*- 
Ti'>l«l  Ruhlier  Moi»y  usfil  »WT«sfully  to 
mlmuUtr  ilcalrr  onlhu»l«sm  mivl  ronjumer 
TliU  perffot  "llowily  Guaranteo” 
anil  "Slcmory  ninrhor”  never  falls  to 
ilramatlze  “Htretrh  Your  Dollar,"  "Tlirlft," 
or  ■MoneySavInE"  mesaaxes.  Rubber 
money  offers  unllmlteil  njiportunltlet  for 
unusual,  attention  attraetlng  Reneral  and 
direet  mail  advert  isInE.  Available  with 
dealer  imi>rlnts.  Write  for  samples  and 
prlee  lists. 

Specially  attractive  disceuntt  to  Adencies. 

H.  MEINHARDT  ft  CO.,  INC. 
4218  Lincoln  Ave.,  Chicago  18 

Dept.  EP.3 


curvolure. 


One  of  a  series  of  messages  on  the  many  essential  uses  of 
paper  cups  and  containers  published  by  The  Paper  Cup  and 
Container  Institute,  Inc.,  1790  Broadway,  New  York  19,N.Y. 


Wood  Newssaoer  Machinery  Cera. 

Mew  Jersfty 
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Russell  Walton  Buys 
Into  San  Bruno  Herald 

San  Bruno,  Calif. — Sale  of  an 


Salina,  Kan. — Leigh  Delay  and 
Malcolm  Higgins  have  bought  the 
weekly  Eureka  (Kan.)  Messenger 
from  Mr.  and  Mrs.  Burtis  T. 


operating  half-interest  in  the  San 
Bruno  Herald  to  Russell  Walton 
is  announced  by  Albert  D.  Nelson, 
publisher  since  May  1,  1947.  The 
transaction  was  handled  by  Jo¬ 
seph  E.  Snyder  of  Venice,  Calif. 

As  co-owner,  Mr.  Nelson  will 
continue  to  serve  on  the  advisory 
council  of  the  California  News¬ 
paper  Publishers  Association.  He 
also  will  continue  to  publish  Track 
and  Field  News,  official  publica¬ 
tion  of  the  National  Collegiate 
Track  Coaches  Association. 

The  sale  was  occasioned  by 
Mr.  Nelson’s  anticipation  of  a 
call  back  to  duty  as  a  lieutenant 
in  the  Naval  Reserve.  Mr.  Walton 
has  assumed  the  duties  of  editor 
and  publisher. 

A  wartime  Air  Force  pilot,  Mr. 
Walton  was  1947-49  director  of 
publications  and  public  relations 
for  Rexall  Drug,  Inc.,  and  recently 
assistant  director  of  public  rela¬ 
tions  for  United  Air  Lines  in  Los 
Angeles.  He  owned  and  published 
the  Brown’s  Mills  (N.  J.)  Repub¬ 
lican  pre-war,  and  his  experience 
include  work  for  the  Bridgeton 
(N.  J.)  Evening  News  and  the 
Pemberton  (N.  J.)  Times-Adver- 
tiser. 

The  Herald,  formerly  a  five-day 
weekly,  reverted  to  weekly  status 
in  August,  1949. 

■ 

Allan  Bartlett  Buys 
Weekly  in  California 

Point  Reyes  Station,  Calif. — 
Allan  C.  Bartlett,  former  Scripps- 
Howard  editor,  has  turned  pub¬ 
lisher  by  purchase  of  the  weekly 
Baywood  Press  here.  He  has 
been  on  the  newspaper  sidelines 
for  six  years. 

Although  just  54,  Mr.  Bartlett 
has  been  managing  editor,  San 
Francisco  News,  1926-32;  editor, 
San  Diego  (Calif.)  Sun,  1932-35, 
and  editor,  Houston  (Tex.)  Press, 
1936-45.  He  has  been  in  the  real 
estate  and  investment  business  in 
San  Francisco  in  recent  years. 

His  wife,  Mrs.  Madonna  Todd 
Bartlett,  a  former  newspaper 
woman,  continues  in  public  rela¬ 
tions  for  a  San  Francisco  radio 
station. 

*41  * 

The  weekly  Indio  (Calif.)  News 
was  purchased  March  16  by  the 
Coachella  Valley  Publishing  Co., 
publishers  of  the  Date  Palm, 
semi-weekly  also  published  at  In¬ 
dio. 

Paul  A.  Jenkins,  head  of  the  firm, 
said  both  papers  will  continue  to 
be  published  as  separate  entities 
from  one  plant.  The  purchase 
from  Ralph  Goodspeed  was  ar¬ 
ranged  by  J.  R.  Gabbert,  newspa¬ 
per  broker. 

*  4>  4i 

Sale  of  the  Manchester  (Mich.) 
Enterprise,  Saline  (Mich.)  Obser¬ 
ver  and  Milan  (Mich.)  Leader, 
all  weeklies,  to  Fred  Geisel,  Sr., 
and  Fred  Geisel,  Jr.,  of  Cincinati, 
is  announced. 

48 


Doze,  through  Bailey  -  Krehbiel 
Newspaper  Service. 

*  4>  * 

Robert  Dunlop,  for  10  years 
manager  of  the  commercial  print¬ 
ing  department  of  the  Vancouver 

(B.  C.)  Sun,  has  purchased  the 

45-year  old  North  Shore  Press, 
North  Vancouver  weekly. 

*  *  • 

Ted  Shields  of  Glendale  and 
George  L.  Anderson  of  Reseda 
have  bought  the  Reseda  (Calif.) 


News  from  Bob  Hunter.  Mr. 
Hunter  and  L.  A.  ’’Speed”  Riggs, 
auctioneer  on  the  Lucky  Strike 
radio  program,  recently  opened  a 
job  printing  shop  in  Reseda. 

*  •  *  ■ 

Mrs.  Bea  Eldridge  has  announced 

sale  of  the  Eldred  (Pa.)  Eagle, 
a  weekly,  to  Mr.  and  Mrs.  Gray- 
don  Trask.  Mrs.  Eldridge  pub¬ 

lished  the  paper  for  13  years.  She 
will  continue  to  publish  the  Port- 
ville  (N.  Y.)  Review  and  the 
Eagle  will  be  printed  in  the  Re¬ 
view  shop. 

*  4i  4i 

Munn’s  Review,  publi^ed  as  a 


weekly  for  53  years  in  Carbon- 
dale,  Pa.,  recently  was  sold  to 
James  F.  Beamish  of  that  city 
by  Charles  R.  Munn.  Mr.  Beamish 
has  been  employed  by  the  Scran¬ 
ton  Tribune  and  Sunday  Scran- 
tonian.  The  paper  has  been  re¬ 
named  the  Carbondale  Review. 


$319,981  for  Needy 

Donations  to  the  39th  annual 
appeal  of  the  New  York  Tima 
Neediest  Cases  Fund  totalled 
$319,981,  from  10,594  contribu¬ 
tors,  the  newspaper  reported  this 
week. 


Over  the  past  few  years.  The  Mutual 
Life  has  established  one  of  the  most 
comprehensive  programs  of  personnel 
education  in  the  life  insurance  business. 
Some  5,000  persons,  in  the  Home  Office 
and  in  the  field,  actively  participate. 

There  are  two  reasons  for  this  pro¬ 
gram.  The  first,  of  course,  is  to  help  our 
people  do  their  present  jobs  better.  The 
second  is  to  develop  “reserve  leader¬ 


ship”  to  meet  the  changes  and  chal¬ 
lenges  of  tomorrow. 

The  Mutual  Life’s  ix*rsonnel  training 
program  teaches  the  individual  the 
fundamentals  of  his  own  job  and  en¬ 
ables  him  to  prepare  for  advancement. 
It  also  familiarizes  him  with  the  work 
of  other  deiiartments  and  how  his 
job  is  related  to  the  Company’s  overall 
o|x*ration. 


HOME  OFFICE  COURSES 

IndoctrinaHen  for  now  omployoet 
College  graduates,  training  program 

Educational  refund  plan  (for  extra-curricular 
studies) 

Supervisors'  training  program 

Training  for  management  posts 

Junior  Officer  training,  for  selected  division  heads 


COURSES  FOR  THE  FIELD 

Three-year  training  program  for  Field  Under¬ 
writers 

Program  for  Training  Assistants,  who  oversee 
Field  Underwriters’  training  schools 

Program  for  Agency  Managers  and  Assistant 
Managers,  who  train  and  supervise  Fieid  Under¬ 
writers 

Home  Office  course  for  Agency  Cashiers 


THE  MUTUAL  LIFE 
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THESE  CAN  BE  THE  MOST 
IMPORTANT  DATES  OF  THE  YEAR 

....  ^ewJpaperd  and  .^y^iiied  ^ntereAti, 


PRE-CONVENTION  NUMBER. 

dated  April  2 1  st  (forms  close 
April  16th). 

CONVENTION  NUMBER. 

dated  April  28th  (forms  close 
April  23d). 


For  three  event-making  and  policy-forming  days,  those  who  attend 
the  A.N.P.A.  Convention  will  report  on  their  problems  of  1950  and 
how  to  meet  the  changes  and  developments  of  a  challenging  1951. 

Executives  of  newspapers  from  Coast  to  Coast,  Canada,  and  else¬ 
where,  gather  in  a  unified  effort  to  make  even  more  efficient  and  more 
useful  that  untiring  force  for  Public  Service — the  Free  Press  of  a  Free 
America. 


RATES — page,  $375.00;  half-page, 
$210.00;  quarter-page,  $115.00; 
eighth-page,  $75.00;  sixteenth- 
page,  $45.00 — or  contract  rates 
ap^y. 

MAY  WE  RESERVE  SPACE? 


They  are  in  a  receptive  mood,  because  the  Convention  is  a  forum 
for  IDEAS.  That  they  will  read  with  even  added  interest  these  two 
special  issues  of  Editor  &  Publisher  is  assured. 

The  Pre-Convention  Number  gives  names,  hotel  addresses,  pro¬ 
gram  agenda,  etc.  It  is  an  invaluable  reference  book  for  them.  The 
Convention  Number  reports  what  they  have  done  and  why — speeches, 
round-table  discussions,  etc.  It  is  referred  to  the  year  through. 

Here  is  a  wonderful  opportunity  for  any  newspaper  to  tell 
ITS  story  to  those  who  control  the  destiny  of  millions  of 
dollars  spent  in  newspaper  advertising — likewise  for  those 
who  have  anything  to  sell  to  newspapers — be  it  equipment, 
services,  or  supplies. 


EDITOR  & 

Suite  1700  Times  Tower 


PUBLISHER 

New  York  18.  N.  Y. 
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BOOKS  in  REVIEW 

Washington  *Lowdown  *; 
And  TV  for  Children 

By  Prof.  Roscoe  W.  Ellord, 

Graduate  School  oi  Journalism,  Columbia  University.  N.  Y.  . . 


WASHINGTON  CONFIDENTIAL,,  by 

Jack  Lait  and  Lee  Mortimer.  New 

York:  Crown  Publishers,  Inc.  310  pp. 

$3. 

There  was  the  man  who  ran  out 
of  funds  in  Washington.  Even  as 
you  and  I.  He  had  plenty  back 
home,  so  he  telegraphed.  Then, 
“till  next  day,”  he  hocked  his 
$200  wrist-watch  for  $25. 

Accumulated  interest,  he  ex¬ 
pected  to  pay.  But  he  hadn’t  read 
his  ticket  carefully,  or  picked  the 
Tight  pawnshop.  Twelve  hours 
later  he  found  he  had  really 
sold  his  time-piece.  Someone 
already  had  bought  it — for  $50. 

Or  suppose  a  visitor,  for  one 
reason  or  another,  wants  a  “date” 
in  Washington.  Not,  certainly,  as 
you  and  I.  It’s  easy,  say  the  au¬ 
thors.  They  list  places  and  ways, 
and  their  own  experience. 

These  items  and  countless  others 
in  “Washington  Confidential,”  like 
those  in  the  authors’  “New  York 
Confidential”  and  “Chicago  Confi¬ 
dential,”  serve  both  as  warnings 
and  opportunities. 

*  v  * 

The  book  is  highly  readable 
and  admittedly  lopsided.  It  is  not 
the  story  of  one  of  the  most  beau¬ 
tiful  cities  in  the  world.  Not  the 
story  of  politics  or  cherry  blos¬ 
soms;  or  of  the  St.  Gaudens 
statue  in  Rock  Creek  cemetery, 
competently  called  “one  of  the 
two  finest  art  creations  in 
America.” 

No  teeming  city  in  the  world  is 
made  up  of  honest  and  charming 
people.  Like  the  authors’  two 
other  “Confidentials,”  their  Wash¬ 
ington  spills  the  dirt —  of  the  city, 
not  of  the  capitol.  Two  million 
Chicagoans  could  have  read 
“Chicago  Confidential”  and  denied 
honestly  and  with  rage  that  it  was 
true.  But  it  was:  I  had  seen 
much  of  it  as  a  Chicago  newspa¬ 
perman.  It  was  the  story  of  the 
Babylon  that  newsmen  know  ex¬ 
ists  wherever  all  sorts  and  condi¬ 
tions  of  people  lust  for  survival 
and  power  and  ease. 

Two  thirds  of  the  population 
of  Washington  could  read  this 
book  and  deny  its  accuracy.  For 
their  days  —  and  nights  —  they 
would  be  correct.  There  is  a  lot  of 
good  in  Washington  or  any  other 
city  these  authors  could  scavenge. 
But  that  would  be  another  story. 
These  authors’  angle,  they  frankly 
declare,  is  the  lowdown.  And 
who  is  to  say  that  the  seams  and 
stains  of  life  should  not  be  ex¬ 
posed?  Ask  Senator  Kefauver. 

You  read  here  how  money  from 
numbers  -  players,  horse  -  bettors, 
hookers,  and  junkies,  harvested  in 
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Washington,  is  funneled  to  satraps 
in  penthouses  in  New  York,  Chi¬ 
cago,  Beverly  Hills  and  Rome. 
Crime  is  big  industry,  our  biggest, 
Mr.  Lait  and  Mr.  Mortimer  de¬ 
clare.  In  Washington,  crime,  they 
report,  maintains  high-powered 
lawyers,  tax  experts,  lobbyists, 
press  agents,  and  spies. 

The  Crime  Syndicate  is  a  na¬ 
tional  and  international  conspi¬ 
racy.  “It  owns,”  the  authors  write, 
“real  estate  surpassing  the  hold¬ 
ings  of  insurance  companies. 
Through  its  purchase  of  stocks  and 
bonds,  it  controls  some  transpor¬ 
tation  companies  as  well  as  rail¬ 
roads,  hotel  chains,  department 
stores,  clothing  and  dress  manu¬ 
facturers,  steel  and  iron  works, 
trans-Atlanfic  steamship  lines,  a 
radio  chain,  a  big  league  ball 
team,  insurance  corporations, 
banks,  laundries,  and  oil  wells.” 

This  is  not  a  balanced  picture 
of  Washington;  it  doesn’t  pretend 
to  be.  But  it  probably  is  a  pretty 
fair  picture  of  crime  and  sin,  big 
and  little,  in  Washington — or  any 
other  metropolitan  area  of  the 
world.  And  it  is  readable  and 
name-printing  and  shocking. 
Which  admittedly  is  what  it  set 
out  to  be. 

TV  Critic  Offers 

Wcrys  to  'Educate  With  TV' 

TtXEVISION  AND  OUR  CHILDREN 

by  Robert  Lewis  Shayon.  New  York: 

Ix)ngnians,  Green  and  Co.  94  pp.  $1.50 

The  eight  chapters  in  this  book 
appeared  last  September  as  ar¬ 
ticles  in  the  Christian  Science 
Monitor  by  the  Monitor’s  TV 
critic.  They  have  been  edited  for 
book  use. 

Mr.  Shayon’s  main  points  admit 
that  the  Pied  Piper  with  an  esti¬ 
mated  13  million  sets  for  sprawl¬ 
ing  youngsters  is  more  escapist 
and  gun-conscious  than  inspiring 
for  the  tender  cerebellum.  Tele¬ 
vision,  he  argues,  must  so  far  de¬ 
pend  on  mass  appeal  for  commer¬ 
cial  advertising.  And  mass  ap¬ 
peal,  he  confesses  regretfully,  is 
not  nine-tenths  cultural  uplift. 

He  cites  the  teacher  who  fled 
to  Montana  because  her  students 
in  the  coaxial  area  expected  her 
to  put  on  a  better  act  from  9  to 
4  than  the  Lone  Ranger.  He 
quotes  Norman  Cousins’  blast 
against  TV’s  “assault  against  the 
human  mind,  its  mobilized  attack 
on  the  imagination.” 

But,  the  author  argues,  no  gen¬ 
uine  evidence  of  proved  video- 
barbarizing  of  children  has  been 
presented.  And  so  long  as  TV 
stays  commercial,  the  way  to  up- 


Customers  Help 
Helpful  Carrier 

Cincinnati,  O.  —  When  Frank 
Feistel,  54,  this  town’s  triple¬ 
threat  newspaper  carrier — he  de¬ 
livers  the  Enquirer,  Post  and 
TimeS'Star  in  Hyde  Park  —  suf¬ 
fered  10  frozen  fingers  and  had 
to  go  to  Good  Samaritan  Hospital, 
many  of  the  400  subscribers  on 
his  route  volunteered  to  take  over 
his  job  until  he  recovered.  They 
had  not  forgotten  the  many  good 
turns  Frank  did  them  during  his 
30  years’  service.  One  winter  he 
fired  a  furnace  while  the  owner 
was  in  Florida,  and  refused  pay¬ 
ment.  While  Frank  is  convalesc¬ 
ing,  his  son.  Jack,  owner  of  a 
us^-car  lot,  is  delivering  papers, 
aided  by  two  small  boys. 


lift,  he  suggests,  must  be  pio¬ 
neered  in  the  school. 

Why  not,  he  suggests,  discuss 
video  programs  in  the  classroom 
— discuss  them  critically  as  we 
discuss  drama  and  other  litera¬ 
ture?  Why  not  educate  for  good 
taste  among  audiences?  How 
about  school  -  sponsored  video 
shows  of  cultural  yet  competi¬ 
tively  entertaining  quality?  Good 
musical  comedy,  he  implies,  has 
outdistanced  burlesque.  And  the 
newspaper  has  elevated  the  public 
taste  in  books,  music,  and  theater 
immensely. 

Here,  well-written  and  well- 
reasoned,  is  TV’s  rebuttal. 

Query  and  Reply 

The  executive  editor  of  an  im¬ 
portant  n&wspaper  chain  asks  this 
department  for  “a  list  of  six  books 
his  papers  might  present  to  public 
libraries  to  give  a  more  construc¬ 
tive,  more  accurate,  picture  of  the 
American  press  than  many  li¬ 
braries  now  offer.” 

We  suggest  the  following: 
Brucker’s  “Freedom  of  Informa¬ 
tion,”  Macmillan;  Johnson’s  “.^n 
Honorable  Titan,”  Harper;  Allen’s 
“Newspaper  Designing,”  Harper; 
Garst’s  and  Bernstein’s  “Headlines 
and  Deadlines,”  Columbia  Uni¬ 
versity  Press;  Vitray’s  “Pictorial 
Journalism,”  McGraw-Hill,  and 
the  New  York  Times  staffs  “The 
Newspaper:  Its  Making  and  Mean¬ 
ing,”  Scribner. 

In  E&P’s  1951  International 
Yearbook,  pp.  337-342,  a  list  of 
12  titles  is  suggested  for  libraries, 
and  a  requested  list  of  books  for 
newspapermen  “that  may  be  pur¬ 
chased  today  for  approximately 
$200”  is  proposed. 

■ 

5  'Dairy  Oscars' 

Chicago — Five  newspapers  re¬ 
ceived  “dairy  Oscars”  for  distin¬ 
guished  service  in  the  food  field 
at  the  12th  annual  meeting  here 
of  the  American  Dairy  Associa¬ 
tion.  They  are:  Chicago  Tribune, 
Milwaukee  (Wis.)  Journal,  Denver 
(Colo.)  Post,  Houston  (Tex.) 
Chronicle,  and  Philadelphia  (Pa.) 
Inquirer. 


Nieman  Fellow 
Plan  Extended 
To  3  Countries 

Cambridge,  Mass.  —  Under  an 
arrangement  by  Harvard  Univer¬ 
sity  and  the  Carnegie  Corpora¬ 
tion,  three  fellowships  are  to  be 
offered  this  year  to  newspaper¬ 
men  of  Canada,  New  Zealand 
and  Australia  for  a  year  of  resi¬ 
dence  at  Harvard  in  association 
with  the  Nieman  Fellows. 

The  Carnegie  Corporation  will 
be  responsible  for  the  selection 
of  the  Dominion’s  newspapermen. 
Committees  of  newspapermen  to 
nominate  Fellows  have  been  set 
up  in  Canada  and  New  Zealand, 
and  one  is  being  planned  in  Aus¬ 
tralia. 

For  Canada,  the  committee  is 
R.  A.  Farquharson,  Toronto  Clobt 
and  Mail;  Charles  Peters, 
Montreal  Gazette;  David  B.  Rog¬ 
ers,  Regina  Leader-Post;  Robert 
Southam,  Ottawa  Citizen,  and 
Alex  C.  Givens,  Atkinson  Char¬ 
itable  Foundation  of  Toronto. 

The  Canadian  Committee  is 
announcing  a  competition  for  the 
fellowship  award. 

The  Carnegie  Corporation  will 
grant  each  Fellow  from  the  Do¬ 
minions  a  stipend  related  to  indi 
vidual  circumstances,  based  on  his 
newspaper  salary,  with  considera¬ 
tion  of  cost  of  living  in  Cambridge 
for  nine  months.  It  will  cover  also 
the  Harvard  tuition,  travel  to  and 
from  Cambridge  and  approxi¬ 
mately  one  month  of  travel  for 
professional  purposes  in  the  U.  S. 
during  or  following  the  year  at 
Harvard. 

The  Lucius  W.  Nieman  Fellow¬ 
ships  for  newspapermen  of  the 
United  States  were  established  at 
Harvard  in  1938  by  a  bequest  of 
Mrs.  Agnes  Wahl  Nieman.  widow 
of  the  founder  of  the  Milwaukee 
(Wis.)  Journal.  The  Fellowships 
have  been  held  by  155  newspaper¬ 
men  from  39  states  in  13  years. 

■ 

5  Canadian  Papers 
Get  Color  Magazine 

Montreal — Montreal  Standard 
Publishing  Co.  is  converting  its 
magazine  and  picture  sections  of 
the  Standard  into  a  colorgravure 
magazine  called  Weekend  for  dis¬ 
tribution  with  other  newspapers 

Weekend  will  start  in  Septem¬ 
ber  with  a  circulation  of  775.000 
according  to  John  G.  McConnell, 
president  of  Standard.  He  listed 
initial  subscribers  as  the  Toronto 
Telegram,  Vancouver  Sun,  Lon¬ 
don  Free  Press,  Montreal  Star 
and  the  Standard. 

The  Standard,  he  added,  will 
circulate  as  before  in  Canada,  but 
will  no  longer  be  on  sale  in  the 
publishing  territory  of  the  papers 
carrying  Weekend,  which  will  be 
a  wholly-Canadian  product.  Ba¬ 
sic  advertising  rates  have  been 
set  as:  Monotone,  $3.30  a  line: 
full  page  monotone.  $2,900;  full 
page  color.  $3,500. 
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RADIO  AND  TELEVISION 


WPIX  Takes  Bow  (No  $) 
For  *A  Reportorial  Job  * 


By  Jerry  Walker 

If  Senator  Tobey  will  turn  Mexico  and  in  the  streets  below 
his  back  for  a  moment,  a  bunch  it  looked  like  World  Series  time 
of  delighted  folks  at  WPIX  {New  with  crowds  huddled  around  video 
York  News)  will  try  to  scoop  up  sets  in  public  places, 
their  “winnings”  from  the  biggest  Frank  Costello,  he  with  the 
gamble  in  television  history.  Tobey  -  imposed  soubriquet  of 
There  is  no  immediate  revenue,  “prime  minister  of  bookmaking,” 
mind  you,  but  fulfillment  of  the  did  stand  on  his  rights  and  got 
News’  promise  to  the  FCC  to  put  the  TV  cameras  turned  away  from 
reportorial  service  first  in  its  TV  his  face.  It  won  rave  notices 
programming  should  reap  some  from  the  video  critics. 

sooner  or  later.  “But,  oddly  enough,”  Mr.  Lar- 
WPIX  and  the  News  staked  their  related,  “we  have  received 

reputations  as  news  media  against  maji  from  housewives  and  others 
a  possible  blackout  in  covering  asking  what  right  the  Committee 
the  Kefauver  Crime  Conimittee  or  we  had  in  denying  them  a  view 
hearings  .  .  .  and  hit  the  jackpot  of  this  principal  character.” 
of  public  interest.  Some  were  indignant  that  a 

Fear  of  Blackout  Senate  Committee  should  “kow- 

The  Senators’  Quiz  had  received  tow”  to  a  gambler, 
video  attention  in  other  cities —  WPIX  had  to  make  that  one 

Milwaukee,  Detroit,  New  Orleans,  concession  to  the  Committee  while 
San  Francisco — (from  newspaper-  receiving  approval  to  telecast  the 
affiliated  stations,  too)  but  the  hearings,  Mr.  Larson  said.  It  was 
Big  ?  confronted  WPIX  offi-  ^lone  because  the  Carroll  incident 
cials  after  all  arrangements  had  'o  St.  Louis  raised,  for  the  first 
been  made  to  forego  about  $1,500  time,  the  legal  question  whether 
daily  in  commercial  show  income  **  witness  could  refuse  to  testify 
and  spend  considerably  more  to  on  the  ground  he  was  disturbed 
give  the  public  a  seat  at  the  hear-  hy  the  cameras  and  lights, 
ings  from  start  to  finish.  The  “faceless  Costello”  tech- 

The  shows  elsewhere  lacked  the  nique  appeared  to  have  averted 
star  billing  of  the  New  York  ses-  the  direct  court  test  of  witnesses’ 
sion.  Even  so  they  worked  up  rights  to  object,  for  Mr.  Carroll 
a  high  Hoop>er.  As  the  reports  of  consented  to  testify  in  Washing- 
thc  audience  reaction  came  in  ton — and  thereby  purge  himself  of 
from  the  “road  show,”  news-  contempt — under  the  same  condi- 
minded  executives  of  the  News  tions. 

breathed  down  the  necks  of  WPIX  Senator  Kefauver  explained  to 

operatives  and  not  much  time  was  telecasters  the  committee  would 
Iwt  in  engineering  the  New  York  accede  to  any  such  requests  by 
coverage.  witnesses  because  it  is  much  more 

But  it  was  a  scoop  that  couldn’t  important  to  have  the  testimony 
be  a  scoop,  because,  in  TV,  as  than  to  have  a  TV  show, 
in  radio,  there’s  an  industry  tradi-  Up  Go  the  Lights 

tion  that  requires  a  broadcaster  .,-1.1  1.  t.- 

to  share  his  coverage  of  a  public  hc\p  overcome  «jch  objec- 

event  with  anyone  who  wants  it.  “o"  New  York,  WPIX  engi- 
So  it  was  a  pool  telecast,  with  two  arranged  to  cover  the  hear- 

WPIX  carnet,  eight  WPIX  mi-  '"8  oi  light  But 

crophones,  a  WPIX  director  and  t^  newsreel  photog- 

a  WPIX  commentator.  raphers--for  toth  movies  and  TV 

n  ».i  ..  1-  — and  they  insisted  upon  more 

Rave  Notices  from  Critics  ,ight  (10  times  as  much  light  as 
The  odds  were  about  even  that  the  TV  cameras  needed)  and  TV 
it  would  be  a  fairly  good  show,  caught  the  blame! 
when  WPIX  Manager  G.  Ben-  in  the  early  talks  with  the 

nett  Larson  first  went  to  work  on  Committee,  Mr.  Larson  disclosed, 
die  arrangements.  Then  a  certain  the  admittance  of  cameras  to  any 
betting  commissioner  pulled  his  hearing  room  in  the  Federal 
eoup  in  St.  Louis  and  the  odds  Courthouse  was  regarded  <ts  un¬ 
changed  drastically.  likely,  since  rules  of  a  judges’ 

“What  if  the  ‘stars’  of  the  New  committee  forbade  it.  But  then 
York  hearing  should  follow  suit  someone  suggested  that  a  Senate 
and  refuse  to  testify  in  the  face  Committee  supersedes  any  judici- 
of  our  cameras?”  Mr.  Larson  ary  group,  and  that  barrier  fell 
asked,  by  way  of  explanation  of  down. 

the  predicament  in  which  he  found  The  whole  story  of  the  TV 

himself.  coverage,  from  arrangements  to 

Only  now,  as  he  asked  the  sponsorship,  is  being  compiled  for 
question,  he  could  beam,  for  there  the  Kefauver  Committee,  with  a 
right  in  front  of  us  was  the  Sage  view  to  guiding  Congress  on  any 
of  New  Hampshire  exchanging  legislation  deemed  necessary  to 
repartee  with  the  Ambassador  to  authorize  cameras  at  such  pro- 
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ceedings  or  to  ban  them  in  defer-  1 
ence  to  witnesses.  I 

While  WPIX  itself  declined  | 
“more  than  one”  offer  of  sponsor¬ 
ship  for  the  Kefauver  Kapers,  the 
American  Broadcasting  Co.  took 
a  full  share  of  the  pool  and  ^ 
brought  in  Time  magazine  as  a 
sponsor  with  a  19-station  net-  , 
work.  Time  went  further:  it 
bought  large  chunks  of  newspaper 
space  to  tell  the  public  it  was  pre¬ 
senting  the  Kefauver  coverage. 

“Of  course,”  said  Mr.  Larson, 
“we  intend  to  prorate  the  costs 
among  all  who  participated  in  the 
pool.  We  don’t  know  yet  what 
the  bill’s  going  to  be,  but,  with 
us,  we’ll  charge  it  off  to  repor¬ 
torial  service.” 

Students'  Fax  Network 

A  FACSIMILE  network  was  in 
operation  this  week  with  daily 
programs  originating  at  Columbia 
University’s  Graduate  School  of 
Journalism.  The  network  cover¬ 
ing  parts  of  New  York,  New  Jer¬ 
sey  and  Pennsylvania,  was  a  joint 
venture  of  Columbia,  Hogan 
Laboratories,  Inc.,  Rural  Radio 
Foundation  and  radio  stations  in 
New  York  City,  Poughkeepsie, 
Scranton,  and  Ithaca. 

Columbia’s  facsimile  transmit¬ 
ter,  a  gift  of  the  New  York  Times, 
has  been  broadcast  for  a  half 
hour  daily  since  Feb.  5.  The  net¬ 
work  broadcast  was  on  a  five-hour 
daily  schedule,  providing  a  “fax- 
page”  in  conjunction  with  Farm 
and  Home  Week  at  Cornell  Uni¬ 
versity. 

Seen  and  Heard 

Not  sitting  idly  while  waiting 
for  the  Supreme  Ckiurt  to  decide 
the  color  controversy,  after  argu¬ 
ments  March  26,  CBS  has  been 
bringing  in  advertisers  to  see  how 
their  packaged  products  look  in 
full-color.  Reaction  has  been 
very  favorable,  and  with  some  re¬ 
marks  here  and  there  that  color 
TV  has  it  all  over  some  of  the 
ink  mixtures  provided  in  comic 
sections. 

V  V  * 

General  Electric  Co.  revealed 
to  the  Institute  of  Radio  Engi¬ 
neers  this  week  that  it  has  de¬ 
veloped  an  ultra  -  high  -  frequency 
television  transmitter  with  effec¬ 
tive  radiated  power  of  100  kilo¬ 
watts — 20  times  greater  than  pres¬ 
ent  facilities.  New  TV  channels 
will  be  in  UHF. 

♦  *  * 

A1  Sigl,  Rochester  (N.  Y.) 

Times-Union  newscaster  for  20 
years,  noted  for  his  “gravel” 
voice,  has  just  been  credited  with 
an  “incredible”  Hooper  rating  of 
21.  A  big-time  com^ian  is  run- 
nerup  with  14.7. 

*  *  * 

WEBR  {Buffalo  Courier-Ex¬ 
press)  is  staging  an  Easter  Egg 
hunt  at  the  Zoo,  with  merchan¬ 
dise  and  cash  prizes.  First  show 
of  its  kind  last  year  drew  30,000 
children. 

*  *  * 

A  Television  Q  and  A  column 

in  the  Buffalo  (N.  Y.)  Evening 


News,  which  owns  WBEN  sta¬ 
tions,  answers  readers’  queries  on 
programs  and  reception. 

*  *  * 

Rock  Springs  (Wyo.)  News¬ 
papers,  Inc.,  publishers  of  the 
Daily  Rocket,  have  applied  for 
FCC  approval  of  purchase  of 
KVRS. 

■ 

Old  Martiord  Courant 
Building  Is  Sold 

Hartford — Sale  of  the  former 
home  of  the  Hartford  Courant  at 
64-66  State  Street  to  two  Roches¬ 
ter,  N.  Y.,  business  men  was  com¬ 
pleted  here  last  week. 

Sol  Bachler  and  Samuel  Berger 
are  the  new  owners  of  the  five- 
story  building  which  was  the  Cou- 
rant’s  home  for  71  years.  The 
(Dourant  recently  completed  its 
move  to  a  modern  plant  at  285 
Broad  St.  The  new  owners  plan 
to  have  the  top  three  stories  de¬ 
molished  and  the  first  floor  con¬ 
verted  into  stores  and  the  second 
floor  will  be  used  for  offices. 

■ 

Robert  S.  Peare  Dies; 
GE  Advertising  Mgr. 

Schenectady,  N.  Y. — Robert  S. 
Peare,  50,  vicepresident  in  charge 
of  public  relations  of  the  General 
Electric  Co.  and  manager  of  the 
advertising  and  publicity  depart¬ 
ment,  died  here  March  18. 

Mr.  Peare  directed  all  of  the 
company’s  advertising  program, 
broadcasting  and  general  public 
relations,  as  well  as  the  operation 
of  WGY,  WGFM  and  WRGB-TV 
in  Schenectady,  and  several  short¬ 
wave  stations.  He  was  a  director 
of  the  Advertising  Federation  of 
America. 

■ 

Strike  Vote  Taken 

Portland,  Ore. — Printers  on  the 
Oregonian  and  Journal,  members 
of  Typographical  Union  58,  voted 
on  March  19  to  ask  their  inter¬ 
national  union  for  authority  to 
take  a  strike  vote  in  connection 
with  their  negotiations  with  the 
newspapers.  The  vote  was  226 
to  11.  The  printers  are  asking 
a  shorter  day  and  increases  in  pay. 
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ANA  Report 
Scales  Down 
Radio  Values 

National  advertisers  devalued 
radio  this  week  by  as  much  as 
60%  in  some  television  markets. 

As  of  April  1,  the  report  by  the 
Association  of  National  Adver¬ 
tisers  adjusted  the  NBC  network 
evening  costs  in  TV  cities  down¬ 
ward  from  $18,295  to  $12,965, 
and  the  CBS  costs  from  $17,945 
to  $12,156. 

The  lower  rates,  ANA  inti¬ 
mated,  are  the  ones  that  should 
prevail  in  view  of  the  relative 
values  caused  by  greater  tele¬ 
vision  viewing. 

The  ANA  study,  second  within 
a  year,  gave  relative  radio  time 
values  in  all  TV  cities,  based 
on  show  ratings.  Baltimore  and 
Philadelphia  were  given  60%  ad¬ 
justments  because  of  the  large 
numbers  of  TV  sets  in  homes 
within  60  miles.  The  advertisers 
would  cut  the  evening  hour  radio 
cost  in  Philadelphia  from  $480 
to  $192  and  in  Baltimore  from 
$420  to  $168. 

In  the  NBC  lineup,  Buffalo  and 
New  York  City  are  rated  at  55% 
and  Los  Angeles,  Syracuse,  Wash¬ 
ington,  Erie,  Pa.  and  Minneapolis- 
St.  Paul  at  50%.  Nashville  is  the 
only  TV  city  to  emerge  unscathed, 
the  32,500  TV  homes  being  con¬ 
sidered  negligible  as  against  831,- 
900  radio  homes. 

The  CBS  chart  gives  Philadel¬ 
phia  and  Boston  stations  a  60% 
adjustment;  Los  Angeles,  Cleve¬ 
land,  Washington,  55%;  New 
York,  Cincinnati,  Syracuse,  50%. 
Lowest  on  this  schedule  is  New 
Orleans,  5%. 

On  a  Local  Basis 
The  problem  of  calculating  the 
relative  value  of  radio  time  to  the 
advertiser  must  be  approached  on 
a  local  basis,  the  ANA  report 
states. 

“In  the  first  place,”  it  con¬ 
tinues,  “television’s  adverse  effect 
on  radio  listening  occurs  currently 
in  only  60  city  or  market  areas. 
It  is  in  these  cities  and  their 
suburbs — not  in  the  hundreds  of 
other  station  areas  without  TV — 
where  radio  values  are  being  re¬ 
duced.  Furthermore,  the  user  of 
spot  radio  must  be  considered.” 

Even  grade-A  radio  shows,  such 
as  Jack  Benny’s  and  the  Lux 
Theater,  are  suffering  sharp  de¬ 
clines  in  listenership,  the  report 
adds.  Outside  TV  areas  they  are 
gaining. 

TV’s  share  of  the  total  evening 
broadcast  audience  (radio  plus 
TV)  dropped  in  one  Hooper-rated 
city  in  excess  of  70%  during  1950, 
ANA  says. 

New  Radio  Sales  Efforts 
Issuance  of  the  radio  time  value 
report  this  week  was  taken  to 
mean  that  radio  rates  will  be  a 
major  topic  of  discussion  in  ANA 
sessions  at  Hot  Springs,  Va.  next 
week.  It  drew  no  formal  replies 


from  the  networks,  as  the  first  ' 
study  report  last  April  did,  but  < 
CBS  and  NBC  both  broke  out  : 
new  radio  sales  presentations.  1 

The  CBS  radio  sales  depart¬ 
ment  issued  a  cost-per-thousand  ; 
study,  comparing  national  media,  < 
with  the  claim  that  CBS  evening  1 
radio  reaches  62%  more  prospects  ( 
per  dollar  than  magazines  and  i 
137%  more  than  big-city  news-  i 
papers.  Per  dollar,  CBS  data  I 
pointed  to  591  persons  reached  by  I 
radio,  365  by  magazines  and  249  1 
by  newspapers.  i 

The  NBC  presentation  also  . 
jabbed  at  magazines  and  news-  i 
papers  with  “comparative”  data, 
using  a  500-line  advertisement  in 
newspapers  as  equivalent  to  a  i 
half-hour  evening  radio  show.  It 
was  shown  that  such  an  ad  sched¬ 
uled  in  222  papers  in  cities  over 
100,000  population  would  cost 
$38,530,  as  against  $19,484  for  a 
half-hour  on  network  radio. 

The  presentation  also  “finds” 
that  radio’s  cost  next  October  will 
be  $1.03  per  1,000  potential 
homes  for  an  evening  half-hour, 
as  against  $2  for  television.  $3.55 
for  a  black-and-white  page  in  Life 
and  $2.53  in  This  Week. 

In  the  same  sales  pitch,  NBC 
aims  at  national  advertisers  on  a 
regional  basis,  offering  Procter  & 
Gamble  as  an  example  for  local¬ 
ized  distribution  of  different  prod¬ 
ucts. 

(l^faituarp 

Walter  Mundy  Hall,  84,  for 
20  years  business  manager  of  the 
Rahway  (N.  J.)  News  -  Record, 
March  19. 

Thaddeus  F.  Tilton,  52,  re¬ 
tired,  financial  editor  of  the  Provi¬ 
dence  (R.  1.)  Journal  -  Bulletin, 
March  19.  He  worked  for  the 
Waterbury  (Conn.)  Republican, 
the  Lawrence  (Mass.)  Telegram 
and  the  United  Business  Service 
in  Boston  before  joining  the 
Journal-Bulletin  in  1929. 

Harold  Edward  Swisher,  54, 
West  Coast  radio  news  manager 
and  motion  picture  editor  for 
United  Press,  March  16. 

Robert  Warren  Weide,  mem¬ 
ber  of  the  sports  staff  of  the  Los 
Angeles  Times  and  former  sports 
editor  of  the  Riverside  (Calif.) 
Press  and  Enterprise,  March  14. 

William  Arthur  Macdonald, 
60,  night  editorial  page  editor  of 
the  New  York  Times,  March  16. 
Mr.  Macdonald  began  his  news¬ 
paper  career  in  1908  as  proof¬ 
reader  and  reporter  on  the  Attle¬ 
boro  (Mass.)  Sun,  and  later 
worked  on  the  Brockton  (Mass.) 
Times  and  the  Boston  Transcript. 

'  He  joined  the  staff  of  the  New 
York  Times  as  education  editor 
'  in  1938. 

William  H.  Summers,  53,  edi¬ 
torial  cartoonist  for  the  Buffalo 
:  (N.  Y.)  Evening  News,  March  17. 

»  He  was  formerly  on  the  staff  of 
i  the  Cleveland  (O.)  News. 

L  Ralph  D.  Blanpied,  79,  for- 
t  mer  acting  sports  editor  of  the 
5  New  York  Times,  March  16.  He 


worked  in  the  sports  departments 
of  the  Brooklyn  (N.  Y.)  Eagle 
and  the  New  York  Tribune  be¬ 
fore  joining  the  Times  in  1918. 

Erret  I.  Wilson,  69,  for  23 
years  telegraph  editor  of  the  Mi¬ 
ami  (Fla.)  Herald,  March  17. 
Mr.  Wilson  began  his  newspaper 
career  as  a  reporter  on  the  In¬ 
dianapolis  (Ind.)  News,  worked 
in  Uniontown,  Pa.,  and  then  went 
to  Mexico  City  as  an  editor  on 
the  Mexican  Herald,  an  English- 
language  daily.  He  was  telegraph 
editor  of  the  Elizabeth  (N.  J.) 
Journal  for  six  years  before  join¬ 
ing  the  Miami  Herald. 

Val  Lewton,  46,  Hollywood 
movie  producer  and  writer,  for¬ 
mer  reporter  for  Darien-Stamford 
(Conn.)  Review,  Bridgeport 


(Conn.)  Herald,  New  York  Amer¬ 
ican,  and  King  Features,  Mar.  14. 

Francis  X.  Welsh,  62,  sports 
editor  of  the  Wilkes-Barre  (Pa.) 
Times  Leader  for  nearly  30  years, 
March  13. 

W.  Winter  Smith,  29,  former 
assistant  city  editor  of  the  Win- 
sted  (Conn.)  Citizen  and  corre¬ 
spondent  for  the  Waterbur/ 
(Conn.)  Republican,  March  17. 

Mrs.  Leona  A.  Malek,  73.  for¬ 
mer  newspaper  food  columnist, 
March  20.  She  joined  the  old 
Chicago  Herald  and  Examiner  in 
1925  to  organize  its  “Prudence 
Penny”  food  department,  and  was 
its  director  until  the  paper  com¬ 
bined  with  the  Evening  American 
in  1939. 


Classified  Section 

RATE  GUIDE— Consecutive  Insertions. 


.  SITUATIONS  WANTED 
InMrtloni  Line  Bate 

1  $.50 

3  and  over  .40 

Conaecutive  insertions  brine  best 
results. 

Advance  Pajment  Reqneeted 


AT.f.  OTHER  CLASSIFICATIONS 
Insertions  Line  Rate 

1  $1.00 

2  .00 

4  and  over  .80 

(Lower  26  and  62  week  rates 
obtainable  upon  application ) . 
Charge  ads  accepted  from  recor- 
nized  companies. 


ADVERTISING  AGENCIES  charred  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (Box  wordinr  takes  27  units).  No  abbreyatlons. 
Add  Ific  for  Box  service — Replies  mailed  daily.  Box  holders  identities 
held  in  strictest  confidence. 

Editor  &  PublUher  reterves  the  right  to  edit  all  copy, 
DEADLINE  WEDNESDAY  at  2  P.M.  (After  Last  MaU) 

Address:  Times  Tower,  New  York  18,  N.  Y.  Phone  BRyent  9-3052) 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

DAILIES  OR  WEEKLIES — Mountain 
States,  Midwest.  Southwest.  Ray  E. 
Mohler  &  Associates,  Brokers  &  Con¬ 
sultants,  312  Boston  Bldg.,  Denver, 
Colorado. 

FOR  31  YEARS  We  have  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  PEIGHNER  AGENCY 

Box  1B2 _ Mt.  Pleasant,  Michigan 

-k-k  SOUND  Investments  in  selected 
Publication  Properties.  Arthur  W. 
Stypes,  623  Market  St.,  San  Fran- 

cisco,  Calif. _ 

NEWiSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 
MIDWEST  PAPERS:  Bailey-Krehbiel 
Service.  Successors  to  Clyde  H.  Knox, 
218-19  Journal  Bldg.,  Salina,  Kansas. 
TO  BUY  or  sell  a  newspaper  or  Job 
plant  in  the  Southwest  contact  James 

T.  Jackson.  Pauls  Valley,  Okla. _ 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

PROSPEROUS  Iowa,  Nebraska,  South 
Dakota  Newspapers.  Herman  Koch, 
2610  Nebraska  St.,  Sioux  City,  Iowa. 

Newspaper  Counselors 

COUNSEL  in  finance,  appraisals,  sales, 
rate-making,  personnel  procurement, 
public  relations  surveys.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  3132, 
Greensboro,  N.  C. 

Pnblications  for  Sale 

CALIFORNIA  Semi-Weeklv.  Earns 
$18,000.  Better  type  city.  Also 
County  weekly  grossing  $40,000.  Ray 
Campbell,  4101  W.  3rd  St.,  Los  An¬ 
geles,  California. 


ANNOUNCEMENTS 
_ Publications  for  Sale 

C.XLIFORNIA — Semi- weekly.  CirciJt- 
tion  3900.  Grossing  $51,000.  Nettisf 
$11,000;  Asking  $35,000  with  $10,000 
down.  Well  equipped. 

C  O  L  O  R  A  D  O — Gross  $8,000.  Net 
$4,300.  Circulation  500.  AdequstelT 
equipped.  Asking  $9,450  includinf 
building.  Cash. 

JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  Ave.  Los  Angeles  29,  Csl. 

FLORIDA  county  seat  weekly.  K» 
opposition.  $21,000  with  $14,000 
down.  Box  442.  Editor  &  Publisher. 
OHIO  Semi-Weekly  with  complete  jo) 
shop.  Grossing  over  $30,000  ssl 
growing  yearly.  Box  433,  Editor  • 

Publisher. _ 

WEEKLY  newspapers  grossing  owj 
90,000  now  for  80,000;  net  for  I 
working  partners  27,000.  J.  R.  Gsr 
bert,  3937  Orange,  Riverside.  Calii. 
REAL  OPPORTUNITY — Upper  penS 
sula  of  Michigan,  Priced  for  quia 
sale.  Please  state  your  finances.  Bw 

428,  Editor  &  Publisher. _ 

TRAVEL  GUIDE — Grosses  $6,3M 
Sale  $4,500  or  lease  5%  of  groit 
Box  421,  Editor  &  Publisher. 

Ppblkations— Wanted 

ADVERTISING  AGENCY  Executive, 
former  newspaper  publisher,  will  pur 
chase  well-entrenched  weekly  or  small 
daily.  Up  to  $50,000  cash  down  ^aT 
ment.  Must  stand  rigid  investigatioa. 
References  exchanged.  No  broken. 

Box  434,  Editor  &  Publisher. _ 

CALIFORNIA  small  daily  or  go«t 
weekly  wanted  by  professionally  co* 
petent  and  financially  able  client.  U 
in  California  now  for  appointraentt 
which  can  be  made  through 
RAY  E.  MOHLER  &  ASSOCIATES 
Publications  Brokers  &  Consultants 
312  Boston  Bldg.,  Denver  2.  ColoraUj 

WANTED  by  experienced  newspap^ 
man ;  good  solid  old  established  weak¬ 
ly  or  small  daily  enjoying  acceptana 
in  thriving  community.  P.O.  Box  1531, 
Paterson,  New  Jersey. 


EDITOR  &  PUBLISHER  for  March  24,  1951 


ANNOUNCEMENTS 


Publication  Apprabab 


A  RAUAK  APPRAISAL  will  establish 
the  value  of  your  newspaper  property 
on  today's  market,  fix  a  fair  asking 
price  and  define  borrowing  limit.  F^e 
Me  per  $1,01)0  of  last  year’s  gross 
income;  24  hour  service.  Send  for 
blank.  MAY  BROS.,  Newspaper  Ap¬ 
praisers,  Binghamton,  N.  i. 

Radio  Stations  For  Sale 

RADIO  STATION  IN  WESTERN 
CITY  OP  200,000.  Priced  at  $125,- 
000,  half  down.  TV  application  filed. 
HAY  BROS.,  Broadcast  Brokers, 
Binghamton,  N.  Y, 

Bu.siness  Opportunities 


MAN  WANTED  who  has  selling  abil¬ 
ity  plus  mechanical  flair.  Investment 
$8,000  to  $10,000.  Salary  $500.00  to 
$825.00,  10%  additional  on  all  sales. 
Income  should  exceed  $10,000  per 
year.  Travel  about  two  weeks  per 
month.  Prefer  man  with  circulation 
experience.  Box  316,  Editor  &  Pub¬ 
lisher. 

Cartoona — Fcatarcs _ 

CLEAN,  fast  moving  editorial  cartoons 
ire  ready  in  2  or  3  column  sixes.  Scan 
^ese  proofs  for  new  slants  on  sound 
ideas.  Midwest  Syndicate,  Box  583, 
Wheaton,  Illinois. 

Promotion  Services _ 

50  WAYS  TO  CUT  DOWN 
CLASSIFIED  OVERHEAD 

WRITE  for  a  FREE  cop7  of  our 
sammary  of  50  ways  to  combat  rising 
costs  in  your  Classified  advertising 
department. 

THIS  summary  is  typical  of  the 
valuable  management  helps  subscrib* 
^.*1  to .  tbe  Howard  Parish  Claasified 
Advertising  Service  constantly  re¬ 
ceive. 

SEE  for  jrourself  why  the  Howard 
Parish  Service  is  the  Want  Ad  Serv¬ 
ice  that  Makes  You  More  Money.  Ask 
for  sample  copy  and  complete  details. 
Do  It  today  I 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plana 
tfaily  News  Tower  Miami  82,  Pla. 


Press  Engineers _ 

. .  loyal  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 

Pieman  tling^Moving — Erecting 
Newspaper  Conveyor  Installations 
7>o  XT  —Service  Nationwide 
<88  N.  Victory  Blvd.,  Burbank,  Calif. 

*•  P.  WALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Sold 
Erecting  and  Rebuilding 
n  975  North  Church  Street 
***'‘'“'•'1  Dlinoia 

jUOHINISTS— ^Dismantling,  moving 
utembling,  entire  newspaper  plants, 
maintenance,  aervice  nation- 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y.  | 
STillwell  6-0098-0099 


CROSS  FILES 

presses  dismantled  and 
^ted.  Anywhere  in  United  States  or 
^wada.  Specialising  in  Duplex  equip- 

Walter  E.  Hamlin— Write 
^  Marion  Bldg.,  Cleveland  13,  Ohio 
uoerry  1-3305-^YElIowstone  2-4445 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

"*  will  move,  erect  or  repair  presses 
-  „  ANYWHERE 

38  East  4th  St..  New  York  3,  N.  T. 
Phone:  SPring  7-1740 

editor  (S  publisher 


ANNOUNCEMENTS  I 


Press  Engineers 


Maintenance — Service — Repairs 
SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Dismantling — Moving — Erection 

MACHINERY  and  SUPPLIES 

_ Composing  Room  ! 

INTERTYPES  j 

“O”  Intertypea  $12835,  $14869  ! 

with  quadding  attachment.  ' 

"C”  Intertypea  $7891 — $8289,  8  . 
maga.,  gas  or  electric  pot.  | 

C3SM  $7867,  eleetrie  pot. 

LINOTYPES  I 

Models  5,  8,  14. 

45C  Goss  Mat  Roller 
72D  Oosa  Shaver 

Northern  Machine  Works 
323-29  N.  4th  St.,  Philadelphia  6,  Pa. 
FOR  SALE:  Model  22  Linotype,  serial 
no.  over  38,000,  with  3  main  maga- 
lines  and  aide  magazine,  gas  pot  and 
four  fonts  of  mats.  Box  327,  Editor  h  | 

Publisher. _ 

FOR  SALE — F^  (4)  brand  new 
Type-O-Writer  keyboards.  Bought  in 
1946;  never  unersted.  Original  price 
$985  each.  For  quick  sale  $500  enck. 
Box  344,  Editor  &  Publisher. _ 

TYPESETTING  MACHINES 

2  MODEL  G  INTERTYPES  #13097, 
S16607. 

Model  31  LINOTYPE  $52650 
Model  22  LINOTYPE  $39443 

BEN  5HULMAN  ASSOCIATES 

500  Fifth  Ave. — N.  Y.  18 
BRYANT  9-1132 

FOR  SALE 

TWO  Model  K  Linotype  Machines 
with  electric  pots  and  two  msgssines 
each. 

SIX  Kellog  Type-O-Writer  Keyboards, 
practically  new. 

WILL  sell  separately  or  in  a  group  at 
a  reasonable  price. 

APPLY  Afro-American  Co.,  628  N. 
Eutaw  St.,  Baltimore  1,  Maryland. 

TWO  DSJ  VARITYPER8,  Fototype, 
complete  equipment  of  a  nniveraity 
semi-weekly  going  off  Varityper-offset 
for  duration.  Offers!  Box  240,  Editor 
k  Publisher. 

WIHY  PAY  MOREl  Materials  are  get- 
ting  scarce,  but  we  can  still  give  you 
immediate  delivery  on  L  &  B  Heavy 
Duty  Newspaper  Turtles  in  any  ^an- 
tity.  Cast  iron  machined  top,  tnbnlar 
steel  legs  with  rigid  “X”  cross  brace. 
Height  you  specify  with  half  inch  ad¬ 
justment  up  or  down.  With  4-inch 
cast  iron  wheels  in  ball  hearing  swivel 
fork  $68.50.  Same  wheel  and  fork,  hut 
with  Durex  wheel  bearing,  $71.50. 
With  5-inch  Darnell  steel  wheel  in 
ball  bearing,  swivel  steel  fork,  $76.50; 
with  5-inch  Darnell  rubber  wheel  In 
ball  bearing,  swivel  steel  fork,  $79.50. 
All  prices  F.O.B.  Shipped  fully  as¬ 
sembled  and  crated.  Satisfied  enstom- 
prs  in  practically  every  state  in  the 
Union.  90%  of  North  Carolina  dailies 
are  using  L  &  B  Turtles.  Write  for 
literature  or  order  direct  from  ad. 

L  &  B  SALES  COMPANY 
113  West  Market  Street 

Elkin,  North  Carolina _ 

I  LUDLOW  MACHINE:  two  divided 
cabinets,  seven  sticks,  22  fonts  mats 


MACHINERY  and  SUPPLIES 


Composing  Room 


MACHINERY  and  SUPPLIES 


Press  Room 


FOR  SALK :  Four  teletype  -  setter  ™  .  o  j 

Multi-face  Perforators.  Have  been  3  DUPLEX  ^Page  Flat  Beds 
uncrated  but  not  used,  $1,125.00  each.  1  Model  AB  —  available  at  once 

Houston  .\walt.  Express  Publishing  1  Model  AB  —  available  60  days 

Co.,  San  Antonio,  .Texas.  1  Model  A  —  available  30  days 


MaH  Room 

SPEEDAUMAT  MAILER  with  quar¬ 
ter  folder 

550  volts,  60  cycles,  A.O. 

SERIAL  No.  MC-1022 
IN  A-1  Condition — Price  $21,500.00 
WRITE  Winnipeg  Free  Press,  Winni¬ 
peg,  Canada. 

_ Newsprint 

STANDARD  NEWSPRINT.  Rolls — 
sheets.  All  sizes.  All  types  printing 
papers.  Box  158,  Editor  &  Publisher. 
.WAILABLE  standard  newsprint,  all 
sizes.  S.  B.  Behrens,  115  Onderdonk 
•Vve.,  Brooklyn,  N.  Y.  Phone:  Ever¬ 
green  6-0505.  One  of  New  York’s 
largest  converters  of  newsprint. _ 

NEWSPRINT  WANTED 

KOLliS,  Sheets,  Any  size.  All  type 
Print  Papers.  ALgonqiiin  4-8729  N.  Y. 
AMERICAN  and  CANADIAN  NEWS¬ 
PRINT  rolls.  Ail  sizes  supplied. 
Shipments  directly  from  mill.  Book¬ 
ings  accepted  for  prompt  and  long 
term  shipments.  Domestic  and  export. 
We  deliver  newsprint,  not  promises. 
Box  271,  Editor  &  Publisher. _ 

NEWSPRINT 

BOOKINGS  of  500-1000  tons  can  be 
made  for  almost  any  size  rolls. 
SEVERAL  sizes  frequently  available 
on  a  spot  basis.  Box  333,  Editor  k 

Publisher. _ 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  April  shipment 
and  continuous  bookings.  Inquiries 
invited.  Canadian  Newsprint  Supply 
Co.,  Alfred  Horn,  18  East  41  Street, 
New  York,  N.  Y.  Tel:  ORegon  9-3870. 
W.ANTED;  Newsprint.  36  inch  rolls; 
need  two  cars  to  continue  publication 
this  year.  Address  Beacon-News,  Paris, 

Illinois. _ 

NEW.SPRINT  wanted.  150  tons,  33'A 
inch,  at  reasonable  price  during  year 
1951.  Alameda  Times  Star,  Alameda, 
California. 


IMMEDIATELY  AVAILABLE  “Big 
Bertha"  40  inch  F5.6  Bausch  &  Lomb 
lens  mounted  on  5  x  7  Oraflex.  $800. 
Photo  Dept.  The  Miami  Herald,  Mia- 


all  for  $2000.  Also  full  page 
box  $150.  Bremerton  Sun,  Bremer¬ 
ton.  Washington. 

FOR  SALE — 

USED  Ludlow  mats,  standard  fonts, 
Caslon  light  fare.  18  pt,  24  pt,  80  pt 
36  pt.  and  48  pt.  Proofs  available. 
Latrohe  Bulletin,  Latrobe,  Pennsyl- 


$200,000  LIQUIDATON  SALE 

in  pieces.  Newspaper  and  Commercial 
plant  of  the 

BAKERSFIELD  PRESS 

at  Bakersfield,  California  starting  Sat. 
March  31st.  For  List  and  Prices  write 
to  OAROIA  k  BUTLER,  Liquidators, 
823  E.  17th  St.,  Oakland  6,  California, 
Olympic  2-8489. 


I’noto  uept.  Ttie  .Miami  Herald,  Mia¬ 
mi,  Florida. 

Photo-Engraving 

PHOTO 

ENGRAVING 

EOUIPMENT 

ZINC  AND  MAGNESIUM 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York  Chicago 

Press  Room _ 

FOR  SALE.  Four  Scott  Unite  and  two 
double  folders  with  22 ent-off.  It 
interested  write  Times  Herald,  Dallas, 
Texas. 

DUPLEX,  GOSS,  HOE  newspaper 
presses — from  8  pages  to  96  pages. 
Contact  Newspaper  Division.  ’Turner 
Printing  Machinery,  Inc.,  2630  Payne 
Avenue,  Cleveland  14,  Ohio.  Branches: 
Chicago  and  Detroit. _ 


age 

two-to-one  model,  now  available. 
George  C.  Oxford,  Boise,  Idaho. 
WILL  TRADE  for  16-24  page  single  j 
width  press;  a  Oost  8  deck;  48  page,  I 
doable  width  press  with  almost  new 
pony  antoplate.  Top  deck,  almost  | 
new,  capable  running  8  pages  in  color. 
Press  much  too  large  for  onr  reqnire- 
ments.  Exeellent  condition.  News  Oh- 

server,  San  Leandro.  Callfomln. _ 

ROLLERS  for  Standard  Duplex  Tnbn- 
lar,  synthetic  rubber,  new  and  slight¬ 
ly  used.  46  rollers.  Will  sell  right, 
’rimes  Publishing  Company,  Wichita 

Falls,  Texas. _ 

HOE  12-Unit  press,  will  sell  any 
amount  units  needed. 

GEORGE  C.  OXFORD 
Boise.  Idaho 


16-PAGE  Hoe  Unit  —  and  H  page 
folders  A.  C.  Drive.  Complete  Stereo; 
23  9/16  inch  cut-off;  end  feed. 

24-48-PAGE  Hoe  —  A.  C.  drive;  with 
Pony  Autoplate;  22K  inch  cut-off; 
end  feed.) 

32  64-PAGE  Goss  —  A.  C.  Drive;  com¬ 
plete  Stereo:  21}4  inch  cut-off;  end 
feed. 

16-32 -PAGE  Goss  —  A.  C.  Drive:  corn- 
plate  with  Stereo;  21%  inch  cut-off; 
end  feed. 

32-64-PAGE  Goss  —  D.  C.  Drive; 
equipped  with  color  compensators; 
22%  inch  cut-off;  end  feed. 

32-64  or  40-80-Page  Scott  Multi- 
Unit  —  A.  C.  Drive;  Steel  Cylinders 
and  Roller  Bearings;  22%  inch  cut¬ 
off;  on  substructure. 

24-48  or  48-96-Page  Hoe  X-Pattem; 
21%  inch  cut-off;  equipped  for  full 
color;  D.  C.  Drive. 

32-64,  40-80,  48-96  PAGE  Hoe — D.  0. 
Drives;  22%  inch  ent-off;  end  feed. 

BEN  SHULMAN  ASSOCIATES. 
INC. 

500  Fifth  Avenue 
New  York  18,  N.  Y. 

Phone;  BRyant  91132 

FOR  SALE:  24-Page  Hoe  Web 

Newspaper  Press,  two  plates  wide, 
23  9/16”  sheet  cut.  With  complete 
stereotype  equipment  and  A.  C.  mo¬ 
tors.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Inc.,  Stamford, 

Connecticut. _ _ 

RUBBER  rollers  (new)  for  Duplex 
Unitubular  press;  sufficient  Rollers  for 

2  unite  and  cores  for  1  unit.  Reply 

Box  326.  Editor  k  Publisher, _ 

FOR  SALE:  Late  Model  8  Linotypes. 
Model  21  Display  Linotype  with  23 
split  magazines,  Model  C  Intertypes. 
Immediate  Delivery.  Printcraft  Rep¬ 
resentatives,  277  Broadway,  New 
York  7.  New  York. _ 

DUPLEX  TUBULAR  24-Page  Press 
half-  and  qnarter-page  folder,  avail¬ 
able  6  months.  AO  motor  drive. 

GEORGE  C.  OXFORD 
Boise.  Idaho 

3  EACH  Slater  Color  Flash  Units  like 

new.  Contact  N.  T.  Ebert,  Daily  News, 
Los  Angeles  54,  California. _ 

CUTLER-HAMMER,  two-motor  fall 
automatic  newspaper  press  drives  and 
control  panels,  220  volt,  3  phase,  60 
cycle  AC).  Complete  with  resistors  and 
push  button  stations: 

One  75/7%  H.P.  crosshead  type, 
will  drive  3  or  4  units  at  moderate 
speed. 

One  40/3  H.P.  faceplate  type.  Will 
power  4  decks  single  width,  quad  or 
16;page  tubular,  press. 

TjSED,  serviceable,  recently  with¬ 
drawn  from  service,  reasonably  priced, 
immediately  available. 

The  Eastern  Color  Printing  Co. 
_ Waterbury  20,  Conn. _ 

HOE  12-cylinder  Pancoast  color  press, 
21  %”  fnt-off. 

GEORGE  C.  OXFORD 
Boise,  Idaho 


FOR  SALE 

TWO  Hoe  Units  and  Folder,  complete 
with  snb-stmctnre,  tensions  and  pa¬ 
per  hoisting  equipment.  Ont-off  $S  t/10 
inches.  _  _ 

THE  HAMILTON  SPECTATOR 
I  _ Hamilton.  Oanadn. _ 

I  FOR  S.ALE;  24-Page  Hoe  Web 
I  Newspaper  Press,  two  pistes  wide. 

23  9/16”  sheet  cut.  With  complete 
I  stereotype  equipment  and  A.  C.  mo- 

Itors.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Inc.,  Stamford, 
Connecticut. 


STEREO  SAW  I  Augustine  80  x  80 
table,  AC  Motor.  Exceptional  hay. 
Box  158,  Marshalltown,  Iowa. 
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MACHINERY  and  SUPPLIES 


Stereotype _ 


FUK  SAI.!!; 

WESEL  heavy  duty  Electric  Galley 
Proof  Press. 

HOE  Casting  Box,  duo-cooled,  with 
Finishing  Machine,  for  14^" 
plates,  7/16”  thick. 

HOE  Dry  Mat  Roller. 

MODEL  45  Economy  Hand  Baler. 
MODEL  25  Vandercook  full  pg.  Proof 
Press. 

1-TON  Kemp  immersion  Lino  Furnace. 
Scorchers,  both  flat  and  curved,  and 
humidors. 

HAMMOND  model  R-3  radial  arm 
Router,  20x  2254". 

THOMAS  W.  HALL  COMPANY,  Inc. 

120  West  42nd  St.,  New  York  18. 
_ (Plant  at  Stamford,  Conn.) _ 

APS  Tubular  Scorcher 
HOE  monorail  saw  trimmer 
BIG  Chief  melting  furnace 
SMATCO  curved  router 
WESEL  Jig  saw  and  Drill 

JOHN  GRIFFITHS  CO.,  INC. 

11  West  42nd  Street 
New  York  18,  N.  Y. 

STA-HI  vacuum  dry  mat  former 
type  JR.  220  volts,  $600.  F.O.B. 
crated,  Hempstead,  New  York. 

ROTARY  SHAVER — Plane  O’Plate, 
model  Bl-12,  220  volts,  bed  1254  x 
15,  extra  Cutter  included,  $800. 
F.O.B.  crated,  Hempstead,  N.  Y. 

WRITE  or  telephone  Mr.  R.  Mc¬ 
Nulty,  Newsday,  550  Stewart  Ave¬ 
nue,  Garden  City,  New  York,  Garden 
City  7  6400 


Wanted  to  Buy 


WANTED 

COMPLETE 

NEWSPAPER  PLANTS 
NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  City 
BRyant  9-1132 


QUARTBIR-PAGE  Folder,  Mat  BollaT, 
Cutler-Hammer  paper  conveyor,  Bta-Si 
mat  dryer.  Curved  router.  Box  101, 
Boise,  Idaho. 


GOSS  Press  single  width  (two  pages 
wide),  1354  inch  printing  diameter, 
21H  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  &  Publisher. 


REWINDER  with  slitter  attachment 
to  wind  stub  rolls  15”  to  70",  36" 
in  diameter.  Box  317,  Editor  tc  Pub¬ 
lisher. 


NEEDED  NOW 

Linotypes  8  and  14  • 

Elrods  and  Ludlows 
Highest  Cash  Prices  Paid 
Send  particulars  to 
.4.MERIOAN  PRINTING  MACHINERY 
CO.,  INC. 

88  Gold  Street.  New  York  Oity 


INTERESTED  in  obtaining  one  or 
more  used  wet  mat  rollers.  Contact 
W.  M.  Swartz,  4940  N.  Sheridan  Rd., 

Chicago  40,  Illinois. _ 

DUPLEX  “N”  type  unit  with  a  23- 
9/16"  cut  off.  Would  also  be  interest¬ 
ed  in  sub-structure.  Chronicle-Tele¬ 
gram.  Elyria,  Ohio. 


HELP  WANTF.D 


Administrative 


WANT  YOUNG,  experienced,  ener¬ 
getic  manager  for  unopposed  weekly 
newspaper  and  johshop  in  ideal 
Western  town  of  3800;  1950  gross. 
$56,000;  must  know  both  front  and 
back  shop;  publisher  ill.  Box  829, 

Editor  &  Publisher. _ 

WE  ARE  Looking  for  a  man  well  ac¬ 
quainted  in  New  York  Agency  circles 
as  Publisher’s  Representative.  It  is  a 
full  time  job  with  future,  dependent 
upon  results  and  ability.  Write  fully 
your  experience.  Applicants  will  be 
interviewed  in  New  York  by  our  rep¬ 
resentative.  Address  your  letters  to 
Accredited  Newspaper  Association, 
Inc.,  515  Olive  Street,  St.  Louis  1, 
Missouri. 


HELP  WANTED 


Administrative 


MANAGEMENT  Consultant  thorough¬ 
ly  experienced  in  operation  of  weekly 
newspaper, ’commercial  printing  plant. 
To  help  solve  problems  of  prize  -win¬ 
ning  ABC  weekly  stumped  by  mount¬ 
ing  production  costs.  Box  415,  Editor 
&  Publisher. 

_ Circulation 

CIRCULATION  MANAGER  for  60.- 
UOU  morning-evening-Sunday.  No  one 
need  apply  except  man  with  success¬ 
ful  top  managerial  or  assistant  man- 
igerial  experience.  Must  be  thorough¬ 
ly  familiar  with  rural  and  mail  cir¬ 
culation  problems.  Box  242,  Editor  A 
Publisher. _ 

MANAGE  department  of  7,300  ABC 
circulation  evening  daily  in  mid¬ 
south.  Man  who  can  build  rural  cir¬ 
culation  with  help  of  correspondents 
and  bureau  managers.  Box  278,  Edi¬ 
tor^ _ 

JUNIOR  EXECUTIVE  TRAINEE— to 
learn  all  phases  of  newspaper  circula¬ 
tion  and  distribution — must  have  at 
least  two  years  of  college — be  between 
twenty  and  twenty-five — free  to  travel 
— ambitious  but  not  in  too  big  a  hurry 
and  have  imagination  enough  to  find 
an  interest  in  seemingly  routine  as¬ 
signments.  Previous  experience  in  cir¬ 
culation  is  not  desirable.  Job  starts 
at  sixty  dollars  a  week.  Please  give 
complete  details  in  first  letter.  Per¬ 
sonnel  Department.  Courier  -  Journal 
and  Times.  Louisville,  Kentucky. 

WANTED  Circulation  Manager  for 
w-eekly  of  30,000.  Good  salary.  Bonus. 
Write  fully  to  the  Spectator,  Joliet, 
Illinois. 


ClauisititKl  Advertuins 


PENNSYLVANIA  DAILY  requires 
experienced  man  —  35-40  —  who  can 
handle  small  classified  department. 

Give  complete  details.  Box  294, 
Editor  A  Publisher. 


ASSISTANT  CLASSIFIED  MANAG¬ 
ER  for  metropolitan  newspaper. 
Pacific  Northwest.  Experience  as 
successful  managtr  in  50-100,000 
field  deeirable.  (Cooperation,  stability, 
follow-thru  and  ability  to  think  Im¬ 
portant  qualifications.  Position  offers 
permanency  and  excellent  working 
conditions.  Give  complete  details  in- 
'luding  reason  for  considering  change, 
and  salary  expectations  first  letter. 
Box  328,  Editor  A  Publisher. 


lay  Adve 


SALESMAN  with  layout  ability. 
Write  experiences,  references,  salai7 
desired,  family  status,  a$e,  draft- 
status,  availability.  Living  In  Eastern 
Seaboard.  Box  347,  Editor  A  Pub¬ 
lisher. 


ADVERTISING  SOLICITOR  with  at 
least  year  or  so  experience,  $50-$60. 
Write  full  details,  ^blisher,  Tucum- 
cari  (New  Mexico)  Daily  News. 


GOOD  JOB  OPEN  for  adman  with  suf¬ 
ficient  know-how  to  handle  important 
retail  accounts.  Man  we  seek  may 
save  several  years  through  jump  in 
salary  and  responsibility.  Box  426, 
Editor  A  Publisher. 


HELP  WANTED 


Display  Advertising 


EXPERIENCED  retail  display  sales¬ 
man  for  one  of  best  markets  in  the 
South.  Best  working  conditions  with 
young  aggressive  staff.  Write  full  de¬ 
tails  to  Russ  Scofield,  Advertising 
Manager,  Herald-Leader,  Lexington, 
Kentucky. 


DESK  OR  REPORTER — wire  editor 
or  general  reporter  for  immediate  em¬ 
ployment.  College,  experience  desir¬ 
able.  Write  fully  experience,  refer¬ 
ences,  military  status,  when  available, 
bousing  and  salary  requirements.  Trib- 

une,  Fremont,  Nebraska. _ 

EXPERIENCED  telegraph  editor 
morning  paper  11,000  circulation. 
Complete  charge  of  desk  except  sports, 
society.  Good  on  heads,  make-up, 
news  judgment.  Good  work  conditions, 
air-conditioned  newsroom.  Write  Harry 
Rutherford,  Tupelo  Daily  Journal, 

Tupelo.  Mississippi. _ 

OPENING  for  journalism  graduate  as  ; 
general  reporter,  small  community 
daily  downstate  Illinois.  Man  or  wom¬ 
an;  beginner  or  one  with  tome  experi- 
enee.  Address  Box  301,  Editor  A 

Publisher. _ 

I.MMEDIATK  OPENING  for  City  Hall 
reporter  in  city  of  19,000  on  morning 
paper  of  14,000  circulation.  Must  have 
experience  in  that  capacity.  Must  be 
fast  typist,  fast  rewrite  man,  good 
feature  writer.  Write  Box  411,  Editor 

A  Publisher. _ 

PUBLICITY  WRITER,  girl  for  group 
of  national  magazines.  Must  be  abie 
to  produce  top-notch  releases,  both 
newspaper  and  radio  style,  based  on 
fashion,  food,  decorating,  beauty  ma- 
terial.  Box  404,  Editor  A  Publisher. 
REPORTER  on  30.000  Rocky  Moun¬ 
tain  Daily.  Want  young  man  not  like¬ 
ly  to  be  called  for  military  service. 

Box  424.  Editor  A  Publisher. _ 

TELEGRAPH  editor  or  sports  editor 
for  Midwest  afternoon  daily,  7,000 
circulation.  Must  be  fast  and  produce 
accurate,  readable  copy.  Reliable  and 
willing  to  do  variety  of  chores  re¬ 
quired  by  small  paper  with  minimum 
supervision.  Excellent  working  condi¬ 
tions,  pay  depends  on  applicant.  State 
salary  expected,  age,  eoncation,  ex¬ 
perience.  family  and  draft  status  first 
letter.  Box  435,  Editor  A  Publisher. 


Photognphen _ 


WANTED  experienced  news  photog¬ 
rapher  for  daily  newspaper,  immedi¬ 
ate  opening.  Circulation  14,000.  Pic¬ 
ture  minded  Editorial  Department. 
Give  experience  and  employer  refer¬ 
ence.  Herald-Times,  Manitowoc,  Wis- 


Mechankal 


WANTED;  Union  Printers,  Floor  or 
Machine.  Situations  on  Night  Side  of 
Ohio  daily.  $97.50  for  3754  hours. 
$80.00  monthly  Pension  Plan  free. 
$5,000  life  insurance.  $40.00  per  week 
sickness,  $12.00  daily  hospitalisation 
includes  family.  Up  to  $225.00  for 
surgical,  plus  many  other  benefits. 
All  replies  confidential.  Write  Box 
30.5.  Editor  A  Publisher. 


WRITERS’  SERVICES 


Literary  Agency 


NEWISPAPEKMEN’S  AGENCY.  Arti¬ 
cles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klausner,  130  E.  40  St.,  N.  T. 

SITUATIONS  WANTED 
_ Administrative _ 

CONTROLLER  or 
BUSINESS  MANAGER 
16  YEARS  accounting  and  exccutin 
experience  on  Midwest  and  Pacilc 
Northwest  Dailies.  Can  go  anywben. 
Age  46,  college  graduate,  married. 
Thorough  knowledge  of  costs,  taxes, 
printing  production,  methods,  proce¬ 
dures.  Present  salary  $6, ‘250.  Replies 
confidential.  References.  Box  31>, 

Editor  A  Publisher. _ 

LIBRARIAN  with  secretarial  trainiai 
enticed  into  school  library  work  de¬ 
sires  to  return  to  publication  or  news¬ 
paper  field.  Seven  years  newspaper 
experience  and  reference  researek. 
Library  credential,  B.A.  and  M.A.  de¬ 
grees.  Available  September  1951,  Boi 
323,  Editor  A  Publisher. _ 

PUBLISHER’S  ASSISTANT 
Many  publishers  who  have  discovered 
that  MONEY  MAKING  MANAGE¬ 
MENT  CAN  BE  PURCHASED  are 
now  making  much  larger  profits  re 
gardless  of  higher  costs.  Write  is 
confidence  and  let  me  prove  that  YOU 
TOO  can  substantially  increase  net 
revenues.  Any  circulation  8,000  to 
75,000.  Nationally  known  references. 
Southeast  preferred.  Box  335,  Editor 
and  Publisher. 


OUTSTANDING 
EXECUTIVE  AVAILABLE 
SUCCESSFULLY  handled  top  and 
back  stop  jobs,  medium  metropolitsi 
and  chain  operations. 

Converted  $200,000  loser  to  profit,  25 
years’  experience  covers  all  depart¬ 
ments.  University  grad.  Business  Ad¬ 
ministration  and  Journalism.  Prefer 
moderate  salary  plus  accomplishmest 
bonus.  Available  NYC  for  interview. 

Box  460.  Editor  A  Publisher. _ 

WORKING  PUBLISHER  (not  owner) 
3,700  circulation  daily,  cold  nortk. 
Wishes  to  return  South  or  Southwest. 
Record  of  making  papers  pay.  Act  si 
Advertising  Manager  or  Editor  be¬ 
sides  managing.  Address  Box  45(, 
Editor  A  Publisher, 


IMMEDIATELY,  experienced  —  top- 
notch  advertising  man  for  East  Coast 
weekly.  Must  be  reliable.  No  floaters 
need  apply.  Personal  interview  ar¬ 
ranged.  Box  445,  Editor  A  Publisher. 

MAN  who  can  sell,  write,  layout  ads 
and  assist  Vermont  Weekly  publisher 
in  writing  news,  office  work,  proof¬ 
reading,  etc.  Car  asset.  Give  full  de- 
tails.  Box  422,  Editor  A  Publisher. 

ONE  DISPLAY,  ONE  CLASSIFIED 
salesman,  presently  located  smaller 
Minnesota,  North  or  South  Dakota 
town  desiring  work  on  Grand  Forks 
(North  Dakota)  Herald.  20  in  depart¬ 
ment.  Minimum  2  years  experience 
desired.  40  hour  week,  time  and  one- 
half  overtime;  hospitalization,  life  in¬ 
surance.  plus  incentive.  Write  com¬ 
plete  details  to  J.  Warren  McClure, 
Grand  Forks  Herald. _ 

IMMEDI.ATE  opening  for  a  draft- 
exempt  assistant  to  daily  advertising 
manager.  Not  a  draft  fill-in.  Perma¬ 
nent  spot  with  future.  Send  full  per¬ 
sonal  resume,  starting  salary  desired. 
Southwest  Times.  Pulaski.  Virginia. 


ARTIST  -  PHOTOGRAPHER  also  car¬ 
toons,  retouching,  have  equipment, 
draft-free.  R.  Williams,  45  Greyloek 
Terrace,  Pittsfield,  Massachusetts. 


Cimintion 


nent  situation,  good  scale. 

News.  Lima.  Ohio. 

WANTED — WORKING  FOREMAN,  5 
machine  small  daMy  newspaper, 
T’nion.  Central  New  York.  Knowledge 
of  mark-up  and  make-up  essential  and 
capable  of  minor  repairs  to  machines. 
Permanent  position.  W’rite  Box  425, 
Editor  A  Publisher. 

INSTRUCTION 

_ Linotype — Printing _ 

Linotype-Intertype  Instruction 
Ohio  Linotype  School 
Logan  18.  Ohio 

Free  Booklet  and  Information 


OIRCULA'nON  MANAGER  thoroughly 
experienced  seeks  small  daily  connec¬ 
tion.  Single,  age  41,  references,  prw 
fer  the  West.  Richard  Westmorelaul, 
Box  105,  Walnut  Springs.  Texas. 


CIRCULATION  MANAGER  or  Assist¬ 
ant.  Promotion  minded.  Emphasis  on 
home  delivery,  motor  routes,  msil- 
Efficient  management  of  your  entiic 
circulation  operation  including  mail 
room.  Salary  commensurate  with  the 
job.  Age  44.  Go  any  place  but  prefer 
West.  Available  30  days.  Box  43#. 

Editor  A  Publisher. _ 

CIRCULATION  PROMOTION  MAN 
PROVEN  medium,  very  suceessfnL 
Phone  contact — w-hether  you  are  los¬ 
ing  subscribers  or  seeking  new  ones, 
I  believe  I  can  show  you  how. — Lsst 
12  years  connected  with  well-known 
New  York  Metropolitan  weekly.  Box 
441.  Editor  A  Publisher. _ 

"Editor  A  Publisher  Classified 
Columns  to  boost  yon  up  the  lad¬ 
der  of  snccessl" 
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SITUATIONS  WANTED 


CIRCULATION  MANAGER,  City  or 
Country  Circulntion  AVAILABLE, 
orer  20  yean  experience  on  small  and 
large  newspapers.  Little  Merchant 
Flan  and  motor  routes.  Capable  and 
conscientious.  A  good  promoter  and 
trsSc  man.  Know  circulation  thor¬ 
oughly.  Have  outstanding  record  lor 
building  Circulation.  Married,  age  45. 
Prefer  South,  Southwest  or  Pacific 
Cout.  Best  references.  Salary  com¬ 
mensurate  to  position  secured.  Write 
Box  318.  Editor  &  Publisher. 


CIRCULATION  ZONE  SUPERVISOR, 
ige  33.  Married,  capable  and  aggres- 
lire.  10  years'  experience  in  all 
shsses  of  circulation  work.  Little 
Merchant  Plan.  Excellent  references. 
Background  with  metropolitan  news¬ 
paper.  Prefer  West  or  Southwest. 
Box  291,  Editor  &  Publisher. 


Claasilied  Advertirfiig 


CLASSIPIEO  MANAGER — Can  offer 
you  benefits  of  21  years  experience 
with  one  organisation,  all  phases  of 
Classified,  can  really  produce  plus  ads, 
lines,  revenue.  Drau-exempt,  metro¬ 
politan.  medium  paper  service.  Top 
references.  Box  315,  Editor  A  Pub¬ 
lisher. 


_ DhpUy  Advertisiiig 


COLLEGE  GRAD,  Vet,  age  80,  some 
ulee  experience,  wants  work  on  news- 
pwr.  Will  accept  any  reasonable 
offer  anywhere.  Box  289,  Editor  A 
Publisher. 

ACCENT  ON  clean  simple  layouts  and 
ropy  makes  small  daily’s  one  man  ad 
department  a  valuable  staff  addition 
or  small  department  manager.  “J” 
sod  art  school  trained.  Single,  draft 
exempt  vet,  24,  with  car.  Some  classi- 
ied  sales  experience.  Box  444,  Editor 
*  Publisher. 


•ADVERTISING  Manager,  publisher’s 
sssistant,  or  salesman.  ’Thoroughly 
competent.  20  years’  experience  in 
both  display  and  classified  on  small 
to  metropolitan  dailies.  Sparkling 
layouts  and  coy.  Sound,  profitable 
methods  in  staff  training,  leadership 
sad  selling.  Working  knowledge  all 
uepsrtmente.  Age  38,  Write  for 
resume.  Box  416,  Editor  A  Publisher. 


ADVERTISING  MANAGER:  5  years 
nstional  retail  and  all-around  experl- 
euce.  Draft-exempt.  Looking  for  op¬ 
portunity  with  California  daily.  Write 
£2L*01.  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


CAN  cover  any  editorial  assignment. 
Experienced  reporting,  rewrite,  man¬ 
aging  editor.  Draft  exempt.  25.  B.A. 
M.S.  Fluent  French,  Spanish.  Box 
263,  Editor  A  Publisher. 


IP  YOU’RE  LOOKING  for  a  Movie, 
Music,  and  Art  Critic,  STOP.  This 
young,  married  copyreader  is  your 
man.  He  knows  his  stuff  and  needs 
only  a  chance.  Box  270,  Editor  A 
Publisher. 


REPORTER  draft-exempt,  aingle,  5 
years'  experience,  college  graduate. 
Seeking  change,  presently  employed 
on  Pennsylvania  daily  as  reporter,  fea¬ 
ture  writer,  reviewer.  Foreign  cor- 
respondent'a  position  preferred.  Box 
243,  Editor  A  Publisher. 


WELL-INFORMED  educator,  public 
affairs  columnist,  radio  news  commen¬ 
tator,  now  government  writer,  seeks 
responsible  position  as  political  re¬ 
porter,  foreign  news  analyst,  editorial 
writer,  or  education  specialist.  M.A. 
Journalism,  PhD  candidate  Political 
Science.  Ability  to  interpret  issues 
and  events  objectively.  Married,  vet¬ 
eran,  30.  Box  293,  Editor  A  Pub¬ 
lisher^ _ 


REPORTING  JOB.  Six  years  exper¬ 
ience,  small  and  large  papers,  desk 
and  outside.  Single,  28,  college  grad¬ 
uate,  draft-exempt.  Good  sised  daily 
South  or  Southeast.  Box  295,  Editor 
A  Publisher. _ 

FOUR  TEARS  on  top  metropolitan 
daily.  Experienced  sports,  desk,  fea¬ 
tures,  general  reportorial  work.  Seek 

gosition  in  any  editorial  phase.  Young, 
i.A.  degree,  married,  draft-exempt. 
Will  re-locate  permanently.  Available 
immediately.  Highest  references.  Box 
340,  Editor  A  Publisher. 


I  WANT  “OUT”  after  3  years  Editor, 
nstional  food  trade  magasine— com¬ 
plete  charge  reporting,  editing,  make¬ 
up.  Formerly  education,  religious 
beats.  NEW  YORK  TIMES.  Well- 
versed  maritime,  sports,  theatre.  I 
WANT  “IN”  where  reporting  In¬ 
genuity,  concise  writing,  editorial  ef¬ 
ficiency,  creative  talent  count.  Draft- 
exempt.  family,  20.  Box  303,  Editor 
A  Publisher. 


JOURNALISM,  B.S.  University  of 
Wisconsin,  Jan.,  1951.  Vet,  26,  draft- 
exempt.  wants  work  on  weekly  in 
lower  New  York,  New  Jersey  or  Oon- 
necticnt.  Box  339,  Editor  A  Publisher. 


MANAGING  EDITOR  —  Thoroughly 
experienced,  good  record.  Fast,  reli¬ 
able,  temperate,  family  man.  Veteran, 
draft-exempt.  Want  permanent  posi¬ 
tion.  Box  814,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


ANALYST  -  RESE.VRCH  expert  on 
P'oreign  political  and  military  affairs. 
De.sire  research  position  with  out¬ 
standing  TV-Radio  or  Newspaper.  Po¬ 
litical  Science  degree.  P'our  languages, 
20  years  overseas  experience  includes 
war  and  peace  time  government  and 
banking  assignments.  Age  46,  non¬ 
reserve.  Available  on  short  notice. 
Box  323,  Editor  &  Publisher. 


VETERAN,  30,  married,  3  years  on 
small  eastern  daily  seeks  opportunity 
on  larger  paper.  Prefer  street.  Write 
Box  338,  Editor  A  Publisher. 


REPUUTER,  desk.  Vet,  23,  single, 
draft  exempt,  B.S.  Journalism  K'TA, 
some  experience,  eager,  serious,  any¬ 
where.  Box  223,  Editor  A  Publisher. 


AVAILABLE:  Reporter,  age  22,  small 
town  daily  experience,  desires  posi¬ 
tion  50  mile  radius  N.  Y.  C.  Box  405, 
Editor  A  Publisher. 


ARE  YOU  A  GAMBLER? 

WILL  you  risk  a  three-cent  stamp  on 
a  letter  asking  additional  information 
about  an  experienced  young  small  town 
daily  editor  who  wants  to  relocate 
permanently  in  bigger  job  with  future. 
Box  4.31,  Editor  A  Publisher. 


BEGINNING  REPORTER’S  job  want¬ 
ed  by  married  Vet.  31,  B.A.  Degree. 
Prefer  small  daily  anywhere.  Box  407, 
Editor  A  Publisher. 


COLLEGE  GRAD.,  edited  Army  Week¬ 
ly,  worked  on  campus  papers.  Any¬ 
thing  with  a  future.  Vet,  single,  24, 
draft-exempt.  Have  car.  Willing  to 
travel.  Box  437,  Editor  A  Publisher. 


CRACK  POLICE  REPORTER,  30,  em¬ 
ployed  on  50,000  daily.  Draft-exempt 
and  college  graduate.  Seeks  job  on 
eastern  paper.  Available  in  two 
weeks.  Box  417,  Editor  A  Publisher. 


EDITORIAL  WRITER 
NOW  IN  New  York,  seeks  staff  posi¬ 
tion  as  editorial  writer  or  editorial 
page  editor  in  smaller  community.  10 
years  newspaper,  public  relations  ex¬ 
perience.  Age  30,  draft-exeimit.  For 
samples,  resume  Box  406,  Editor  A 
Publisher. 


EDITORIAL  WRITER  — Able,  vigor¬ 
ous  writer.  Mature  judgment  in  pol¬ 
itics  and  economics.  Wishes  to  asso¬ 
ciate  with  independent,  hard-hitting 
newspaper.  My  age  37,  married  and 
family.  Box  427,  Editor  A  Publisher, 
EXPERIENCED  Newsman — 16  years 
metropolitan  dailies.  Reporter,  feature 
writer,  all  desks.  All-ronnd  man  capa¬ 
ble  of  any  job  in  news  room  desires 
change.  Married,  sober,  best  reference. 
Present  employer  will  recommend. 
Box  430,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Pholograpiicrs _ 


NEWS  PHOTOGRAPHER  with  eight 
years’  experience  with  metropolitan 
and  medium  dailies.  Experienced 
Fairchild  engraver.  Highest  refer¬ 
ences.  Married,  37.  Will  go  any¬ 
where.  Don  Pslmiei^  291  Crescent 
PI..  Yonkers  4,  N.  T.  _ 


YOUNG  MAN,  23,  wants  job  with 
newspaper  or  magasine.  Will  go  any¬ 
where.  Excellent  references.  Experi¬ 
ence:  3  years  press;  Four  commercial. 
Box  443,  Editor  A  Publisher, _ 


SOLID  BACKGROUND  News,  Fea¬ 
tures,  Publicity — Want  permanent  set¬ 
up.  definite  future,  travel  anywhere — 
37,  13  years  experience.  Top  refer¬ 
ences.  Box  297,  Editor  A  Publisher. 


Promotion — Public  Keiations 


CREATIVE,  Young,  collage  veteran, 
with  2  years'  experience  in  magasine 
circulation-promotion.  Will  leave  pres¬ 
ent  position  for  offer  by  publisher  or 
national  distributor  for  spot  requiring 
"Brain-Power”  and  results.  Resume 
upon  request.  Draft-exempt.  Box 
244,  Editor  A  Publisher^ _ 


NEWSPAPER  PROMOTION  and  mar¬ 
ket  research  man  wants  to  locate  in 
either  field.  Now  on  large  dail^  in 
southeast.  Young,  college  trained. 
Box  306,  Editor  A  Publisher. _ 


YOUNG  MAN,  25,  journalism  major, 
now  in  newspaper  advertising,  wants 
job  in  publicity-public  relations  line. 
Top  record  and  references;  reasonably 
draft-proof.  Free  to  move.  Box  302, 
Plditor  A  Publisher. 


RESEARCH  MAN.  5  years’  experience 
all  phases  of  newspaper  research.  28, 
draft  -  exempt,  seeks  position  with 
newspaper,  magasine  or  agency.  Box 
409,  Editor  A  Publisher.  _ 


SOUTHERNER,  42,  writer  and  public 
relations  experience,  educational  back¬ 
ground,  wants  public  relations  connec¬ 
tion  with  college  or  University  In 
Southeast.  Box  414,  Editor  A  Pub¬ 
lisher. 


YOU  MAY  BE  LOOKING  FOR  ME. 
Experienced  in  all  phases  of  public 
relations.  Want  opportunity  to  develop 
top  Public  Relations  program  for  you. 
Full  details  cost  you  a  3-cent  stamp. 
Box  423.  Editor  A  Publisher. _ 

PROMOTION  MANAGER 
NOW  gainfully  employed.  Married. 
Draft  exempt.  Age  42.  Experienced 
as  promotion  manager  of  metropolitan 
daily  and  national  magasine  also  pub¬ 
lic  relations  and  advertising  director 
of  well  known  national  organisation 
and  editor  of  monthly  magasine. 
Change  being  made  for  valid  and  ac¬ 
cepted  reasons.  Box  260,  Editor  A 
Publisher. 


MEXICO  indefinitely.  Free-lance 
trticles  on  films,  art.  arehltectore. 
tssrum,  research,  general  culture,  for  I 
^^rs  and  magasines.  Experienced, 

I  .il??**'’*'  prompt.  Write  Edward 
n  w®  ,  Zacatecas  t231,  Mexico 
0-  F.  Mexico. _ 

jyiUTER,  free-lance,  youth,  interns- 
literary,  cultural  fields.  Knowl- 
Midwest,  New  York,  Europe. 
“OX  408,  Editor  A  Publisher. 

r  EdWoriffI 

HPERiEffQjjp  newsman.  Most  bests, 
"Writs,  _  features,  sports,  general. 

eingle,  college,  car.  Box  167, 
Editor  A  Publisher. 

COLLEGE  PUBLICITY  JOB 
».*“  graduate  study.  Experienced. 
vLI*  Toors  Wire  Service,  Dailies. 
’««rsn.  Box  136,  Editor  A  Pub- 


desires  Florida  job  around  June  1st. 
B.  J.  Missouri.  M.A.  Columbia.  Box 
320.  Editor  A  Publisher. 

RECENT  GRAD  now  with  trade  paper 
seeks  start  news  field.  Experience  re¬ 
porting,  editing  Army  and  School. 
Draft-free.  Will  relocate.  Box  841, 
Editor  A  Publisher. _ 

REPORTER,  REWRITE  OR  DESK- 
MAN  Veteran,  draft-exempt.  20  years 
dailies,  all  bests.  Active,  healthy, 
temperate.  Native  N.  Y.  City.  Ready 
short  notice.  Please  state  salary.  P.O. 
Box  310.  Mt.  McGregor.  N.  Y. _ 

WOMEN’S  PAGE  EDITOR;  Pood 
Columnist:  B.S.  degree  home  econ¬ 
omics,  foods  major,  some  journalism. 
2  years  editorial  sssistant:  food  copy 
for  magazine,  newspapers,  radio,  spe¬ 
cial  articles,  advance  publicity  for 
field  staff.  2  %  years  weekly  food 
columnist  as  borne  service  head  for 
public  utility.  Single.  Midwest  pre¬ 
ferred  Box  345.  Editor  A  Publisher. 


exempt.  Go  anywhere. 

tor  A  Publisher. _ 

NEWSMAN.  22  years  experience, 
capable  editorial,  feature  writer,  tele¬ 
graph  or  news  editor,  wants  connection 
with  medium  Southeastern  daily.  Box 
413,  Editor  A  Publisher. _ 

REPORTER,  eager,  seeks  newspaper 
job.  preferably  South  or  Southwest. 
Background ;  College,  experience  small 
daily  and  metropolitan  newspaper.  Top 
references.  Box  402,  Editor  A  Pub¬ 
lish^; _ 

TELEGRAPH  EDITOR  or  Copy  read¬ 
er,  fast,  accurate  deskman.  Night  shift 
satisfactory.  Daily,  weekly,  experi¬ 
ence.  Draft-exempt.  Box  400,  Editor 
A  Publisher. 


'.-YEAR  EDITOR  of  small  daily  seek¬ 
ing  greater  opportunity.  Strong  on 
getting  moat  from  staff,  public  rela¬ 
tions.  local  play,  make-up.  Box  432, 
Editor  A  Publisher. 


•  EWS  EDITOR,  21  years’  metropoli-  *^p„biisher  I 

experience,  energetic  executive.  *  *  uMisner. - 

™mwtent  writer,  knows  slot,  Ule-  ABILITY  ESTABLISHED  as  editor 
mnna  pictures.  My  all-  in  11,000  circulation  field.  Interested 

Tone  *“°^-how  can  fill  a  need  In  In  Ohio  or  Pennsylvania — No.  1  news- 
Pe^sroom.  Have  reached  fore-  room  spot  on  small  daily  or  re^on- 
uvwt,*  present  paper.  Locate  sible  position  on  larger  paper.  Com- 

j  •r"*xe  with  a  future.  Married,  mended  for  writing  style  and  makeup, 
tn.  permanent.  Box  264,  Edi-  Non-reserve  vet.  33,  family.  Box  321, 

«  Publisher.  Editor  A  Publisher. 

editor  S  publisher  for  March  24,  1951 


EDITORIAL  ASSISTANT.  24,  2  7ears  ] 
experience  editing.  Feature  writing, 
rewrite,  makeup.  Draft  proof.  Eager 
to  progress  with  fast  moving  daily. 
Box  446.  Editor  A  Publisher. 

REPORTER,  lyi  years  daily  and  syn¬ 
dicate  experience.  Journalism  grad. 
Veteran,  married,  will  go  anywhere. 
Knowledge  speed  graphic.  Box  447, 
Editor  A  Publisher. 


MY  QUALITIES: 

Ability  —  Melraey 
Experienea  —  ■ducation 
Ambition  —  Suaaiua 
Diplomacy  —  Onnparatlon 

I  would  be  interested  in  an  opportu¬ 
nity  with  a  Southern  daily  paper  as: 

Production  Manager 
Mechanical  Superintendent 

Assistant  to  Superintendent. 

Plant  difficulties  no  obetacio 

For  eomple  resume  or 
Personal  interview 
Write 

BOX  265,  EDITOR  A  PUBLISHER 


STEREOTYPER.  Long  experience, 
both  newspaper  and  commercial 
plants.  Box  280,  Editor  A  Publisher. 


LINOTYPE  OPERATOR — two  thirder. 
Set  approximately  2.500  ems  per  hour. 
Some  hand  composition.  Age  32,  mar- 
ried.  Box  429,  Editor  A  Publisher. 

SUPERINTENDENT  OR  FOREMAN 
of  Pressroom.  With  more  than  twenty- 
five  years  experience.  Proven  record 
of  accomplishment.  Strictly  sober, 
with  top-notch  references.  Prefer 
Western  States.  Box  419,  Editor  A 
Publisher. 


55 


^  B  B  ^  Sun  called  it  “the  Kefauver  Com- 

I  fill#  fll!  I  ■■II^XV  mittee’s  big  quiz  show  ‘You  Can 

■  W||#  ■%■■■%  ^  ■■■■■  See  It  Now’ or ‘Break  the  Bunk.’” 

Sid  Shalit,  News’  TV  columnist 
By  Robort  U.  Brown  reported  “The  curtain  of  Scene  1, 

Act  3  went  up  yesterday  on  the 

Everybody  else  has  written  Applications  for  membership  I®"'*'  *  new  smash  hit,  ‘The  Ke- 

about  it.  Why  can’t  we?  Might  are  Ixing  received.  fauver  Follies.’” 

as  well  get  into  the  act!  We  ♦  ♦  *  Lee  Mortimer  of  the  Mirror  re¬ 
mean  the  Kefauver-O’Dwyer-Cos-  •  r.  ,  ,  k  ported:  “On  top  of  the  worst  gin- 

tello  routine  which  made  the  two-  years,  the  Ke- 

a-day  on  a  television  hookup  the  columns  in  the  cold  light  fauver  hearings  had  to  come  along 
which  no  other  star  has  been  following  the  storm  and  make  it  worse.  The  dramatic 

able  to  do.  ^  ^  kick  out  of  some  telecasts  caught  on  with  such  im- 

Most  of  the  actors  and  com-  neatly-turned  phrases  and  pact,  even  the  rounders  remained 

edians  are  afraid  of  TV  because  varying  angles  that  home  at  night  so  they  could  get 

it  burns  up  material  so  fast.  Not  ii  »v,  i  “P  unholy  hour  of  9:30 

the  Senatorial  investigators.  Their  ‘  see  a  1  the  columns  a.m.  and  not  miss  a  word.” 

material  increased  every  time  syndicated  jed  O.  Thackrey  of  The  Com- 


By  Robert  U.  Brown 


E  &  P  CALENDAR 

March  28-31  —  Association 
of  National  Advertisers,  42nd 
Spring  meeting.  The  Ho^l^ 
stead.  Hot  Springs,  Va. 

March  30-31  —  Northwest 
Classified  Clinic,  Washington 
State  Press  Club,  Seattle,  Wash. 

April  5-7  —  Pennsylvania 
Newspaper  Publishers’  Assn, 
and  New  Jersey  Press  Assn. 
Joint  Mechanical  Conference, 
Abraham  Lincoln  and  Berk¬ 
shire  Hotels,  Reading,  Pa. 

April  7-8  —  Virginia  Press 
Assn.,  6th  annual  Old  Domin¬ 
ion  advertising  conference.  Ho¬ 
tel  Roanoke,  Roanoke,  Va. 

April  9-11 — New  York  State 
Circulation  Managers  Assn., 
spring  meeting.  Hotel  Statler, 
Buffalo. 

April  12-14 — North  Dakota 


April  19-21 — American  So¬ 
ciety  of  Newspaper  Editors, 
convention.  Hotel  Statler. 
Washington,  D.  C. 

April  19-21 — ^National  Edi¬ 
torial  Assn.,  spring  meeting. 
Roosevelt  Hotel,  New  York 
April  24-26— ANPA  annual 
meeting,  Waldorf-Astoria  Ho¬ 
tel.  New  York  City. 


somebody  testified.  Everyone  mV  ^  commented  in  the  same  Circulation  Managers  Assn, 

whose  name  cropped  up  wanted  well  give  you  a  partial  “poor  business”  vein  saying  “it  is  spring  meeting.  Hotel  Statler, 

to  get  on  the  air-waves  with  a  ,  no  wonder  that  department  stores  Buffalo. _ 

statement  of  his  own.  ,  ^  thought  have  been  dwindling.  Mere  Apnl  12-14 — North  Dakota 

It  got  so  a  half-hour  nrecedine  *  r  ,  broadcasts  had  cured  a  lot  rnerchandise,  even  at  bargain  Press  Assn.,  convention.  Grand 

every  morning  session  was  occu-  illusions  rates,  could  not  possibly  compete  Forks  Heral^  Grand  Forks, 

pied  by  the  chairman  reading  tele-  gangdom,  ^ith  a  front-row  seat  for  the  ‘In-  ^  AprU  14-Oregon  Newspaper 

grams  of  annoyance  or  denials  or  If  ^  V  if  politics.”  Publishers  Assn,  of  Adniana- 

clarification  from  non-performers.  Phrey  Bogart,  Eddie  Robinson  or  ^  radio  exec  reported  to  us  a  8^  Heathman  Hotel,  Port- 

We  haven’t  seen  sn  much  news  ask  my  mOVie  phone  conversation  with  a  V-p  of  *"a’ XI  Cf  » 

We  haven  t  seen  so  much  news-  studio  to  look  around  for  some  Maev’s  in  which  he  said  he  could  April  15-17 — ^Northern  State 

print  burned  up  on  one  story  different  roles  for  me.  Because  firf  off  a  canion  in  Se  store  and  Circulation  Managers  Assn, 

Wa?  Many"oAhe°paS?s  fueas"  Yjhat  the  people  have  seen  on  their  ^^t  hit  anybody  at  11  a.m.  You  S"  MinUSlis 

war.  Many  ot  the  papers,  at  least  jy  screens  during  the  New  York  can  see  that  evervhodv  in  town  Minneapolis. 

in  the  major  cities,  printed  pages  hearing  of  the  Kefauver  Commit-  ta,  t?5ine  to  buifd  a^lii^  m  a  -  C^io  Circuit- 

and  pages  of  verbatim  testimony.  has  made  countless  customers  uuiiu  a  mic  or  a  Managers  Assn.,  spring 

Practically  .,1  of  ,h.m  had  »„,e.  Soil  In  ho  ”  3  f„’|s‘’'Hrp'hXs’S7e3  CoS 

thing  to  say  editorially.  And  al-  vvhat  thev  once  considered  a  nic-  V®*'  ^tiillips  called  Costello  Cleveland. 

most  every  columnist  in  the  busi-  TurSaue  mo^er^  nrototvM  of  19-21-American  Sev 

ness  got  some  copy  out  of  the  SS  HoS’’  he  wrote  Newspaper  Editors, 

performance^r,  at  least,  a  gag,  off*  ,  .  convention.  Hotel  Statler. 

a  crack  or  a  reference  .  ot  King  bea  Bill  Corum,  Tournal- American  Washington,  D.  C. 

.  ,  ,  -.,11.1  f,V^^  ^  different  reaction:  sports  columnist,  came  through  April  19-21 — ^National  Edi- 

Labor  columnists,  Broadway  Joe  Adonis  looked  and  acted  like  the  Shakespearean  line:  “To-  torial  Assn.,  spring  meeting 

columnists  sports  columnists  and  a  movie  gangster.  He  was  an  im-  bey,  or  not  Tobey,  that  is  the  Roosevelt  Hotel,  New  York, 
even  outdoor  writers  found  a  itation  George  Raft.  He  was  question.”  April  24-26— ANPA  annual 

peg  m  the  hearings.  For  in-  brazen.  He  was  contemptuous.  ♦  *  *  meeting,  Waldorf-Astoria  Ho- 

stance,  even  Stan  Smith,  “Woods  .  .  .  Maybe  the  mob  ought  to  hire  tel.  New  York  City, 

and  Waters”  columnist  for  the  a  movie  man  to  teach  them  how  On  the  more  serious  side.  Max 

New  York  Daily  News,  started  off  to  act  in  front  of  television,  for  Lemer  in  the  Post  thought  that  papers  devoting  much  space  to 
a  column;  “In  terms  of  cod  and  no  doubt  this  instrument  exposes  television  viewers  “are  watching  a  crime  news.  Maiden  Aunt  jou™^ 
flounder,  and  who  did  what  to  them  like  an  X-ray.”  particular  kind  of  American  trag-  ‘^all  it  ‘^nsationalism.’^  Sc 

these  and  where,  the  diplomatic  Leonard  Lyons  of  the  New  edy”  because  O’Dwyer,  who  could  wot?  Slo  the  Times  is  now  giyinf 
move  is  to  accent  something  else,  York  Post  was  misinformed,  or  have  gone  on  to  greatness  in  his  niore  space  to  the  Kefauver  crinit 

the  way  they’re  doing  at  the  made  a  bad  guess,  with  “friends  career,  is  surrounded  with  so  probe  than  the  news  from  Korea. 

Kefauver  hearings,”  etc.  That  sort  of  Irving  Sherman,  the  missing  many  unanswered  questions.  “Per-  Th®  purpose  of  the  item,  ot^ 
of  thing  went  on  all  week  even  witness  whose  name  has  been  haps  O’Dwyer  will  have  found  than  to  fill  space,  is  obscure  w- 
when  the  columnist  didn’t  devote  mentioned  as  a  Costello-O’Dwyer  the  answers  to  these  queries  when  cause  no  researcher  or  “Maidec 
a  whole  piece  to  it.  link  at  the  Kefauver  hearings,  be-  he  faces  the  Senators.  But  I  write  Aunt  journalist”  would  by  any 

Of  course,  everybody  is  en-  lieve  that  he’s  hiding  somewhere  this  piece  not  as  an  indictment  stretch  of  the  imagination  refer 
titled  to  his  or  her  say.  But  after  south  of  the  border.”  This  ap-  but  as  a  tragedy.  And  the  crux  of  to  coverage  of  the  Kefauver  hear- 

the  first  week  of  it  we  got  a  little  peared  on  the  same  day  that  the  tragedy  is  not  so  much  what  jng,  no  matter  how  extensive,  i' 

tired  of  maintaining  a  sustained  Sherman  contacted  the  committee  the  answers  may  turn  out  to  be,  “sensationalism.’  or  as  criiw 
interest  in  the  subject  so  we  have  from  his  hideout  in  Katonah,  but  the  fact  that  so  many  such  news.”  ^ 

decided  to  organize  an  association  N.  Y.  questions  have  clustered  around 

— “Splitting  Up  Columnists,  Con-  Danton  Walker  and  Ed  Sulli-  him  to  be  answered,”  Mr.  Lerner  The  hearings  revealed  an  aiy 

troversies  and  Other  Topics  van  of  the  News  played  it  a  little  wrote.  palling  deterioration  of 

Among  Scribes  and  Hired  Hands,  safer.  Sullivan  reported  “night  John  O’Donnell  in  the  News  values  and  all  the  space  and  tinx 

Inc.”  clubs  offering  big  dough  to  Vir-  found  that  the  10  days  of  hear-  devoted  to  publicizing  what  wen^ 

Otherwise  it  will  be  popularly  ginia  Hill”  and  Walker  found  ings  brought  out  the  power  of  on  down  at  the  Federal 
known  as  SUCCOTASH  in  the  that  “Hollywood  studios  already  tv,  as  follows:  “The  discovery  of  House  on  Foley  Square  was  ju» 
public  prints.  buzzing  over  possibilities  of  build-  the  tremendous  Presidential-mak-  fied  and  well  spent. 

Whenever  an  event  such  as  the  ing  a  film  around  the  life  story  of  ing  power  of  its  political  public-  We  would  give  the  nt^  for  t 

Kefauver  hearings  comes  up  again  Virginia  Hill,  leading  lady  of  the  ity,  as  revealed  by  the  Kefauver  most  appropriate  remark  of  W 

and  a  columnist  may  feel  com-  Kefauver  TV  show.”  and  Fulbright  sessions,  has  been  week  to  United  Feature  ^ 

pelled  to  write  about  it,  although  But  Sullivan’s  lead-off  predic-  as  important  in  campaign  strategy  umnist  Robert  Ruark.  He  diffli' 

he  doesn’t  want  to,  he  can  apply  tion  in  the  same  column  Saturday,  as  Al  Smith’s  discovery  of  the  po-  happen  to  be  writing  about  JK 
to  the  association  and  we  will  March  17,  hit  it  right  on  the  head  liitcal  power  of  radio  back  in  Kefauver  probe  especially, 
gladly  supply  him  with  a  differ-  with  “Ambassador  Bill  O’Dwyer  1924."  had  columnized  about  the  *3Ck 

ent  topic  even  though  it  may  be  will  have  the  top  TV  audience  Having  devoted  a  full  column  control  over  inflation,  the  Rr^ 

no  better  or  more  stimulating  to  rating  Monday,  judging  by  pre-  to  anecdotes  about  Costello’s  ca-  scandal  and  “the  disgrace  of  go 

the  public’s  imagination.  If  the  liminary  excitement  stirred  by  the  reer  and  his  associations  with  for-  ernment  everywhere.” 

columnist  doesn’t  like  the  topic  Kefauver  probe  in  New  York.”  mer  mayors  of  New  York,  Walter  “It  is  enough  to  make  a  in 

we  assign  he  can  absolve  himself  “Bugs”  Baer  of  INS  called  it  Winchell  in  the  Mirror,  got  se-  sick  to  the  stomach,  except 

of  all  blame  in  the  public’s  eye  by  “the  Kefauver  ulcer  and  laryn-  rious  for  a  minute  on  the  subject  costs  so  much  now  the  nvew 

carrying  a  footnote  in  6-point  gitis  clinic”;  H.  I.  Phillips  in  the  of  crime  news:  “The  N.  Y.  Times  guy  can’t  afford  to  throw  up. 

tyjje:  “This  Is  SUCCOTASH.”  New  York  World-Telegram  and  ha.s  often  been  huffy  about  news-  wrote. 
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going  after  typographic  awards ...  and  new  readers? 

CORONA  No.  2  wins  both! 


This  big,  open  type  face  just  natu¬ 
rally  wins  readers  and  influences 
judges!  Like  other  members  of 
the  Corona  family,  Corona  No.  2 
gives  a  clear  contrast  between 
black  and  white,  uniform  color 
and  an  even  page  texture  that 
make  reading  a  pleasure.  No  won¬ 
der  Corona  has  won  the  acclaim 
of  both  readers  and  publishers  of 
hundreds  of  leading  newspapers 
that  have  switched  to  this  face. 

You’ll  get  this  winning  readabil¬ 
ity  without  sacriflcing  line  count 
or  increasing  your  use  of  news¬ 


print.  Corona  No.  2  offers  unusual  I 
space  economy,  with  a  lower-case 
alphabet  length  of  only  126  points. 
Proper  letter-form  and  spacing  is 
maintained  despite  severe  dry  mat 
shrinkage  and  high-speed  print¬ 
ing.  An  extra  winner — a  refined 
bold  face — is  duplexed  on  the 
same  matrix  with  Corona  No.  2. 

Satisfy  your  readers — the  final 
judges  of  any  newspaper — by  giv¬ 
ing  them  an  eye-appealing  Corona 
No.  2  format.  We  will  be  glad  to 
help.  Mergenthaler  Linotype  Com¬ 
pany,  Brooklyn  5,  New  York. 


(corona ) 

by 


(«  LINOTYPE 


inted  in  U.  S.  A. 


MORE  AND  MORE  advertisers  are  discovering  a 
mythical  city  in  Columbus,  Ohio.  It’s  Citizen  City  .  .  . 
the  city  of  over  268,000  men,  women,  and  children  living  in 
the  Columbus  12-county  retail  trading  area  and  belonging 
to  families  that  read  the  Columbus  CITIZEN.  Of  these — 


who  read 


Columbus 

CITIZEN 

Population 

268,000 


189,162  PEOPLE  READ  THE  CITIZEN  EXCLUSIVELY,  OR 
PREFER  IT  TO  THE  OTHER  COLUMBUS  EVENING  PAPER!^ 


*souRCE:  Columbus  Newspaper  Readership 
Survey  made  in  October,  1950,  under 
the  direction  of  Robert  B.  Miner, 

Assistant  Professor,  Department  of  Business 
Organization,  Ohio  State  University. 


which  is  bigger  than 
Dayton,  O.,  Miami,  Fla. 
or  Des  Moines,  la. 


Metropolitan  Columbus 

(FRANKUN  COUNTY) 

Evening  Newspaper  Coverage 


u% 


T0DAY...V0U  need  BOTH  evening 
newspapers  to  do  a  selling  job 
in  this  rich,  growing  market. 


NEWYORK.WorM-rc/agromSnicSun  COLUMBUS . C»u«n 

CLEVELAND . Pnu  CINONNATI . Pot* 

PITTSBURGH . Pnu  KENTUCKY . Poif 

SAN  FRANQSCO  .....  N«ws  Covinglon  edition,  Cincinnati  Pott 

INDIANAPOLIS . nmet  KNOXVILLE  ....  Newt-Sentinel 


.  Pocky  Mtn.  Newt  EVANSVILLE  . 

.  .  .  .  Pott-Herald  HOUSTON  .  .  , 

.  .  Preu-ScimHor  FORT  WORTH  . 

Commercial  Appeal  ALBUQUERQUE 

. Newt  H  PASO  .  .  . 


.  .  TribuM 
HeraU-Pod 


Oanaral  Advartidng  Daportmant,  330  Pork  Avanua,  Naw  Yerfc  City 


Chkaga  San  Frandua  OatraM  Cincinnati  Phiiadaiphia  Daliac 


